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YBaxaemble yntatenm!

Y Bac B pykax COLMasbHbIN OTHET, NOArOTOB/IEHHbIN MO
pesynsratam npouwegwmx 8 2004—-2005 rogax avanoros
mexay komnaHuen «bputui Amepukan Tobakko Poccusax»
1 NnpeacTaBuTe1ISMmM obLLLECTBEHHOCTU. B Hem Mbl nocTa-
panncb No BO3MOXHOCTV Gosiee NosIHO 0TPasnTb 0OMeH
MHEHWNAMM, COCTOABLUMICA B PaMKax TPETLErO LMK/
npouecca coLunasibHOM OTYETHOCTU KOMMaHUN.

MouyemMy Ana Halen KOMNaHUK BaxHa coLmanbHas oT-
4eTHOCTb? OBLLECTBO MeHSIETCS, MeHAoTCA TpeboBaHUs,
npeabss/igemMble K KPynHbIM koMnaHuam. CerogHs, Kak
HWkoraa, oT 6usHeca TpebdyeTca 6osbLUas MPO3PaYHOCTb,
BHUMaHWe K COLnabHbIM NOTPeOHOCTAM 00LLeCTBa

M OTBETCTBEHHbIN NOAXOA K NPOU3BOACTBY U peanvsaunm
npoaykuuun. ina ycronumnsoro passutus «bAT Poccns»
[0/KHa ObITb B KypCe OXNAAHWIN, KOTOPbIE CyLLECTBYIOT
y o6LecTBa No OTHOLLEHWIO K KOMMaHWK, 1 CBOEBPEMEH-
HO pearMpoBaTb Ha HMUX. TO OCOBEHHO aKkTyaslbHO AJ1A
Hac, MOCKO/IbKY Mbl paboTaeM B OTPacIn, OTHOLLEHME

K KOTOPOW HEO[IHO3HAYHO.

B pamkax npouecca coumanbHOM OTYETHOCTU PYKO-
BOACTBO «bAT Poccms» BCTpeyaeTcs ¢ npeAcTaBUTeNIMA
06LLeCTBEHHOCTU, KOTOPbIE TaK WKW MHaye CBSi3aHbl C
NeATeNIbHOCTbIO KOMMaHMN. Ha 0CHOBE BbiCKa3aHHbIX
pekomeHaL i KoMnaHusa GopMynmpyeT onpeaenieHHble
obs3aTenbCTBa U B AdJIbHeNLLIEeM peannsyeT nx. IToT
npoLecc ABNAETCH HENPEPbIBHLIM U NPWU 3TOM HOCUT
LIMKINYHBIN XapakTep. Tak, NepBbli LMK COLMaNbHOMN
otyeTHOCTU «BAT Poccusa» coctoanca B 2001-2002 rogax,
BTOpOon — B 2002—2003 ropax. Mo pesynsratam kaxaoro
LuKia b1 onybMKkoBaH OTHET. 3HaUUTENbHbIV NPaKTU-
YECKWI OMbIT /Ier B OCHOBY TPETHEro LiMK/Ia COLManbHOM
oTyeTHoCTM «BAT Poccusi», npoweawero B 2004—2005
rogax.

TpyaHo nepeoL,eHNTb Ponb NpoLiecca CoLnanbHOM
OTYETHOCTV BO BHEJPEHWUM NPUHLMMNOB KOPropaTUBHOWM
CoLManbHOM OTBETCTBEHHOCTU B NMOBCE/JHEBHYIO [leATe 1b-
HOCTb komnaHuw. MNpex e yem koMnaHus GepeT Ha cebs
ovepenHoe 0643aTeIbCTBO, K 00CYXAEHWNIO NPeAIOXKEHUN,
BbICKa3aHHbIX NPeACTaBUTEIAMMN OOLLIECTBEHHOCTU B XOA€
COLManbHbIX J1anoros, NPUBAEKAIOTCA COTPYAHMKMN,
paboTatoLme B pasnunyHbix otaenax «bAT Poccusy». OueHb
BaXKHO, 4TOObI BCA1 KOMMaHWA y4acTBOBaa B npotiecce
coLManbHOM OTYETHOCTU. STO 3acTaBJIsieT Bcex Hac 6onee

OTBETCTBEHHO MOAXOAUTb K CBOEN pa60Te M yaule 3ajyMbl-

BaTbCs O B3aUMOCBSI3U MeX/y Hallell AesiTe/IbHOCTbIO 1
TeM, Kak 06LLEeCTBO BOCMIPUHMMAET Hallly KOMMaHMIo.

Dear Friends!

This Social Report is based on the results of the dialogue
sessions held in 2004—2005 between British American
Tobacco Russia and stakeholders. In this report we have
tried to give a comprehensive account of the various
opinions voiced during Cycle 3 of social reporting.

Why is social reporting important for our company?
Society is changing, and expectations about how major
companies should operate also are changing. Today as
never before, businesses are required to be transparent,
responsive to social needs and responsible in production
and distribution. In order to ensure its sustainable
development, BAT Russia must be aware of and respond
promptly to the expectations that society has about the
company. This is all the more important to us because we
operate in a controversial industry.

Within the social reporting process the management of BAT
Russia meets with those representatives of society on whom
our business impacts or whose actions impact on us.
Following their recommendations the company formulates
certain commitments and acts on them. This is an on-
going process that is organised in cycles. Thus, Cycle 1 of
BAT Russia social reporting took place in 2001-2002 and
Cycle 2 in 2002—-2003. Following the results of each cycle,




Bo3smoxHO, Bam ByaeT MHTEPECHO y3HaTb, YTO MMEHHO

B XO/l€ COL|Ma/IbHOrO AMasiora, MPOUCXOAMBLIErO MexXAay
npeacTaBUTeNAMN OOLLECTBEHHOCTMN U LieHTPaIbHOro
oduca lpynnbl («bputni Amepukad Tobakko Mc.»)

B 2001-2002 Bo3HMKNa naeA co3aaTb U BHEAPUTb B pabo-
Ty Bcex komnaHui pynnel NpuHUmnel BeaeHns busHeca:
MpuHUKMN B3anMHOM BbIrOAbI, [PUHLMN OTBETCTBEHHOTO
ynpasaeHus npoaykumer n MNpuHumn 4o6ponopaaoHHO-
ro KOprnopaTMBHOIO NOBEAEHMS.

Pa3paboTaHHble B X0Ae MacCLUTaOHbIX KOHCYbTaL M C
npeAcTaBUTENAMY OOLLLECTBEHHOCTW, 3TU MPUHLMMbI
CTanu 3Ta/loHOM, MO KOTOPOMY Mbl CBEPSIEM BCE acMeKTbl
Haluel feATeNbHOCTU. M cerofHs mMbl CHOBa obpallaem-
€A K 0OLLeCTBY, YTOObI MOHATbL, Hackosbko «BAT Poccus»
OTBEYaeT OPUeHTUPaM OTBETCTBEHHOIO KOPNOPaTUBHOMO
noeefeHws, 3a510keHHbIM B [puHLMnax BeaeHns 6ms-
Heca. TpeTuin LK1 NpoLiecca CoLManbHOM OTHETHOCTM,
NMOCTPOEHHbIN BOKPYT 3TUX TPeX NPUHLMMNOB, NOATBEPANT
NX aKTyanbHOCTb: 00 3TOM CBMAETENbCTBYET LUMPOKUI
KpYr BOMPOCOB 1 TeM, MOAHATbIX HALLMMM NapTHepamm
no gunanory.

KomMmepuecknin ycrex ABSeTCa ABMXKYLLEN CUI0N 11000
KoMnaHun. Ho nuntib ymeHue noaaepxmeathb Auasnor ¢
06LLeCTBOM M CMOCOOHOCTb pearMpoBaTh Ha ero MeHsio-
LMecs oXnaaHna onpegenseT ycronunsocTb 6usHeca, ero
[IONroCcpoYHoe passuTme. Mol yoexaeHbl B TOM, YTO NOC-
TOAIHHAA «MPOBepPKa Ha MPOYHOCTb» MPMHLIMNOB BeAeHMs
6Gu3Heca, B YMC/1e MPOYEro, Yepes MexaHW3Mbl COoLLuasb-
HOW OTYeTHOCTM, ByAeT rapaHTMpPOBaTh, YTO AEATE/IbHOCTb
«bputunin AmepukaH Tobakko Poccus» COOTBETCTBYET
npeAcTaBeHnaM o6LLLeCTBa O TOM, Kakow AO/IKHa ObITb
OTBETCTBEeHHasA TabayHas KOMMaHMSA.

LxoH Tavinop,
Ynpasastowmi anpektop
«bputni Amepukar Tobakko Poccusi»

BAT Russia publishes a Social Report. Cycle 3 of our social
reporting process in 2004—2005 was based upon the large
accumulation of practical experience from the earlier cycles.

Today, it is difficult to overestimate the role of social
reporting process in making corporate social responsibility
part of the company’s daily operations. Before making any
commitment, BAT Russia engages employees from its many
different departments in discussions of the proposals that
emerge from social dialogues with stakeholders. We believe
that it is very important for everyone to take part in the
process of social reporting. This makes us more responsible
in our work and more aware of the correlation between the
way we work and how society regards our company.

Perhaps it is worth pointing out that the idea to establish
our three Business Principles (Mutual Benefit, Responsible
Product Stewardship and Good Corporate Conduct) for
all the activities of the BAT Group arose during the social
dialogue between stakeholders and the Group’s central
office (British American Tobacco p.l.c.) in 2001-2002.

These principles, which are the result of broad consultations
with stakeholders, serve as a benchmark in everything

we do. And today we once again turn to society in order

to judge how well BAT Russia lives up to the benchmarks

of responsible corporate conduct set out in the Business
Principles. The whole spectrum of issues and topics
brought up by the stakeholders who took part in the Cycle
3 dialogues demonstrate the relevance of these principles.

Commercial success is the driving force for any company.
However, the sustainability of a business and its long-

term development depend on its ability constantly to

stay in touch with society and to respond to its changing
expectations. We firmly believe that by aligning our
activities with the Business Principles, particularly through
our social reporting process, we can ensure that British
American Tobacco Russia will meet society’s expectations of
a responsible tobacco company.

John Taylor

Managing Director
British American Tobacco Russia

\/M/\/
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O komnaHuun «bAT Poccmna»

O6wan nnpopmauuna

@ «bpuTnin Amepukan Tobakko Poccus»

(«BAT Poccusi») aBnsetca otaeneHvem «bputunin Ave-
pvkaH Tob6akko» — BCEMUPHO M3BECTHOM TabauHoM
KOMMaHWM C CaMOW LLMPOKOW reorpaduent aesitesnb-
HOCTM 1 Bornee Yem CTONETHEN UCTOPUEN YCMeLIHOro
pa3sutua. «bputnin AmeprikaH Tobakko» 3aHUMaeT
nopsazaka 15% M1MpoBoro Taba4yHoro pbiHka u Ananpyet
6onee yem B 50 cTpaHax. KomnaHum Ipynnel npoussoaaTt
6onee 300 mapok TabayHbIx n3aenunii. Kaxabii cenbMon
B3POUIbI KYpUIbLLMK B MUpPE BbIBUPAET curapeTsl, Mpo-
nsBeaeHHble «bputnw AmepukaH Tob6akko». KomnaHum
npuHaanexut 81 ¢pabpuka B 64 ctpaHax. B komnaHmnsax
Mpynnel pabotaeT 6onee 90 Thic. Yenosek. O6beM Npoaax
cocrasnseT nopagka 850 Mnpa. curapet B ro.

«bpuTtnw AmeprkaH ToGakKko» OTKpbI/Ia CBOE NepBoe
npeacrasntenbctso B Poccnn B 1991 roay. B 2004 roay
KomnaHua otMeTuna 10-neTHuiA obuneli NPon3BOACTBEH-
HoW aesATenibHoCcTU B Poccuu.

Ha ceroaHawHmMi aexb «bAT Poccua» aBnaeTcsa oqHUM U3
NNAepOB POCCUINCKOro TabayHoro pbiHka. B coctas «bAT
Poccuns» BxoasT Tpu pabpumkm: «bAT-Ba» (Mocksa), «bAT-
CI16» (CaHkT-Tetepbypr) n «bAT-CT®» (Capatos). [eorpa-
dua gearenbHocTn «bpuTtnw AmMepukan Tobakko Poccms»
oxsaTbiBaeT 6onee 150 roponos BO BCeli cTpaHe. B 2004
rogy o6beM npofax KoMMaHuM NpeBbICUA 65 MAPA. LT.
curapet. Ha ceroaHsAwHWM aeHb B «bAT Poccns» paboTaeT
6onee 3,5 Tbic. cOTpyAHMKOB. [lons pbiHka «bAT Poccus»
no crpaHe npesbiwaet 20%.

MopTdens mapok «bputu AmepukaH Tobakko Poccus»

BKJIOYAET Takme M3BECTHblE MeXAYHapPOAHbIE 1 POCCUIA-

ckune mapkw, kak Dunhill, Kent, Vogue, Rothmans, Pall Mall,
Viceroy, Lucky Strike, fsa 3onotas, Alliance, flsa. _|

Pabpuka «bAT-flBa» B Mockse
(aAMVHUCTPATUBHBIN KOPIyC) »

BAT-Yava factory in Moscow
(administrative building) »

About BAT Russia

Executive Summary

@ British American Tobacco Russia (BAT Russia) is a
member of British American Tobacco Group of companies,
the world’s most international tobacco company with
more than 100 years of excellence and achievement. British
American Tobacco accounts to ca. 15 per cent of global
tobacco market share and is the leader in over 50 markets.
With over 300 brands in its portfolio, British American
Tobacco makes the cigarettes chosen by one in seven of
the world’s adult smokers. The company operates 81
factories in 64 countries. The Group’s companies employ
over 90,000 people worldwide. The annual sales volume
amounts to around 850 billion cigarettes.

British American Tobacco opened its first representative
office in Russia in 1991. In 2004, the company marked its
10th anniversary of operations in Russia.

Today, BAT Russia is one of the leaders of the Russian
tobacco market. The company operates three factories:
BAT-Yava (Moscow), BAT-SPb (St. Petersburg) and BAT-STF
(Saratov). BAT Russia operations cover over 150 cities across
the country. In 2004, the company’s sales volume exceeded
65 billion cigarettes. At present, the company employs over
3,500 people. BAT Russia’s national market share is over
20%.

British American Tobacco Russia’s strong brand portfolio
includes such popular international and local brands as
Dunbhill, Kent, Vogue, Rothmans, Pall Mall, Viceroy, Lucky
Strike, Yava Gold, Alliance, Yava. _|




[MpnHunnbl BeaeHns busHeca
«bputnw AMepukaH Tobakko»

Tpetuii unkn coumanbHom otyeTHoCTU «bAT Poccms»
cTpowncs BOKpyr Tpex MNpuHLmMnoB BeaeHns brsHeca:
MpuHUMN B3aMHOW BbIroabl, [PUHLIMM OTBETCTBEHHOIO
ynpasneHusa npoaykumen n MNpuHumn 4o6ponopaaoyHHo-
ro koprnopaTueHoro noseaeHns. OHK Gblsin paspaboTaHbl
B paMkax 00s3aTeNbCTBa, MPUHATOrO Ha cebs LeHTpasib-
HbIM oTAeneHneM «bputrw Amepurkan TobGakko» B xoae
npouiecca coumanbHom otyetHocTn B 2001-2002 ropax.

B nx cozpaHunn NpyHAAM yyacTue coTpyaHUKM «bprtui
AmepuikaH Tobakko» 1 NpeAcTaBUTeNN OOLLECTBEHHOCTU.

Kaxxaomy 13 Tpex NPUHLMMOB COOTBETCTBYET HECKO/TbKO
OCHOBHBbIX YOeXK/eHNI, KOTOPbIE MO3BO/SIOT AETa/IbHO
pasbAcHUTL ero cMmbian. OTpaxas cneumdurky padboTbl

B TabauHom oTpaciu, MpuHumnel n Y6exaeHns nexat

B OCHOBE KOPMopaTUBHOMN COLINabHOWM OTBETCTBEHHOCTY
«bpuTnw AmepukaH ToGakKko».

MpuvHLMN B3aMMHO BbIFOAbI

MpUHLMN B3aUMHOW BbIFOAbI IEXUT B OCHOBE HaLLMX OT-
HOLLIEHWUI C NpeAcTaBUTeNsAMK oOLLLeCTBEHHOCTM. Haluel
rMaBHOM LIe/blo IBNsieTCs obecrneyeHne ctabunibHOro
[10X0[a aKLIMOHEPOB Ha AONTOCPOYHON OCHOBe. [115 Toro
4TOObI YCMELIHO BbIMOMHUTb 3Ty 3aAady, Ham HeobXxoAMMOo
YUUTbIBATb MHTEPECHI BCEX, KTO Tak UM UHaye CBA3aH

C HaWnm GU3HECOM.

* Mbl ybexaeHbl B HeoOxoanmocTn obecneumsaThb CTa-
OGUNIBbHBIN [,0X0[ HaLLMX aKLIMOHEPOB Ha JOTOCPOYHOW
OCHOBE.

* Mbl y6e>|<,qub| B HEOOXOANMOCTU BECTU KOHCTPYKTUB-
HbI Ananor co BCEMMU, KTO TaK UJIN NHa4ye CBA3aH
C HaWunm GU3HECOM.

* Mbl y6exaeHbl B HEOOXOANMOCTW CO34aBaTb TBOPYECKYIO
aTMocdepy Ans BCex HalLNX COTPYAHWNKOB.

British American
Tobacco Group
Statement of Business
Principles

Cycle 3 of BAT Russia’s social reporting was conducted

on the basis of three Business Principles: Mutual Benefit,
Responsible Product Stewardship and Good Corporate
Conduct. These business principles were developed by the
head office (British American Tobacco p.l.c.) in consultation
with managers of the company and external stakeholders
following the commitment assumed by the company in the
social reporting process of 2001-2002.

Each of the three Business Principles is supported by a
number of Core Beliefs which explain what we think the
principle means in more detail. The Business Principles and
Core Beliefs cover the key issues that we believe underpin
Corporate Social Responsibility (CSR) for British American
Tobacco within the special circumstances of the tobacco
business.

Mutual Benefit

The principle of Mutual Benefit is the basis on which
we build our relationships with our stakeholders. We
are primarily in business to build long-term shareholder
value and we believe the best way to do this is to seek
to understand and take account of the needs of all our
stakeholders.

* We believe in creating long-term shareholder value.

* We believe in engaging constructively with our
stakeholders.

* We believe in creating inspiring working environments for
our people.
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* Mbl y6exaeHbl B HEOOXOAMMOCTU CNOCOOCTBOBATL pas-
BUTMIO CTPaHbl 1 0OLLLECTBA, B KOTOPbIX Mbl paboTaem.

* Mbl y6exeHbl B TOM, YTO COTPYAHWNYECTBO C Hallew
KOMMaHueil AO/KHO ObITb BbIFOAHbLIM A/151 HALLINX MOCTaB-
LLMKOB 1 APYrMX [1e/0BbIX MapTHEPOB.

MpuHLMN OTBETCTBEHHOrO yNpasJieHUs
npoaykuuei

MpUHLMN OTBETCTBEHHOIO yNpaBeHUs NPoayKLMen
NIeXUT B OCHOBE TOr0, KakMM 06pa3oM Mbl Y0B/IETBOPSiEM
NnoTpedUTeNIbCKNI CNPOC Ha NIerasibHbI NPOAYKT, KOTOPbIN
MOXET UTy>KWTb NMPUYMHON Cepbe3Hbix 3aboneBaHuiA. Pas-
paboTKa, MPOM3BOACTBO M MAPKETUHI HaLlen NpoayKLMn
JOMKHbI OCYLLEECTBATLCA OTBETCTBEHHO. Mbl CTpeMmnmcs
pa3paboTaTb KOMMepUeck ycreLlHyto TabayuHyto Npoayk-
LMo, KoTopas co BpemeHeMm ByAeT Npr3HaHa HayYHbIM
CO06LLEeCTBOM W FOCYAAPCTBEHHBIMM OpraHamMu Kak npef-
CTaBNAOLLAA CyLLECTBEHHO MeHbLUNIA PUCK A1 34,0POBbA.

* Mbl y6ex/eHbl B HeO6X0ANMOCTU NPefOCTaBAsATb SiC-
HYIO 1 TOUHYIO MHPOPMaLIMIO O PUCKAX, CBA3AHHBIX
C KypeHuem.

* Mbl y6exaeHbl B HEOOXOANMMOCTM paboTaTb Haj, CHxe-
HVEeM PUCKOB A5 340POBbSA U B TO e Bpems yBaxarb
NpaBo B3POUIbIX NOAEN, OCBEAOM/IEHHbIX O PUCKaX,
BbIOMPATb Ty WAV MHYIO MPOAYKLIMIO.

* Mbl y6exaeHbl B TOM, 4TO 3Ha4Mmas nHpopmaums
0 Hallen NpoayKLMUK Jo/KHa ObiTb MO-NpexXHeMy
[OCTYIMHOW.

* Mbl y6€>K,CI,EHbI B TOM, YTO HECOBEPLUEHHONETHNE HE
AOOJTXHbl ﬂOTpeGﬂﬂTb TabayHble n3penms.

* Mbl y6exaeHbl B TOM, YTO MapKeTUHT Hallel NpoayKLmMu
LO/KEH OCYLLEeCTBAATLCA OTBETCTBEHHO 1 ObITb Hanpas-
JIeH TO/IbKO Ha B3POUIblx MOTpebuTenen.

* Mbl y6exaeHbl B TOM, 4TO TabayHas MpoAyKuus noasie-
XXNT COOTBETCTBYIOLLIEMY HA/IOrO0BI0KEHMIO, 8 HE3aKOH-
Has TOProB/A AO/IKHA NCKOPEHATLCS.

* Mbl y6exaeHbl B TOM, 4TO perynposaHune TabadyHom
OTpacIn JO/KHO Y4UTbIBaTb MHTEPECHI BCEX NPeacTa-
BUTesnel o0LLeCTBa, BK/ItoYas notpebutenen TabaqyHom
NpoAyKUMU 1 NpeacTaBuTeNel TabayHoN MHAYCTPUN.

* Mbl y6exeHbl B TOM, YTO BOMPOChI, CBS3aHHbIE C Kype-
HMeM B OBLLLECTBEHHbBIX MeCTaXx, [O/KHbI pellaTbcs
C YY4ETOM VHTEPECOB U KyPU/IbLUMKOB, N HEKYPALLMX.

* We believe in adding value to the communities in which
we operate.

* We believe that suppliers and other business partners
should have the opportunity to benefit from their
relationship with us.

Responsible
Product Stewardship

The principle of Responsible Product Stewardship is the
basis on which we meet consumer demand for a legal
product that is a cause of serious diseases. Therefore,
our products and brands should be developed,
manufactured and marketed in a responsible manner.
We also aspire to develop tobacco products with
critical mass appeal that will, over time, be recognized
by scientific and regulatory authorities as posing
substantially reduced risks to health.

* We believe in the provision of accurate, clear health
messages about the risks of tobacco consumption.

* We believe the health impact of tobacco consumption
should be reduced whilst respecting the right of informed
adults to choose the products they prefer.

* We believe that relevant and meaningful information
about our products should continue to be available.

* We believe that underage people should not consume
tobacco products.

* We believe that our brands and products should be
marketed responsibly and directed at adult consumers.

* We believe in the appropriate taxation of tobacco products
and the elimination of illicit trade.

* We believe in regulation that balances the interests of all
sections of society, including tobacco consumers and the
tobacco industry.

* We believe that public smoking should be approached in
a way that balances the interests of smokers and non-
smokers.



MpuHyMN AOGpPONOPAAOUYHOrO
KOpPMopaTUBHOIO NoBeeHNnA

anIHLI,I/lI'I I,Cl,06F)OI'IOF)FLU,OLIHOFO KOprnopaTtneBHOro rnoee-
[EHUS NEXUT B OCHOBE AeATE/IbHOCTU Hallen KOMMaHUN.
Ycnex B 6M3Hece A5l HaC HeoTAeIMM OT 00A3aHHOCTU
ObITb nopAaaoYHbIMU N cobnoaTtb BbICOKME CTaHAapPThbI No-
BeAeHNA BO BCEM, YTO KaCaeTca Hallero 6u13Heca. Mbl He
AOJIKHbI OTCTYMNAaThb OT 3TUX CTaHAAPTOB paan AOCTUXEHUA
KOMMeEPYECKNX PE3Y/IbTAaTOB.

* Mbl y6e)K,D,eHbI B HeOOXOANMOCTM COOTBETCTBOBATb BbICO-
KM CTaHAapTaM nosBeaeHnAa U nopaaoyHOCTU.

* Mbl y6exeHbl B TOM, HTO BbICOKME CTaHAAPTbI KOp-
NopaT1BHOW COLIMaIbHON OTBETCTBEHHOCTU AOMXKHbI
Noy4nTb PacnpoCcTpaHeHWe Cpean KOMMaHWii TabaduHom
oTpacv.

* Mbl y6exaeHbl B HEOOXOAMMOCTY yBaxeHUs GpyHAaMeH-
Ta/IbHbIX NPaB YesioBeka.

* Mbl y6exaeHbl B TOM, YTO MHeHWe TabayHoW oTpadiv
LO/XHO MPUHMMATLCA BO BHUMaHMe Npu BbipaboTke
3aKOHOJaTe/IbHbIX PeLLIeHNIA, KOTOpble ee 3aTparmBaroT.

* Mbl y6exaeHbl B TOM, 4TO Halla AesTe/IbHOCTb A0/KHA

COOTBETCTBOBATb MeXAyHapPOAHbIM CTaHAapTaM B obac-
TW OXpaHbl OKpYy>katoLLeli Cpeabl.

CoumanbHas
OTBETCTBEHHOCTb «bAT

Good
Corporate Conduct

The principle of Good Corporate Conduct is the basis on
which all our businesses should be managed. Business
success brings with it an obligation for high standards of
behaviour and integrity in everything we do and wherever
we operate. These standards should not be compromised
for the sake of results.

* We believe our businesses should uphold high standards
of behaviour and integrity.

* We believe that high standards of corporate social
responsibility should be promoted within the tobacco
industry.

* We believe that universally recognized fundamental
human rights should be respected.

* We believe the tobacco industry should have a voice in the
formation of government policies affecting it.

* We believe in achieving world-class standards of
environmental performance.

Poccnsa»

Llens «bAT Poccus» — ctatb naepom Ha POCCUINCKOM
TabayHOM pbiHKe. OaHAKO MOHATUE «/IMAEPCTBO» O3HAYaeT
AJ171 HaC He TOJTbKO NepBOe MeCTo Mo 06bemy npoaax u
Aone pbiHka. KoMnaHunsa crpeMmTca CTaTh IAEPOM B 00-
NacTy coLManbHOM OTBETCTBEHHOCTU. «BAT Poccma» ybex-
JeHa, 4TO YCTOMYMBOE Pa3BUTME BOSMOXHO TO/TbKO Npw
YCN0BUW OTBETCTBEHHOMO NOAXOAA K BeAeHUIO OusHeca.

@ «bpuTtnw AmepumkaH Tobakko Poccusi» ocyuiecTBas-
€T CBOIO eATe/IbHOCTb Ha OCHOBE NMPUHLMMOB KOPMOo-
pPaTVBHOW COLMaNbHOWM OTBETCTBEHHOCTW U NMPUAEPXKN-
BaeTCA CTaHAAPTOB, NPUHATLIX NOBCEMeCTHO B [pynine
KoMnaHuii «bputunin AmepumkaH To6akko»._|

Corporate Social
Responsibility
of BAT Russia

The vision of BAT Russia is to achieve leadership in the
Russian tobacco market. However, BAT Russia seeks
leadership not only in terms of sales volume and market
share. The company also aims to be the leader in corporate
social responsibility. BAT Russia recognizes that it can
contribute best to sustainable development by operating its
business in a responsible manner.

@ British American Tobacco Russia conducts its activity
according to principles of corporate social responsibility
and adheres to standards that are accepted across the entire
British America Tobacco Group of companies. _]

1
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Ha Bcex 3Tanax gesTeNIbHOCTU — 3aKyrnkax, MPOU3BOACTBE,
MapKeTuHre, ANCTPMOYLIMM, B3aUMOAENCTBUN C NOTPedu-
TeAMUN — KOMMaHWA B MO/IHOM Mepe oTBeYaeT Oykse

1 Ayxy MECTHOrO 3aKOHOJaTe/1bCTBa, 6epexxHO OTHOCMTCA
K OKpyxatoLLieit cpefie, co3faeT 6naronpusTHble 1 6e3o-
nacHble ycnoBus Tpyaa, y4uTbIBa€eT Ky/bTypHOe cBoeobpa-
31e CTpaHbl 1 CNOCOOCTBYET Pa3BUTUIO OOLLEeCTBa.

a Ha cerogHawHwmii aeHb B «bAT Poccuns» paboTtaeTt
6onee 3,5 TbiC. cOTPYAHMKOB. «BAT Poccus» cTpeMuT-

¢ ObITb OAHUM 13 Nydwnx paboTopatenen B Poccuu.
KomnaHusa npepnaraet COTpyAHMKaM KOHKYpPEHTOCMO-
COGHY!I0 3apabOoTHYIO NN1aTy, OTBEYaloLLyio TpeboBaHNAM
COBPEMEHHOI0 pbiHKa TPy/Aa U pacTyLLyio B 3aBUCUMOCTU
OT pe3y/bTaToB AeATeIbHOCTY paboTHMKa. OBLINPHDBIN
coumasnbHbIV NakeT BK/OYaeT pas/InyHble BUAbl CTPaxoBa-
HWA, @ C He[lJaBHMX NMOP — 1 KOPMOPATUBHYIO NMEHCUOHHYIO
nporpammy. CotpyaHukm «bAT Poccns» MMetoT BO3MOX-
HOCTW AN NPOPeCCMOHaIbHOIO 1 KapbepHOTo PasBUTUA.

«BbAT Poccusi» BHOCUT CyLLIECTBEHHBbIN BK/1a/, B pa3suTue
pOCCUIiCKon 3kOHOMMKN. OBLWMIA 06beM NHBECTULII
«bpuTtnw AmepukaH Tobakko» B Poccum k koHLy 2004
roga npesbicun 520 mnH aonnapos CLUA. Komnanus
ABNIAETCA KPYNHbIM Hasloronnartessiymkom: B 2004 rogy
OTYUMCNIEHNA B BIOAXETbI Pa3HbIX YPOBHEW COCTaBUIN
10,8 munnvappaa pyénen, 4to Ha 3,5 munnunapaa pyonen
6ornblue, yem B 2003 roay.

B cooTBeTCTBMM C KOHLIeML el YCTOMYNBOro pasBUTUA
BCe TEXHOIOrMYecKme NpoLecchl Ha NpeanpuaTnax «bAT
Poccrs» NOCTOAHHO KOHTPONMPYIOTCA U COBEPLLEHCTBY-
I0TCS C LIe/Ibi0 CHUXEHWA OTPULIATENIbHOMO BO3AENCTBNSA
Ha OKpPy>KaloLLyIo Cpefly M UCK/IoHeHNs TpaBMaTusma Ha
npowussoactse. Ha pabpurikax ycTaHOB/IEHbI COBPEMEHHbIE
CUCTEMBI OYUCTKM OTPaboTaHHOro BO3AyXa U 3aLLUTbl OT
LUyMa; BHeJpeHbl cMcTeMbl c6opa, XxpaHeHWs 1 onTu-
MasibHOIN YyTUAM3aLMM OTXOA0B; HauaTa peanusaLmns psja
NPVPOAOOXPAHHbIX MPOrpamm.

«bAT Poccusi» fieiiCTBYeT CTPOro B pamKax POCCUMINCKOro
3aKoHopaTe/IbCTBa. DTO KacaeTcst Bcex chep AesTeNIbHOCTH
KOMMaHuW: NPOU3BOACTBA, 3KCMopTa U MMMNOpTa Npo-
LyKUMU, MapKMUPOBKK, TPAHCMOPTUPOBKM, pekiambl 1

«BAT Poccusi» cTpemuTcs obecneunsatb
TBOPYECKyto aTMocdepy /1 CBOUX COTPYAHUKOB »

BAT Russia seeks to achieve
creative working environment »

In all areas of its activity — procurement, production,
marketing, distribution and consumer relations — the
company complies fully with both the letter and spirit
of local laws, applies rigorous environmental standards,
creates favourable and safe working conditions, takes
into account the cultural traditions of the country and
contributes to the development of society.

a To date, BAT Russia employs over 3,500 people.

BAT Russia seeks to enhance its position as an employer of
choice in the Russian labour market. It offers its employees
a competitive salary that is in line with labour market trends
and is subject to review depending on the employee’s
individual performance. The comprehensive social package
includes various types of insurance and a corporate pension
programme that has been recently launched within the
company. BAT Russia employees are offered excellent
opportunities for professional development and career
growth.

BAT Russia makes a significant contribution to the Russian
economy. By the end of 2004, the size of British American
Tobacco investments in Russia exceeded US$ 520 million.
The company is a major tax-payer: in 2004, it paid over
10.8 billion rubles in taxes to governmental budgets at
various levels, which is 3.5 billion rubles more than in 2003.

BAT Russia contributes to sustainable development by
controlling and improving its technological processes on a
continual basis in order to reduce hazardous environmental
impact and prevent accidents at all sites. All BAT Russia sites
have installed the latest air-purification and noise-reduction
systems and have introduced systems for collecting, storing
and recycling industrial wastes; a number of environmental
protection programmes have also been launched.

BAT Russia carries out its activity strictly in accordance

with Russian law. This relates to all areas of the company’s
activity, including manufacture, export, import, labelling,
transportation, advertising and sale of tobacco products as




cObITa Taba4HbIX U3aennin, yaiosui Tpyaa. B ceoert pabote
KOMMaHWA NPUAEPKMBAETCA rOCYJaPCTBEHHBIX U MEXIo-
CyAAPCTBEHHbIX CTaHAAPTOB U PyKOBOACTBYETCA Lie/1biM
psAaoMm Gosee xecTknx TpeboBaHWI, KOTOPble ABAAIOTCA
obs3aTeNIbHbIMU N5t BCeX NofipasaeneHunin [pynnbl komna-
HUNM «bpuTnw AmeprkaH ToBakKko».

Kak komMnaHus, peanusyiowas NpoayKLuio, KotTopas npes-
CTaBNSET PUCK 419 300POBbA NoTpebuTens, «bAT Poccusax»
OTBETCTBEHHO MOAXOAMT K MapKeTUHIY TaGayHoN NPoAykK-
umm. «bputnw Ameprkan Tobakko Poccms» ocyLecTBnseT
CBOIO MApKETUHIOBYIO 1€ATE/IbHOCTb B COOTBETCTBUM

€ 3aKoHozaTesIbcTBoM Poccuickon Oepepauum n fobpo-
BOJ/IbHbIMW COMALLEHNAMM BEAYLLNX MEX/AYHaPOAHbIX
TabauHbIX KOMMaHWU («MexayHapoaHble CTaHAAPTbI
MapkeTuHra TabauHon npoaykuun»). B 2003 rogy npuHaT
Kogekc 0TBeTCTBEHHOIO MapKeTMHra TabayHbIX U3Aenni
«BAT Poccuns», KoTopbii CBOAUT BOEANHO TpeboBaHWSA
POCCUINCKOro 3aKoHOAATeNbCTBA, «MexAyHapOoAHbIX
CTaHAapPTOB MapKeTuHra TabauyHOM NPOAYKLMM», a Takxe
BHYTpeHHUx npoueayp «bAT Poccus» B chepe peknambl

1 BO MHOTOM WMJET Aa/iblLie 3aKOHOAATeNbCTBA B NiaHe
OorpaHnyeHnii MapKeTUHIOBOWN AeATeNIbHOCTL.

«BAT Poccns» nprHMMaeT akTMBHOE ydacTue B XXU3HU POC-
cuinckoro obuiectsa. KomnaHms okasbiBaeT 6/1aroTBopu-
Te/IbHYIO MOMOLLb AETCKMM JoMaMm, 60/1bHMLLAM, a Takxe
opraHv3aLmam, KoTopble NoAAePXMBaOT MHBAINAOB

1 BETEPaHOB, N HanpaBsfeT CPeACTBa Ha NOAAEPXKKY
NPOEKTOB B 06/1aCTW Ky/bTYPbl, NCKYCCTBa, 0O0pa3oBaHms
W 3alWMThl OKPYXatoLen cpepl. Tak, Ha NPOTAXEHUN
Heckosnbkumx NeT «bAT Poccns» aBnseTca KpynHbIM napTHe-
pom locynapcreeHHoN TpeTbakoBckon rasnepeu, locyaapc-
TBeHHoro Pycckoro myses, CapaToBCKOro akaeMmn4eckoro
TeaTpa onepbl 1 6aneta. _|

«BAT Poccuns» ocosHaer, 4To TpeboBaHUS, NpeabsBasemMble
COBpPEMeHHbIM 06LL,ecTBOM kK 613HeCy, MOCTOAHHO pacTyT.
[ins Toro 4To6bI COOTBETCTBOBATH 3TUM TPeBOBaHMAM,
Heo6X0ANMO BECTW NMOCTOAHHbIN AManor C OOLLEeCTBOM

W y4nTbIBaTb MHEHWE ero npeacTaBUTesNien B CBOeN ae-
ATENIbHOCTW. STUM LIeIIM U1yXUT NPOLLeCcC CoLManbHOM
oT4yeTHOCTYH, KoTopbin «BAT Poccus» Beget ¢ 2001 ropa.

«BAT Poccns» BbICTynaeT COHCOPOM Pas/IMyHbIX MPOEKTOB
B 0611aCTV Ky/IBTYPbl M UCKYCCTBA, a Takke OKasblBaeT
$rHaHCOBYIO NOAAEPXKY PAAY YUPEXAEHNI KYNbTypbl,

B TOM uncie Pycckomy Myseto B CaHkT-leTepGypre »

BAT Russia sponsors various projects in the field of arts and culture.
It also provides financial support to a number of cultural institutions,
including the Russian Museum in St. Petersburg »

well as health and safety issues. BAT Russia fully complies
with existing governmental and inter-governmental
standards; in addition, the company also complies with the
higher standards that are mandatory for all companies of
British American Tobacco.

As a company which products pose risks to health, BAT
Russia markets tobacco products in a responsible manner.
Marketing practices and activities of British American
Tobacco Russia comply with the legislation of the Russian
Federation and with voluntary industry agreements of the
leading international tobacco companies (International
Tobacco Products Marketing Standards). In 2003, the
company adopted the BAT Russia Code of Responsible
Marketing for Tobacco Products, which integrates the
requirements of the laws of the Russian Federation, the
International Tobacco Products Marketing Standards and
the internal marketing procedures of BAT Russia. These
standards exceed the requirements of the existing laws
which regulate marketing activities.

BAT Russia takes an active role in Russian society. The
company provides charitable support to orphanages,
hospitals and organisations supporting invalids and
veterans, and it allocates resources for projects that enhance
culture, art, education and environmental protection. Thus,
for several years BAT Russia has been a major partner of the
State Tretyakov Gallery, the State Russian Museum and the
Saratov Theatre of Opera and Ballet. _|

BAT Russia recognizes that society’s expectations about
business are constantly growing. To ensure that the
company meets these societal expectations, it needs to be
engaged in a continuing dialogue with its stakeholders and
take into account their views in all aspects of the company’s
activity. To this end, in 2001 BAT Russia embarked on the
process of social reporting.
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Llenb

@ Llenb npouecca coumnanbHONM OTYETHOCTU — MOMOYb
KOMMaHWW onpeaenunTb, Kakue acrekTbl ee AeATe/IbHOCTU
BOJIHYIOT pa3/INyHble FPYNMbl NpeAcTaBuTeNen obLLe-
CTBEHHOCTU, U OCYLLeCTBUTb NpaKTU4eckme AencTBumA

B OTBET Ha BblCKa3aHHbIE Pa3yMHble OXMAaHUS.

OcHoBy npovjecca coLmanbHON OTYETHOCTY COCTaBASIOT
perynsipHble BCTpeun (Ananorn) Mexay pyKoBOACT-

BOM KOMMaHWW 1 NpeACTaBUTENSIMU OBLLECTBEH-

HOCTU — GU3NYECKMMU U IOPUANYECKMMU SINLIAMMU, KOTO-
pble B0 BAMSIOT Ha TO, Kak KOMTMaHMWs OCYyLLeCTBAsSET
CBOIO AeATeIbHOCTb, NGO UCMbITLIBAIOT €€ BANSAHUE.

K HUM OTHOCSTCS COTPYAHMKN KOMMAHUN, XUTENN JOMOB,
pacrnonoxeHHbIx B6/1M3u oT ¢pabpuk «bAT Poccus», npea-
CTaBUTENIN 3aKOHOAATE/IbHOM WU UCMONHUTEIbHOW BacTy,
MeANLIMHCKNX 1 00pasoBaTe/ibHbIX yupexaeHnin, obLue-
CTBEHHbIX OpraHu3aLnii, Ae/I0BOro COO6LLEeCTBa, a Takxke
noTpeduTeny NPOAyKLMM KOMMaHUK. _|

3apadu

Aim

@ The aim of social reporting is to develop a better
understanding of the problems that concern BAT Russia’s
stakeholders and, where possible, to take practical steps in
response to reasonable societal expectations.

At the heart of BAT Russia’s social reporting process is

regular stakeholder engagement, or a dialogue between

the company management and stakeholders. By definition,

a stakeholder is any person or organisation on whom the
company’s business impacts or whose actions impact on the
company. These include company employees, residents of
adjacent apartment buildings, regulators, educational and
public health institutions and the business community as
well as consumers. _|

@ KomnaHwus Beget ananor ¢ npeacraBuTenaMmmn obLe-
CTBEHHOCTH, 4YTOGbI pewnTb aiepyouine 3anaqdn:

° an/IBﬂe‘-Ib BCE 3aMHTEPECOBAHHbIE CTOPOHbI K Y4aCTUO
B ANCKYCCUU M CO3A4aTb yUI0BUA A19 OTKPbITOro obmeHa
MHEHNAMN;

* Y3HaTb 06 OXUAAHMAX I'IPED.CTaBI/lTe}'IEVI 06LLecTBEHHOC-
TN N OCHOBHbIX npo6nemax, KOTOPbI€ NX BOJTHYIOT;

* [IpenocTaBnTb — Kak B CJI0BECHOW POpMe, Tak 1 B BUAE

NpaKkTU4eckmnx AeNCTBUN — OTBETbI Ha MOAHSATBIE B XO4€e
06y aeHnn BONpochl. _|

STanbl

Objectives

@ The company conducts stakeholder dialogue
in order to:

¢ Involve all interested parties in and create opportunities
for an open exchange of views;

* Become aware of stakeholders” expectations and of key
areas of their concern;

* Respond, in words and actions, to the issues raised. _|

@ Kaxaplil Lmkn npoLiecca coLmanbHOM OTYETHOCTU
BKJTIOYaET B cebsl YeTbipe 3Tana.

Stages

@ Each cycle of the social reporting process includes
four stages.



MepBbin 3TaN.
UccnepoBaHMe  NOAroToBKa

OcHoBHas 3a/ia4a 3TOro 3Tana — OnpeAenuTb Kpyr
Y4aCTHUKOB [IMasI0roB, a Takxke TemaTnyeckme rpaHuLibl
npeacrosLero o6cyxaeHns.

BHyTpukopnopaTUBHOe UcciejoBaHue
M NOAroToBKa K iuasioram

BHyTpeHHee nccie0BaHVie MPOBOAMTCS C Lie/bio onpe/e-
NeHus Kpyra Tem, KOTopble NPeACTaB/IAoT MakKCUMabHbIN
NHTepec Ans KoMnaHuW. Hapagy ¢ 3TUM BbINO/HSETCS
noarotosuTeibHas paboTa, BkovaoLas c6op 1 06HOB-
NeHue GpaKkTUHeCKNX AaHHbIX O KOMMaHWM.

OnpenesneHve Kpyra npeacraBuTesien oduye-
CTBEHHOCTU U BOMPOCOB /1151 06CyMAEHNA

Heobxoanmo onpeaennTb OCHOBHbIE rpynrbl NpeacTaBn-
Tenen obLEeCTBEHHOCTUN 1 nosy4ynTb VIHCI)OpMaU,VIIO O TOM,
Kakne BOnpochl, CBA3aHHbIE C counanbHOM AeATeslbHOC-
TbiO KOMMaHUK, NPeacTaBNATCA UM Hamnbornee aKTyalb-
HbIMW.

YTBepAeHUe nepeyHs TemM, 06cyK/laeMbIX BO
Bpems Anasiora, U BbIGOP NPUOPUTETHLIX TEM

Mocne Toro kak onpeaeneHbl TeMaTnyeckmne rpaHuLibl
Zvanora v ero noTeHLumanbHble y4aCTHUKN, KOMMaHWS Bbl-
GupaeT NPUOPUTETHbIE BONPOChI M TeMbl A/151 0OCYXAEHNA
B xoae [uanora 1.

Bropomn 3Tan.
NMposenenne Ananora 1

OcHoBHasi 3afla4ya 3Toro 3Tana — NPOBECTU BCTPEUYN MexXay
PYKOBOACTBOM KOMIMaHUN N NpeacTaBuTeaMmmn obuye-
CTBEHHOCTUN, C TEM 4yTOObLI MOC/IEAHNE MOIJIM BbiCKa3aTb
CBOU NpeanoXeHna N OXXnaaHus.

OnpepeneHne yyacTHUKOB [luasnora 1

KomnaHwusa npurnataet and yqactus B [inanore 1 KoH-
KPETHBbIX NpeACTaBUTeNEel Pas/iNiHbIX OOLLLECTBEHHbIX
rpynn, Kpyr KOTOpbIx Obl1 ONpeaAeneH Ha NepBoM sTane
npoLecca coumasibHoOM OTYETHOCTU.

Awanor 1. BoisicHeHue oxxuaaHnii npeAcTaBuTe-
Jiel o6 EeCTBEHHOCTU

B pamkax [lnanora 1 npoBoanTCca paf BCTPEY, B XOAE KO-
TOpbIX NpeACTaBUTeNN 06CYXAaloT Hanbonee akTyanbHble,

The Introductory Stage. Study and
Preparation

The main objective of this stage is to identify key dialogue
participants and the scope of issues to be covered during
the discussion.

Internal Scoping Study and Preparation

The internal scoping study is conducted to identify topics of
particular interest for the company. In addition, preparation
includes the collection and updating of facts about the
company.

Stakeholder and Issues Mapping

This research is undertaken to identify key stakeholder
groups and to learn more about areas of concern they may
have about the social activities of the company.

Selecting and Prioritising Issues and Scope

Once the range of discussion and the stakeholders have
been identified, the company selects and prioritises issues
and defines the scope to be covered during Dialogue 1.

The Second Stage.
Dialogue 1

The main objective of this stage is to conduct dialogues
between the company management and stakeholders so
that they can express their proposals and expectations.

Identification of Participants in Dialogue 1
The company invites to the dialogue participants

representing various groups of stakeholders identified
at the Introductory Stage.

Dialogue 1. Listening to Stakeholders and
Understanding Their Expectations

During Dialogue 1, the participants discuss issues
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Mo UX MHEHWNIO, BOMPOCHI M BbICKa3blBalOT CBOU PEKOMEH-
Aaunmn OTHOCUTE/IbHO AeATE/IbHOCTU KOMMNaHUN.

YTBepkAeHNe nepeyHs Tem, o06cymaaemMbiX BO
Bpems Anasiora

YyacTHVKM Avanora yTeepxatoT nepeyeHb 00CykaaeMbix
TeM. KomnaHnsa MOXeT NPUHATb peLleHne o npumatle-
HUWN AONONHUTE/IbHBIX YHAaCTHUKOB A1 00CYXAEHNSA HO-
BbIX TEM, €11 Takasi peKoMeHAALMA NMOCTYNUT CO CTOPOHbI
yyacTtHukos [lnanora 1.

Tperumn 3Tan.
PopmynupoBaHue 06a3aTeNbCTB
M nposeaexHue [inanora 2

OcHoBHas 3aja4a 3TOro 3Tarna — MOAroTOBUTbL OTBEThI Ha
BOMPOChI, NOAHATbIE y4acTHMKamu Juanora 1, u cpopmy-
nmpoBsaTb 00s3aTeN1bCTBa, KOTOpble roTOBa B3AThb Ha cebn
KomMnaHusa. Ha cnepyiollen BcTpeye ¢ NpeacTaBUTeNAMN
obLectBeHHOCTU ([lManor 2) NpoMCXoANUT cornacoBaHve
0653aTeNIbCTB CO CPOKaMU U MHAMKATOPaMu 1X BbIMOHe-
HUA.

DopmynimpoBaHue 06A3aTeNIbCTB

PykoBOACTBO KOMMaHWW aHA/IM3UPYET OXUAAHNA NpeacTa-
BUTe/NeN o6LLEeCTBEHHOCTH, BbiCKa3aHHbIE B Xofe

[nanora 1, n opmynmpyeTt OTBETbI Ha OXMAAHMSA, a TaKxke
pa3pabaTblBaeT KOHKPETHble 00s3aTeNIbCTBa /1S MOCIeay-
toLero 06CyxAeHNs C yHaCTHIKaMU Aasioros.

Awanor 2. 06¢cyxaeHne 06A3aTesILCTB
U noKasaTeJieil MX BbINoJIHeHNA

B pamkax [lnanora 2 BHOBb NPOBOAATCA BCTPEUN MEXAY
npeacTaBUTeNIIMIN OOLLLECTBEHHOCTN 1 PYKOBOACTBOM
«BAT Poccus». KomnaHmsa npeacrasnset nnaH AencTBum,
coaepxallnin 06sa3aTesIbCTea, KOTOPbIE OHa MIaHMpPyeT
NPUHATL Ha cebs. MnaH 1 rpaduk BeINOIHEHNS 00s3a-
Te/IbCTB, @ TaKXe NoKasaTesIv UX YCreLwwHOro BbiNo/IHEHNA
COI1aCoBbIBAIOTCA C yHaCTHMKaMM Ananora.

UeTBepTbiN 3TaN.

Peanusaymsa nnaHa AeNCcTBUNA,
NOAroToOBKa U PacnpoCTpPoOHEeHUe
couMasibHOro oTueTa

OcHoBHas 3aa4a 3TOro 3Tana — BbINO/IHEHME MPUHATBIX
KOMMaHvewn 06s3aTesIbCTB, a TakXe MOoAroToBKa coLvalib-
HOro oT4yeTa No pe3y/ibTaTaM ANaioroB U ero pacnpocrpa-
HeHVe cpean 3auHTepecoBaHHbIX CTOPOH.

of concern and voice their recommendations regarding the
activities of the company.

Confirmation of the Process Scope

Following recommendations made by the participants in
Dialogue 1, the company may decide to invite additional
participants to discuss new issues (with a view to
expanding the process scope).

The Third Stage.
Formulating Commitments and
Dialogue 2

The main objective of this stage is to prepare responses
to the issues raised by the participants of Dialogue 1 and
to formulate commitments that the company is prepared
to assume. Then the company will hold another meeting
with external stakeholders (Dialogue 2) in order to agree
upon the commitments, timeframe and indicators of
success.

Formulating Commitments

The company management analyses stakeholders’
expectations expressed during Dialogue 1 and prepares its
responses and specific commitments for further discussion
with dialogue participants.

Dialogue 2. Discussing Commitments and
Indicators of Success

During Dialogue 2, the company management holds
meetings with external stakeholders where the company
presents an action plan with commitments that the
company is prepared to assume. The action plan, along
with a timeframe and indicators of success, are to be agreed
upon with dialogue participants.

The Fourth Stage. Action Plan
Implementation, Reporting and
Communicating

The main objective of this stage is to fulfil commitments
assumed by the company and to prepare and distribute a
Social Report based on the outcome of the dialogues.



Peanusauusa nnaHa AeNCTBUA U MOHUTOPUHT

KomnaHwusa BbinonHseT NPUHATbIE 06s3aTenbCTBa B COOT-
BETCTBUW C COI1aCOBAHHbIM Fpaq)I/lKOM.

MoaroTtoBka mn pacnpocrpaHéHue columasibHoro
oTyeTa

KomnaHunsa ny6ankyeT coumasibHbln OTHET U pacnpocTpa-
HAIeT ero cpeaun NpeacTaBuTe/1en 3anHTEPeCcoBaHHbIX
CTOPOH. _|

Action Plan Implementation and Monitoring

The company fulfils its commitments within the agreed
schedule.

Reporting and Communicating

The company publishes a Social Report and distributes it
among stakeholders. _|

CtanpapTtbl (METOAOOINS)

Cranpapt AA 1000

@ Komnanusa «bputnw AmepwukaH Tobakko Poccus»
OCYLLIECTB/ISIET MPOLIECC COLMAIbHON OTYETHOCTU B
cooTBeTcTBMM € TpebosaHuamu CtangapTta AAT000.
Kpome Toro, B Hactoawmin CoLmanbHbI OTHET BK/IOYEHA
nHdopmMaLma no psay UHANKATOPOB, PEeKOMEeHAO0BaHHOM
[no6anbHOM MHULMATUBOWM MO OTYeTHOCTW. Paspabo-
TaHHbIN MeXAyHapoAHbIM VIHCTUTyTOM no npobriemam
COLINANIbHO-3TNYECKOM OTYETHOCTU 1 BNepBble onyonn-
koBaHHbIV B 1999 roay cranpapTt AA1000 ycraHaBanBaeT
pamKku npoLiecca coumanbHon otyeTHocTu. CtaHaapT
npefHasHa4yeH A1 KOMMePYeCKUX, HEKOMMePYECKMNX

1 OOLLIECTBEHHbIX OpraHn3aLnii, CTaBsALLMX Lie/lb NOBbl-
anTb 3GPEKTUBHOCTL CBOMX COLIMAIbHbIX MHULIMATUB

N OCYLLECTB/ATb JeATe/IbHOCTb O0/1ee OTBETCTBEHHO.
OCHOBHbIM MHCTPYMEHTOM MpW 3TOM SIB/ISIETCA Ananor

C NpeAcTaBUTENSAMM OOLLECTBEHHOCTU.

CornacHo craHaapTty AAT000 B pamkax npouecca coum-
a/IbHOV OTYETHOCTU 06s3aTe/IbHbIM ABASETCA cObMoAeHNe
cleflytoLLnX MPUHLIMMNOB:

* VicuepnbiBatoLLiee oTpaxkeHme CyLLeCTBYIOLLNX MHEHWIA:
Y4eT BCex MHEHWI 1 Touek 3peHus, BblCKa3aHHbIX Npes-
CTaBUTENIAMU OBLLECTBEHHOCTY;

* [TonHoTa nH$opMaLMKM 0 AeATeIbHOCTY OpraHM3aLun:
BK/TIOYEHME B NPOLLECC OTYETHOCTU BCEX HaNpPaB/ieHN
coLmanbHON AesTe/IbHOCTU KOMMaHWUW;

° npaKTVILIeCKaH 3Ha4YMMOCTb: NpuBeaeHNE npouecca
coumanbHOM OTYETHOCTU B COOTBETCTBME C MHTEepecamum,
OXNAAHNAMU U HYXXaMU 3aUHTEPEeCOBaHHbIX JTNL,;

Standards
(Methodology)

Standard AA1000

@ British American Tobacco Russia carries out the

social reporting process in accordance with the AAT000
Standard. In addition, this Social Report also includes a
number of performance indicators recommended as part
of the Global Reporting Initiative. The AAT1000 Standard is
a framework for the process of social reporting designed
by the Institute of Social and Ethical AccountAbility and first
published in 1999. It is designed for businesses, NGOs and
public organisations aiming to improve their accountability
and social performance by learning from dialogue with
stakeholders.

AA1000 requires social reporting to meet the principles of:

* Inclusivity: consideration of the views and needs of
stakeholders;

» Completeness: unbiased inclusion of all appropriate areas
of social activity;

* Materiality: alignment of reporting with stakeholders’
interests, expectations and needs;
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* PerynsipHOCTb Y CBOEBPEMEHHOCTb: MPOLIECC OTYETHOCTY
AO/IKEH OCYLLeCTBISATLCS Ha PETy/IsIPHON OCHOBE;

» ObecneyeHue KayecTBa: NPoBeeHNe ayanTa He3aBncu-
MOW 1 KOMMETEHTHOWN TPeTbel CTOPOHOW, He MPUHUMa-
loLLleR y4acTus B MpoLiecce coLimasibHON OTYETHOCTY;

* [LOCTYMHOCTb: pacrnpocTpaHeHme nHopmawmum o
pesynbTaTtax CoLmanbHOM LesTeNIbHOCTU OpraH13aLmMm
OTUETHOCTb Nepes, NPeLCcTaBUTENSAMM OOLLECTBEHHOCTY;

* VIHTerpaums: BK/IlOYEHVE NPOLIecca COLMaIbHOM OTYeT-
HOCTM 1 ero ayuTa B NMOBCeJHEBHYIO MPAKTUKY opra-
HM3aLIMK, ee CUCTeMbI 1 NpoLiecc pa3paboTku Npasus
OCyLLeCTBNIEHUA AeATeIbHOCTU. _|

FnoGanbHan MHULMaTUBa MO OTUETHOCTMU

@ B 1997 rony nse opraHusaumnm — «Koanmuus 3a
3KO/IOMMYECKN OTBETCTBEHHBIV B13HeC» 1 «[Tporpamma
OOH no okpy>katoLLein cpefe» — BbiCTynuau ¢ [nobanbHom
vHuumatneomn no otyetHoctn (GRI). C nomMolLbio 3TOro
MexaHM13Ma CTasio BO3MOXHO YHUPULIMPOBATb CUCTEMY
OTYETHOCTW B 001aCTW YCTOMYMBOIO Pa3BUTUS U NMOBLICUTH
€e KayeCTBO M TOYHOCTb, YCW/INTb €€ NPaKTUYECKYIO 3Ha4 K-
MOCTb.

Mno6anbHas MHMLMATNBa NPeaCcTaB/seT cobon cncrtemy
rokasartesiei, onmcaHHbIx B «PykoBOACTBE MO OTHETHOCTU
B 06/1aCTV YCTONYMBOIO Pa3BUTMSA», MO3BOAIOLLYIO MPOBO-
AUTb CPaBHEHVE MeX/ly OpraH13aLMamMm, yumTbiBas Npu
3TOM 0COBEHHOCTU NCMOJb3yeMbIX MU CNOCOBOB cOopa

1 npeacrasiaeHns nHpopmaumu. [1na AoCTUXEHUA 3TON
Lienn B npoLiecce coLmasibHON OTYETHOCTU UCMO/b3YIOTCA
KOHKpPETHble NHAWKATOPbI.

Jliob6as opraHmnsaumna MOXeT NpuMeHsTb «PykoBoacTso nNo
OTYETHOCTU B 06/1aCTV YCTONUYMBOIO Pa3BUTUSA» B KadeCcTBe
HedopManbHOro NoCobus MM OCyLLECTBATL COAepXKa-
Lmecs B HeM pekomeHgauum nostanHo. OpraHmsanmm
MoryT n3bpatb 6osiee CI0XKHbIV ypOBEeHb NOATOTOBKM
oT4yeTa, 00ecrnevnBaloLLIMA eMy CTaTyC «MO/IHOrO COOTBET-
CTBUS1», O3HAYaIOLLMI MO/IHOE COOTBETCTBME TPEOOBAHNAM
PykoBopacTsa. Ha ceroaHAWHMIA AeHb cMCTeMa nokasaTte-
nen, paspabotaHHas B pamkax [106a71bHON MHNLMATUBBI
no oT4yeTHOCTH, NpusHaeTca OpraHusaumnen OObeanHeH-
HbIx HaLmii OCHOBHBIM YHUBEPCaibHbIM UHCTPYMEHTOM
KOPMOpaTMBHOWM OTYETHOCTU B 06/1aCTV YCTONYMBOTO
passuTUA. _|

AyauT npouyecca
@ CooTBeTCTBME NPOLIECCa COLMANbHOM OTYETHOCTU

mMexayHapoaHomy craHaapTy AA1000 gonxHo noaTsep-
XAaTbCsA BEpUPULIMPOBAHHBIM U HE3aBUCHMMbIM ayAUTOPOM.

* Regularity and timeliness: regular reporting;

* Quality assurance: verification of the process by an
independent and competent third party;

* Accessibility: appropriate and effective communication to
stakeholders of social performance and reporting;

* Embeddedness: embedding of reporting process and
its auditing principles into policies, decision-making and
management systems. _|

Global Reporting Initiative

@ The Global Reporting Initiative (GRI) was launched
in 1997 as a joint initiative of the U.S. non-governmental
organisation Coalition for Environmentally Responsible
Economies (CERES) and the United Nations Environmental
Programme (UNEP) as a common globally accepted
reporting framework with the goal of enhancing the
quality, rigour and utility of sustainability reporting.

The GRI suggests a monitoring system described in

its Sustainability Reporting Guidelines that facilitates
comparability between organisations, whilst taking

into account implications of collecting and presenting
information across diverse organisations. To achieve this
comparability, the GRI recommends particular topics and
indicators for reporting.

Any organisation may employ the GRI Guidelines either

as an informal tool or may adopt its recommendations

in several stages. Reporting organisations can opt for an
advanced level of reporting in full accordance with the

GRI Guidelines. These Guidelines are now regarded by the
United Nations as a basic, universally applicable standard for
corporate sustainability reporting. _]

Verification

@ The compliance of social reporting with the AA1T000
Standard is to be confirmed by an independent and verified
assurance provider.



B xone TpeTbero Lmkna B Ka4ecTse ayanTopa npoLiec-

ca counanbHomn otyeTHoCTU «bAT Poccus» BbiCTynnio
«blopo Beputac Pycb», BxoasLee B rpyrnny KoMMnaHui
«blopo BepuTac». B cootsetcTBumM co ctaHaapTom AAT000
ayaunTopsl «biopo BepuTac Pycb» Gbiin npurnatleHbl B
KayecTse HaboaaTeNen Ha BCTPEUN C COTPYAHUKAMU U

C NpeACTaBUTeNsIMU OOLLECTBEHHOCTU, OPraHN30BaHHbIE
komnaHuen «bAT Poccuax» B 2004—-2005 roay, n nposenn
NpoBepKy COOTBETCTBMA COLMANbHBIX AManoros Tpebosa-
HMAM AaHHOro ctaHaapTa. lMomumo storo, «bropo Beputac
Pycb» ocyLL,ecTBuIo BepUPMKaLMIO TEKCTa HACTOALLLETO
CoumasnbHoro otyeta. _|

He3zaBucumbie yuacTHUKN

CoumanbHble Ananorn 3agymarbl Kak pernpeseHTaTUBHbIN,
3P PeKTMBHBIV N OTKPbITbI 0OMeH MHeHuaMK. C 3Ton
LieNbio KOMMaHWA NpuiallaeT HesaBucMmoro acuanTa-
Topa.

DacvnuTaTop — He3aBrCUMoe Ppr3nyeckoe U lopuamn-
yeckoe /INLL0, KOTOPOE NMOMOraeT y4aCcTH1KaM BblPasnTb
CBOE MHEHWe, MNO3MLMIO U OXMAAHWS B XOA€e NaoroB.

In the course of Cycle 3, Bureau Veritas Rus, a member of
the Bureau Veritas Group of companies, was engaged to
provide assurance of the social reporting process of BAT
Russia. In line with the AA1000 Standard, auditors of Bureau
Veritas Rus were invited to the meetings with stakeholders
arranged by BAT Russia in 2004—2005 and verified the
compliance of the dialogues with the requirements of the
AA1000 Standard. Furthermore, Bureau Veritas Rus verified
this Social Report. _]|

Independent Parties

Social dialogues are designed to be a representative,
effective and open exchange of views. In order to achieve
this, the company invites an independent facilitator.

The facilitator is an independent individual or company
assisting dialogue participants in expressing their views,
positions and expectations.

BepundurkayMmoHHbIE CUMBO/bI

B HacToauiem CoupnanbHOM OTYETE UCMOb3YIOTCA 1efly-
foLLVie CMMBO/IbI, O3HaYaloLLMe TPY YPOBHSA BepudukaLnm
[IOCTOBEPHOCTM NHPOPMaLUK:

@ Yrny6neHHas sepu¢pukayma: OTHOCUTCA K
MHGOPMaLIMM, OTPAXKAIOLLEN NPOLIECCH Y MEPONPUATUS,
npoBe/ieHHbIe B COOTBETCTBUM € TpeboBaHaAMYK CTaH-
napta AA1000, nogkpensieHHoM HeobxoANMbIMU CBUE-
TeNbCTBaMu, B TOM YMCIe NOyYEHHbIMM MPU MOCEeLLEHNN
ayamTopom [Inanoros KOMMNaHmm € 3aNHTEPECOBAHHbIMM
CTOPOHaMMW.

a MosuTusHan Bepudpukaymna: OTHOCUTCA K UH-
dopmaLmm, AEMOHCTPUPYIOLLEN AeATeIbHOCTb KOMMaHM
B COOTBETCTBUM C ee NpuHLUMNaMn BeaeHns GusHeca,
noaKpenieHHoN HeoBX0ANMbIMU AAaHHBIMW, COBPaHHBIMU
nyTem 3anpoca Wi NHOW ayANTOPCKON METOANKN.

@ ba3zosan Bepudpumkayma: OTHOCUTCA K YAUIOBbLIM
JaHHbIM 1 OTAe/IbHbIM NprMepaM, JOCTOBEPHOCTb KOTO-
pbix MpOBepeHa Ha OCHOBE JOCTYMHbIX MCTOYHUKOB.

Hayano ¢pparmeHTa Tekcra, copepxallero sepupuLmpo-
BaHHYI0 MHGOPMALMIO, OTMEYEHO OJIHUM 13 BepudurKaLmn-
OHHbIX CUMBO/10B, MPVBEAEHHbIX Bbllle; KOHeL, pparMeHTa
0603HaueH 3aKpblBatoLLieli CKOOKOM: _J.

Verification Symbols

In the Social Report three symbols identify three levels of
assurance for Social Report information:

@ Advanced assurance: Applies to information that
reflects processes and events conducted in accordance
with the AAT1000 Standard and supported by the
requisite evidence, including evidence obtained by the
assuror during dialogues between the company and
stakeholders.

a Positive assurance: Applies to information that
demonstrates the company’s operation in accordance
with its Business Principles and supported by the requisite
evidence gathered through enquiry or other assurance
tools.

@ Basic assurance: Applies to statistical data or
specific examples whose validity has been confirmed
through available sources.

The beginning of a text fragment that contains assured
information is marked with one of the assurance symbols
explained above; the end of such a fragment is marked with
this closing symbol: _].
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npeabIAYULUX LLUKJIOB
couMasibHOM OTUETHOCTU

e [lepBbl LMK COLMANLHON
oTyeTHOCTM (2001-2002)

e BTOpOW LMK COLManbHON
oTyeTHOCTM (2002-2003)

OB

Chapter IlI.
Overview of Previous Cycles
of BAT Russia’s Social

Reporting Process

Cycle 1 of Social Reporting
Process (2001-2002)
Cycle 2 of Social Reporting
Process (2002-2003)
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[lepBbiv LK coLmanbHOM
ot4yeTHOCTM (2001-2002)

@ KomnaHnusa «bAT Poccmsa» Havana npoLiecc noaroTos-
K1 coumanbHom otyeTHocT B 2001 roay oaHOM U3 NepBbIx
cpeav komnanui Mpynnbl «<bputnin AMepurkaH ToGakko».
«BAT Poccus» Takxe Gblna NepBori POCCMNCKOM KOMMNaHW-
ell, KoTopas CTa/ia MPUMEHATb MeXAyHapOoAHble CTaH-
JapTbl NpoLiecca CoLManbHOM OTYETHOCTU. B Ananorax,
KoTopble npoLwan B Mockse B popme NHAMBUAYaNbHbIX
BCTPEY, MPUHANN yHacTue NpeACcTaBUTeNIN MUHUCTEPCTB

1 BeAOMCTB, OpraHu3aLmii 34paBoOXpaHeHns 1 obLLe-
CTBEHHbIX 0ObeAVHEHNIA.

B xoae Ananoros y4aCTHVKM 3aTPOHY/IV LUMPOKUI KPyT
Tem, BK/ItoYasi MHPOpPMUpoOBaHue noTpebuTenen; paspa-

6OTKy 1 BHeApeHne noTeHumnaibHO MeHee onacHom ans
3[0pPOBbsA NPOAYKLUMNK; onJlaTy MeAULIMHCKUX pacxXo4os,

«CouuanbHbi otyeT 2001-2002» »

Social Report 2001-2002 »

Cycle 1 of Social
Reporting (2001-2002)

@ BAT Russia was one of the first in the BAT Group

to embark upon the process of social reporting in 2001.
BAT Russia was also the first Russian company that started
to apply international standards of social reporting. Ministry
and departmental officials, representatives of health
organisations and public associations took part in the
dialogues held in Moscow in the form of private meetings.

During the dialogue sessions, the stakeholders raised

a wide range of issues, including consumer information;
development and introduction of potentially lower risk
products; responsibility of tobacco companies for the health
costs of smoking; tobacco marketing policy; sponsorship
and charity; and underage smoking prevention.
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CBf3aHHbIX C NOCIEACTBUAMMN KyPEHWUS; MONUTUKY KOMNa-
HUK B 061aCTV MapkeTMHra TabayHbIX 134e/Mii; CNOHCOPC-
TBO 1 6/1aroTBOPUTENbHOCTL; NPEAOTBPALLEHNE KypPeHUS
cpeav HeCoBepPLLIEHHOETHUX.

Ha BcTpeyax 06cyxaanvcs BONPOCHI, CBA3aHHbIE C pasiny-
HbIMW COLMasibHbIMW acnekTaMmu aesitesibHoCcTn «bAT Poc-
CUsi», KOTOPble Bbl/IN CrPYNNUPOBaHbI MO LLECTN TEMaM.

B oTBeT Ha BbiCKa3aHHble 0XMAaHMA KOMMNaHMA pa3paboTa-
Na nniaH AencTBun 1 NnpuHana 14 06s3aTtensbCTs, KOTOPbIe
6bl/IM COMacoBaHbI C yHacTHWKaMu BTOPOro Auasiora.

0O630p nepsoro Lukia Obl1 NpeacrasieH B «CoLmanbHOM
otyete 2001-2002». Ero neyatHas Bepcus Oblia pacnpo-
CTpaHeHa cpeav nNpeacTaBuTenen obLwecTBEHHOCTY,

a aNeKTPOHHas Bepcus onyb/IMKoBaHa Ha KOPNopaTUBHOM
Beb-canTe. OTUET O BbINO/IHEHUN 005A3aTe/IbCTB NPeCTaB-
neH B Hactoawem CoumanbHom otyeTe (cm. Mpunosxe-
Hue 5). [iInanoru n Noarotoska oTyeTa NPOXOANIN NOA,
KOHTpOsIeM ayANTOpPCKOi komnaHum «biopo Beputac
Pycb». Bce 0b6s13aTeNbCTBa, MPUHSATbIE B XOAe NePBOro LiMK-
na, GbIIN YCMNeLHO BbINOJIHEHbI B COOTBETCTBUM C YCTaHOB-
NeHHbIM rpadurkom. _|

During the dialogues, there were discussions of issues
related to various social aspects of BAT Russia’s activities,
which were then divided into six thematic groups. In
response to stakeholders” expectations the company
developed an action plan and assumed 14 commitments
that had been agreed upon with the participants of
Dialogue 2.

An overview of Cycle 1 was included in the Social Report
for 2001-2002. Hard copies of the Report were distributed
among stakeholders, and its electronic version was posted
on the corporate website. Reporting on the fulfilment of
the commitments is included in the Social Report (see
Appendix 5). Both the dialogues and preparation of the
Report were verified by Bureau Veritas Rus, an assurance
company. All commitments assumed during Cycle 1 were
fulfilled by the company successfully and as scheduled. _|
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Bropon uukn counanbHou
otdyeTHOCTU (2002—2003)

@ B xope BTOpOro umkna, KOTopbIi NPOBOANIICA B
nepwos ¢ aekabpsa 2002 no aekabpb 2003 roga, npoLiecc
COLMaNbHOM OTYETHOCTM BbIN CyLLIECTBEHHO YyCOBep-
weHcTBOBaH. bblna paclumpeHa reorpapus nposegeHuns
ZIManoros, K HUM ObII0 NPUBJ/IeYEHO GOosIbLLIEE KOINYECTBO
YYaCTHMKOB.

B ananorax, npowepwmx B Mockse, CaHkT-lNeTepbypre u
Capartose, yyactBoBaso okosio 70 npeacrasutesneii obLue-
CTBEHHOCTU: NPeACTaBUTE/NIN FOCyAaPCTBEHHbIX yupex/e-
HWI 1 BEAOMCTB, OpraHu3aLmii 3apasooxpaHeHns, CMU,
PR 1 peknamHoro coobiyectsa, 06LeCTBEHHbIX OpraHm3a-
LMW, a TaKKe XUTen 6amnsnexatmnx JOMoB.

Ha BcTpeyax 6b110 BbickasaHo 6onee 180 oxumaaHuii no
pa3INYHbIM TeMaM, KOTopble 3aTeM Oblv 06beNHEHbI

«CoumanbHbi otyeT 2002-2003» »

Social Report 2002—-2003 »

Cycle 2 of Social
Reporting (2002—-2003)

@ During Cycle 2, which took place from December
2002 to December 2003, the scope of the social reporting
process was significantly expanded, in terms of both
geography and the number of stakeholders who took part.

Participants in the dialogues that took place in Moscow,
Saratov and St. Petersburg included about 70 stakeholders
representing government bodies, health institutions,

mass media, PR and the advertising community, public
organisations and residents of adjacent apartment
buildings.

Dialogue participants formulated over 180 expectations

on different topics, which were grouped into 11 key areas.
As a result of the social dialogues, the company assumed
18 commitments. Both the commitments and the schedule

Batiies Aniim ey
Tt

=T

CouwanbHbid oT4et
Social Report




B 11 kateropui. o ntoram BCTpey KOMNaHMA B3s/1a Ha
cebs 18 obs3atenbcTs. [MpuHATHIE 06A3aTeNbCTBA U rpa-
$UK 1X BIMONHEHWUS CTann NpeAMeToM 00CyXAeHUs BO
BpeMs BTOPOro Auasiora Mexay pykoBOACTBOM

«BAT Poccusa» n npeacrtaBuTenaMmm obLLeCTBEHHOCT.

Mo pesynbratam BTOPOro Lukia 61 onybamkoBaH v npe-
[0CTaB/1IeH 3anHTepecoBaHHbIM anLam «CoLmnanbHbIR OT-
yet 2002-2003». B Hem HapasHe ¢ Noapo6HLIM 0630pOM
BTOPOro LMK/1a COLMabHOM OTYETHOCTU Obl1 MpecTaB/eH
OTYET O BbIMOHEHNM 00A3aTeNbCTB, MPUHSATbLIX KOMMa-
HWen B TeYeHWe NepBOoro LUKIa. NeKTPOHHasA Bepcums
«CoumanbHoro otyeta 2002—2003» Gblnla pasmelleHa Ha
BeG-canTe «bAT Poccus» (Www.batrussia.ru). B HacTosiem
CoumanbHOM OT4eTe NpeACTaBJieH CNCOK 06A3aTeNbCTB,
MPUHSATbLIX BO BTOPOM LIMKJIE, 1 XOA UX BbINO/HEHNS

(cm. NpunoxeHue 5). inanorn n noarotoBka otyeTa
MPOXOAVN NOA KOHTPONEM ayAUTOPCKOI KOMMaHMM
«Bbtopo Beputac Pycb». B HacTosiLLee Bpemsi 6O/bLUNMHCTBO
0053aTe/1bCTB, MPVHATLIX BO BTOPOM LiMK/e OTHETHOCTH,
Y>e YCreLHO BbIMOJHEHbI. _|

for their fulfilment were discussed and agreed upon during
Dialogue 2 between the company management and the
external stakeholders.

Following the results of Cycle 2, BAT Russia published

the Social Report 2002—2003 and distributed it among
stakeholders. The Social Report gives an overview of the
Cycle 2 of the social reporting process along with a report
on the fulfilment of the commitments assumed by BAT
Russia as a result of Cycle 1. The electronic version of the
Social Report 2002—2003 was posted on the corporate
website of BAT Russia (www.batrussia.ru). The Social Report
incorporates the list of commitments assumed in Cycle 2

as well as the status of their fulfilment (see Appendix 5).
Both the dialogues and the preparation of the Social Report
were verified by Bureau Veritas Rus, an assurance company.
To date, most commitments assumed by the company

in Cycle 2 of the social reporting process have been
successfully fulfilled. _|
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TPETU LINKJT
COLINATIbBHOW

OTHETHOCTWU

Fnasa IV.

TpeTnii uukn
couMaJZibHOW OTUYETHOCTU
«BAT Poccmnsna»

e O6wmn o630p

o O630p OXMAAHWI, BbICKAa3aHHbIX
npeacTaBUTENAMN OOLLECTBEHHOCTH,
nsnoxeHue nosnummn «bAT Poccma»
N OTBETbl KOMNaH

e CBopaHas Tabnuua 069a3aTeNbCTB,
npuHATbIX «BAT Poccnsa»
no pesysnbTaTaM BCTPeY C NpeACTaBUTeNaMun
00LLeCcTBEHHOCTN B paMKax
TpeTbero Lukaa coLmanbHom
oTyeTHOCTK (2004-2005 rr.)

Chapter IV.

Cycle 3

of BAT Russia’s

Social Reporting Process

Overview

Overview of Expectations
Expressed by Stakeholders,
Company Position

and Response

Consolidated Table

of Commitments

Assumed by BAT Russia

in Response to External
Stakeholders’ Expectations in Cycle 3
of Social Reporting (2004-2005)
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O6Lwunm o0b630p

@ B xope TpeTbero umkia counanbHOM OTHETHOCTH,
nposeAeHHOro B nepuog ¢ sHeapsa 2004 roaa no anpesnb
2005 ropa, 6b11 paclLMpeH Kpyr y4acTHUKOB, MOAHATO
60/1bLUIOE YNCTI0 HOBbIX BOMPOCOB. Briepsble B kayecTse
napTHepoB «bAT Poccus» Mo coumaibHOMY Anasnory Bbl-
CTYNWAN COTPYAHUKM KOMMaHWK. _|

Awnanorm c cotpyaHnkKkamm
«BbAT Poccnsa»

@ Bcrpeun ¢ cotpyaHmkamm «BAT Poccns» npowwnu B
Mockse, CaHkT-lleTepOypre 1 Capatose. B HVx npuHaan
yyacTtve okoso 130 yenosek, NpUalleHHbIX N0 NPUHLMY
penpeseHTaTUBHOW BbIGOPKM 13 Yncia coTpyaHnkos 3A0
«MYMT» (Mocksa, CaHkT-leTepbypr n CapaToB), a Takxke
¢a6pV|K OAO «EAT-ﬂBa», 3A0 «bAT-CI16» n OAO «bAT-
CT®». YyacTHMKIM ananoros BHem 6onee 160 npeasioxe-
HWIA, KOTOPbIE BNOC1eACTBUM BblIt 06beANHEHbI B CEMb
KaTeropuim:

I. OTBEeTCTBEHHOCTb KOMMaHUN
nepen cOTpyAHUKaMM

e CoumanbHbI NakeT

* KopriopaTviBHble MeponpuaTUa AN COTPYAHUKOB
* OxpaHa TpyAaa

* Pa3BuTMe nepcoHana

Il. KommyHMKaLLMM BHYTPU KOMMaHUM

lll. MpepnoTepaweHne KypeHus
cpean HeCOBEPLUEHHOJIETHUX

IV. CoymanbHblie MHBECTULLUN

* bnaroTBopuTENbHOCTD
* CnoHcopcTBO
* Imuax komMnaHum

V. PazButHe NnpousBOACTBA, KaUeCTBO NPOAYKLLMM
U 3al4MTa OT NOAAENIOK

* Kauectso npoaykuumn

* Pa3BuTre NpPon3BOACTBA

* 3awmTa OT NOAAEIOK U BbIsIBJIEHNE KOHTPapaKTHON
npoayKuunm

Overview

@ In the course of Cycle 3 of social reporting which took
place from January 2004 through March 2005, the number
of participants was increased and many new issues were
raised during the dialogues. This was the first time that
employees of BAT Russia took part in social dialogues as key
stakeholders. _]

Dialogues with BAT Russia
Employees

@ Dialogues with BAT Russia employees were held

in Moscow, St. Petersburg and Saratov. More than 130
employees selected as a representative cross-section
participated. They included Moscow-, St. Petersburg-, and
Saratov-based ITMS employees as well as employees of BAT-
Yava, BAT-SPb and BAT-STF factories. During the dialogues,
employees expressed more than 160 expectations that fall
into 7 key areas:

I. Company responsibility towards
its employees

* Social package

* Corporate events for employees

* Health and safety

* Personnel training and development

II. Internal communications

I1l. Underage smoking prevention

IV. Social investments

* Charity
* Sponsorship
* Company image

V. Production development, product quality
and counterfeit prevention

* Product quality

* Production development

¢ Prevention of counterfeit and identification of counterfeit
products



V1. OTBeTCTBEHHbIN MapKeTUHT U UHPoOpMUpoBa-
HMe noTpeGuTenein

* MapkeTuHr TabauHbIx N3aennmn
* lHpopmmposaHue notpebuTenen
* Bonpochk! kypeHus 1 310pOBbs

VII. OxpaHa okpyatloLen cpeabl U B3aumMoaeiic-
TBME C MECTHbIM COOGLLEeCTBOM

* OxpaHa oKkpyxatoLLen cpebl
¢ B3amopaencreme ¢ MeCTHbIM COOBLLLEECTBOM

B oTBET Ha psiA OXMAAHWIA, BbICKa3aHHbIX COTPYAHN-
KamMu, KOMMaHunaA B3s1a Ha cebs 24 06s3aTeNbCTBa,
Haunbosbliee KOIMYECTBO KOTOPbIX CBA3aHO C OTBET-
CTBEHHOCTbIO KOMMaHUKN nepej COTpyAHUKaMu. bosnb-
LIasi YacTb U3 HUX YXe BbIMOJIHEHa, a ApYyrue HaxoasTcs
B npouiecce BbiNnonHeHns. O630p 3Toro 3Tana 6bi1 Noa-
pobHo ocBelleH B «CoumnanbHoM otyeTe 2004-2005
IONS COTPYAHUKOB». _|

«CouwmanbHbin otueT 2004-2005 Ans COTPYAHNKOB> »

Social Repot 2004—2005 for Employees »

VL. Responsible marketing and consumer
information

* Marketing of tobacco products
» Consumer information
* Smoking and health

VII. Environmental issues and relations with local
community

* Environmental protection
* Relations with the local community

In response to the expectations expressed by employees,
the company has undertaken 24 commitments most of
which deal with the company’s responsibility towards its
employees. Most commitments have already been carried
out by the company while the rest are in the process of
being fulfilled. Detailed information on this phase of the
social reporting is included in the Social Report
2004-2005 for employees. _|

2004-2005
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Awvanorm c npeacrasuTeNnamm
O0OLLEeCTBEHHOCTM

@ B nnanorax c npeacraButeniMm obLecTBeHHOC-

Tn, KoTopble NpoLwiv B Mockse, CaHkT-leTepOypre un
CapatoBe, NpVHAIM y4acTVe NpeacTaBuUTeNIv OpraHoB
3aKoHOJaTe/IbHON U NUCNOIHUTENIbHOW BNACTK, APYTnX
roCyAapCTBEHHbIX CTPYKTYP, KYPHAINCTbI, COTPYAHNKN
yUpexaeHWI Ky/bTypbl 1 06pasoBaHus, npeacTaBute-

11 OOLLLECTBEHHBIX 1 HEKOMMEPYECKMX OpraHu3aLnm,
BU3HEC-CTPYKTYP, KUTEN JOMOB, PacMoO/IOXEHHbIX PSAOM
¢ pabpukamu, — Bcero okono 190 yesnosek. B xoae BCTpey
yyacTHuKamm 6b110 BHeceHo 230 pekomeHpaunii. Mpea-
JIOXeHHbIe K 00CYXAeHMIO TeMbl Obl/IN OTHECEeHbI K Clefy-
IOLLIMM KaTeropmsam, COOTBETCTBYIOLLMM TpeMm NpuHumnam
BeJeHua busHeca:

“pMHI.lMH B3aMMHOW BbIroAbl

* bnaroTBopuTENbHOCTB 1 CMOHCOPCTBO

* BsamopencTBme C MeCTHbIM COOOLLLIECTBOM

* 3PPeKTMBHOCTbL COLMabHbIX MPOrPaMm

* OTBETCTBEHHOCTb KOMMaHWUW Nepea, COTPyAHNKaMM

MpuHLMN OTBETCTBEHHOrO
ynpasJieHua npoaykuuen

* OTBETCTBEHHbIV MAPKETUHTI TabayHOM NPOAyKLMU

* Bonpocel kypeHus 1 300poBbs

* lnpopmupoBaHune notpedbutenei

* [lpepoTBpalleHne KypeHus cpean
HecoBepLUEHHONETHNX

* Pa3BuTre NpPon3BOACTBA

* KayectBO npoayKummn

e 3alMTa OT NOAAE/I0K

* LleHoo6pasoBaHuve

MpuHuMn AoGpoNOpPAAOUYHOrO
KOpPMoOpaTUBHOIO NoBeAeHUs

* [Tonynapuv3aums KOHLENLUN CoLMaIbHON OTBETCTBEH-
HOCTM 1 COLMaTbHOM OTHETHOCTU

» OxpaHa oKpy>katoLLen cpeapl

* OTHoLeHne kK PamoyHoW koHBeHLMK BcemmpHoi opra-
HWU3aL MK 34paBoOXpaHeHuns no 6opboe
npoTuB Tabaka

B Hactosiiem CoupanbHOM oTueTe NpeacTaB/ieH noapoo-
HbIi 0630p OXMAaHUI NPeACTaBUTeNEeN OBLLECTBEHHOCTH,
OTBETbI KOMMaHWM MO Kax Ao 3aTPOHYTO TeMe, a Takke
006s13aTeNbCTBa, NPUHSITbIE KOMMaHUEN B pesysibTaTe
AVanoros. _|

Dialogues with External
Stakeholders

@ During the second phase of social reporting, sessions
with BAT Russia’s external stakeholders were held in
Moscow, St. Petersburg and Saratov. Around 190 people
participated in these dialogues. They included journalists,
representatives of legislative and executive bodies and of
other governmental regulatory authorities, representatives
from cultural and educational organisations, from NGOs,
from the business community and residents of apartment
buildings adjacent to BAT Russia factories. Dialogue
participants formulated 230 expectations. Following BAT
Russia’s three Business Principles, the issues raised by
dialogue participants were grouped into the following
topics:

Mutual Benefit

* Charity and sponsorship

* Relations with the local community

* Efficiency of social programmes

» Company responsibility toward its employees

Responsible Product Stewardship

* Responsible tobacco product marketing
* Smoking and health

 Consumer information

* Underage smoking prevention

* Production development

* Product quality

* Prevention of counterfeit products

* Pricing

Good Corporate Conduct

* Building awareness of the concepts of social responsibility
and social reporting

* Environmental protection

» Company position on the WHO Framework Convention
on Tobacco Control

This Social Report presents detailed information on the
issues raised by external stakeholders, the company’s
responses to each topic raised as well as commitments
assumed by BAT Russia as a result of the dialogues. _]



06G30p oknaaHUN
npeacrasuTesien
o0LLEeCTBEHHOCTM,
OTBET KOMMaHUM

[lpyHLUMN B3aMHOW
BblroAbl

Overview of
Stakeholders’
Expectations,
Company Response

COUMNAJIbHBIE UHBECTULLMA

BbnarorBopUTENILHOCTb U CMOHCOPCTBO

06G30p OkMAAHUIA, BbICKa3aHHbIX MpeAcTaBUTESA-
MU O6LLEeCTBEHHOCTU MO JaHHOW Teme

@ B xope o6cy>xaeHNs OblNI0 NPenoXeHO OCyLLeCT-
BASITb MNOAAEPXKKY OOLLECTBEHHbIX MHULMATUB U NPOEKTOB
HeKOMMepYeCKMx opraHm3aLunin B 061acTv coumaibHom
OTBETCTBEHHOCTU, OKa3blBaTb CMIOHCOPCKYIO MOMOLLb B
NpoBeAeHNN Pas/INYHbIX CIOPTUBHBIX, KY/ITYPHbIX, Mea-
LIMHCKNX 1 NPOCBETUTENLCKMX MEPONPUATUI. YHaCTHUKM
[Vanoros pekoMeH0Ban NoaaepPKnBaTb NPOrpamMmbl
npodunakTnkn paaa 3adboneBaHni, a Takxke OKasbiBaTb
$UHaAHCOBYIO MOMOLLb HEKOTOPBIM CreLnan3MpoBaHHbIM
MEeANLIMHCKUM yUpexXaeHNAM.

MpeacrasuTenn obLeCTBEHHOCTY NpeAnaranmn Takxe
NnoaAepXMBaThb MPOEKTbI, HAaMPaB/IEHHbIE HAa Pa3BUTHE
rpaxaaHCcKoro obLuecTsa.

I'Ipep,craBMTenM 0o6LLecTBEHHOCTH npeanoxunnun noane-
P>XXnBaTb AETCKME MNO3HaBaTe/IbHbl€, N B HaCTHOCTU, 3KOJ10-
rMyeckne Kpyxku, n 00bEeANHSATbL UX C aHA/IOMMYHBIMN MO
TeéMaTunke NpoekTaMun Ans B3podibix.

bbI10 Takxke BbICkazaHO NMoxesiaHWe B NepBYIO oyepeab
romoratb TeM yupexaeHUsM 1 opraHu3aumsaMm, KoTopble
peLuatoT NpobsiemMbl Hanbosee HesalMLLEHHbIX KaTeropuia
rpaxaaH: AeTeli-CUPOT U NOXWbIX JTIOAEN. _|

Mutual Benefit

SOCIAL INVESTMENTS

Charity and Sponsorship

Overview of Expectations Expressed
by Stakeholders

@ During the discussion, there were proposals to
support civic initiatives and projects of NGOs concerned
with social responsibility issues and also to sponsor sports,
cultural and educational events carried out at various levels.
Dialogue participants recommended that the company
support disease prevention programmes and provide help
to a number of medical institutions.

Stakeholders also suggested supporting projects for the
development of civil society.

External stakeholders proposed that the company support
children’s educational groups, including environmental
ones, and combine them with similar projects for adults.

It was also proposed that the company primarily direct its
support to those institutions and organisations that address
the problems of underprivileged groups of the population,
i.e. orphans and the elderly. _]
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U3nomxeHue No3mLMm No AlaHHOW Teme,
OTBEeTbl KOMMaHUU

O «BAT Poccus» aBnseTCs KOMMepUeckol opraHm3sa-
Lmen, KoTopas MPU3HaeT CBOIO OTBETCTBEHHOCTb Mepes,
0o6LLEeCTBOM 1 CTpeMUTCA ObITb AOOPONOPSAAOYHbBIM KOP-
nopaTuBHbIM rpaxaaHnHoM. «bAT Poccrsax» Ha npoTske-
HUW MHOTUX I€T NoAAePXUBaeT NporpaMmmbl B 061acTu
CnoHcopcTBa 1 6naroTsopuTenbHOCTU. PrHaHCOBasA 1
opraHu3aunoHHas NoaaepXKa CoLManbHbIX U Ky/bTY PHbIX
NpPoeKToB, NoAAepPXKa MHMLMATUB B 001acTV pasBuTmA
rpaxaaHcKoro obLecTBa, a Takxke 6/1aroTBopuTe/IbHbIE
NoxepTBOBaHMSA B NMOJ1b3y 06LLLECTBEHHbIX OpraHu3a-
LI, MEANLIMHCKUX U AETCKUX YUPEXAEHUI COCTaBAET
4acCTb NMOBCEJHEBHON AeATe/IbHOCTM KOMMaHUn B chepe
KOPMOpPaTUBHOW COLMaIbHON OTBETCTBEHHOCTU. KOM-
naHna NHGOPMMpPYeT OBLLECTBO O CBOEW AeATe/IbHOCTU

B 3TOM 0611aCTV 1 MPUMEHSET YeTKME W Mpo3payvHble
KOPropaTuBHbIe KpUTEPUM U NPOLLeAYyPbl OLIEHKN U
oTbopa npoekToB. KomnaHnsa npoaosnxaeT ny6ankosaTb
rOAOBble OTYEThI O AeATE/IbHOCTM B 06/1aCTV CMOHCOPCTBa
1 6naroTBOPUTENILHOCTU Ha KOPNIopaTMBHOM Beb-canTe
www.batrussia.ru n B CBoMx coLanbHbIx oT4yeTax. B co-
oTBeTCTBUM C «KoprnopaTMBHOW NOIMTUKOW B 061aCTU
CMOHCOPCTBa U 6/1aroTBOPUTENIbHOCTV» NpeAnoYTeHne
oTaaeTcsA Hanbonee akTyasibHbIM MPOEKTaM, MPOXOAALLUM
B ropo/ax, B KOTOpbIX HaxoaATcsa Gpabpukn nnm permo-
Ha/ibHble OPUCbI KOMMAHUN.

B 2004 roay komnaHus paspaboTana «[lproputeTHble
HanpasieHus «bAT Poccus» B 061acT coLmanbHbIX UH-
BeCTULMn» (onybaunkosaHa B [MpuaoxeHnn 2 HacTosLero
CoumanbHoro otyeta). _| KomnaHus cumTaeT, 4Tto oHa
MOXET MPUHECTM MOJ1b3y POCCUINCKOMY OOLLECTBY MyTem:

* OKa3aHWsA NoAAEePXKKU B Ae/1e COXPaHEHUSt POCCUIACKOTO
Ky/IETYPHOrO HaC/1IeAnsl, Pa3BUTUSI PEKIAMHOTO, Xy pHa-
JINCTCKOTO COOBLLECTBA, OPraHM3aLImin U 06beANHEHW,
pabGoTatoLux B chepe cBa3e C 06LLeCTBEHHOCTbIO,

1 BHECEHWS BK/1aJia B Pa3BUTME TEMbI KOPOPATUBHOW
COLManbHOM OTBETCTBEHHOCTY;

«BAT Poccus» aBnseTcsa KpynHbIM CNOHCOPOM 1 yneHom CoseTa noneyunTe-
neii focynapcreeHHol TpeTbsikoBckoi ranepeu. B 2005 roay

npwu noaaepxke koMnaHUn B TPeTbSIKOBCKOIA rasiepee NpoLLsia BbiCTaBKa
npowsseaeHnii Mapka Llarana «3apascTByit, PognHal» »

BAT Russia is a major sponsor and member of the Board of Trustees of the
State Tretyakov Gallery. In 2005 an exhibition of works by Marc Chagall
sponsored by BAT Russia was held in the Tretyakov Gallery »

Company Position and Response
to the Issue

a BAT Russia is a commercial company which
recognizes its responsibility towards society and seeks to

be a responsible corporate citizen. For many years, BAT
Russia has supported programmes as a sponsor and as

a charitable donor. The company’s social responsibility
activities on any given day include financial and
organisational support for social and cultural projects,
support for initiatives that develop civic society as well as
charitable donations to public organisations, medical and
children’s institutions. The company informs society of

its activities in this field and applies clear and transparent
corporate criteria and procedures for project evaluation and
selection. The company continues to publish its annual
sponsorship and charity reports on its corporate website
(www.batrussia.ru) and in its Social Reports. In line with

its Corporate Sponsorship and Charity Policy, the company
gives preference to projects that concentrate on the most
pressing needs in the cities where BAT Russia has factories or
regional offices.

In 2004, BAT Russia drafted Key Imperatives in the Area

of Social Investments (see Appendix 2). _| BAT Russia
believes that the strategy will add value to the communities
through:

* supporting the preservation of Russia’s cultural heritage,
developing the advertising and media community
along with PR organisations and associations, and




¢ OKasaHuA NOAAEPXKKWU 3KO/IOrMYeckum nporpaMmmam
1 PasBUTUIO MECTHbIX coo6u.|,ech;

* NOOLLPEHNA y4acTUA COTPYAHNKOB B Gl1aroTBopuTesb-
HOW [eATe/IbHOCTW KOMMaHWMN.

KomnaHusa cTpemunTcsa okasbiBaTb GMHAHCOBYIO MOAAEPXKKY
Hanbonee 3pGeKTUBHbLIM COLMaNbHLIM NMporpaMmmam,
KOTOpble HaLle/leHbl Ha YCTPaHeHWe MPUYNH CoLMabHbIX
npobnem, a He Nx NOCIEACTBUN.

a B 31011 06nactn «bAT Poccmsi» akTMBHO 06MeHMBa-
€TCA OMbITOM CO BCEMU 3aNHTEPECOBAHHBIMU CTOPOHAaMM
1 pa3BUBaAET AOITOCPOYHbIE MAPTHEPCKNE OTHOLLEHWNSA

C pAAOM HEKOMMepYeckmnx opraHusaumi. Cpeam Hux
AreHTCTBO coumanbHON nHGopmaumm, GoHa «MHcTuTyT
3KOHOMWKM ropoga», doHp «Hosas Espasns», Accouma-
Lma meHeaxxepos Poccum, GnarotsoputensHblii poHa CAF
Poccns n ap. OcyluecTBnss CBOM BKIaA B Pa3BUTUE rpax-
JaHckoro obLLecTBa, KOMMaHMA akTMBHO B3aUMOAENCTBY-
eT ¢ Poccuinckon Accoumatment rno cBs3am ¢ oOLLLeCTBEH-
HOCTbI0 1 OBLLLEePOCCUNCKON OpraHu3aLen paboTHNKOB
CMW «Mepamnacotos».

«BAT Poccms» He okasblBaeT CMOHCOPCKYIO MOAAEPXKKY
CMNOPTUBHBLIM U AETCKMM opraHmsaumam. «bAT Poccmsa»

B KaXA0M MHAVBUAYa/IbHOM Clyyae paccmaTpuBaeT
BO3MOXHOCTb MPefOCTaBNeHNS CNOPTUBHBLIM U JETCKUM
MepONPUATUAM 1 OPraHm3aLnam ToNbko 61aroTBopu-
TeNbHOWM nomMolun. braroTsopuTenbHas MOMOLLb, B CBOIO
oyepe/b, OKa3blBAETCA B COOTBETCTBUM C Lie1IAMU, 3aaa4a-
MU, KpuUTepramMK oTbopa 1 npoLeaypamu, OnNncaHHbLIMM
B «KopriopatnsHom noantmke B 06/1acTn COHCOPCTBA

1 6naroTBOPUTENbHOCTU». _| MonHbIi TekcT MonnTtnkm
pasmelleH B pasgene «CnoHCopcTBO 1 G1aroTeopuTeb-
HOCTb» Ha Beb-cawTe «bAT Poccusa».

contributing to the overall development of corporate
social responsibility;

* supporting environmental programmes and development
of local communities;

* encouraging its employees’ participation in the
company’s charitable activities.

The company aims to provide financial support to the most
effective social programmes that address the causes of social
problems rather than their consequences.

a Therefore, the company shares its experience with
all interested parties and develops long-term partnership
relations with various NGOs. These include the Agency
for Social Information, the Institute for Urban Economics,
the New Eurasia Fund, the Russian Managers Association,
the Charities Aid Foundation (CAF) Russia, etc. Through
its active involvement in the Russian Association on Public
Relations (RASO) and in Media Union, a Russian media
organisation, BAT Russia does its share in developing civic
society.

BAT Russia does not sponsor sports and children’s
organisations. In specific cases BAT Russia will instead
consider charitable donations to sports and children’s
events and to organisations related to such projects. Each
application for such a donation will then be individually
assessed against the aims, objectives, selection criteria and
procedures outlined in BAT Russia’s Corporate Sponsorship
and Charity Policy. _| Full text of the Policy is available

in the Charity and Sponsorship section of the BAT Russia
website.

L

~

A Bbl 3HaeTe, UuTo...

B 2004 roay Ha 6-m Bcepoccurickom dectrBane mysees
«NHTepmysen-2004», npoxoasLemM npu noaaepxke
MNpasuTenbcrea Mocksbl 1 Poccuiickoro Komuterta
MKOM (MexayHapoaHoro coBeTa mMy3eeB), «<bAT Poccusi»
YAOCTOMIAaCh NMOYETHOO AMMJIOMa B KaTeropuu «Jlydwmi
CMOHCOpP» 3a NoaAepxKy focyaapcTBeHHOM TPeTbAKOBC-
Kov ranepen. KomnaHus sisnsetca yneHom CoseTa nore-
yuTeneln 1 OAHUM 13 KPYNHeNLINX crioHcopos focyaapc-
TBeHHOW TpeTbsAKoBCKOW ranepen ¢ 1997 roga.

Did you know...

In 2004, BAT Russia was awarded a Diploma of Honour
for supporting the State Tretyakov Gallery at the sixth
All-Russian Festival of Museums “Intermuseum-2004"
conducted with the support of the Moscow Government
and the Russian ICOM (International Council of
Museums). Since 1997, BAT Russia has been a member
of the Board of Trustees and a major sponsor of the State

KTretyakov Gallery.

MUTUAL BENEFIT
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Monpepkka yupemaeHU KyJIbTypPbl
FocynapcreeHHan TpeTbsAKOBCKasn rasepes

Q HaunHas ¢ 1997 ropa «bAT Poccusi» siBnsetcs
yneHom CoBeTa noneynTenen N O4HUM U3 KPYMHENLLINX
CMoHCcopoB [ocyAapCcTBeHHOW TPeTbAKOBCKOM ranepeu.

B pamkax JONroCpoUHOV MPOorpaMMbl KOMMAHWA €Xeroj-
HO BK/1aJbIBaET 3HAYNTEIbHbIE CPEACTBA B TEXHUYeCKoe
OCHalleHue ranepeu, NprobpeTeHne NPounsseaeHNI
NCKYCCTBA /191 NMOMOJ/IHEHMS MNOCTOAHHOM 3KCMO3ULIUMK,

a TaKxxe BbICTaBOYHYIO AeATeNibHoCTb. B 2003 roay komna-
HWA, B YaCTHOCTW, CTasla CMOHCOPOM BbICTaBKM «Kybur3m.
XynoxecrseHHoe aBuxeHune B EBpone. 1906-1926»,

a B Havane 2004 roaa — BbICTaBkM PaboT CKy/IbNTOPOB
Popena, fony6kmHon n Knoaens. B 2005 roay npwu coaent-
crum «bAT Poccnsa» n «BHewwToproaHka» NpoLuia BbiCTas-
ka «Mapk LLaran: 3apascTByii, PoamHal» _|

FocynapcrBeHHbI Pyccknii mysein

O CoTpyaHm4ecTBO KOMNaHUK ¢ [oCcyAapCTBEHHbBIM
Pyccknm myseem BefieT coto uctopumio ¢ 2000 ropa.
Pe3ynsraTtom COBMeCTHOW AeSATE/IbHOCTU CTa/Iv Bbi3BaBLUME
60/1bLLIOV NMHTepecC 06LLeCTBEHHOCTU BbiCTaBku: «Kasumup
Maneswuy B Pycckom mysee» (2000 r.), «B kpyre Manesunya»
(2000 r.), «Pycckmii nopTpet XX Beka» (2001 r.).

C 2002 ropa npw nopaepxke «bAT Poccns» peannsyetcs
YHWUKaNbHbIA NPOeKT «Poccus», KOTOPbIV paccunTaH Ha fe-
CATb JIET 1 MMEET Lie/bio B3aMMoo0boralleHrne poCCUNCKMX
My3eeB. B ocHOBe npoekTa — nposeaeHve nepeasukHoOMN
BbICTABKM «Tpu BEKa PyCCKOro MCKYCCTBa» U3 KOMIeKLMM
locynapcTBeHHOro Pycckoro myses B pOCCMMCKUX FOPO-
nax. B nepuopa c 2003 no 2004 rop, BbicTaBka nobbiBania

B Mockse, HuxxHem Hosropoge, Capatose, Camape, MeT-
po3aBopacke, a B Hayane 2005 roaga — B MNepmu. NMomumo
NpoBeAeHNA NepeBUXHON BbICTaBKW, NPOeKT «Poccns»
BK/TIO4AET NPOrpamMmmy no CO3aHuIo CeTU Ky/bTYPHO-00-
pa3oBaTe/ibHbIX LIeHTPOB «BupTyanbHbIi unman Pycckoro
Myses». _|

BecHow 2004 roaa nponsseaeHuns u3 focynapcreeHHoro Pycckoro myses
BbICTaBNANNCL B CapaTOBCKOM roOCyAapCTBEHHOM Xy/IOKeCTBEHHOM My3ee
um. A.H. Paguuiesa. Bbictaka npoxoanna B pamkax npoekTa «Poccms»,
KOTOpbIV NoaAepxmBaeT «bAT Poccusi» »

In spring of 2004, art works from the State Russian Museum were put on
display the Saratov State Art Museum named after A.Radishchev.
The exhibition was a part of the “Russia” project supported by BAT Russia »

Support for Cultural Organisations
State Tretyakov Gallery

a Since 1997, BAT Russia has been a prominent sponsor
and member of the Board of Trustees of the State Tretyakov
Gallery. Within its long-term sponsorship programme, BAT
Russia has made considerable investment in the exhibition
activities and technical equipment of the gallery. BAT Russia
has also purchased a number of works for the gallery’s
permanent collection. In 2003, the company provided
financial support for the exhibition “Cubism: An Artistic
Watershed in Europe: 1906—1926". In the beginning of
2004, the company backed the exhibition of works by
Rodin, Golubkina and Claudel. In 2005, BAT Russia in
partnership with Vneshtorgbank supported the exhibition,
“Marc Chagall: Bonjour, La Patrie!” _|

State Russian Museum

a BAT Russia’s cooperation with the State Russian
Museum started in 2000. As a result of this joint effort, the
museum mounted several exhibitions that aroused great
public interest, such as “Kasimir Malevich in the Russia
Museum” (2000), “In the Circle of Malevich” (2000), and
“Russian Portrait of the 20th Century” (2001).

Since 2002, BAT Russia has supported the unique “Russia”
project that will be implemented over a 10-year period. The
project’s aim is to enhance mutually beneficial interaction
and exchange between Russian museums. The project’s
core is the travelling exhibition, “Three Centuries of

Russian Art”, from the collection of the Russian Museum.
The exhibition will appear in a number of Russian cities.
During 2004, the exhibition was held in Moscow, Nizhniy
Novgorod, Saratov, Samara and Petrozavodsk, and in early
2005 in Perm. In addition to the travelling exhibition, the
“Russia” project includes the establishment of a network of
cultural and educational centres called “Virtual Branch of
the Russian Museum”. _|




CapaToBCKMIA akafileMUUecKUii TeaTp onepbl U
G6anera. COGMHOBCKUI My3biKaJibHbIN ¢pecTUBasb

0 HaunHas c 1997 ropa «bAT Poccusi» siensietcs l[eHe-
pasibHbIM crioHcopom CapaToBCKOro akageMmn4eckoro Te-
aTpa onepeol 1 6aneta. Ha npotsikeHnmn 8 net «bAT Poccusi»
TaK>Ke OKasblBaeT NoAAePXKy exerogHoMy CoBMHOBCKOMY
My3blka/IbHOMY $ecTvBasIio, KOTOPbIN nposoanTcs ¢ 1986
rofa 1 sBNAeTCA OAHUM 13 Hanbosee 3HaHUMbIX COBbITUN
My3bikasibHOM xm3HKM Capatosa. Ha pectmsane npeacras-
JIeHbl POM3BEAEHMS, OTHOCALLMECS K PA3/IMYHBIM XaHpam:
onepa, 6anet, cMMPoHMYeckme NponsBeaeHns. _|

®ecruBanb «<Hesa Bnapnaer B Bonry»

0 «bAT Poccunsa» BbICTYMaeT COHCOPOM eXerogHoro
¢dectnsans «Hesa Bnapaet B Bonry», B paMmkax KOTOporo B
CapaToB npwe3xaloT N3BeCTHble apTUCTbI onepebl 1 6aneTta,
a TaKoke 38e3[bl My3blKa/ibHOro UckyccTea 13 CaHkT-lNe-
TepGypra. B 2004 roay ¢pectrBanb OTKPbIICA KOHLEEPTOM
conucra «MetpononuteH-onepa» (Hbto-Mopk) Bnagumupa
YepHosa. bbin nokasaH cnekTaknb «J/lebeamHoe o3epo» ¢
yyacTMemM BCEMUPHO M3BECTHOM CONMCTKM MapumHckoro
TeaTpa YnbsaHbl JlonaTknHow. 3aBepunnaca ¢pectmsaib B
AHBape 2005 roga koHuepTom bopuca IpebeHLymkoBa 1
rpynnbl «AKBapuym». _|

AxapeMuueckunii kKamepHbii opkectp Musica Viva

0 Haunnas c 2000 ropa «bAT Poccms» noaaepxmsaet
eXerofHble LiMK/bl KOHLepTOB «My3blka/ibHble COOpaHus
B JomMe TpeTbAKoBbIx» N PpecTnBasb «Pycckas Kynstypa —
B3rJ15/, CKBO3b CTO/ETUS» BO BpyGeneBckoM 3ane focynap-
cTBeHHoN TpeTbskoBCckon ranepen. OpraH13aTopoMm 3Tux
MepONPUATAI BbICTyNaeT AKaAeMUYECKNI KAMEPHbIN
opkectp Musica Viva noa ynpaesieHnem HapoAaHOro apTucra
Poccnmn Anekcanapa PyayHa. Kpome Toro, Ha npoTsxeHnn
HECKO/IbKMX JIET KOMIMAHWUSA BbICTYMNAET CMOHCOPOM eXerof-
HOrO BblMyCka KOMMAKT-ANCKOB C 3aN1CAMN My3blKaslbHbIX
npousseneHnii B ucnonHeHnn Musica Viva. _|

nOMOII.lb AETCKUM yUupexaeHuam

a B 2003-2004 rogax «bAT Poccunsi» npogonxumna
peanu3aumio Nporpammbl NOAAEPXKKM AETCKUX JOMOB

N2 26 1 N2 50, pacnonoxeHHbix B CeBepHOM aAMUHNCT-
patnsHoMm okpyre Mocksbl. B 2003 roay B AeTckom gome
N2 26 Ha cpeacTBa KOMNaHWM Obl1 NPOV3BEAEH PEMOHT,
a fetckomy gomy N2 50 Gbia okasaHa GprHaHCoBas Mo-
MOLLb B MPMOBPETeHNIN OAeXAbI N1 €r0 BOCMUTaHHMKOB.
Cpean cotpyaHunkos «bAT Poccusi» Gbln opraHmsoBaH coop
[leTCKON ofexabl 1 UrpyLlek; CobpaHHble BeLm,

a TaK>ke KOMIMbloTepbl U Mebesb OblIM NepeaaHsl

B AeTckme goma. Kpome Toro, B 2004 roay «BAT Poccns»
okasana noaaepkky 6n1arotsoputesisHomy poHay Russian
Orphan Opportunity Fund (ROOF), koTopblii peanunsyet
obpasoBaTtesibHble MPOrpammbl Aj151 BOCMUTaHHNKOB

Saratov Opera and Ballet House.
Sobinov Music Festival

a Since 1997, BAT Russia has been the General
sponsor of the Saratov Opera and Ballet Theatre and of
the annual Sobinov Music Festival. For 8 years, BAT Russia
has supported the Sobinov Music Festival, which has been
conducted since 1986 and is one of the most important
musical events in Saratov. The Festival presents works of
various genres, such as opera, ballet and symphony. _]

The Neva Flows into the Volga Festival

a BAT Russia has sponsored the annual festival “The
Neva Flows into the Volga” in which prominent opera
singers and ballet dancers and famous musicians from

St. Petersburg perform for the Saratov public. In 2004, a
concert by a soloist of the Metropolitan Opera (New York),
Vladimir Chernov, opened the festival. “Swan Lake” was
performed with the world-famous ballet star and soloist of
the Mariinsky Theatre, Ulyana Lopatkina. A concert by Boris
Grebenschikov and the Aquarium rock group closed the
festival in January 2005. _]

MUTUAL BENEFIT
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Academic Chamber Orchestra Musica Viva

a From 2000 on BAT Russia has supported the
annual concert series “Music Gatherings at the House
of the Tretyakovs” and the festival “Russian Culture — An
Insight Through the Centuries” in the Vrubel Hall of the
State Tretyakov Gallery. These events are organised by
the Academic Chamber Orchestra Musica Viva headed
by Alexander Rudin, who has been awarded the title

of People’s Artist. For several years BAT Russia has also
sponsored the annual production of CDs with musical
pieces performed by the orchestra. _]

Support for Children’s Institutions

a In 2003—2004, BAT Russia supported Moscow
orphanages # 26 and # 50 located in Moscow’s Northern
Administrative District. In 2003, orphanage # 26 was
refurbished. The company’s financial support also

made possible purchases of clothes for children living in
orphanage # 50. BAT Russia employees collected toys and
clothes. Donated items along with computers and furniture
were delivered to the orphanages. In addition, in 2004,
BAT Russia supported the charitable foundation, Russian
Orphan Opportunity Fund (ROOF), which is involved in
educational programmes for residents and former residents
of orphanages # 26 and # 50. Since 2000, the BAT Russia
charity programme has provided financial support for
orphanage # 47 in the Primorsky district of St. Petersburg

37



=
AN
]
O
o
-
=
=
b
'—
(@]
o
I
'—
wl
T
=
(@)
=
o
=
)
=
<
AN
=0
(o]
O
=
~Z
AN
i
AN
b
'—
w
o
'—
<
<
(-]
=
[T

)

e}
=
(@)
=
ia)
2]
=
o
T
b
=
<
m
o0
=
N
=0
T
=
o
c

COLMAJIbHBINA OTUYET 2004—-2005 | SOCIAL REPORT 2004-2005

CotpyaHukn «bAT Poccnsa» Ha cy6O0THIKe MPUBOAAT B MOPSAOK
TeppuTtopuio aetckoro aoma N2 47 B CaHkT-letepbypre »

BAT Russia employees doing volunteer work in the courtyard
of orphanage # 47 in St. Petersburg »

1 BbINYCKHMKOB AeTckmx AoMoB N2 26 n N2 50. B pamkax
GnaroTBopuTeNbHONM Nporpammbl, Hadaton B 2000 rogy,
KOMMaHMA perynspHO OCyLLecTB/IieT OOHOB/IEHNe MaTe-
puvanbHo-TexHU4eckor 6a3bl AeTckoro goma N2 47 B MNpu-
Mopckom panoHe CaHkT-lNeTepbypra, a Takxxe npnobpeTa-
€T nofjapkun Ans aeten k npasgHukam. CotpyaHukm «bAT
Poccus» B CaHkT-lleTepOypre y4acTByioT B Cy6OOTHMKAX,
KOTOpble OPraHu3yloTCs Ha TePPUTOPUN STOFO AETCKOrO
noma. Haumnas ¢ 1998 ropa «bAT Poccus» okasbiBaeT
6naroTBopuTeNbHYIO MOMOLLL AeTckomy cady B CapaTose,
a Takxe yyacTByeT B nporpamme «/IHTepHeT — B LLKOJIbl».
B pamkax nporpaMmbl CapaTOBCKMM LLKO/1aM, a Takxke
LieHTpy peabunutauuu aetein-MHBanMa0B KOMMaHWA
nepefaeTt KOMMbIOTEPHYIO TEXHUKY. _|

by purchasing technical equipment, furniture and gifts for
children. In St. Petersburg, BAT Russia employees participate
in subbotnik (Saturday volunteer work) organised on

the premises of the orphanage. Since 1998, BAT Russia

has provided charity support to an orphanage in Saratov
and also has participated in the programme “Internet for
Schools”. Under this programme, BAT Russia donated
computers not only for schools but also for a rehabilitation
centre for disabled children in Saratov. _]|

L
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A Bbl 3HaeTe, UTO...

CoTpyAHVKM KOMMaHUW MPOSBASAIOT JIMYHYIO NHULIN-
aTUBY W y4aCTBYIOT B BO/IOHTEPCKMX MEPONPUATUSX,
Hanpas/IeHHbIX Ha MOAAEPXKY AETCKUX yUpexaeHUIA.
[Ina cotpyaHukos 3A0 «bAT-Cl16» n CeBepo-3anaaHoro
6u3Hec-noapasaeneHns Nomollb B 6iaroycrponcrae
TeppuTopuu aetckoro aoma N2 47 yxe crana Tpaanum-
ein. Ha cy66oTHuke, npoweawem 23 anpens 2005 roaa,
COTPYAHVKMN BMECTe C BOCMUTaTeNI MU AE€TCKOro JjoMa
coBpasiv MPOLLIOrOAHIO JIUCTBY Y MYCOp, BblpyOuIv
CTapble KyCTbl 1 AepeBbsi, MOKPaCUIN JOMUKN U Kavesn
Ha UrpoBOW MNoLajkKe.

Did you know...

Company employees participate personally in charitable
projects supporting children’s institutions. Support for
orphanage # 47 by employees of the BAT-SPb factory

and the North-West Business Unit has already become a
tradition. For example, on April 23, 2005, the company’s
employees along with teachers at the orphanage
gathered for a subbotnik (Saturday volunteer work) in the
orphanage courtyard to collect old leaves and litter, cut
old bushes and trees and paint children’s play houses and
swings in the playground.

\_




Momoub MeANLIMHCKUM yUpeXAeHUAM

0 B pamkax nepBoro Liukna coLnanbHOM OTHETHOCTH
KOMMaHua B3sna 00A3aTe/IbCTBO «PAaCCMOTPETb BO3MOX-
HOCTb OKa3aHWs MOMOLLU, B TOM Yncie pUHaHCOBOM, PAAy
MEeAVLIMHCKNX YYPEXAEHNIN CTPaHbl». ITO 00A3aTe/IbCTBO
BbIMOJTHAETCA MO OTHOLLUEHMIO K MEAULIMHCKUM Yupexe-
Husam pasHoro npoduns. B Mockse ¢ aekabpsa 2002 roga
KOMMaHuA oka3blBaeT NoAAePXKY [JeTckoMy 0xorosomy
LIeHTPY Npwv AETCKOW rOpOACKOV KITMHUYECKON BONbHK-
ue N2 9 um. I.H. CnepaHckoro. Ha cpecTBa komnaHmm
3aKynaloTcs siekapcTsa 1 obopyaoBaHve ans LleHTpa.
Kpome Toro, B xoae Lieneson akLmm NOMOLLM xepTBam
TeppopucTnyeckoro akta B becnaHe B ceHTsibpe 2004 roaa
B 60/1bHUMLLY Obl/IN NepefaHbl UrPYLLIKX, BELLIM U KHUTK,
cobpaHHble COTPyAHMKaMM MOCKOBCKOrO oTaeneHms 3A0
«MYMT», a Takxe AeHexHble NoXepTBOBAHWSA COTPYAHM-
KOB.

C 1997 ropa OAO «BAT-CT®» nomoraet O6nactHomy
poanomy B Capatose. KomnaHus rotosa paccmaTtpurath
BO3MOXHOCTb NpeAoCTaB/NeHNs NOMOLLM 1 APYTUM Meau-
LIMHCKUM Y4pexXAeHNAM Ha OCHOBE MX 3asBOK, €11 OHU
He OyayT NpoTuBopeYnTb «KopnopaTtnsHOM NOANTUKE B
061aCTV CNOHCOPCTBA U 6NaroTBOPUTENIBHOCTU».

Kpome Toro, «BAT Poccns» noaaepxusaet CeBepHbii
OKPY>XHOV KOMUTET MOCKOBCKOIo oTAeneHns Poccuickoro
KpacHoro Kpecta. MeanunHckmne cectpbl ciyx06bl MUIO-
cepavs yxaxuBatoT Ha OMY 33 OAIMHOKUMW, NpecTapesibl-
MW, HBaMAAMW W TI0AbMMU, MPUKOBAHHBIMW K NMOCTE/N.
Y coTpyAHMKOB KOMMaHUK Takxke eCTb BO3MOXHOCTb
nomoratb Poccuiickomy KpacHomy Kpecty nocpeactesom
nporpammsl «Mm HyxHa Bala nomouub». _|

Ha noxepTBoBaHMA coTpyAHMKOB «bAT Poccus» B [IETCKOM 0XOroBom
LieHTPe NpW MOCKOBCKOV [1eTCKOV FOPOACKOM KIMHUYECKO
60nbHuLE N2 9 um. I.H. CnepaHckoro Gbina nposeaeHa

cepus cneKTakei KyKobHOro TeaTpa »

Donations by BAT Russia employees were used
for organising a series of puppet shows at the Children’s Burn Unit
of the G.N. Speransky Children’s City Hospital # 9 »

Support for Medical Institutions

a As part of the first cycle of social reporting, the
company agreed “to consider the possibility of providing
support — including financial aid — to a number of Russian
medical institutions”. The company is fulfilling this
commitment with respect to various medical organisations.
Since December 2002, BAT Russia has financially supported
the Children’s Burn Unit of the G.N. Speransky Children’s
City Hospital # 9 which is located in Moscow. During the
special event held to help the victims of the terrorist attack
in Beslan in September 2004, the hospital received toys,
clothes, books and money donated by Moscow-based ITMS
employees.

Since 1997, BAT-STF has financed the Oblast’ Maternity
Hospital in Saratov. The company is willing to consider
supporting other medical organisations based upon their
applications provided that they correspond to the Corporate
Sponsorship and Charity Policy.

BAT Russia also supports the Northern District Committee
of the Moscow City Red Cross Organisation. Red Cross
nurses provide personal in-home attendance for elderly and
disabled people, bed-ridden patients and those forced to
live alone. Through the programme “They Need Your Help”
the company’s employees also have an opportunity to help
the Russian Red Cross. _|

MUTUAL BENEFIT
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Mporpamma «3aGoTa»

a B 2004 rony $pabpuka «bAT-fBa» akTMBM3NpOBana
ycuama no nogaepxke passmtns CeBepHOro agMMHUCT-
paTMBHOrO okpyra MocCkBbl, [Ae HaxoAMTCA npeanpusTue.
CoBmecTHO ¢ $pOHAOM «MOCKOBCKINIA 61aroTBOPUTENbHbBIN
pe3sepB» pabpukon «bAT-fiBa» Obln NpoBefeH KOHKYPC
coLManbHbIx NPoekToB «3aboTax, HanpaBaeHHbIV Ha pe-
LeHne Hanboree akTyasbHbIx NpobiemM okpyra, a UMeHHO
MOMOLLb MOXW/IbIM JIIOASIM 1 UHBA/IMAAM, a Takxe 61aro-
YCTPOWNCTBO yNNLL, U IBOPOB OKpyra.

Mo nToram KOHKypca GbIJI0 MPUHSTO PeLLeHNE OKasaTb
NOAAEPXKY CIeAYIOLLMM MPOeKTaM:

* «Mon aBop — Mos cyabba» (06LLeCTBEHHas opraHu3aLma
«Cot03 coLmanbHoOM 3alnTbl AeTel»);

* «<BonloHTepckme yHnBepcuTeTbl 55+» (0bLiecTBeHHas op-
raHv3aLmna MHBaNNA0B «JleTCKnii OpAeH MUIoCepPans»);

* «Kny6 monopabix nHBanuaos “ANAJION”» (obliectBeHHas
opraHuv3saumns MHBannaoB AeTcTa «CeBepHOe CUsIHME>).

MNMoapobHee o Toli YacTn Nporpammbl «3aboTa», koTopas
KacaeTcs 611aroyCTporicTBa npueranLmx K pabprikam
TeppUTOPUI, MOXHO Y3HaTb 13 pa3aena «Bsanmopeic-
TBUE C MECTHBIM COOBLLLECTBOM». _|

@ O6GasarenbcTBO 1: «bAT Poccunnax» okaxeT noa-
ZlepXXKy HEKOMMepPUYeCKoi opraHM3aL My B NpoBeAeHNN
KOHKypCa coLmMasibHbIX MPOeKTOB. TeMbl KOHKypca OyayT
onpefeseHbl C y4eTOM MHEHWI 3aMHTepecoBaHHbIX CTO-
POH, a Takxe pekoMeHAaLMI COTPYAHNKOB KOMMaHUn B
4-m kBaptane 2005 roga. _|

B 2003-2004 ropax B pamkax npoekta «Moii ABOp — Mosi cyAbba»
npv noaaepxke OAO «BAT-flBa» GblI MOCTPOEHbI

AeTckue NoLaaKku 1 6naroycTpoeHbl ABOPbI.

NBop no aapecy: Mocksa, JleHUHrpaackmia np-T, 4. 14 »

In 2003-2004, within the project “My Yard — My Life”
BAT-Yava provided support for building playgrounds
and upgrading nearby public areas.

Yard at Leningradsky pr-t, 14, in Moscow»

Programme “Our Care”

a In 2004, BAT-Yava decided to support more actively
and consistently the development of Moscow’s Northern
Administrative District (NAD) where its factory is located.

In cooperation with the City Charity Foundation “Moscow
Charity Reserve”, BAT-Yava has implemented the new
charitable programme “Our Care”. In this programme, a
contest between charity projects aimed at tackling the most
urgent social problems within the district was carried out.
Assistance to pensioners and invalids as well as upgrading
streets and yards in the district were named among others.

As a result of the contest, a decision was made to finance
the following projects:

* “My Yard — My Life” by the public organisation,
“Children’s Social Protection Union”;

* “Volunteer Universities 55+” by the public organisation for
the disabled “Children’s Charity Order”;

* “Club ‘DIALOG’ for Disabled Young People” by the public
organisation for disabled people “Northern Lights”.

For more details on the improvement of territories adjacent
to the factories as a part of the “Our Care” programme,
refer to the Relations with the Local Community section of
this Social Report. _|

@ Commitment 1: BAT Russia will provide support

to an NGO in conducting a contest for social projects.

In Q4 2005, topics for the contest will be determined in
accordance with stakeholders’ expectations and employees’
recommendations. _|




Mporpamma «Mm HyxHa Bawsa nomouyb»

o B aBrycre 2003 roga 6611 NpoBeeH onpoc cpean
COTPY/HNKOB MOCKOBCKOTO 0puCa, KOTOPbI NPOAEMOHC-
TPUpOBan MHTepec K 61aroTBOPUTESNIbHBIM NPOeKTamM
KOMMaHWM 1 xenaHne NpuUHMMaTh B HUX JIMYHOE yyacTue.
B otBeT Ha 3T noxenaHwus B anpene 2004 roga «bAT Poc-
CnA» NpU NoAAepPXKKe POCCUINCKOro oTAeNeHns GpuTaHc-
koro 6narotsopuTenbHoro ¢porHpa Charities Aid Foundation
(CAF) 3anycTuna nporpamMmmy HacTHbIX NMOXepTBOBaHWUI
«/m HyxHa Balua nomotib».

CotpyaHukm «BAT Poccus», xenatoLme NpUHATL ydactme
B 3TOM NpOorpamme, MOryT CaMOCTOATe/IbHO BbIOPaTh 13
cnucka Gnaronosnyyareseli OpraHn3aLmio, KOTOPOW OHU
xoTenin Obl OKas3aTb NOAAEPKKY, M onpeaennTb CyMMy
noxepTBOBaHMSA. YkasaHHas CyMMa yaepXuBaeTca npm
HauncneHnn 3apaboTHoM naatel. Pas B TpM mecsiLa yyac-
THWKM NPOrpamMMbl MOJTyHaloT OTYETbI 06 UCMOb30BaHUN
MOXepPTBOBAHHbIX CPEACTB.

KomnaHus npoBoAMT ONpockl Cpeaun COTPYAHMKOB Ha
Temy 6/1aroTBOPUTENBHOCTU, NOCEAHWI N3 KOTOPbIX
cocTosncs B koHue 2004 roga. Vix pesynsraTbl BAVSAIOT Ha
BbIGOp opraHu3aumin-6narononyyareneii. B Hactoswee
BpeMs B pamKax nporpammbl «/IM HyxHa Balua nomoLLb»
COTPYAHVKMN MMEIOT BO3MOXHOCTb OKa3blBaTb 61aroTeopu-
Te/IbHYI0 MOMOLLb C1elyIOLLMM OpraHu3aumam: _|

BbnaroTBopuTeNnbHbIN poHA «[leTckan GoibHULLa»

@ bnarotBopuTenbHbIN poHA «[leTckan 6onbHULa»
npw JleTckow ropoackov KnnHudeckon 6onbHuLe N2 9
uMm. I.H. CnepaHcKoro okasbiBaeT COLMaIbHYIO U NCUXO-
JIOrMYeCKy'o MOMOLLb AETAM, MOJTYYMBLIMM OXOIU, KaK B

Programme “They Need Your Help”

a In August 2003, a survey was conducted among
BAT Russia Moscow-based office employees. The survey
demonstrated great interest in the company’s charitable
projects among employees and their willingness to
participate in them personally. In response to these
expectations, BAT Russia launched in April 2004 the
programme for charitable donations “They Need Your
Help” in cooperation with the British Charities Aid
Foundation (CAF).

Any employee willing to participate in the programme can
select a charitable organisation to support and determine
the amount of his/her donation. The stated sum will be
deducted from the employee’s salary. The programme
participants receive reports on the use of donated funds
every three months.

BAT Russia conducts regular surveys on charity issues
among company employees. The last survey was
conducted at the end of 2004. The results of such surveys
influence the selection of organisations participating in
the programme as beneficiaries. Within the programme
“They Need Your Help” BAT Russia employees have an
opportunity to make charitable donations to the following
beneficiaries: _|

Charitable Fund “Children’s Hospital”

@ The Charitable Fund “Children’s Hospital” associated
with the G.N. Speransky Children’s City Hospital # 9
provides social and psychological aid both at the hospital
and after discharge to children who suffer from burns. The

L

~

A Bbl 3HaeTe, UTO...

B pamkax nporpammbl YaCTHbIX 6/1aroTBOPUTE/IbHbIX
noxepTeoBaHui <M HyxHa Balua nomolb» 3a nepuon
c anpens no aekadbpb 2004 roaa, koraa B nporpamMmme
Y4aCTBOBa/I TO/IbKO COTPYAHWKN HEMPOU3BOACTBEHHbIX
OT/E/10B KOMMaHMN MOCKOBCKOro oduca, 6b110 cObpaHo
0Ko0s10 240 ThiC. pyben Ha pasninyHble GnaroTBopuUTesIb-
Hble Hyx/Abl. Ha akumio nomoLum AeTam, NoCTpafasLLmnm
B XO[€ TepPOPUCTMHECKOTO aKTa B becnaHe, coTpyaHuMkm
«BAT Poccus» noxepteosanu 90 650 py6. KomnaHuns
yABOW/Ia pasMep NOMOLLW, U BCEro B Mosib3y 6/1aroTeo-
putenbHoro ¢poHAaa «Jletckas 601bHNULLa» NOCTYNNIO0
181 300 pybnen.

Did you know...

With the programme “They Need Your Help” for personal
charitable donations applied only to Moscow-based
employees about 240,000 rubles were collected for
various charitable needs within the period from April

to December 2004. During the special event held to

help victims of the terrorist attack in Beslan, BAT Russia
employees donated 90,650 rubles which were matched
by the company. In all 181,300 rubles were transferred to
the Charitable Fund “Children’s Hospital”.

\_
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CTaumoHape 60/bHULbI, Tak 1 Noc/ie BeinMcky. Crieum-
anucTbl GoHAa NPOBOASAT B OTAENEHNSX TBOPUECKME 1
UrpoBbIE 3aHATUSA, BeAyT POAUTENLCKUIA KyD, NeTOM AeTU
OTABIXAIOT B peabuinTaLMoHHOM narepe. _|

OGuLecTBeHHbIN G1aroTBopUTENbHbINA poHA
«PoauTenbcknin MocT»

@ C 1987 ropa caHkT-neTepOyprckmii 06LLeCTBEHHbIN
6narotTBopuTenbHbI GOHA «POANTENbCKMIA MOCT» MOMO-
raeT AeTAM C OTK/IOHEHUAMW B Pa3BUTUK, HAX0AA CEMbM,
roToBble B3ATb pebeHKa Mo/ oneky Uan yCbIHOBUTb €ro. _|

LienTp noaaepxku pactyuiero noKosieHus
«[Mepekpecrok»

@ LleHTp 3aHMMaeTca okasaHneM coLmanbHO-MCUXOsIO-
rMYyeckovi MOMOLLM TPYAHbBIM MOAPOCTKAM U KPU3NCHBIM
cembsim. CoTpyaHukm «lepekpecTka» paboTatoT C NoapPoC-
TKaMu Ha ynuue n B ceMbsix. [cnxonorv BeayT MHANBU-
AyanbHoe N cemenHoe KOHCYIETUPOBaHNe NoPOCTKOB U
poauTtenei. B LeHTpe Takxe GyHKLMOHUPYeET knyb ans
NoAPOCTKOB. _|

CeBepHbI OKPYKHOW KOMUTET
MrO «Poccmiickmii KpacHbiii Kpecr»

@ CeBepHbIii OKPY>XHO KOMUTET MOCKOBCKOIO
otaeneHunsa Poccninckoro KpacHoro Kpecra okasbiBaeT
MeAMLIMHCKYIO, COLMabHYIO U MCUXONIOTMYECKYIO MOMOLLb
CaMbIM YSI3BUMbIM CJIOSIM HacesIeHNs: LETSM U B3pOC/IbIM
C OrpaHNYeHHbIMY BO3MOXHOCTSIMU, NOXWbIM U NpecTa-
penbiM, 60/1bHbIM, GeCnPU30pHBIM AeTsM, BexxeHLaM 1
BbIHY>XAEHHbIM NepecesieHLaMm, a Takxke imLam, Bo3Bpa-
LLAIOLLMMCS U3 3aK/to4eHUs. _|

PernonanbHan oGLiecTBEHHas opraHu3saLus
uHBanupaos «MepcnekTuea»

@ PernonanbHas obLecTseHHas opraHmsaLmsa NHea-

nnpos «[lepcnekTrBa» Oblna cospaHa B 1997 roay. Opra-
HM3aLma Npu3BaHa COAENCTBOBATH MOBbILLEHMIO KayecTBa
XN3HN POCCUCKUX NHBATMAOB. _|

PervoHanbHasn oGuiecTBeHHas opraHMsaunsa
UHBanNUAoB «LleHTp ryMaHUTapHbIX NporpaMmms

@ POOW «LleHTp rymaHuTapHbIX NporpamMm» 3aHn-
MaeTcst COOpOM LiefieBbIX MOXepTBOBaHWI Ha oniaTy
NledeHns aeTeli 1 okasaHue MOMOLLM MHBaINMAAM, NpecTa-
pesnibiM SIIoAAM, AETAM U3 HEMOMHbIX U ManoobecnevyeHHbIX
cemen. _|

fund’s specialists conduct creative sessions and games
at the hospital and act as hosts of the parents’ club. In
summer children have an opportunity to spend time at a
rehabilitation camp. _|

Public Charity Fund “Parents Bridge”

@ Since 1987, the St. Petersburg-based Public Charity
Fund “Parents Bridge” has provided help for children with
disabilities by finding families that are ready to act as a
trustee for a child or to adopt him or her. _|

Teenager Support Centre
“Perekryostok”

@ The Centre provides systematic social and
psychological aid to troubled teenagers and families in
crisis. “Perekryostok” staff work with teenagers in the

street and also in a family setting. Psychologists from the
Centre provide individual and family counselling services to
teenagers and parents. The Centre also runs a special club
for teenagers. _|

Russian Red Cross,
Northern District Committee

@ The Northern District Committee of the Russian Red
Cross provides medical, social and psychological aid to
those most vulnerable: children and adults with special
needs, the elderly and ill, homeless children, refugees and
forced migrants as well as those released from prison. _|

Regional Public Organisation for the Disabled
“Perspektiva”

@ “Perspektiva” was founded in 1997. The organisation
seeks to improve the quality of life of people with
disabilities. _|

Regional Public Organisation for the Disabled
“Centre for Humanitarian Programmes”

@ The “Centre for Humanitarian Programmes” collects
donations used either for medical treatment of children or
to aid the disabled, elderly, and children from broken or
disadvantaged families. _]



YacTHbIV NPUIOT MO CNAaceHMIO KUBOTHbIX «JKO0»

@ bnaroTBopuTenbHas aBTOHOMHas HekoMMepyec-
Kas opraHusaumsa «9KO» — nepsbii B MOCKBe YacTHbIN
npuioT ANa cobak n kowek. MpuioT NprMHMMaeT 601bHbIX
1 6eCNOMOLLHbIX, OPOLLEHHbIX 1 JOOPOBOJIBHO CAAHHbIX
X035eBaMU XMBOTHbIX, JIEUNT UX, HAXOAUT UM HOBbIX BJ1a-
nenbues. _|

Cpeav opraHusaumin-6naromnonyyaresiein nporpaMmsl

«/IM Hy>Ha Ballia NOMOLLb» — YaCTHbI NPUIOT ANA 6€30MHbIX XNBOTHbIX
«9KO». CotpyaHukm «bAT Poccus»

OXOTHO MOMOraloT ero NUTOMLAM »

The private animal shelter “ECO” is among the beneficiaries
of the programme “They Need Your Help”. BAT Russia
employees are keen on supporting its residents »

Bsanmopgencreme
€ MECTHbIM COO0LLLECTBOM

0G30p oXkMAaHUIA, BbiCKa3aHHbIX NpeAcTaBUTEesA-
MU 06LL,eCTBEHHOCTU NOo flaHHOW Teme

@ B xone nmanoros B Mockse npeactaBuTenu ob-
LLLEeCTBEHHOCTV NPeAIoXMUIN KOMMaHUM NCMO/b30BaTb
KOMIJIEKCHBIV MOAXOA B OCYLLECTB/IEHNN COLMaJTbHbIX
nporpaMm Ha TeppuTopumn paroHa, rae HaxoAnTCs
¢dabpuka «bAT-fBa», unpe nHGopMmpoBaTb HaceneHme

0 Takux NporpamMmax, a Takke MPOAOCIXNUTb NPAKTUKY
npoBseAeHns BCTpey pykoBOACTBa «bAT Poccns» ¢ MeCTHbI-
MW XuTensmun. PekomMeHA0BaHO NpUBAEKaTh y4aCTHUKOB
ZManoros K paspaboTke pasINYHbIX COLMaIbHbIX MPOeK-
TOB KOMMaHUM 1 MHPOPMMUPOBATbL O XOAE UX NPOBEAEHUS.

Mporpammsbl B 061aCTV COLManbHOro NapTHepCTBa ObI10
npeasioXeHo pasBMBaThb U B APYrMX PermoHax NpucyTc-
TBMA KOMNaHUW. [Py 3TOM yHaCTHUKM AMANOroB BbICKa3bl-
Ba/INCb HE TO/IbKO B MOJ/1b3Y PEryNIAPHbIX KOHCY/IBTaLMiA C
opraHamu rocyfapCTBeHHOW BIACTV MO OCYLLECTBIEHUNIO
TaK1x Mporpamm, HO 1 3a MPeAoCTaB/IEHNE PECYPCOB U
ynpassieH4Yeckoro onbita «bAT Poccnsi» MeCTHbIM opraHam
B/1acTV Ans 6onee 3pPeKTUBHOro pacxofoBaHUA Bblae-
NeHHbIX CPeACTB.

ECO Animal Shelter

@ The charitable non-profit organisation “ECO” is

the first private shelter for dogs and cats in Moscow. The
shelter accepts ill and helpless animals as well as those
abandoned or given away by their owners. “ECO” provides
medical treatment for these animals and finds new owners

for them. _|

MUTUAL BENEFIT
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Relations
with the Local Community

Overview of Expectations Expressed
by Stakeholders

@ During the dialogues in Moscow, external
stakeholders suggested that the company should apply

a comprehensive approach towards implementing social
programmes in the district where the BAT-Yava factory is
located, better inform residents of such programmes and
continue meetings between BAT Russia management and
its neighbours. Dialogue participants recommended that
the company should involve them in drafting its social
projects and keep them informed as implementation
proceeds.

There were suggestions to expand the geographical
scope of the social partnership programmes to other
regions where the company operates. Dialogue
participants also added that the partnership
programmes should include not only regular meetings
with government authorities but also providing resources
and managerial expertise to local administrations for
more efficient use of the resources contributed.
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YyactHukn granoros B CapaTtoBe pekomMeHA0Basn OCy-
LLeCTBNATb AOMOHUTE/IbHbIE MHBECTULIMM B CApPaTOBCKMNI
pervoH, co3aBaTb Tam HOBble pabo4ne mecTa.

Ocoboe BHMMaHMe B npoLiecce Anasioros 6bi10 yaeneHo
BOMpPOCaM 3KOI0rMu. YHaCTHVKM Ananoros npussamm
KOMMaHMIo NPoAo/KaTb MOAAEPXMBaTb NPOEKThI, Ha-
MpaBJ/IEHHbIE Ha YNyyLleHVe OKPY>KaloLLLero MpoCcTpaHCTBa
BOKpYr $pabpuk, GnaroyCrponcTeo Teppmutopuii, obopy-
[l0BaHWe AETCKMX U CMOPTMBHbIX NJiowaaok. B Mockse
YYaCTHMKM Ananoros ob6paTuan BHUMaHVe Ha Heobxoam-
MOCTb MPOAOC/IKNUTL PaboTy NO O3eNIEHEHUNIO TEPPUTOPUNA,
npwneraiowmx k padbpurike «bAT-ABa», a Takxe paboTy no
BblCaJKe JepeBbeB Ha TeppuTopum parioHa. Mo MHeHuo
Y4aCTHUKOB [1Ma/I0roB, noajepkaHriem o6bekTos Garo-
YCTPOICTBa B AO/IXHOM COCTOSIHUM MOT/IN Obl 3aHATLCS
crneLmasnbHO Bblie/IeHHble COTPYAHUKN paBbpuKu. _|

U3nomxeHue No3mLMm No flaHHO Teme,
OTBEeTbl KOMMaHUU

O «BAT Poccns» ctpemuTcs noaaepxmnsars o6poco-
ceickne OTHOLLEHWSA C XUTEIAIMU JOMOB, MPUeraloLmx
K ee pabpurkam. KomnaHms NnpMHMMaEeT akTUBHOE yyacTue
B XW3HWN MECTHOro coobLLecTBa 1 BeJIeT KOHCTPYKTUBHbIN
Aunanor ¢ npeacTaBUTeNsaMm obLLIeCTBEHHOCTU, YTOObI
MOHATb, KaKOBbl UX OXWAAHMSA B OTHOLLEHNN KOMMaHUMN.
PerynsipHo npoBoAATCA BCTPeun Mex/ay pyKoBOACTBOM
«BAT Poccusa» n npeactaBUTENAMMN JOMOB, PACMONOXeH-
Hbix BOM3KM pabpuk komnaHun. Ha 3Tux BcTpeyax o0Cyx-
[aloTCA N/aHbl NPeAnPUATUIA, KOTOPble MOTYT NOB/INATbL
Ha XM3Hb NpUeralLLmMx PamoHoB.

«BAT Poccus» okasbiBaeT noaaepkky B 61aroycTpoinc-

TBe Gnmsnexawnx ABopos. Pykosoactso «bAT Poccunsi»
NMOCTOAHHO BeJEeT AMaor C MECTHOW aAMUHNCTPaLMen

no faHHoMmy Bonpocy. U xoTs «bAT Poccus» nonaraert, 4to
BOMPOChI, KacaloLnecs pasBUTHA FOPOACKON NHPpPacTPykK-
Typbl, ABNAIOTCA Cepoit OTBETCTBEHHOCTU MaBHbLIM 06-
pPasoM MeCTHbIX OPraHoB yrnpas/aeHNs, KOMMNaHWUA BHOCUT
CBOM BK/1aJ, B 61aroyCTpoCTBO TEPPUTOPUIA, MpUeraio-
Wwmx K pabpurkam. _|

MockBa

@ «BAT Poccns» uileT HoBble, 6onee 3pdekTUBHbIe
$OopMbI yHacTns B XM3HU MECTHOro coobLiecTsa. Tak,

B 2004 roay B CeBepHOM agMMHUCTPATMBHOM OKpyre
(CAO) Mockal, rae pacrnosioxeHa pabpuka, Npu coaemnc-
TBUW ropoACKoro 6aroTeopuTeIbHoro poHaa «MockoBsc-
Kunin GnaroTBopuUTeNIbHbIN pe3eps» Obln NPoBeAeH KOHKYPC
couManbHbIx NpoekTos «3aboTax. 41 yuacTyowmx B
KOHKypCe 0OLLeCTBEHHbIX 1 6/1aroTBOPUTENbHbIX OpraHn-
3aLi1 6l OpraHN30BaHbl CEMMUHAPbI M KOHCYBTaLuUK,
Ha KOTOPbIX Pa3bACHANNCH YCI0BUS KOHKYPCa 1 KpUTepun
0oT60pa. DKCMEePTHbIV COBET Bbibpan Hanbonee akTyasib-
Hble 1 COLMaIbHO 3HaYMMble MPOEKTbI, CPeAN KOTOPbIX

Dialogue participants in Saratov recommended that the
company should make additional investments in the
Saratov region and create new jobs there.

Special emphasis in the dialogues was placed on
environmental issues. Participants urged the company to
continue supporting projects for improving the premises
adjacent to the factories, upgrading public spaces in the
district and improving playgrounds and sports facilities.
In Moscow dialogue participants called attention to the
ongoing need to plant greenery in spaces adjacent to the
BAT-Yava factory and also to plant trees throughout in the
district. Participants also believed that the company should
designate some of its employees to be responsible for
upgrading and maintaining areas it has improved. _|

Company Position
and Response to the Issue

a BAT Russia seeks to maintain good relations with
residents of apartment buildings adjacent to its factories.
The company takes an active role in the life of the local
community and is engaged in a constructive dialogue with
the stakeholders to understand their expectations about the
company. BAT Russia management holds regular meetings
with neighbours in apartment buildings located near the
company’s sites to discuss with them plans that may have
an impact on life in the local communities.

BAT Russia supports efforts to upgrade neighbouring
public areas. The company’s management is engaged

in a continuous dialogue on this subject with the local
administration. Although BAT Russia believes that issues
related to urban infrastructure development are primarily
the responsibility of the local administration, the company
makes its contribution to upgrading areas adjacent to its
factories. _|

Moscow

@ BAT Russia looks for new, more effective ways to
participate in the life of the local community. For example,
in 2004, the company held the “Our Care” contest
between charity projects in cooperation with the City
Charity Foundation “Moscow Charity Reserve” in Moscow’s
Northern Administrative District where the factory is located.
For the NGOs and charitable organisations that participated
in the contest seminars and meetings were conducted to
inform them of the contest terms and selection criteria.

The Expert Board identified the most relevant and socially
beneficial projects, including assistance to pensioners and
the disabled as well as upgrading streets and public areas in



MOXHO 0CO60 OTMETUTL ClefytoLLMe: MOMOLLb NMEeHCKO-
Hepam 1 nHBannaaMm, 6naroycTponCTBO yIuLL U BOPOB
pavioHa (npoekTbl, NobeAnBLIME B KOHKYPCe, nepedmncie-
Hbl B pa3pesne «bnaroTBoprTeNIbHOCTb U CMOHCOPCTBOY).
«BAT Poccums» Bbiaenuna nobeantessm KOHKypca Tpu
rpaHTa Ha peanms3aLmio Nx NPOoeKToB. [115 NoBbILLEeHNS
3pPeKTMBHOCTU coumanbHom paboTbl nobeanTensam Gbiia
npeocTasieHa MHGOPMaLMSA Mo opraHusaLnm puHaH-
CMPOBaHMA MPOEKTOB U CBA3AHHON C HUMM MpoLeaype
oT4eTHOCTU. MIHpopMaLms O X0Ae BbINOTHEHNA MPOrpam-
Mbl OblN1a JOCTYMHA BCEM 3aMHTEPECOBaHHbIM CTOPOHAM.
AHanu3 nporpamMmbl, NPoBeAeHHbI GOHAOM «MOCKOBCKUIA
6GnaroTBOPUTESIbHbIN Pe3epB», JIer B OCHOBY pekOMeHAa-
LA, KOTOPbIE BNOCIEACTBMM MOTYT BbITb MCMOMb30BaHbI He
TonbKO «bAT Poccus», HO 1 ApyrMuU KOMNAHUAMN. _|

«BAT Poccusa» cumTaer, 4To COTPYAHMUYECTBO C poHAaMM
MECTHbIX COOBLLIECTB NO3BONSAET C HanbosbLuen 3GpPpekTnB-
HOCTbIO NCMO/b30BaTb GUHAHCOBbIE U JTIOACKNE PECYPChI
A/19 peann3aLnmn NpoekTos B 06/1aCTN B3aUMOENCTBIA C
MECTHbLIMW XUTENIAMWN.

0 B 2003-2004 ropax npu noaaepxke OAO «bAT-flBa»
B CAO MockBbl ObI/IN MOCTPOEHbI AETCKMNE MIOLLAAKM U
6GnaroycrpoeHbl cocefHne ABopbl. KomnaHuven paspa-
60TaH ¥ OCyLLEeCTBAAETCA KOMMYHUKALMOHHBIV NJ1aH,
npenycMaTpuBaloLLMiA pacnpocTpaHeHre nHpopmaLmm
0 nporpammax 61aroyctporicTsa 6/msnexatymx TeppuTo-
pwii, peannsoBaHHbIX pabpurkon «bAT-fiBax». B 2005 rogy
paboTa no 61aroycTponcTBy Tepputopun B6/1m3mn pabpu-
K1 NpoAo/xXunack. _|

@ OGsasaTenbcTBO 2: B 3-Mm kBapTane 2005 roaa
pykoeoacteo OAO «bAT-flBa» paccMOTPUT BO3MOXHOCTb
ocyLLecTBAeHMA, TPy GUHAHCOBOWM NoAAepPXKKe KOMMa-
HWUW, XO3ANCTBEHHbIX PabOT Ha NpuaerarLmx K Gpabpuke
TeppuTopuUsX. _|

a B HosGpe 2004 ropa «bAT Poccus» BbICTynmna MHUL-
aToOpPOM MpOoeKTa Mo OTKPLITUIO MCTOPUKO-3KOSIOrMHECKOM

«BAT Poccnsi» akTVBHO y4acTBYeT B 3KOJIOrMYECKNX MePONpUATUAX

B FOPOAAX, e pacnosioxeHbl Gabprku KOMNaHNN.

«BAT Poccums» BbICTY N2 MHULMATOPOM MPOEKTa MO OTKPbITMIO MCTOPUKO-
3KO/I0rMYECKOM TPOMbI B 3akasHuKe «[eTpoBcKko-PasyMoBCkuin: »

BAT Russia is an active participant in ecological projects

in the cities where its factories are located. BAT Russia was the initiator of the
project to create a hiking trail

in the Petrovsko-Razumovskiy Reserve »

the district. (More information about the winning projects
is available in the “Charity and Sponsorship” section of
this report.) The winning projects received three grants
from BAT Russia to implement their projects. To increase
the effectiveness of these social projects, the contest
winners received information on financial management
and reporting procedures. Information on the programme
implementation was made available to all interested parties.
The City Charity Foundation “Moscow Charity Reserve”
analyzed the findings of the programme and worked out
recommendations that can be used not only by BAT Russia
but also by other companies. _| BAT Russia believes that
cooperation with local community foundations is the most
effective way to utilise the financial and human resources
with regards to projects related to local communities.

Q In 2003-2004, BAT-Yava provided support for
building playgrounds and upgrading nearby public

areas in Moscow’s Northern Administrative District.

The company has prepared and is implementing a
communication plan for distributing information about

the local area improvement programmes that BAT-Yava has
putin place. In 2005, BAT Russia continued to support the
upgrading of the streets and public spaces in the district. _]

@ Commitment 2: In Q3 2005, BAT-Yava
management will consider the possibility of financial
support for upgrading the territory adjacent to the
factory. _|

O In November 2004, BAT Russia took the lead in
creating a hiking trail of historical and ecological interest
in the forestry research territory of the Timiryazev Moscow
State Agricultural Academy in the Petrovsko-Razumovsky
Reserve. During their walks, visitors can learn more about
the local flora and other environmental phenomena
while increasing their understanding of human and
urban environmental impact. The two-kilometre route
accommodates walks, excursions, family outings, cycling
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TPOnMbl B KOMIM/IEKCHOM 3akasHuke «[leTposcko-Pasymosc-
Knin» Ha Tepputopum JlecHor onbITHON Aaun MockoBckor
Cenbckoxo3arcTBeHHON akagemun um. KA. Tummnpsisesa.
Tenepb nocetvtenv TUMMpPA3EBCKOro Napka BO BPeMs Mpo-
ry/I0K CMOTYT PacLUMPUTb CBOW 3HaHWNSA O MECTHbIX pacTeHu-
X, y3HaTb O SIB/IEHMSX OKPY>KaloLLLero M1pa, a Takxke U3y4nTb
BO3/eliCTBME YesioBeKa Ha Npupoay B YUI0BUSAX GObLLIOMO
ropoAa. Tpona NPOTsKeHHOCTbIO 2 KM MOAroTOB/IeHa A1
MeLexoAHbIX MPOry/oK, 3KCKYPCUIA, CEMEHOO OTAbIXa,
Be/IocMneaHbIX UK JibiKHbIX Tpoberos. Kpome Toro, «bAT
Poccnsa» nomorna lNeTpoBcko-PasyMoBCKOMY 3aKasHUKY B
co3faHMKM COBCTBEHHOIO pasaena Ha cavite www.wildnet.

ru (pasaen «Hawwu npoekTbl», cekums «MeTpoBcko-PasymoB-
CKMIA 3aKka3HVK B MockBe»), a Takoke B pa3paboTke 1 neyvatu
GyKneToB O 3aKasHuke. _|

CaHkTr-lMeTepOypr

a B mae 2004 roga komnaHusa nogaepxana akLuio
MO BOCCTAHOBJIEHUIO 3€/IeHbIX HacaXAeHU YaenbHOro
napka, pacrnosnoxeHHoro B lNpumopckom parioHe CaHKT-
MetepOypra, rae Haxoautcs Gpabpuka «bAT-Cl16». B sTon
3KOJIOrNYECKOW akLUW NPUHSAAN yyacTre noytn 500
YesloBEK, BK/IOYAs XUTeNel OKPeCTHbIX PanoHOB, noce-
TUTeNen napka, NpeacTaBuTesIen ropoackon aaAMUHNC-
Tpaunn 1 CoTPyaHMKOB kKoMMNaHun «bAT Poccusx. bbinn
BblCaXXeHbl KyCTapHUKM U AepeBbs, MPOPexXeHbl Camble 3a-
pocLUMe y4acTKu Napka 1 NpueefeHa B NOpAAoK AeTckas
nsiowaaka.

C 1999 rona 3A0 «BAT-Cl16» oka3biBaeT noaaepxKy psay
akonornyeckmx npoekTos B CaHkT-lNeTepOypre. B ceHTs6pe
2004 ropa skonornyeckas nporpamma «Heaens okpyxato-
wieri cpeabl 2004» OTKpbIIach «komapapoHOM» B Napke
«300-netna CaHkT-lNeTepbypra». CneayioLwmm a1anom crana
Tenepb yxe TpaanLIMOHHANA akLma no oseneHeHuo MNpu-
MOPCKOro parioHa — «[IHV AepeBbeB», B pamMmKax KOTOPOM
6b111 GnaroyCTpoeH 1 o3esleHeH ckeep M. JlbBa Maumesmya.
Brknaa «bAT Poccusi» B aKosiormyeckoe passutie pavioHa Obi
oTMedeH brarogapcrBeHHbIM MMCbMOM aAMUHUCTPaLn
pavioHa «3a aKTMBHYIO MOMOLLb B NPOBeAeHMN NPUPOLOO0X-
paHHbIX MeponpuaTA B MPUMOPCKOM parioHe». _|

B ceHTsGpe 2004 roga B pamkax

nporpammbl «Heaens okpyxatouein cpesibl 2004» B CaHkT-MNeTepbypre
Gblla opraHn3oBaHa ybopka TeppUTOPUM, BbIIOXEHbI JOPOXKM, MOCaXeHO
HeCKO/IbKIX ThICAY KYCTOB 1 IepeBbeB B ckBepe UM. JlbBa MavmeBunya.

Ha npasaHuke, nocesieHHOM 61aroycTponcTBy ckBepa »

In September 2004, within the “Environment Week 2004” programme

Leo Matsievich Public Garden in St. Petersburg was upgraded: the territory
was tidied up, several walking paths were installed, thousands of trees

and bushes were planted. At the holiday dedicated to the park renovation »

and cross-country skiing. In addition to designing and
publishing booklets about the Petrovsko-Razumovsky
Reserve, BAT Russia also helped set up pages for it on the
www.wildnet.ru website. (Choose the “Our Projects”
option and then “Petrovsko-Razumovsky Reserve in
Moscow, Ecological Information”.) _|

St. Petersburg

o In May 2004, the company took part in a replanting
project for Udelny Park in the Primorsky district of St.
Petersburg where BAT-SPb is also located. This ecological
project drew over 500 people, including residents of the
adjacent districts, frequenters of the park, representatives of
the city administration and BAT Russia employees. Trees and
bushes were planted, overgrown areas were thinned out,
and the children’s playground was refurbished.

Since 1999, the company has supported a number of
ecological projects. The “Environment Week 2004” opened
in September 2004 with the launch of the Eco-Marathon
in the city park named after the 300th anniversary of

St. Petersburg. The next venue was the Matsievich Public
Garden where trees, bushes and flowers were planted to
mark the “Tree Days”, an ecological holiday which has
now become a tradition. BAT Russia’s contribution to
local ecology was recognized by the local administration
in a Commendatory Letter “For active support of nature
preservation programmes in the Primorsky district”. _]




Capatos

0 «BAT Poccuax» npoaoskaeT OcyLLecTBAATb MHBEC-
TULMN B 3KOHOMMKY CapaTOBCKOIO pernoHa B nepsyto
ouyepeab NyTem pasBUTUA U PaCLLMPEHNSA NPOM3BOACTBA
Ha pabpuke «BAT-CTd». Tonbko 3a NnocneaHve Tpy roga
VHBECTMLIMN B 3TO NPeAnpusTNe COCTaBuan okono 12
maH gonn. CLUA, a o6wmii o6bem MHBECTULMI B CapaToB-
cKyto pabpuKy Ha CerofHALLHNA AeHb COCTaBIsieT Gosee
60 mnH ponn. CLUA. Ceiivac B «BAT Poccus» paboTaeT 6o-
nee Toica4m xuTenen Caparosa 1 CapaToBckol o6nacTu.

C 1999 roaa koMnaHMsa okasblBaeT MOMOLLb OOLLEeropos-
CKOW NporpamMme Mo o4ncTke 1 060PyA0BaHNIO UCTOUYHM-
koB «PofiHUkK CapaToBa» 1 NOAAEPXKUBAET MEPOMNPUATUS
no o3eneHeHuto ropoga. B anpene 2004 ropa npeacrasu-
Tenn OAO «bAT-CTO» nepepanv agmuHuctTpaummn OpyH-
3eHckoro pavioHa CapaToBa YHMBEPCaIbHYIO BbICOKOMPO-
M3BOAWTENbHYIO MaLLUHY «boBKeT», NpeaHasHaYeHHyto
Ana paboT no 61aroyCTpovCTBY Ha yanLax 1 BO ABOpax
ropoga. lMpu noaaepxke koMnaHum Oblav BBEAEHbI B
3KCnJ1yaTaLmio ABa LLe/IeBblX NPUEMHMKa A/19 0TBOAA
[OXJEBbIX BOJ, KOTOPblE MPeAOoTBPaLLatoT 3aTorn/ieHme

npuneratolien Kk Gadbpuke TEppUTOPUM BO BPEMSA CUJTbHbIX

[oXaen 1 TasHUA CHeros.. _|

YunTbiBas ycnewwHbIi OnbIT NpoBeJeHNa NporpaMmbl «3a-
60Ta» B Mockse, «bAT Poccusa» paccmaTprBaeT BO3MOX-
HOCTb NpoBeAeHNsA NOJ0OHOIO KOHKypCa C MPUBJIeYeHN-
€M HekoMMepyeckow opraHu3aunn B Capartose.

@ OGnasaTenbcTBo 3: B 4-m kBapTane 2005 rona OAO

«BAT-CT®» oCyLeCcTBUT NOMCK NapTHEpPa CPeAn HEKOM-
MepUecKmx opraHu3sauuii s NpoBefeHNs KOHKypca
coumanbHbix Npoektos B Capatose B 2006 rogy

(Ha ocHoBaHuK onbiTa OAO «BbAT-flBa» 1 B cCOTpyAHMYeCTBE

C MECTHbIMU BJIaCTIMWN). _|

DPDPEKTUBHOCTb COLLNAJIbHbIX
NMPOrPAMM

06G30p OkMAAHUIA, BbICKa3aHHbIX MpeAcTaBUTEIA-
MM O6LLEeCTBEHHOCTU MO flJaHHOW Teme

@ B npouecce obcyxaeHnsa npeacrasutenn obuue-
CTBEHHOCTV BbICKa3a/n Npe//ioxeHne Gosiee YETKO onpe-

AeNTNTb NPUOPUTETHbIE HarnpaB/1IeHUA 6ﬂar0TBOpVITeJ'IbeIX

nporpamm, paspaboTtarb KpUTEPUUN U CUCTEMY OLIEHKN
3pPeKTUBHOCTI CMOHCOPCKOW 1 GaroTBOPUTEIbHOM
[eATeNbHOCTU. YHaCTHUKM ANaNoroB Takke peKoMeHJ0-
Ba/I KOMMaHMM MPOBOAUTL KOHKYPCbI MO MPUCYXKAEHNIO
rpaHToB. _|

Saratov

a BAT Russia continues to make investments in

the economy of the Saratov region primarily through
developing and upgrading its manufacturing facilities at
the BAT-STF factory. In the last 3 years, the company’s
investments in the Saratov factory amounted to about
US$12 million, whereas the total size of investments into
BAT-STF currently exceeds US$60 million. At present BAT
Russia employs over 1,000 people in Saratov and the
Saratov region.

Since 1999 the company has supported the Saratov
Water Springs programme designed to preserve the city’s
natural springs and also programmes to plant greenery
in Saratov. In April 2004, BAT-STF factory representatives
donated a high-performance Bobcat Skid Steer loader

to the administration of Saratov’s Frunzensky district for
upgrading streets and public areas. The company has
supported the creation of two sewage collectors that
prevent flooding near the factory during heavy rains and
snow thaws. _|

Given the successful experience with the “Our Care”
programme in Moscow, BAT Russia is considering the
possibility of carrying out a similar contest in Saratov in
cooperation with an NGO.

@ Commitment 3: In Q4 2005, BAT-STF will look
for a partner among NGOs to conduct a contest for social
projects in Saratov in 2006 (in cooperation with local
authorities and based on BAT-Yava experience). _|

EFFECTIVENESS
OF SOCIAL PROGRAMMES

Overview of Expectations Expressed
by Stakeholders

@ Dialogue participants suggested that the company
should better formulate key imperatives for its charity
programmes and develop criteria for measuring the
effectiveness of its sponsorship and charitable activities.
They also recommended conducting grant contests. _|

MUTUAL BENEFIT
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U3nomxeHue No3mLMm No AlaHHOW Teme,
OTBEeTbl KOMMaHUU

O «BAT Poccuax» ocyLecTBAET CBOU COLMasIbHbIe
nporpaMmbl B COOTBETCTBMM C TpeboBaHnamMM «Koprnopa-
TVMBHOW NOANTUKM B 06/1aCTU CMOHCOPCTBa 1 61aroTBo-
puTenbHOCTW». Takne MporpamMmel, Kak Npasuio, UMetoT
JLONTOCPOYHbIN CoLManbHbI 3PdeKT, MO3TOMY BONbLUNHC-
TBO CMEeLMaINCTOB B 06/1aCTU COLMabHbIX MHBECTULIMIA
cornacHbl € Tem, 4To pa3paboTka YETKNX KpUTepres
OLLeHKM COLMasIbHbIX NPOrpaMm npeacTas/sfeT JocTaToy-
HO CIOXHYIO 3a7a4y. TeM He MeHee, KOMMaHWA MPOBOANT
BHYTPEHHIOIO OLIEHKY KaXA0ro NpoBeAeHHOro NpoeKTa,
1 3TN [laHHbI€ UCMOJb3YIOTCA NPU NPUHATAN peLleHni

0 NoC/IeAyIoLLMX COLMANTbHBIX MHBECTULIMSX.

Mpeacrasutenu «bAT Poccms» pacckasbiBaloT 0 CBOMX
CoLManbHbIX MPoeKTax Ha pas/INyHbIX KOHPepeHLMAX,
KPYMbIX CTONaxX U B X0Ae APYrnx 06LLeCTBEHHbIX Mepor-
pusatuii. Mnpopmauma o npoektax «bAT Poccusn» pasme-
LLieHa Ha KopropaTuBHOM Beb-carite www.batrussia.ru.
MposoasATcsa perynsipHble BCTPeUN C NpeacTaBUTeNIAMMN
MeCTHbIX coobLuecTB. «bAT Poccusi» Takxke coTpyaHMYaeT

C APYrMMM KOMMaHWAMU 1 OPraHn3aLmMaMm C LieNblo
pa3paboTku 1 OCyLLeCTBEHNS TakMX MPOrpaMMm, KoTopble
LeNCTBUTE/IbHO MOMOTaIOT Y/yYLUNTL SKOHOMUYECKYIO 1
coumnanbHyto cutyaumio. _| OaHako 3aHMMaTbCA paspa-
60TKON 1 BHepeHneMm kpuTepures 3pGeKTBHOCTA B 3TON
061acTn, N0 MHEHWNIO KOMMAHWK, AO/XKHbI HEKOMMepYec-
Kune opraHusaumm.

@ OGsaszaTenbcTBO 4: KOMNaHUs onpeaenunT BO 2-m
kBapTane 2005 roga npuopuTeTHble HanpasieHns «bAT
Poccus» B 061acTu coumanbHbIX MHBECTULIIA. _|

a KomnaHwus «BAT Poccns» ncnonbsyet Takon spdek-
TUBHbI MEXaHN3M OCYLLECTB/IEHNSA COLNA/bHbIX NHBEC-
TULMIA, Kak NpoBeieHNe KOHKYPCOB MO NPUCYXAEHUIO
rpaHToB. B 2004 rogy koMnaHmsa npoBesia KOHKYPC Hayy-
HO-MCCIe0BaTe/IbCKMX MPOEKTOB «OKOJIorMyHbIe TeXHOJ10-
rmn». XKiopun koHKypca oTobpaso 17 NpoekTos, aBTopaMu
KOTOPbIX Obl/IN CTYAEHTbI M aCpaHTbl 4eBATU YHUBEPCH-
TETOB 1 UHCTUTYTOB MockBbl 1 CapaToBa — rOPOAOB, rae
pacnonoxeHbl pabpurkm «bAT Poccus». TanaHTIMBbLIM KOH-
KypcaHTam Obln NpefoCTaB/IeHbl FPaHTbl, NobeanTenm
KOHKypCa NoJTy4niv BO3SMOXHOCTb MPONTU CTaXMPOBKY Ha
npeanpuaTUax komnaxduu. NMporpamma nosy4mnna Boico-
KYIO OLIEHKY CMeLnanncTos, NpeacraBuTeNen Npupogoox-
paHHbIX BEJOMCTB U Hay4HOW 0BLLEeCTBEHHOCTU. YunTbIBas
pesynsraTbl KOHKypca, «bAT Poccna» npuHana pelieHne
NPOJO/IXMUTL NPOrpaMMy 1 PacLLIMPUTDL ee reorpaduio.
MoapobHee o Nnporpamme «3koJlIorMyHbIe TEXHONOM N>
MOXHO y3HaTb B pa3sgene «OxpaHa OKpy>KatoLLen cpebl»
HacTosuero CoumanbHOro oTyeTa. _|

Company Position
and Response to the Issue

a BAT Russia carries out its social programmes in
accordance with its Corporate Sponsorship and Charity
Policy. Such programmes usually have a long-term social
effect, and therefore most experts in this field agree that it is
rather difficult to work out specific criteria for measuring the
effectiveness of social programmes. However, the company
carries out an internal evaluation of each project undertaken
and uses the results to make decisions on subsequent social
investments.

BAT Russia representatives share information about

its social investment projects at various conferences,
roundtables and other public events as well as on its
corporate website. The company also holds regular
meetings with representatives of local communities. In
addition, BAT Russia works together with other businesses
and organisations towards developing and implementing
programmes that genuinely enhance the economic and
social environment. _| However, the company believes
that NGOs should draft and apply criteria for measuring
the effectiveness of programmes in this field.

@ Commitment 4: In Q2 2005, BAT Russia will define
key imperatives in the area of social investments. _]

a BAT Russia employs contests for awarding grants as
an effective tool to manage its social investments. In 2004,
the company conducted the EcoLogical Technologies
contest among scientific research projects. The contest jury
identified 17 research projects presented by under- and
post-graduates of nine leading universities and institutes
from Moscow and Saratov, where BAT Russia sites are
located. Talented students received grants, and the contest
winners were offered an opportunity to become interns
within the company. The programme was well received

by experts as well as by environmental authorities and
researchers. With such a successful outcome, BAT Russia
decided to continue the programme and expand its
geographical scope. More information about the EcoLogical
Technologies contest is available in the Environmental
Protection section of this Social Report. _|



OTBETCTBEHHOCTb KOMIMAHUN
MNEPEA COTPYAHUKAMU

0630p okMAaHUMN, BbiCKa3aHHbIX NpeAcCTaBUTEIA-
MM O6LLECTBEHHOCTHU MO [LlaHHON Teme

@ B xone o6cyxaeHWsi TeMbl OTBETCTBEHHOCTU KOMTMa-
HUK Nepef, COTPYAHUKaMM 06CYy>KAanMCb BONPOCHI co3aa-
HWS TBOpYeCKo aTMocdepbl B TPYAOBOM KOJIJIEKTUBE, a
Takxe BOMpockl 6e3onacHoCTV Tpyaa. _|

WN3noxeHue no3vuumv no AaHHOM Teme,
OTBE€Tbl KOMMaHMM

0 «BAT Poccus» npegnaraeTr coTpyaHMKaM KOH-
KyPEeHTOCMOCOOHYIO 3apaboTHYIO NJ1aTy 1 OOLUNPHbIN
coumanbHbIl MakeT, KOTOPbIN BKIOYaeT JOOPOBO/IbHOE
MeaMLMHCKOe CTpaxoBaHMe 1 CTPaxoBaHMWe X13HK, a C
HeJlaBHNX MOP — N KOPMOPATUBHYIO NEHCUOHHYIO MPO-
rpammy. CornacHo Uccie40BaHWIO, MPOBeAEHHOMY
W3patenbcknm gomom «KommepcaHTb» 1 AccoLmalimen
MeHeaxkepoB Poccn Npu y4acTun BeflyLLiX areHTCTB Nno
noadopy nepcoHana, «bAT Poccnsa» BxoauT B 4mcio 50
Nyywmx pabotoaatenen B Poccum, a No AaHHbIM nccieo-
BaHWA XypHana «Kapbepa» 1 KOHCaNTUHIOBOM KOMMaHNK
Graduate, koMnaHus BoLMa B ABaALaTky paboToaaTenei
Havnbonee NpuBIeKaTe/IbHbIX A1 BblMYCKHUKOB POCCUIC-
KX BY30B. _]

«BAT Poccusax» cumTaeT, 4To COTPYAHUKN AOMKHbBI NOCTO-
SIHHO pa3BMBaTbCS, PacLUMPATL KPYro3op 1 npuobpeTtatb
HOBbl€ 3HaHWA.

COMPANY RESPONSIBILITY
TOWARDS ITS EMPLOYEES

Overview of Expectations Expressed
by Stakeholders

@ During the dialogues related to company
responsibility towards its employees, participants discussed
the issue of achieving a creative working environment and
brought up the issue of health and safety. _|

Company Position and Response
to the Issue

Q BAT Russia offers its employees a competitive salary
and a comprehensive social package which includes
corporate health and life insurance programmes and a
corporate pension scheme that has recently been launched.
According to the results of a survey conducted by the
Kommersant Publishing House and Russia’s Association

of Managers in cooperation with the leading recruitment
agencies, BAT Russia is among the top 50 employers in
Russia. The study carried out by the “Career” magazine and
the Graduate Consulting Company indicate that BAT Russia
is one of the top twenty companies that are most attractive
to Russian graduates. _|

BAT Russia believes that its employees need to continuously
develop their professional skills, broaden their outlook and
acquire new skills.

L~

~

A Bbl 3HaeTe, UTO...

C 1996 ropa B «bAT Poccusi» peanusyertcsi nporpamma
[ns BbinyckHMKoB By30B The Challenge Initiative.

B pamkax nporpamMmbl, KoTopasi paccimMTaHa Ha [iBa roaa,
MeHe/pkep-CTaxep pa3BMBaeT CBOU NPOPecCoHanbHble
1 yrnpasJ/ieHYecKkme kayecTBa B Pas/InyHbIX nogpasaene-
HUAX KOMMaHUW Mo Hab/loAeHNEM OMbITHbIX HAaCTaB-
HWKOB. B cyyae ycneLHoro npoxoxaeHns nporpammel
COTPYAHMK MPOAO/KAET CBOIO Kapbepy B «bAT Poccns»
Ha J0/IKHOCTU MeHeaxepa. B HacTosLee Bpems

B «BAT Poccus» paboTaeT 28 MeHeaXepOoB-CTaxepos,

a 29 coTpyAHMKOB KOMMaHWUW Ha41HaIM CBOIO Kapbepy
¢ yyactus B nporpamme The Challenge Initiative.

Did you know...

Since 1996, BAT Russia has conducted the Challenge
Initiative programme for graduates. Under this two-

year programme, management trainees develop their
professional and managerial competence in different
capacities within the company under the guidance

of experienced company coaches. Upon successful
completion of the programme, management trainees
continue their career in BAT Russia as managers. To date,
there are 28 management trainees within BAT Russia. So
far there are 29 employees who have started their career in

the company through the Challenge Initiative programme.

\_

_

MUTUAL BENEFIT

%)
7]
i
(9]
@]
4
o
]
Z
=
o
©)
o
]
3
-
=<
(9]
O
)
&
=<
N
(%)
2
o
<
oD
.
@)
)
i
0
=
O
<
-
d
=
[
<
I
v

49



=
=
]
O
o
[
=
e
=
'—
(@]
o
I
=
[
T
=
(@]
AN
o
ac
a
S
<
s
=0
(@}
O
=
4
=
0
AN
=
'—
[
o
'—
<
<
-]
<
s

)

3
=i
(@)
=
fa
[o'a]
=
o
I
>
=
<
m
[o'a]
=
=
=
I
=
o
[

COLMAJIbHBINA OTUYET 2004—-2005 | SOCIAL REPORT 2004-2005

a MmMeHHO no3ToMy KOMMNaHUA MHBECTUPYET 3Ha4u-
TeNbHble CpeACcTBa B 00yueHve 1 pasBuTMe NepcoHana.
«bAT Poccusax» npuaepxmnsaetca npuHLmMna npegocTas-
JIEHUS PaBHbIX M OTKPbITbIX BO3MOXHOCTEl Npu Halrime
Ha paboTy. Ha npoTaxeHUM HECKOMbKUX NIET B KOMMNaHW
[leicTBYeT NporpamMma A1 BbiMyCKHUKOB By30B The
Challenge Initiative, HaLleneHHasn Ha pa3BuTHe ynpasfieH-
YeCKMX KaapoB BHYTPU KOMMaHUM.

B «bpuTniu AmeprikaH To6akKko» OrpoMHoe 3HadeHre Npu-
[laeTca PasBUTUIO IMAEPCKMX KAYeCTB Ha BCEX YPOBHSAX
opraHu1saLmu, YTo B NEPBYIO oYepe/ib O3HAYAET aKTUBHbIV
1 TBOPYECKMI MOAXOA K paboTe, OTBETCTBEHHOCTb B MpU-
HATUW PELLEHN, HALLe/IEHHOCTb Ha pasBuTye.

B 3apaun pykosoauTenein 1t060ro 3seHa BXOAUT HE TO/IbKO
[OCTUXEHNe BU3HeC-pesynbTaToB, HO U pasBUTME CBOMX
NMOJYNHEHHbIX, HACTAaBHNYECTBO, MOCTAaHOBKA YETKMX 3a4a4
B paboTe, pasbsiCHEHWNe NepcrekTUB NPodecCUoHaIbHOro
N KapbepPHOro PoCTa, a Takxe BHeApPeHNe NHHOBaLUIA.

B 3-m kBapTane 2004 roga «bAT Poccus» Hayana nporpam-
My «Bpems MHMLMATUBHbIX», KOTOPasi MO3BOJISET MOOLL-
PSTb UHAMBU/LYasIbHbIE JOCTUXEHWNS COTPYAHUKOB

W yCrieLHylo KoMaHAHYto paboTy. Ee Lienb — co3patb B
KOMMaHWM Takyto aTMocdepy, NMpu KOTOPOW COTPYAHUKM
GynyT CTPEMUTBLCS K BbICOKMM pesysisTaTam B paboTe,
npeanaraTb HEOPAVHaPHbIE MyTY pelLeHns GU3Hec-3aaauy.

Cepbe3Hoe BHMMaHue B «bputniw AmeprkaH Tobakko»
yAenseTca Bonpocam oxpaHbl Tpyaa 1 3konornu. B vact-
HocTu, «bAT-CT®» 3a nociegHue NATb €T Obl1a YeTbipex-
Abl Harpax/eHa 3a paboTy B TedeHne Gonee YeM OAHOrO
MW/JIMOHa YeNoBeKo-4acoB 6e3 CiyyaeB TpaBMaTusma,

a B 1998 rogy ¢pabpwka nonyyunna BbICLLYIO Harpagy
«bputnw AmepukaH ToGakko» 3a AOCTUKeHMA B 061aCTn
oXpaHbl TpyAa 1 3KONorUN. _|

Ipynna no Toproeoit mapke Pall Mall 3a paboToit »

Pall Mall brand group at work »

o Therefore the company makes a significant
investment in training and developing its personnel.

BAT Russia adheres to the principle of equal and open
recruitment opportunities for all job applicants. In the last
few years, the company offered the Challenge Initiative
programme to develop managers within the company.

British American Tobacco places great emphasis on the
development of leadership capabilities at all levels within
the organisation which above all means a proactive and
creative approach toward conducting business, responsible
decision-making and a focus on development.

Among the goals for any of the company’s management
teams are not only business objectives but also the
development of their subordinates, coaching, setting clear
work objectives, outlining prospects for professional and
career growth as well as encouraging innovation.

In the third quarter of 2004, BAT Russia launched a spot
recognition programme called “It’s Time for Initiative!” to
recognize both individual performance and outstanding
teamwork by its employees. The goal of the programme
is to create an environment where employees will strive
for outstanding performance results and bring forward
innovative business solutions.

Environment, Health & Safety (EHS) is taken seriously by
British American Tobacco worldwide. In particular, the
BAT-STF factory has received four awards for working more
than 1 million hours without an accidental injury for the
last five years, and in 1998 it received the highest BAT EHS
Merit Award. _|




[lpUHLMN OTBETCTBEHHOIO
ynpaBsieHNs NpoayKLnen

OTBETCTBEHHbIA MAPKETUHTI U UH-
®OPMUPOBAHUE NOTPEBUTEJIEN

OTBeTCTBEHHbIN MapKeTUHr TaGauHoW
npoaykuuv

06G30p OKMAAHUIA, BbICKa3aHHbIX MpeAcTaBUTEA-
MU O6LLEeCTBEHHOCTU MO JaHHOW Teme

@ MNpeacraBuTenn obLeCTBEHHOCTU BbiCKa3aiv
noxesaHve, YToObl B MAPKETUHIOBOW AeSATE/IbHOCTH
yaensnocb 60/blle BHUMaHUA NPOABMXEHNIO TabayHOM
NpoAyKLMM, NOTEHLMAbHO NPeACTaBAsIoLLEN MeHbLINIA
pUCK 3[0pOBbIO NOTpebuTenei. belio pekomeHgoBaHO
npw paspaboTke peklamMHbIX KamMMaHWI OPUEHTUPOBATLCA
TO/IbKO Ha B3pPOUIbIX NoTpebutenen, nsderatb pekaMmHbIx
NpremMoB, KOTOPble MOTyT CMIPOBOLMPOBAaTb MHTEPEC
ZleTel 1 NoAPOCTKOB K TabauHbIM U3enaMm.

MpencraBuTenm obLLECTBEHHOCTM NMPU3BA/IY KOMMAHMIO
n00MBaTLCSA COBMIOAEHNA BCEMM YHaCTHUKaMM PbIHKa HOPM
®epepanbHoro 3akoHa «O6 orpaHMyYeHN KypeHns Tabaka.
Y4aCTHVIKM Ananoros o6patun BHUMaHMe Ha HeoOGXOANMMOCTb
paspaboTaTb HOPMbI, KOTOPbIM JO/KHbI COOTBETCTBOBATL PeK-
NlaMHble areHTCTBa, paboTatoLye ¢ «bAT Poccusi», craHgapTbl
NpoBefeHNs pekTaMHbIX akLyi, B TOM Ynidie 6ecrniaTHoM pas-
Ja4y 06pasLIoB NPOAYKLIMK, a TaKKe METO/bl OOLLECTBEHHOIO
KOHTPO/1S1 33 XOAOM NPOBeAeHNA Takmx akLmii. bbiio npea-
JIOXKEHO Takke MHPOPMMPOBaATL MOTpeduTenel o npaswusiax
YHaCTVA B Pa3/INHbIX PeK/IaMHbIX akLIMSAX, yHUTbIBas NPy 3TOM
MHTepeChI TeX, y KOro HeT JocTyna K ceTu HTepHeT, coobLuaThb
0 pesynbTaTax 3TUX akLIMiA 1 O pasMepe BuIUrpbiLLa.

MpencraBuTeny o6LL,ECTBEHHOCTY BbICKa3aMCh 3a Noaae-
PXKY pa3BUTKSA MPOLLECCOB CaMOPEry/IMpOBaHUs pekiam-
HoOro coolLecTBa. _|

UsnomeHne no3vLumn No AaHHON Teme,
OTBETbl KOMMaHUUN

MockonbKy KypeHve ConpsixeHo C peasibHbiM PUCKOM
BO3HMKHOBEHMSA psiia cepbe3Hblx 3aboneBaHni, «bputui
AmepuikaH TobakKko» CHUTAET, HTO MaPKETUHI TabayHoM
NPOAYKLMM JO/MKEH OCYLLLECTBAATLCA OTBETCTBEHHO. [le-

Responsible
Product Stewardship

RESPONSIBLE MARKETING AND
CONSUMER INFORMATION

Responsible Marketing of Tobacco
Products

RESPONSIBLE PRODUCT STEWARDSHIP

Overview of Expectations Expressed by
Stakeholders
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@Stakeholders suggested that when promoting
tobacco products the company put a special emphasis on
“potentially reduced risk” products. It was recommended
to target only adult consumers when mapping out
advertising campaigns and to avoid advertising that could
appeal to children and teenagers.

Stakeholders called on the company to enforce compliance
with the Federal Law “On Restricting Tobacco Smoking”
among all market players. Dialogue participants
emphasized the need to develop standards for advertising
agencies that provide services to BAT Russia, as well as
standards for advertising campaigns, including those that
dispense free samples. Similarly, techniques for public
control over advertising events and their outcomes should
be developed. In addition, there were suggestions that
consumers be informed of the rules of participation in
promotional campaigns so that those without Internet
access are included and that the results of these campaigns
and the amount of any prizes be communicated to
consumers.

Stakeholders proposed supporting the development of self-
regulatory processes within the advertising community. _|

Company Position and Response
to the Issue

Because smoking poses a real risk of serious diseases, British
American Tobacco believes that tobacco products should be
marketed responsibly. Promotion and distribution activities

should be targeted at adult consumers of tobacco products

51
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ATENbHOCTb KOMMaHWUM MO NPOABUXEHNIO 1 ANCTPUBYLIK
HaLlesleHa Ha B3pOoUibix NoTpebuTenein TabaduHbIx U3Aennii
1 MPOBOAUTCS C YHETOM PUCKOB AJ151 3[lOPOBbS, COMPSIKEH-
HbIX C KypeHU1EeM.

B cBO€l MapKeTMHIroBoW AesTesIbHOCTU «bpuTurLL AMeprkaH
TobGakko» He HaBs3bIBaET MPOLIECC KypeHUs, a npeiaraeT
KayeCTBEHHYIO MPOAYKLMIO B3POUILIM JIIOAAM, KOTOPbIe ke
caenanw BoIGop B No/b3y KypeHus. MNpu NnpoaBmkeHn CBOeN
NPOAYKLMM KOMMaHWS CTPEMUTCS COXPAHWUTb JIOSUTbHOCTb
ye CyLLEeCTBYIOLLMX NOTpebuTenen, a Takxe NpuBeYb Tex
COBEPLLEHHONETHMX KyPU/IbLLIMKOB, KTO B HACTOSALLNIA MO-
MEeHT npeanoYnTaeT NPOAYKLIMIO KOHKYPEHTOB. 10 MHeHwIo
«bputnw AmepuikaH Tobakko», B3podible I0an, MPUHSBLLVE
peLLeHne KypWTb, JO/KHbI UMETb BO3MOXHOCTb MO/y4aTb
MHPOPMALMIO O MPOAYKLIMM, KOTOPYIO OHM MoKymnatoT. OHM
MIMEIOT TaKoe Xe MPaBo Ha JOCTYM K 3TOM NPOAYKLIMN, Kak 1
noTpeduTenn Apyrux Kateropuii TOBapoB., a MPOV3BOANTENN
TabayHbIX U3AE/INI JOMKHbBI UMETb BO3MOXHOCTb OTBETC-
TBEHHbIM 00Pa3oM JOBOAWTL 10 CBEAEHWS NoTpebuTenei
MHPOPMALIMIO O CBOMX TOPIOBbIX MapKax.

@ «BAT Poccus» oCyLLecTBIAET CBOIO MAaPKETUHIOBYIO
[lesiTe/IbHOCTb B COOTBETCTBMM C 3aKOHO/1aTe/IbcTBOM Poc-
cuickon Oepepaunn, LOOPOBOIbHBIMU COMALLEHNAMMN
BeAyLLNX MeXAyHapOAHbIX TabayHbix komnaHui («Mex-
JlyHapoAHble CTaHAaPTbl MapKeT1Hra TabadyHon npoaykK-
Lmm»), a Takxke «Koaekcom OTBETCTBEHHOIO MapkeTrHra
TabauHbIx n3nennin “bAT Poccma”». _|

CobnioaeHne KOMMNaHuel BCex BbllLernepeqyncieHHbIX Tpe-
6oBaHwuIi no3sonseT «bAT Poccuns» yTeepxkaaThb, UTO BHE
3aBMCMMOCTU OT MecTa 1 GOPMbI pasMeLLLeHNA peknambl
HeCoBePLUEHHO/ETHNE He ABNSIOTCA ee Lie/IeBOV ayan-
Topuen. B Gyayuiem «bAT Poccus» HamepeHa pasmellarb
pekiamMy cBoei npoayKLum 6amke kK MecTam NoKynKu uam

Bce peknamHble Hocutenu «bAT Poccns» conepskat
npeaynpeavTenbHble HAAMUCK O Bpeae KypeHus, a Takxke 3Hak «18 +» »

All types advertisement BAT Russia produces
have health warnings as well as “18+” signs »

and carried out with due recognition of the health risks
associated with smoking.

British American Tobacco‘s marketing activities do not
promote smoking as such; instead they offer high quality
brands to adults who have already taken the decision

to smoke. When marketing its products, the company
seeks to maintain the loyalty of its current consumers

and also attract those adult smokers who currently prefer
competing brands. British American Tobacco believes that
adult smokers that choose to smoke are entitled to receive
relevant information about the products they buy. They also
have the right to access these products as do the consumers
of other sorts of products, and tobacco manufacturers
should have an opportunity to communicate information
about their brands to consumers in a responsible way.

@ BAT Russia markets its products in compliance with
Russian Federation legislation, the voluntary agreements
signed by major international tobacco companies
(International Tobacco Marketing Standards) as well as
the BAT Russia Code of Responsible Marketing of Tobacco
Products. _|

Complying with all the above, BAT Russia may legitimately
assert that irrespective of the place and form of our
advertising, minors are not our target audience. In the
future, BAT Russia intends to place its advertising closer to
the points of purchase and consumption, which will reduce
the influence of its advertising on non-smokers and minors.




noTpebneHns 1, Takum ob6pasom, orpaHNYUTb BO3AENC-
TBUE peknamMbl Ha HeKYPSALLMX NN NOAPOCTKOB.

«bputnin AmepurkaH To6akko» BeAeT AesATe/IbHOCTb MO
paspaboTke Taba4yHOW NPoOAyKLMM, koTopas Obl Npes-
CTaBNsiNa CyLLLECTBEHHO MEHbLLNA PUCK A1 3[,0POBbS
notpeduTteneli (noapobHee o paboTe KOMMNaHWUM B 3TOM
obnactv ynTaliTe B pasaene «KypeHve 1 310poBbe» HacTo-
Awero CoumanbHOro otyeTa, Mbo B pasaene «KypeHue n
3A0poBbe» Ha canTe www.batrussia.ru). OgHako ycnnms

B 3TOl1 06/1aCTV NOKa He NPUBENN K CO3AaHMI0 TaBauHbIX
V3aennin, NPOV3BOACTBO KOTOPBbIX, C OAHOW CTOPOHbI,
6b1/10 6bl KOMMEPYECKM OMNPaBAAHO U KOTOPbIE, C APY IO
CTOPOHBI, Obl/IN Bbl MPU3HAHBI HAYYHBIMU KPYramu 1
00LLEeCTBEHHOCTbIO «MeHee ornacHbIMW». MNpeacTasneHne o
TOM, 4TO CUrapeThbl C MOHUXEHHbIM CoflePXaHeM CMOJIbl
N HUKOTMHA AKOObI CHMXaIOT PUCK 3ab01eBaHNIA, CBS3aH-
HbIX C KypeHWeM, He MOATBEPX/AEHO Hay4YHbIMU UcC1eo-
BaHMAMM, a PpaKTNHeCcKoe KOIMYEeCTBO CMO/Ibl U HUKOTUHA,
nonajatollee B OpraH1M3m noTpebuTens curapeT, 3aBUCUT
OT MHAMBUAYa/IbHO MaHepbl KypeHus. CnefloBaTenbHo,
NpoABUKeHNe TakMX CUrapeT B KauyecTBe «MeHee ornac-
HOW» NpoAyKL MK Oblsio Obl 6e30TBETCTBEHHBbIM: «Oe3onac-
HbIX» CUTapeT He CyLLeCcTBYeT.

a OTHoweHus «bAT Poccus» ¢ pekslaMHbIMK areHT-
CTBaMU CTPOSAITCA Ha OCHOBE CTaHAAPTHbBIX JOrOBOPOB,
KOTOpble YETKO OMNpeaensioT yUI0BUSA COTPYAHNYECTBa U
CNeKTP NpefocTas/igemMblx yaiyr. [loMnmo 3Toro, cyLecT-
BYET exerofHas npoweypa OLeHKN KaqyecTBa 3TUX yUIyr.
YT0 KacaeTcs CTaHAapTOB MPOBEAEHNS PEKIAMHBbIX aKLIMM,
BKJTI04as COMIIMHT, TO OHM onpeaenstoTca «Koaekcom
OTBETCTBEHHOIO MapKeTUHra TabayHblx n3genuii “bAT
Poccua”». MonoxeHns Koaekca sBnstoTcs obs3aTeNbHbI-
MU 419 Bcex noapasaeneHnii «bAT Poccusi», a Takxe ans
peKaMHbIX areHTCTB 1 OpraHu3aLin, y4acTBYIOLLNX B
MOArOTOBKE M MPOBEAEHNN PEK/TAMHbIX MEPOMNPUATUIA OT
nMeHU nnn no nopydeHuio «bAT Poccusi». Yo kacaetcs
APYrnx y4aCTHMKOB TaBauyHOro pbiHKa, To «bAT Poccusa» mo-
XeT TO/IbKO PEKOMEHA0BaTb M MPUAEPXKMNBATLCA POCCUIA-
CKOro 3aKOHOJaTe/IbCTBa U JeNCTBOBaTb B COOTBETCTBUM

¢ TpeboBaHMAMN «MexayHapOAHbIX CTaHAaPTOB Mapke-
TWHra TabayHol NpoaykuMm». 1 xoTa BONpoC KOHTPOS 3a
cobnogeHvem PeaepanbHoro 3akoHa «O6 orpaHUYeHnn
KypeHus Tabaka» HaXOAUTCA B KOMMETEHLMIN KOHTPON-
PYIOLLMX 1 NPaBOOXPaHUTe/IbHbIX OpraHoB Poccumckon
Pepepaumn, B paMkax Nporpammsl Mo npefoTBpaLLeHnto
NpPoAaxu curapeT HecoBepLueHHoNeTHUM «bAT Poccus»
Be/IeT PasbsACHUTENbHYI0 PaboTy C PO3HUYHBIMY MPOAAB-
uamu, ybexaas nx cobnoaats TpeboBaHMA 3aK0Ha U He
npopasaTb TabayHble 34NN HECOBEPLUEHHONETHIM.

MNpw npoBeaeHNN MEPONPUATUI C Lie/bio CTUMYU-
poBaHusA CObITa, AeTaNu, KacaloLmecs AaHHOW akuuu,
NyG/IMKYIOTCS B OOLLEPOCCUIACKUX U3LaHUSX, B NMeYaTHbIX
mMaTepuasnax, pasmeLlaeMbix B MeCTax NpPOAax, B CPeAc-
TBax Hapy>HOW peksiambl.

British American Tobacco develops tobacco products which
might offer consumers significantly reduced risks (see the
Smoking and Health chapter of this Social Report, or the
“Smoking and Health” section at www.batrussia.ru for
further details). However, research in this area has not led
to the development of tobacco products which would
both be justified commercially and also recognized by the
scientific community and the public as “less risky”. The
assumption that lower tar and nicotine products reduce
the risks of smoking-related diseases is not confirmed by
scientific research, and the actual tar and nicotine that is
ingested while smoking depends on individual smoking
habits. Therefore, marketing of such cigarettes as a “safer”
product would be irresponsible: there is no such thing as a
“safe” cigarette.

Q BAT Russia’s relations with advertising agencies are
based on standard contracts which clearly specify the
framework for cooperation and the services provided. In
addition, there is an annual procedure for evaluating the
quality of these services. The standards for advertising
campaigns, including distribution of samples, are set by
the BAT Russia Code of Responsible Marketing. Provisions
of the Code are compulsory for all BAT Russia entities and
for the advertising agencies and other organisations that
plan and carry out promotional events on behalf or at the
request of BAT Russia. Where other companies operating
in the Russian tobacco market are concerned, BAT Russia
can only recommend that they observe Russian legislation
and act in conformity with the International Tobacco
Marketing Standards. Even though ensuring compliance
with the Federal Law “On Restricting Tobacco Smoking” is
the responsibility of regulatory and law enforcement bodies
of the Russian Federation, BAT Russia’s trade marketing
representatives make an effort to inform retailers in order to
convince them to abide by the law and not to sell tobacco
products to minors.

When promotional events and in particular advertising
campaigns are carried out by the company, detailed
information about them is published in national printed
media, in point-of-sale printed materials and through
outdoor advertising media.

RESPONSIBLE PRODUCT STEWARDSHIP
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MobeanTeny posbirpbilLen U peksiamMmHbIX akLuiA NosyyaoT
OT KOMMAHWW BCIO HY>XKHYI0 MHPOPMaLIMIO, B TOM Yncie
CBeieH1A 0 pa3Mepe BbiUrpblLla 1 crocobax ero nosnyye-
HKs, 06 OTBETCTBEHHOCTU 3a yrniaTy Hasoros n T.4. [pu
3TOM CBefleHuns 0 nobegunTesie MOryT ObITb NPeAOCTaB/IEHbI
LUIMPOKOW OBLLECTBEHHOCTU TO/IbKO C €ro COOCTBEHHOIO CO-
rnacusi. B cooTBeTCTBMM € TpebOoBaHNAMUN AENCTBYIOLLErO
3aKOHO/jaTeNIbCTBa KOMMAHMA Takxe COOOLLAET O BbIUIPbl-
LLle B HA/IOrOBble OpPraHbl.

«BAT Poccusi» noaaepxmBaeT pasBUTUE MeXaHN3MOB
camoperympoBaHus B cdpepe pekiamsl. B yactHocTy,
KOMMaHWS ABNIAETCS YIEHOM Takux NpodeccnoHasbHbIX
obbefiIHeHUI, kak AccoLmaums pekiamopateneii, Poccuii-
cKan accoLmaLms no CBA3AM € 00LLeCTBEHHOCTbIO, PR-k1y6,
MexayHapoaHas pekiamHas accoumaums, CoseT accoun-
aumn meguniiHonm nHaycrpum, Coapyxectso NpomnsBoamnTe-
nen GrpMeHHbIX TOPro.bix Mapok «Pycbpera» n ap. _|

The company provides winners of prize drawings and
advertising campaigns with all the necessary information,
including the amount of the prize, how to receive it, tax
liability, etc. However, information about the winner can be
made public only with the winner’s consent. In line with
the requirements of current legislation the company also
provides relevant information to the tax authorities.

BAT Russia supports development of self-regulation tools
in advertising and is a member of such professional
associations as the Association of Advertisers, the Russian
Public Relations Association, the PR-Club, the International
Advertising Association, the Union of Media Associations,
the Association of Branded Goods Manufacturers
“RusBrand” and others. _|

L~

~

A Bbl 3HaeTe, UTO...

Bca mapkeTuHrosas aestesibHOCTb «bputnit AMepukaH
Tobakko Poccusi» perynmpyerca «Kogekcom oTBETCTBEH-
HOIO MapKeTWHra», MPUHATLIM COBETOM ANPEKTOPOB
«BAT Poccusa» B mapTe 2003 roga. lNogyepkrsas Heob-
XOAMMOCTb OTBETCTBEHHOIO NMOAXOAA K MapKETUHTY
TabayHoM Npoaykumu, Kogekc ceogmT BoeanHo Tpebo-
BaHWA POCCMIACKOro 3aKOHOAATeNbCTBa, «MexayHapos-
HbIX CTaHAAPTOB MapKeT1Hra Taba4yHon NPoayKLn»,

a Takxe BHyTpeHHMx npouenyp «bAT Poccus» B chepe
peknambl 1 BO MHOTOM UAET Jasiblie 3aKOHOAaTe1bCTBa
B NJ1aHe orpaHy4eHnii MapKeTUHIOBOW eATeIbHOCT L.
Kopekc npeanucbiBaeT NCMOMb30BaTh A5 NPOABUMKe-
HWA 1 pacnpocTpaHeHnsa TabayHo NPOAYKLIMMN TONbKO
Takve Mepbl, KOTOPblE COOTBETCTBOBA/IN Obl MPUHLMMY
0CO3HaHHOro BbIGOPa B3POUIOro YesioBeka 1 Bblau Obl
OPVEHTNPOBaHbI TOJIbKO Ha COBEPLUEHHONETHUX NOTpPe-
6uTtenert TabayHom NpoayKLMM. Kogekc conepxuT YeT-
Kue onpeaeneHns OCHOBHbIX YIOMUHAeMblX TEPMUHOB,
a rMaBHOe, pernaMeHTUpyeT TpeGoBaHMA K coaepXKaHUIo
pekiambl, K AeATeNIbHOCTU MO CTVUMY/IMPOBaHMIO CObITa
N CNOHCOPCKOW 1eATeNIbHOCTUN, TPeOOBaHUA K YNaKOBKe,
peanusauumn n guctpubyLnm, a Takxe onucbliBaeT Npo-
Leaypbl 1 METOAbI KOHTPOJ1A 3a COONIOAEHNEM BK/IIOYEH-
Hbix B Koaekc npasun. [MonoxeHuns «Kogekca oTBETCTBEH-
HOro MapKeTUHra» ABATCA 00A3aTe/IbHbIMK Ans «BAT
Poccus» 1 ee napTHepoB (pekslamMHbix areHTCTB). [oHbI
TekcT Kogekca ony6i1vMKoBaH Ha KOPMOPaTUBHOM CaiiTe
www.batrussia.ru.

Did you know...

All marketing activities of British American Tobacco Russia
are regulated by the Code of Responsible Marketing
adopted by the BAT Russia Board of Directors in March
2003. While emphasising the need for a responsible
approach to marketing tobacco products, the Code
integrates the requirements of Russian legislation, the
International Tobacco Products Marketing Standards
and the internal marketing procedures of BAT Russia,
often exceeding the requirements of current laws which
regulate marketing activities. The Code stipulates that
promotion and distribution of tobacco products shall
be carried out in full compliance with the principle of
informed choice by adult smokers and be addressed
exclusively to adult consumers of tobacco products. The
Code contains clear definitions of its basic terminology
and, most importantly, stipulates requirements for

the content of tobacco advertising, for promotional

and sponsorship activities, and for packaging, sales

and distribution. The Code also states the methods

for verifying compliance with its requirements. The
requirements of the Code of Responsible Marketing are
obligatory for BAT Russia and its partners (advertising
agencies). The full text of the Code is published on the
corporate website (www.batrussia.ru).

.




Bonpocbl KypeHUs U 310POBbA

0630p oxxMAAHWIA, BbICKa3aHHbIX Npe/icTaBUTeIfA-
MM OGLLLEeCTBEHHOCTHU MO flaHHON TeMe

@ B xope o6cy>xaeHVA BONPOCOB KyPEHWUSA 1 340POBbS
npeAcTaBUTeNy o6LLECTBEHHOCTY NPeanoXuan paspabo-
TaTb M BHEAPUTb B ParioHe, rAe pacrosnoxeHa padpuka
«bAT-flBa», Nnporpammy no nNpeaoTBPALLEHMIO KypPeHUs
Ccpeav HeCOBEpPLLUEHHONETHNX ANs poauTenein, 0Co6eHHO B
mMosnofbix ceMbsx. Ha ananorax 8 Capatose Oblsio Npeasio-
EeHO co3/aBaTb 1 NOAAEPXKMBATb LIEHTPbI M30aBieHns oT
TabayHOW 3aBMCMMOCTU, B KOTOPbIX KYPUbLLMKN MO
6bl NoNyYaTb MEANLIMHCKYIO 1 MCUXOOMNYECKYO MOMOLLb.
K pabote no co3gaHuio cmctembl NPOGUNAKTUKM KypPeHUS
pekoMeH0BaHO MpuB/eKaTb He TO/IbKO MeMKOB, HO U
He3aBUCKMBbIX IKCMEPTOB pa3HOro npoduns. Takxe 6b1s10
BbICKa3aHO MnoxesiaHne pa3paboTaTb B MapTHEPCTBE C

001 eCTBEHHbIMY OPraHU3aLMAMN NPOCBETUTENbCKYIO
nporpamMmy Ans NPoaaBLOB, a Takke pacCMOTPeTb BO3-
MOXHOCTb MPOU3BOACTBA TeNlenporpaMmm, Hanpas/IeHHbIX
Ha NpefoTBpaLLeHne KypeHns cpeamn AeTen, NOAPOCTKOB
1 6epeMeHHbIX XeHLLWH.

Y4aCTHVKM AMaoroB BbiCKasasv CBOMW NoxesiaHus B
CBS13M C HanpaBJ/IEHHOCTbIO U COAePXaHeM MaTepurasios
Mo BOMpocam KypeHUs 1 340POBbsi, KOTOPble KOMMaHUs
yxe n3paaet. 1o MHeHMIo yHaCTHUKOB 06CyXaeHNs, B
MHPOPMALIMOHHBIX MaTepuanax ciedyeT akLleHTUPOBaTb
BHMMaHWe Ha BO3MOXHOCTW OTKa3a OT KypeHUsi.

Ob6pallan BHUMaHVe Ha HeOOXOAMMOCTb NPOBeAeHUNS
KOMI1/1ekca MeponpuUSTUIA NO BOCMUTaHMIO HOPM BEX/IN-
BOCTU CPeAN KypPW/bLLMKOB, NPeACcTaBUTeNIN OOLLeCTBEH-
HOCTV pekOMeH/I0BanN nepensiatb CEPUIO OTKPLITOK
«TaBayHblIi STUKET», YBE/IMUUTb UX TUPaX, PaclUMPUTb
reorpaduio Nx pacnpocTpaHeHns, a Takke noaaepxatb
aHanornyHble MHGoOPMaLIMOHHbIE MPOrpPaMMbl. YHacTHUKM
[Manoros BbiCKa3aNCb 3a cobnoaeHne 6anaHca nHTepe-
COB KyPSLLUX 1 HEKYPALLIX.

Y4acTHUKM INaioroB pekoMeH/10Baw Yallie UCMosb30-
BaTb COL|Ma/IbHYIO PekIamy, pacckasbiBaloLLyio O Bpefe
KypeHUs, a Takke NPpU3bIBaloLLyo KyPALLMX 1 HeKypsi-
LLMX NPOSABATL B3aMMHOE yBaxeHue apyr K Apyry. o
MHEHMIO Y4aCTHMKOB, KOMMaHWs MOr1a Obl OKa3biBaTb
drHaHCOBYIO NoAAEPXKY NPOW3BOACTBY U TPAHCIALMK
COLIMa/IbHOM pek/iambl Ha TesleBUAEHUM.

bbin0 pekomMeHA0BaHO NPOBOANTL AOMONHUTE/IbHbIE
nccnefoBaHus Ans paspaboTky NOTeHLMaIbHO MeHee
OnacHoW NPoAYyKLIMKM, COTPYAHUYATb [U151 3TOMO C Hay4HO-
nccienoBaTeIbCkMMM MHCTUTYTamMK, @ MHPOpMaLLMIo B
cepe co3gaHnsa NpoayKLUK, NPeACTaBAAIOLLEN CyLec-
TBEHHO MEHbLLNIN PUCK A1 3[0PO0BbSA, JOBOANTL [0
LUNPOKOW OBLLLECTBEHHOCTU. _]

Smoking and Health

Overview of Expectations Expressed by
Stakeholders

@ While discussing smoking and health issues,
stakeholders suggested starting a programme for
prevention of underage smoking directed at parents and
especially at young families in the district near BAT Yava’s
factory. From the Saratov dialogues came a proposal to
set up and support centres where smokers could receive
medical and psychological assistance to quit smoking.

It was recommended that not only doctors but also
professionals in other fields become involved in the
smoking prevention programme. Also there was a proposal
to develop, in cooperation with public organisations,

an educational programme for retailers and to consider
producing TV programmes that discourage smoking
among children, teenagers and expectant mothers.

Dialogue participants expressed their expectations about
the aims and contents of the materials on smoking and
health that the company now issues. Their opinion was
that these informational materials should emphasize the
possibility of quitting smoking.

Addressing the need to encourage considerate behaviour
by smokers, stakeholders recommended increasing both
the number and breadth of distribution for the “Tobacco
Etiquette” fly-cards while supporting other similar
informational programmes. Dialogue participants called for
a balance of interests between smokers and non-smokers.

More public interest advertising that describes the negative
impact of smoking was recommended by dialogue
participants along with campaigns that would promote
respect for both smokers and non-smokers. In the opinion
of the stakeholders, the company could provide financial
support for the production and placement of public interest
advertising on television.

Conducting additional research in cooperation with
scientific and research institutes to develop a potentially
reduced risk product was recommended along with
broadly publicizing information about the development of
such products. _|
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U3nomxeHue No3mLMm No AlaHHOW Teme,
OTBEeTbl KOMMaHUU

«bputnin AMepurkaH To6akko» Ha MPOTAXEHUN MHOMMX
JIeT NPU3HAET, YTO KypeHne CONPAXEHO C peasibHbIM
PVCKOM BO3HMKHOBEHWS pAa Cepbe3Hbix 3a00neBaHN,
TaKuMX KaK paK nerkmx, 3abonesaHna AblxaTe/lbHbIX MyTen 1
CepAevHO-CocyancTon cnctemsl. Mo ybexaeHunto komna-
HWUK, BBIBOP — KYPUTb WU HE KypUTb — JO/IKEH CTOSATb
TO/bKO nepep B3pOUIbIMU JII0AbMW, OCBEJOM/IEHHBIMU

O CyLLeCTBYIOLMX puckax. «bputniu Amepurkan Tobakko»
TaK>Ke NPU3HAET, YTO A1 MHOMUX Jtlofen 6pocnTb KypuTb
[OCTaTO4HO TPYAHO.

Mo MHeHuto «bpuTnw AMepukaH To6akko», LLleHTpasibHYyo
posb B MHPOPMMPOBaHMM 0BLLEeCTBa O Bpeae KypeHus
LLO/KHbI UrPaTb roCyAapCTBEHHbIE OpraHbl, B TO Bpe-

M$ Kak TabayHbIM KOMMaHWAM CieyeT oka3blBaTb UM
aKTVMBHOE COMIENCTBIUE, B MEPBYIO O4epe/b, pasmMellas
npeaynpeanTe/ibHble HAANUCKU O BPeae KypPeHUs Ha Bcex
NPOV3BOAMMbIX 1 Peann3yeMbix navkax curapet 1 Ha

BCEX CBOVIX peknaMHbIx MaTepuanax (noapobHee 06 3Tom
cMm. B pasgene «/HpopMmpoBaHue noTpebuTeneii»). B
pamMkax 0653aTeNIbCTB, MPUHATBIX Ha cebA B xoAe npoLiec-
ca coumanbHom otyeTHocTK, «bAT Poccms» B 2003 roay
nspana, a 8 2004 rogy nepensgana 6potutopy «KypeHue un
3[10pOBbE», B KOTOPOU Obl/IN U3/T0XKEHbI B3M1AA4bI KOMMa-
HWW Ha BOMPOChI, CBA3aHHbIE C KYPEHNEM 1 3[J0POBLEM.
Kpome Toro, 3Ton Teme NOCBSLLEH OOLIMPHbBIV pa3fen Ha
BebG-carite «bAT Poccusa» (www.batrussia.ru).

@ OGsaszaTenbcTBO 5: B 3-M kBapTane 2005 roaa
«BAT Poccusa» onybnmkyeT 6polutopy «KypeHue v 3g0po-
BbE» M PacnpocTpaHnT 60 ThiC. KONWUIA CPean WMPOKOK
06LLeCTBEHHOCTM B MeCTax NPoAax TabauHbIx M3aenin B
Mockse, CaHkT-lNeTepOypre n Capatose. _|

KomnaHusa npusHaeT, 4To 415 MHOrMX 6pOCUTbL KypUTb
MOXeT ObITb JOCTaTO4YHO TPyAHO. OfHaKO BaXHO, 4TOObI
KYPUNbLLMKIN NMOHMMANN: OHW MOTYT BPOCUTb KypUTb, €N
Y HUX eCTb TBEPAOE HaMepeHWe 1 Bepa B COOCTBEHHbIE
cunbl. ViHpopmaLmio o Tom, Kak 6pocuTb KypuTb, MOXHO
MOMYYNTb U3 PasHbIX UCTOYHMKOB. B yacTHOCTW, B BbilLeymMo-
MsHyTOl Gpolutope «KypeHue 1 300poBbe» 1 Ha KOpPMo-
paTnBHoM Beb-caviTe «BAT Poccus» (www.batrussia.ru)
ony6nkoBaHbl agpeca psga MeANLIMHCKUX OpraHu3aumi,
KOTOpbIe MOMOTaloT JII0ASM BPOCUTL KYPUTb.

Takvmu 3apa4amu, kak cosgaHve U NoaaepxKa LLeHTpoB
no n36aBiEeHNIO OT 3TON NPMBbLIYKY, a Takxke paspaboTka
MeANLIMHCKNX NPOrpamMm AJ18 KyPU/bLLMKOB TPaANLIMOH-
HO 3aHMMAIOTCS COOTBETCTBYIOLLME OPraHbl 34PaBoOOXpPaHe-
Hus. TaBauHasa KOMNaHUA BPAL I MOXET peasin30BblBaTb
noao6Hble NpoekTbl. Tem He MeHee, «bAT Poccnsa» pac-
CMOTPUT BO3MOXHOCTb OKa3aHUA GMHAHCOBOM nNoaae-
PXKV MporpaMMme, Harnpas/ieHHOW Ha NpeJoTBpalleHne
KypeHuna cpeav 6epeMeHHbIX XeHLMH.

Company Position and Response
to the Issue

British American Tobacco has long accepted that smoking

is associated with a real risk of a number of serious diseases,
such as lung cancer, respiratory diseases and heart disease.
The company believes that the choice to smoke or not is
one exclusively for adults who are aware of the risks. British
American Tobacco also recognises that it is difficult for many
people to quit smoking.

BAT Russia’s position is that national governments

should play a central role in collecting and providing
information about risks, while tobacco companies should
assist governments by providing relevant information

and reinforcing government messages through health
warnings on all packs and in advertising. (More information
about health warnings is available in the “Consumer
Information” section of this report.) Therefore, in line with
the commitments made by the company in the course of
the previous social reporting cycles, BAT Russia published
and disseminated among stakeholders and the public at
large the “Smoking and Health” booklet which presents
the company position on these issues. BAT Russia’s position
on smoking and health as well as key information on this
theme can be also found in the Smoking and Health section
of the corporate website (www.batrussia.ru).

@ Commitment 5: In Q3 2005, BAT Russia will
publish the “Smoking and Health” booklet and disseminate
60,000 copies of the booklet to the general public at points-
of-sale in Moscow, St. Petersburg and Saratov. _|

British American Tobacco has long accepted that for many
people smoking is difficult to quit. However, we believe it

is also important that smokers who decide to quit realise
they can, provided they have the motivation and confidence
to quit. Advice on how to quit smoking is available from
many sources. In particular, contact information for several
medical institutions that can help people quit is available in
our booklet and on the company’s website.

The appropriate public health bodies have ordinarily

been involved in creating and operating centres that

help people quit as well as in smoking prevention
programmes. A tobacco company can hardly establish that
kind of programme. However BAT Russia will consider the
possibility of financial support for a programme to prevent
smoking by expectant mothers.



@ OGsa3aTenbcTBO 6: B 4-Mm kBapTane 2005 roaa
«BAT Poccusax» okaxeT noMoLLb NPOPGUILHON OpraHn3aLmMm
B pa3paboTke NporpamMmmbl MO NPefOTBPALLEHMIO Kype-
HWA cpean 6epemMeHHbIX XeHLLMH. KomnaHmsa noaaepxumT
3anyck 3Ton nporpaMmmel B CaHkT-leTepOypre B kayecTBe
NWIOTHOIO NpoeKTa. _|

Mpu3HaBas, 4TO OKpPYy>KatoLLMIA TaBayHbIV AbIM MOXET
[OCTaBNATb HeYA06CTBO Kak Kypu/bLLMKaM, Tak 1 HeKyps-
LKUM, KOMNaHMs yoexaeHa B HeobxoAMMOoCTU cobnoaaTth
pa3syMHble Npasu/ia NOBeAEHUS C TeM, YTOObI MHTepeCh

1 notpebuTenen TabayHbIX 34NN, N HEKYPALLMX Oblan
cobntofeHsbl. [pakTnyeckoe pelleHne 3Toro Bonpoca
3aBUCUT OT YUI0BUIA KOHKPETHOM CTPaHbl: TpaanuLnia, Kn-
mata 1 T.4. B 6onblUnHCTBE ClyqaeB pasyMHbIM BbIXOAOM
NPeACTaB/IAETCA XOPOLas BEHTUAALMSA U BblAeNeHNe B
OOLLECTBEHHbIX MEeCTax CreLmasibHbIX 30H AN18 KypeHus.
Hantu ycTpanBsaioLee Bce CTOPOHbI peLleHne MOXHO COB-
MECTHbIMW YCUJTIMSIMN OpPraHOB roCyAapCTBEHHOW BNlacTy,
3 paBoOXpaHeHus, NpeACcTaBUTeNen MHAYCTPUN OTAbIXa U
pasBfiedeHni, a Takke NpeanpuUaTMn TabadyHon oTpacin.

@ OGasaTenbcTBO 7: B 4-M kBapTane 2005 roaa «bAT
Poccnsi» okaxeT noaaepxky MpopuibHON opraHm3aumm

B MPOBeJeHMN OMNpoca O6LLECTBEHHONO MHEHWS, YTOObI
BbIAICHWUTb OTHOLLIEHWE NpeACTaBUTeNel LMPOKOK 0bLLe-
CTBEHHOCTM K BOMPOCY KypeHUs B OOLLLEeCTBEHHbIX MecTax
1 onpenennTb npuemsiemMble Cnocobbl ero pelleHus. _|

B pamkax BTOpOro uukna npouecca couuanbHon OT4eTHOCTM
B 2004 ropy «bAT Poccusa» nepeunsaana 6polutopy
«KypeHue 1 300poBbe» Trpaxom 10 TeiC. 3Kk3eMNAAPOB »

During the second cycle of social reporting
BAT Russia published the second edition
of the “Smoking and Health” booklet (10,000 copies printed) »

@ Commitment 6: In Q4 2005, BAT Russia will
support a suitable public organisation in developing a
programme to discourage smoking by expectant women.
The company will support the launch of the programme as
a pilot project in St. Petersburg. _|

Accepting that environmental tobacco smoke may cause
discomfort to non-smokers and smokers alike, the company
strongly believes in the need to follow reasonable rules

of conduct that protect the interests of both smokers and
non-smokers. A practical resolution of this issue depends
on specific local factors: traditions and climate in a country,
etc. In most cases, good ventilation and restricted smoking
areas in public places are a reasonable response. A mutually
satisfactory solution can be reached by the joint efforts of
government, public health bodies, representatives of the
hospitality industry, and tobacco companies.

@ Commitment 7: In Q4 2005, BAT Russia will
support a suitable organisation in conducting a survey of
the general public to ascertain the attitude toward smoking
in public places and to decide on acceptable solutions. _|
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a B cooTBeTCTBMM C MPUHATLIM paHee 0653aTe/IbCTBOM
«bpuTn Amepukan Tobakko Poccus» okasana GpuHaHco-
BYIO NOAAEPXKY 0OLLEeCTBEHHOM OpraHu3aLmn B paspa-
60TKe NPUHLMMNOB «TabayHOro 3TuKeTa». 119 AoHeceHMs
npen «taba4yHoro sTukeTa» Gbina BolbpaHa OpUrMHabHas,
NPOHMYHasa popma. M3BeCTHbIV XyA0XKXHUK AHApen brbxo
Hap1coBaJsl CEPUIO KapuKaTyp, HarmAaAHO 4eMOHCTPUPYIO-
LLIMX HOPMbI MOBEAEHMNSA «BEX/TMBOIO» KypW/bLLMKa. DTN
KapuKkaTypbl /Ier/I1 B OCHOBY CEPUM OTKPbITOK, KOTOpbIe
NPV3bIBAIOT He KyPWTb B MPUCYTCTBMM [eTel, He Bbibpa-
CblBaTb OKYPKW Ha ynLy, MOMHUTbL 06 ONMacHOCTY noxapa
N C yBaXEHMNEM OTHOCUTBLCA K OKpYyKatoLWwmuMm. B pamkax
MUIOTHOTO MPOEKTa OTKPLITKM LIECTN BUAOB TUPaXOM

10 ThIC. 3K3eMNAPOB Kaxaas bl PacnpoCTPaHeHb! B
MOCKOBCKMX Kade, pectopaHax v kiiybax. «bAT Poccus»
HamepeHa NPOACIXUTL PaboTy MO 3TOMY MPOEKTY. _|

@ O6GasaTenbcTBO 8: B 3-m kBapTane 2005 roaa «bAT
Poccunsa» paclumpuT NpoekT «TabauHbl STUKET» N OKaXKeT
nomoLLb MPOdUIbHLIM OPraHU3aLMaM B pacnpocTpaHe-
HUK 50 TbIC. 3K3eMMNIAPOB OTKPLITOK CPEeAM LUIMPOKON 00-
LLIeCTBEHHOCTW B MecTax notpebieHns TabauHbx U3aenni
B Mockse n CaHkT-lNeTepbypre. _|

.
nowtAp 8 Aome N

a Following an earlier commitment made during

the social reporting process, British American Tobacco
Russia provided financial support to a public organisation
to determine the principles of “tobacco etiquette”. An
original format with a light touch of irony was chosen to
disseminate the standards for “tobacco etiquette”. The well-
known artist, Andrey Bilzho, drew a series of cartoons that
vividly illustrate the behaviour of a “polite” smoker. These
cartoons became a series of fly-cards that urge smokers to
refrain from smoking around children and from littering the
streets with cigarette butts; they also alert smokers to fire
hazards and to the need to respect other people. As a pilot
project, six different fly-cards, ten thousand copies each,
were distributed in Moscow cafes, restaurants and clubs.
BAT Russia plans to continue working on this project. _|

@ Commitment 8: In Q3 2005 BAT Russia will expand
the “Tobacco Etiquette” project and support appropriate
organisations in distributing 50,000 copies of the fly-cards
to the general public in places of consumption of tobacco
products in Moscow and St. Petersburg. _|

QLTHTE' HUMEN? Ecner =1
HE 1AEYPRO 2.

B nioHe 2004 roaa npu nopaepxke «bAT Poccus» Gblna 3aaHa cepuns OTKPLITOK «TabayHbI STUKET» A

In June 2004, with BAT Russia’s financial support a series of cards called “Tobacco Etiquette” was published a

KomnaHuns cumtaet paspaboTky NpoayKLun, MpeacTas-
NAOLLEN CyL,eCTBEHHO MEHbLLNIN PUCK AJ18 300POBbS,
O[lHUM U3 cBOUX NpuopwuTeToB. MNoapasaeneHue «bpu-
Tnw AMepurkaH ToBakko», 3aHMMaloLLLeecst Hay4YHbIMU
Ncc1ef0BaHNAMM, 0ObeANHSAET IKCNEPTOB M3 Pas/INYHbIX
komMnaHuii Mpynnel, paboTatowmx B 061acTu pasButms
npoayKunm.

CnepyeT, 0iHaKo, OTMETUTb, YTO JJOITMe rofibl paboThl
HaJ, CH/XEHMEM cofilepXaHus OTAE/bHbIX COCTaBSIOLLNX
CUrapeTHOro JibiMa He NMPUBEY K CO3AaHUI0 NPUeEMIEMBbIX
C KOMMepPYeCKOl TOUYKMN 3PEHUS CUTapeT, KOTOPble MOTYT

The company considers the development of potentially
reduced risk products to be one of its top priorities. British
American Tobacco’s scientific research team is comprised of
experts in different countries and from different companies
of the Group working on product development.

It should be noted, however, that for many years

research efforts to reduce certain smoke constituents

have not resulted in development of cigarettes that

could be regarded as “less risky” yet are acceptable from

a commercial standpoint. The composition of tobacco
smoke is so complex that scientists face numerous practical



ObITb MPU3HaHbI «MeHee onacHbIMU». CocTaB curapert-
HOrO AblMa HaCTO/IbKO C/I0XEH, YTO, MblTasiCb COKPaTUTb
coaep>xKaHve OAHOIO W/IM HECKOJIbKMX KOMMOHEHTOB,
yyeHble CTa/IK1BatoTCs C 60/bLUMM KOIMYECTBOM MPaKTU-
yeckmx npobnem. Mo-npexHeMy 0CTaeTcs HEACHbIM, Kakme
npenmyLLecTBa AAeT CHKEHNE COAepXaHMa Kakor-1mbo
OTAEe/IbHOW COCTaBAOLLEN AbiMa. TeM He MeHee, Cre-
umnanuctel «bputuw AmepukaH Tobakko» NPoAoKaoT
nccenoBaHUA B JaHHOM obnactu.

@ KomnaHwus npogonkaeT okasbiBaTb NOAAEPXKKY QyH-
JaMeHTa/IbHbIM Hay4HbIM UCC1Ie[JOBaHMAM, B YaCTHOCTMY,
6uonormnyecknm paspaboTkam, LiesIblo KOTOPbIX SIB/SIETCSA
6onee ry6oKoe n3yyeHne B3aMMOCBA3N MeX/y KypeHu-
€M 1 pas/invyHbIMU 3aboneBaHNAMU. Pe3ynbsraTel ncciefo-
BaHWI KOMMNaHMA UCMONb3yeT B paboTe Haj pa3BUTUEM
cBoei npoaykunn. KomnaHms perynapHo nHopmumpyet
Hay4yHOe cOObLLEeCTBO O XOAe UCCIeA0BaHWNI, NCMO/b3YS
pasninyHble KaHa/lbl KOMMYHMKaLWi. 3Ta Hopmaums,

B YacTHOCTW, ony6nukoBaHa B 6poLutope «KypeHue n
310pOBbe». _|

UndopmuposaHue norpeGurenen

06G30p OkMAAHUIA, BbiICKa3aHHbIX MpeAcTaBUTEsIA-
MU O6LLEeCTBEHHOCTU MO flJaHHOW Teme

@ MpencraButeny obLECTBEHHOCTY PEKOMEH/]0Ba-
7 AOBOAMTD MOJIHYIO U AOCTOBEPHYIO MHPOPMaLIMIO O
NPOAYKLMM KOMMaHWM A0 CBeAeHUs NoTpebrTenein B
COOTBETCTBMM C TPeBOBAHUAMY POCCUIACKOTO 3aKoHO/a-
TenbCTBa.

bbl10 pekoMeHAOBaHO pa3MellaTb ycTpaluatoLLe Haanm-
CW M KaPTMHKM Ha Madkax CUraper, a Takke paspaboTarb
BK/1aAbILL B MaYKy CMrapeT B BU/E KPATKOM JIMCTOBKM Ha
ocHoBe Gpolutopbl «KypeHue 1 300poBbe». _|

WN3noxeHue no3muum no AaHHOM TeémMme, OTBETbI
KOMMNaHUm

a «BAT Poccusi» npepnaraer cBoum noTpedbutensam
BbICOKOKaYeCTBEHHYIO MPOAYKLNIO, KOTOPasi MOTHOCTbIO
COOTBETCTBYET TPeOOBaHMAM POCCUINCKOrO 3aKOHOAATEIbCTBA
1 cepTMPMLMPOBaHa B COOTBETCTBUM C MEXIOCYAAPCTBEH-
HbIMK (TOCT) 1 rocynapcreeHHbIMK (TOCT P) craHaapTamu,

a Takxe oTBedaeT Bcem TpeboBaHMsAM DefiepasibHbIX 3aKOHOB
«O pekname», «O 3awuTe Npas noTpeduteneii», «O6 orpaHun-
YeHUW KypeHus Tabaka» 1 psaa APYrx HOPMaTUBHbIX akTOB,
NpUMeHsieMbIX K NpeAnpusTMamM TabayHon nHaycrpun. B
COOTBETCTBUM C 3TUMM TPeBOBaHNAMM Ha KaXAO0W nadke cu-
rapet, Mpov3BeAeHHON KOMMaHWe, COAePXUTCS HeoOXoaN-
Mas /19 notpebutenen nHpopmaums. Em y notpebutenein
BO3HMKAIOT JOMNO/IHWTE/bHbIE BOMPOCHI, OHWM MOTYT Hanpa-
BUTb B KOMMaHMIO MMCbMO MO NMOYTOBOMY afpecy, KOTOPbIN B
COOTBETCTBUM C TPeOOBAHUAMM POCCUIICKOTO 3aKOHOAATE 1b-

problems when they attempt to remove one or more of
its components. Indeed, it is not yet clear what benefits
result from reducing any individual constituent of smoke.
Nevertheless, British American Tobacco experts continue
research in this area.

@ The company continues to support fundamental
scientific research, especially biological research, to
understand the relationship between smoking and various
diseases. Research results are used by the company in
development of its products. The company keeps the
scientific community updated on the results of research by
using various channels of communication. For example,
this information is published in the “Smoking and Health”
booklet. _|

RESPONSIBLE PRODUCT STEWARDSHIP
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Consumer Information

Overview of Expectations Expressed
by Stakeholders

@ Stakeholders recommended providing consumers
with complete and reliable information in accordance with
the requirements of Russian law.

Serious and urgent health warnings with graphic images
were suggested for placement on cigarette packs and
also placement of leaflets inside the packs with concise
information from the “Smoking and Health” booklet. _|

Company Position and Response
to the Issue

O BAT Russia offers its consumers high quality products
which fully comply with Russian laws and are certified
according to international (GOST) and national (GOST R)
standards. They also meet all the requirements of the
Federal Laws “On Advertising“, “On Consumer Rights
Protection”, "On Restricting Tobacco Smoking“ and a
number of tobacco industry regulations. In conformity
with these requirements, every cigarette pack produced
by the company carries all essential information for the
consumer. If consumers have any additional questions,
they may write to the company’s postal address which,
as required by Russian law, is printed on every pack of
cigarettes produced by BAT Russia. General information
about the company and its products is available on the
corporate website (www.batrussia.ru). BAT Russia has
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CTBa MeYaTaeTCa Ha Kax/JoM Nayke CUrapeT, Mpou3BeeHHbIX
«BAT Poccusi». OBLLMPHYIO MHGOPMALIMIO O KOMMAHWUM 1

0 ee NPoAyKLMM Npe/iaraeT KOPNopaTUBHbIV CaAT WWW.
batrussia.ru, anpec KOTOporo ¢ HeAaBHero BpeMeH! rnevaraeT-
€A Ha Naykax 60/1bLIMHCTBA Mapok «BAT Poccns». _|

«BAT Poccms» cuMTaeT, UTo LIEHTPaTbHYO POJb B MHPOPMMPO-
BaHMW OOLLIECTBA O BPeAe KypeHWs AOMKHbI UrpaTb rocyaapc-
TBEHHblE OpraHbl, B TO BPeMs Kak Taba4Hble KOMMaHMN AO/KHbI
OKa3blBaTb VM aKTVIBHOE COLENCTBUE, pasmeLLan npeaynpeav-
Te/IbHble HAZINMNCK O BPe/e KYPEHS Ha BCeX Madkax CUrapeT 1 BO
BCEX peknaMHbx MaTtepuaiax. Motpeburenb AomkeH Gbimb Npo-
MHPOPMMPOBaH O Bpeae KypeHus, HO TpeboBaHNA K MapKMPOB-
Ke NMPOAyKLMK, BK/IOHas pasmep, MeCTo pasmeLLieHus, opopmsie-
HVie 1 BUA, NPpeaynpeavTe/IbHON HaanmMCH, IO/KHbI yUUTbIBATH
npaga KOMrMaHWW Ha HTe/IeKTya/IbHyt0 COOCTBEHHOCTD.

a Kaxpas nayka cvraper, npovisBeaeHHas «bputuLL
AmepukaH TobakKo» 4151 POCCUIACKOTO PbiHKA, MapK1pOoBaHa
B CTPOrOM COOTBETCTBUW C TPeOOBaHMAMM POCCUICKOTO
3aKoHOJaTeNbCTBA U COAEPXUT NpeaynpeanTebHbIE HaANW-
C1 0 Bpeae KypeHwus, koTopble bl pa3paboTaHbl pene-
pasibHbIMU OpraHamu. KoMMaHWsa He cCuMTaeT BKIaAbILLN B
nayky, npeayrnpexaatoLue o Bpefe KypeHus, SGPekTMBHbIM
CnocoboM NMHGOPMMPOBAHMS LLIMPOKON OBLLIECTBEHHOCTY. _|

Kaxpas nauka curapet, npousseaeHHas «bputuin Ameprikad Tobakko» ans
POCCMIACKOrO PbiHKa, MapKMpOBaHa B CTPOrOM COOTBETCTBUN
C Tpe6oBaHMAMM POCCUIACKOTO 3aKOHOAATeNIbCTBA >

Every pack of cigarettes made by British American Tobacco for the Russian
market strictly complies with the requirements of Russian legislation »

<«B cooTBeTcTBUM € PefepasibHbIM 3aKOHOM
«O6 orpaHu4eHn kypeHus Tabaka» KOMMaHWs pasmellaeTt
Ha CUrapeTHbIX Naykax AOMNONHUTENbHbIE NpeaynpeanTeNbHbIe
Ha/nvcu o Bpefie KypeHus

<«In accordance with the Federal Law “On Restricting Tobacco Smoking”
the company places additional health warnings on cigarette packs

recently begun placing its website address on the packs of
most of its brands. _|

BAT Russia believes that national government should take
the lead in informing the public about the risks of smoking,
while tobacco companies should assist it by reinforcing
government messages through health warnings on all
cigarette packs and advertising materials. The consumer
should be made aware of the risks of smoking, but labelling
requirements, including size, placement, design and
format of the health warning should take into account the
company’s intellectual property rights with respect to its
trademarks.

O Every pack of cigarettes made by British American
Tobacco for the Russian market strictly complies with the
requirements of Russian legislation and carries a health
warning designed by the federal authorities. The company




KomMnaHus He cunTaeT, 4To rpapuyeckoe npeaynpex-
JeHve 0 Bpeae KypeHWs Ha Nnavke curapeT fBaseTcs
HeoOXOAUMBIM UM YMeCTHbIM. Bo-nepBbix, OHO cy-
LLEeCTBEHHO OrpaHNYMBaET BO3MOXHOCTU JOBOANTL A0
cBefeHns noTpebutenert OCHOBHYIO MHPOPMaLNIO, a
MMEHHO Ha3BaHM1e MapKu, ee BepCuio, Apyrue faHHble,
xapakTepusytoLLme NpoayKLMo 1 HeobxoarMble A1 TOro,
4TOOLI NOTPEBUTE/b MOT BbIOPaTh Te NN UHbIE CUrape-
Tbl. BO-BTOpbIX, BO3MOXHOCTb pasMeLLeHns rpapuyeckmx
npeanynpexaeHnii o Bpeae KypeHus Ha nayke curapet
orpaHuyeHbl ee pasmepom 1 popmatom. N HakoHeL, rpa-
dunyeckme npesynpexaeHns, He cHabxeHHble TeKCTOBbIMU
MOSICHEHNAMM, MOTYT ObITb HENPaBW/IbHO UCTONIKOBaHbI
noTpeduTensammu.

NPEAOTBPALLEHUE KYPEHMA
CPEAU HECOBEPLUEHHO/JIETHUX

0G30p okMAAHUIA, BbiCKa3aHHbIX MpeAcTaBUTEsIA-
MU 06LLEeCTBEHHOCTU MO flJaHHOW Teme

@ YyacTHVKM AnasioroB pekoMeHA0BaIn KoMna-

HWW NpuBJeKaTb NPeACTaBUTENeN 0OLLECTBEHHOCTH, B
TOM UndIe MeIMLIMHCKOW, K pa3paboTke 1 peannsaunm
nporpamm no npefoTBPaLLeHNIo KyPeHUs cpean Heco-
BEPLUEHHONETHNX, TeCHee B3aMOENCTBOBATb U KOOP-
AVNHMPOBATb YCUAUSA C NPOPUIIbHBIMU MUHUCTEPCTBAMM
1 BeAOMCTBaMM, OpraHamu roCyAapCTBEHHOM B1aCTM
cybbekToB Poccuiickon Oepepauinn, C opraHaMm MeCTHO-
ro camoynpasJieHus.

Takke 6bl10 NPeANoXeHO NPOBOAUNTL OTAE/bHbIE NPO-
rpamMmbl MO NPeAOTBPALLEHUIO KyPEHNA Cpean HecoBep-
LUEHHONETHUX /17 pOoAUTeNel, ANA Npou3BoauTenen
BU/JEO- N KMHOMPOAYKLIMK, @ Takxke AJ18 PO3HUYHbBIX NPO-
AaBLLOB curapeT. [1o MHeHWIo y4aCTHMUKOB ANanoros, He
CTOWUT OrpaHnymnBaTh reorpaduio NPOBEAEHNA NPOrpaMmm
pernoHamm NpUCYTCTBUA KOMMaHUN. Takxke y4acTHUKM
[ANanoros NpeanoXunamn pacnpoctpaHnts Mporpammy
«Mon BbIGOp» Ha CeBepHbI aAMUHUCTPATUBHbIN OKPYT
Mocksbl, a B CaHkT-lleTepOypre co3aath LIeHTP Mo OTKasy
OT KypeHUS /19 HeCOBEPLIEHHONETHUX.

B npouecce o6cyxaeHns npeactasutenm obLecTseH-
HOCTM pPeKOMeHA0Ba/IN KOMMaHUW NPoaHaIn3nMpoBaThb

3¢ PeKTMBHOCTb MPOrpamm, OCyLLECTB/IAEMBIX €10 B chepe
NpefoTBPALLEHNSA KYPEHUA Cpean HeCOBEPLUEHHOMET-
Hux. «BAT Poccrsax» fokHa Wnpe pacnpocTpaHaTb OnbIT
Hanbonee ycrneLHbIX PerMoHabHbIX KaMMNaHUM, akTUBHee
ocBellaTb COOCTBEHHYIO MO3ULMIO B OTHOLUEHMW NMOAPOCT-
KOBOIO KypeHUS.

[oBOpPSA O KauyecTBe pekambl, HanpPaBEHHOW Ha Npeao-
TBpaLLeHne NoAPOCTKOBOrO KypeHWs, yHaCTHNKN Ana-
JIOroB OTMETWU/IN, 4TO OHO JO/IKHO OblTb HE HUXE, Yem

does not believe that placing a health warning inside the
pack is an efficient means of informing a wider public. _|

The company does not believe that a graphic health
warning on a cigarette pack is necessary or appropriate.
First, it significantly restricts the opportunity to
communicate to consumers basic general information,
i.e., brand name, its variant and other specific product
information that enables consumers to choose between
cigarette brands. Second, placement of graphic health
warnings on cigarette packs is limited by the pack size
and format. And finally, graphic warnings without text
messages may be misleading to consumers.

UNDERAGE SMOKING
PREVENTION

RESPONSIBLE PRODUCT STEWARDSHIP

Overview of Expectations Expressed
by Stakeholders
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@ Dialogue participants suggested that the company
involve representatives of the public, including the health
community, in developing and implementing underage
smoking prevention (USP) programmes and that the
company more closely cooperate with relevant ministries,
departments and governmental agencies at all levels in
order to improve the coordination of USP efforts.

They also advised the company to carry out special USP
programmes for parents, for video and cinema production
companies and for cigarette retailers. In the opinion of
dialogue participants, BAT Russia should not limit the
geographic reach of prevention programmes to those
regions in which it operates. They suggested to expand the
“My Choice” programme to the Northern Administrative
District of Moscow and open a Quit Smoking Centre in

St. Petersburg.

In the course of discussions stakeholders advised the
company to assess the effectiveness of its USP programmes.
BAT Russia should communicate to a wider public the
results of the most successful regional campaigns and be
proactive in explaining the company’s position on USP.

In relation to the quality of USP advertising, dialogue
participants emphasized that it should not be of lower
quality than the advertising for tobacco products
themselves. They suggested placing such advertising
not only in stores but also in smaller retail outlets

and educational institutions. There was an additional
recommendation to produce in cooperation with
appropriate public organisations video clips of public
interest advertising for display in cinemas before the
feature show.
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MPUHLMMN OTBETCTBEHHOIO YMNPABJIEHUA MPOOYKLUWEN

COLMAJIbHbINA OTUET 2004—2005 | SOCIAL REPORT 2004-2005

KauyecTBO peksiaMbl caMoi TabayHoM NpoAyKLUuK. bblio
NpeaIokeHO PacnpoCTPaHATb COLMAIIbHYIO pekiamy

He TO/IbKO B MarasnHax, HO U B TOYKax Me/IKOPO3HNY-
HOI1 TOProB/In 1 y4ebHbIX 3aBeeHMsX, a TakKe Obljio
peKoMeHJ0BaHO BbINYCTUTb MPW yHacTUM NPOPUIbHbIX
06LLEeCTBEHHbIX OpraHM3aLnin BUAEOPOINK C COLManbHOM
pekaMow A1 AeMOHCTPaLUN B KMHOTeaTpax nepes,
HayasloM KMHOCEAHCOB.

Y4acTHUKM ANAN0Oros CHUTAIOT, YTO MPOrpamMMbl Mpona-
raHAbl 340poBoro ob6pasa Xu3Hu JOMXKHbI CTaTb Oornee
3aMeTHbIMU B MECTHOM COOOLLECTBE, BONTU B LLKOJIbHbIE
nporpamMmbl, Mpuyem B Ux paspaboTke AOMKHbI MPUHU-
MaTb ydacTume JeTckme ncmxonoru. beino pekomeHaoBaHo
paccmoTpeTb Bonpoc 06 yuactum «bAT Poccus» B paboTe
no opraHv3aLmm Jocyra AeTein 1 MOoAEXM, B CO34aHUN
1 GUHAHCMPOBAHNW AETCKOW CMOPTUBHOW LLIKOJbI NN
[IETCKOW CMOPTUBHOW KOMaHAbI. _|

UsnoxeHue nosmuum no AaHHOM Teme,
OTBE€Tbl KOMMaHUM

«bputnwr AmepukaH Tobakko Poccus» TBepAO NPUAEPXKU-
BaeTca yoexaeH s, 4To AeTU KYPUTb He JO/KHbI,

1 BbIOOP — KYPUTb MW HET — AOJIXKEH CTOATb UCKITIOUN-
Te/IbHO nepef, B3PoUTbiMU JTIOABMU, OCBEAOMJIEHHbIMM

0 pu1CKax A5 300POBbS, CBA3AHHbIX C KypeHUeMm.

«BAT Poccusa» cuntaer, 4To KypeHve cpeamn HecoBepLUeH-
HONETHUX AB/ISIETCA CEPbE3HON CoLMaibHOM npobnemon
N peLlnTb ee BO3MOXHO TOJIbKO COBMECTHBIMW YCUNAMM
obLuecTBa B Lie/IoM, a MMEHHO NeAaroros, Bpaden, npea-
CTaBUTesel FoCyAapCTBEHHbIX OPraHoB, OOLLEeCTBEHHbIX
opraHu3aLmi, KoMnaHui—npounssoamTenen TabayHom
NpPoAyKLMM N pabOTHMKOB PO3HNYHOW Toproean. Komna-
HWs TBEPAO HamepeHa BHOCWTL CBOW BK/1aZ, B peLleHve
3TOro BOMpoCca 1 B HacTosiLLee BPeMs CaMOCTOSATE/IbHO
peanusyeT psg nporpamMmm Mo NpeAoTBPaLLEHMIO KypeHNs
Cpeav HeCoBepPLUEHHO/ETHNX, a Takxe 0ObeIMHAET CBOU
CpeAcTBa 1 OMbIT C pecypcaMmu Apyrmx TabauHblx KOMMa-
HWI, rOCyAaPCTBEHHbIX OPraHOB, OPraHM3aLnin 34PaBoOX-
paHeHnsA 1 06LeCTBEHHbIX OpraHM3aLmni.

Bbpouutopa «[lestenbHocTb «bAT Poccusi» no npeaoTBpaLleHnio
KYPeHWs CPeN HeCOBEPLLIEHHONETHUX» >

Brochure “BAT Russia Activities
in Underage Smoking Prevention” »

Dialogue participants held that programmes promoting a
healthy lifestyle should become more visible when carried
out within the local community and are part of the school
curriculum with child psychiatrists involved in developing
the programmes. It was recommended that BAT Russia
consider contributing to organising leisure activities for
children and youth by opening and financing a sports
school for children or a children’s sports team. _|

Company Position and Response
to the Issue

British American Tobacco Russia strongly believes that
children should not smoke and that smoking should be
only for adults who understand the health risks that come
along with tobacco smoking.

BAT Russia considers underage smoking a serious social
problem. The company believes the problem can be
solved only by the joint efforts of teachers, physicians,
government, NGOs, the tobacco industry and retailers. BAT
Russia is determined in its intention to make a contribution
to the problem’s solution. It currently runs a number of
USP programmes on its own and shares its resources and
experience with other tobacco companies, government
bodies, public health organisations and NGOs.




B psine poccuiicknx ropofos Npu NoAAepxKe KPYnHbX TaBauHbIx KOMMa-
HUM oceHblo 2004 roaa Gbina pasmellieHa Hapy KHas peknama, Hanpas/ieH-
Has Ha 60pbOYy C MOAPOCTKOBLIM KYPEHUEM >

Through the joint efforts of several tobacco companies
outdoor advertising designed to prevent underage smoking
was mounted in autumn of 2004 »

a MNpencrasuteny TabayHol OTpaciv akTMBHO
B3aVIMOJEWCTBYIOT C HE3aBUCMMbIMW CrieLanmcTamu u
opraHv3aLMAMmM: UX 3HaHUSA 1 OMbIT MOMOraloT 3Ha4YNTe b-
HO MOBbLICUTb Ka4eCTBO NPOrpaMm Nno NpPefoTBPaLLEHNIO
KypeH s Cpean HeCOBEPLUEHHONETHUX.

[eatenbHocTb «BAT Poccus» B 061acTh npeAoTBpaLleHms
MO POCTKOBOrO KypeHUs HanpaB/ieHa Ha JOCTUXeHne
ABYX Liesieli: He JOMYCTUTb NpoAaxmn TabauHbIx U3genni
HecoBepLUEHHONIETHUM U YOenTb AeTeil U NOAPOCTKOB He
KypwuTb. PyKOBOACTBYACH 3STUMU LIeNSIMM, KOMMaHUA Npu-
HVMMaeT aKTUBHOE yyacTue B CeflyloLnx MHULMATUBax:

* [porpamma no nNpefoTBpaLLEeHNIO MPOAaXU TabauHbIX
V30€e/WiA HECOBEPLUEHHOMETHUM;

* OGpa3oBaTesibHas NporpamMma ans ydawmxcs 8-9 knac-
coB «Moli BbIGOp»;

* O6pasoBate/ibHas NporpaMma s poauTeneis;

» CopeBHOBaHwMe «Knacc, cBOBOAHbBIN OT KypeHUs» ans
yyawmxcs 6—7 K1accoB.

C 2000 ropa npwv nopaepxke «bAT Poccnsa» n apyrmx
TabayHbIX KOMMaHWU BblIV MPOBeAeHb! CleaytoLne UH-
$opMaLMOHHbIE KaMMaHWU:

* [Iporpamma no nNpefoTBPAaLLEHNIO MPOAAXN CUrapeT
HecoBepLUEHHONETHUM, KOTOpasi CONPOBOXAAETCS
Hapy>XHOW peKk1aMHON KaMMNaHVen 1 Hanpas/ieHa Ha
paboTHMKOB po3HUYHON Toproeau (2000 r. — HacTosiLee
Bpems).

* Tenesn3noHHasa nHdopmaLnmoHHasa kamnaHmsa «Ky-
pUTb HE MOAHO», afipecoBaHHas nogpocrtkam (2000—
2003 rr.). |

@ Hapy>Has peknama, HarpassieHHas Ha 60pb0y ¢
MOAPOCTKOBLIM KypeHWeM, pa3MeLLaeTcs Mpy nofAepxKe
psifia KpyrHbIX TaGauHbIX KOMMaHWM. _|

NPOJAXA CUTAPET

HECOBEPLWEHHONETHUM
SANPELLEHA SAKOHOM

He ngw wa caenky ¢ comecteio! [0 26G@

0 Tobacco industry representatives are actively
cooperating with independent experts and organisations,
and their knowledge and expertise contribute to significant
improvements in the quality of USP programmes.

BAT Russia’s USP activities are aimed at achieving two goals:
to prevent the sale of tobacco products to minors and to
discourage children and teenagers from smoking. Guided
by these objectives, the company actively participates in the
following initiatives:

* the Retail Access Prevention Programme;

* the educational programme “My Choice” for
schoolchildren of grades 8 and 9;

* the educational programme for parents;

* the “Non-smoking Class” Contest for schoolchildren of
grades 6 and 7.

Starting in 2000, with the support of BAT Russia and other
tobacco companies the following advertising campaigns
were conducted:

* the Retail Access Prevention Programme followed by
outdoor advertising targeted at retailers (from 2000 to the
present)

* the “Not Cool to Smoke” TV social advertising campaign
directed at minors (from 2000 to 2003). _|

@ Placement of outdoor advertising designed to prevent
underage smoking comes about through the joint efforts of
several tobacco companies. _|

RESPONSIBLE PRODUCT STEWARDSHIP
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@ OGnasaTenbcTBo 9: B 4-m kBapTane 2005 ropa «bAT
Poccusax» npeanoxunT npeacrasuTensam TabadyHomn oTpacim

06CcyAnTb BONPOC O CO3AaHUM BUAEOPO/IVKA, HarnpaBJieH-

Horo Ha 60pb0Oy C KypeHneM HeCOBEPLLUEHHOIETHUX, 1 ero
JleMOHCTpaLMK B KMHOTeaTpax. _|

Mporpamma no npeAoTBPaLLEHMIO NPOAAKN
curaper HeCOBEpPLUEHHOJIETHUM

O Mpopaxa curapeT HeCoBePLUEHHONETHUM 3anpeLleHa
®epepanbHbIM 3aK0HOM PO «O6 orpaHUyeHNM KypeHus
Tabaka». B pamkax nporpammbl No NpefoTBPaLLEHMIO
NPOAAXMN CUrapeT HecoBepLueHHONeTHUM «BAT Poccna»
Be/IeT PasbACHUTE/IbHYIO PaboTy C PO3HUYHLIMY NPOAaBLIa-
MW TOProBbIX TOYEK, BK/IIOYas KMOCKM, yoexaas Ux OTBeTC-
TBEHHO NOAXOAMTDL K BOMPOCY NOAPOCTKOBOIO KypeHUs,
cobntoaaTb TpeboBaHMSA 3aKkOHa U He NpoaaBaTh TabayuHble
n3e/11a HecoBePLIEHHONETHUM. PO3HNYHbBIE NPOAaBLbI
nonyyatoT HeobXx0ANMYI0 MHPOPMALIVIOHHYIO MOAAEPXKKY,
BK/TIO4as MaTepuabl /18 pasMeLLeHns B MecTax npo-

Jax, KOTopble COOBLLAIOT, 4TO JaHHas TOProBas To4ka He
npopaaet TabauHble M3aenna anuam monoxe 18 net. Kpome
Toro, «bAT Poccns» nyGankyeT 1 pacnpocTpaHsieT cpeam
NPOAABLIOB PO3HWYHOW CETU CreLmaibHyio OpoLuiopy
«MapTHepbl No NPUBLIW», Fae UMEeETCs pasaen, MOCBALLEH-
HbIVi MpOrpaMmMam Mo NpPeAoTBPALLEHNIO KYPeHUs cpeam
HecoBepLUEHHONETHWX, a Takxe GPOLLIOPbLI, COAepXaLLme
BblAepxky 13 ®eaepanbHoro 3akoHa PO «O6 orpaHuyeHnm
KypeHus Tabaka» 1 nonoxeHus Kogekca PO 06 agMUHMC-
TPaTUBHbIX MPaBOHapyLueHnsx. [lporpamma conpoBox-
[aeTcst pasMeLLLeHEM Hapy>XHOW COLaIbHOM peksiambl,
aPeCOBaHHON PO3HMYHbIM NpoaasLam. CBblLLe TPeXCoT
MHPOPMALIMOHHBIX LLIMTOB C Io3yHrom «lpopaasew! He nan
Ha caenky ¢ coBecTblol» 6b110 pasmeLLieHo B Hosibpe 1 Aeka-
6pe 2004 roga B 17 kpynHenwmx ropoaax Poccuu. _|

@ OGasarenncrBo 10: Bo 2-m kBapTane 2005 ropa
«BAT Poccusi» obpatutca B O6LLeCTBEHHDIN COBET MO
npo6ieme NoAPOCTKOBOro KypeHUs C NpealoXkeHnem npe-
[OCTaBUTb OTHET O pe3y/ibTaTax PeK1aMHO-MHPOPMALIMOH-
HOW KamMMaHWW, HanpasJ/IeHHOM Ha MPOAABLIOB PO3HUYHOM
TOpros/iun, kotopas nposoannack B 2004 rogy (konuyectso
rOpPOAOB, KO/IMYECTBO LUMTOB U ApYroe). _|

Toprosble NpefcTaBuTenu «bAT Poccus» BelyT pasbscCHUTENbHYIO paboTy
C PO3HUYHBLIMY NPO/IABLIAMY TOPrOBbIX TOYEK, yOekaas 1x OTBETCTBEHHO
noAXoAWTb K BOMPOCY MOAPOCTKOBOrO KypeHUs 1 He NpojaBaTh
TabauyHble U3aeNnNa HeCOBEPLUEHHONETHIM »

BAT Russia’s trade marketing representatives provide informational support
to retailers as part of the effort to convince them to treat the issue

of underage smoking responsibly and to refuse to sell

tobacco products to minors »

@ Commitment 9: In Q4 2005, BAT Russia will
propose that industry representatives consider producing
and exhibiting in cinemas a video clip to counteract
underage smoking. _|

Retail Access
Prevention Programme

a Sale of cigarettes to minors is banned by the Federal
Law “On Restricting Tobacco Smoking”. Under the Retail
Access Prevention Programme, BAT Russia’s trade marketing
representatives provide informational support to retailers,
including those in kiosks, as part of the effort to convince
them to treat the issue of underage smoking responsibly,
to observe the law and to refuse to sell tobacco products to
minors. Retailers receive essential informational assistance,
including point-of-sale materials that state, “We do not sell
tobacco products to persons under 18 years of age”. In
addition, BAT Russia publishes and distributes to retailers

a special brochure “Partners for Profit” that has a chapter
dedicated to underage smoking prevention programmes.
Retailers also receive brochures quoting the Federal Law
“On Restricting Tobacco Smoking” and the Administrative
Code of the Russian Federation.

The programme is backed by outdoor public interest
advertising. In November and December of 2004,
over 300 billboards with the slogan “Retailer! Do not
compromise your conscience!” were placed in Russia’s
17 largest cities. _|

@ Commitment 10: In Q2 2005, BAT Russia will
request that the Public Council on the Problem of Underage
Smoking present a report on the results of the advertising
campaign targeted at retailers in 2004 (indicating the
number of cities, number of billboards, etc.). _|




a B pamkax nporpamMmbl No npefoTBpaLleHunto npo-
Jaxu TabauHbIX N3N HECOBEPLUEHHOIETHUM Bbinn
Takxe NpoBeAeHbl CEMUHAPbI U KPY[Jlble CTO/bl, OPraHn30-
BaHHble O6LLeCTBeHHbIM COBETOM B MOAAEPXKY NO3NTUB-
HOro Pa3BUTUS MOJIOAEXM «TBOW BbIBOP» MNPU ydacTUn
npeAcTaBUTeNet COOTBETCTBYIOLLMX FOCYAaPCTBEHHbIX
opraHoB. B 2004 rogy 3tn meponpuatua npowin B Eka-
TepuHOypre, HoBocnbupcke, MpkyTcke, KasaHn, Bragun-
BOCTOKe, PocToBe-Ha-[loHy 1 Bonrorpaae. «bAT Poccns»
PaccMOTPUT BO3MOXHOCTb Ja/lbHeNLLEro pacluMpeHuns
NporpamMmbl C TOYKM 3pPeHMS ee cogepxaHns 1 reorpadu-
4eckoro oxaata. _|

@ OGsasaTenbcrBo 11: B 4-m kBaptane 2005 ropa
«BAT Poccnsa» npoao/iknT noaaepkmneath NPorpaMmmsl,
HarnpasJ/leHHble Ha NpefoTBpaLLeHVe Npojaxu TabaqHbx
M34e/INN HeCOBEPLUEHHO/ETHMM, a TakXe y4acTBOBaTb B
opraHv3aLmm CeMMHapPOB A1 PabOTHMKOB PO3HNYHbBIX
ceTer 1 KPyIbix CTOMI0B AJ18 NPeACTaBUTeN1IeNn OPraHOB
NCMONHUTE/IbHOW 1 3aKoHOaTe/IbHOMN BnacTu. B pamkax
CeMUHaPOB U KPY/bIX CTONOB OyAyT 06CykAaTbCs Takme
BOMPOCHI, Kak NpeAoTBpaLLleHne NPoAaxm TabauHbIx
M34eNMin HeCcoBePLUEHHOIETHMM, OTHOLLEHKe obLecTBa
K npo6sieme NoApOCTKOBOro KypPeHUs 1 BO3SMOXHOCTb
pacmpeHuns reorpadpum pacnpocTpaHeHns 4aHHOW Npo-
rpamMMbl 1 ee Aa/ibHeNLIEro passuTuUs. _|

OGpasoBaTtenbHas nporpamma «Moi BbIGOp»

@ LleHTp o6pa3oBaTtesibHbIX 1 COLMabHbIX MPO-
rpamm «Moli BbIGOp» KOOPANHMPYET 0bpazoBaTesIbHYI0
nporpammy «Moli BblGop», koTopas Obl1a paspaboTaHa
rPynmnov yyYeHblX, yautesien, a Takxe npeacraButesen
COOTBETCTBYIOLMX MUHUCTePCTB. B fgekabpe 2000 roga
6b1/10 0406PEHO BK/TIOYEHME STOW NPOrpaMMbl B KypC
«[paxpaHoBeaeHne» ans yyeHmnkos 8—9 knaccos. O6paso-

Moco6uie ans yuuteneii, npenopatoLmnx Kypc «Mofii BoiGop» »

Teacher’s book for the “My Choice” course »

o Also under this programme seminars and roundtables
were organised by the Public Council in Support of Positive
Youth Development “Your Choice” with participation

of the appropriate government bodies. These seminars

and roundtables were held in 2004 in Yekaterinburg,
Novosibirsk, Irkutsk, Kazan, Vladivostok, Rostov-on-Don,
and Volgograd. BAT Russia will consider the possibility of
expanding both the content and the geographic reach of
the programme. _|

@ Commitment 11: In Q4 2005, BAT Russia

will continue to support the Retail Access Prevention
Programmes and to participate in arranging seminars

for retailers and roundtables for representatives of both
the executive and legislative bodies. The agenda of such
seminars and roundtables will include such issues as retail
access prevention, society’s attitude toward underage
smoking and opportunities for further expanding the
geographic scope and content of the programme. _|

Educational Programme “My Choice”

@ Coordination of the educational programme

“My Choice” is handled by the Centre for Educational
and Social Programmes “My Choice”. The “My Choice”
programme was developed by a group of scientists and
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BaTe/IbHbIE Y4PEXAEHNS MOryT CAMOCTOSATE/IbHO MPUHATH
peLueHne o Tom, GyayT /I OHW BKTIOYATb €€ B LIKOJIbHYIO
nporpaMmmy unu Het. Llenb nporpammel «Moit BbIGOp» —
NMOMOYb NOAPOCTKAM Pa3BUTb YMEHME CaMOCTOSTE/IbHO
MbICINTbL U MPUHMMAaTb PELLEHWS, He nepeknaabiBas oT-
BETCTBEHHOCTb Ha APYrMX, MPOTUBOCTOATb HEraTUBHOMY
B/INAHUNIO CBEPCTHUKOB U OTCTanBaTb COOCTBEHHYIO TOUKY
3peHua. Y4aCTHUKM NPOrpaMMbl y4aTcs aHa/IM3MpoBaTh
Kak COBCTBEHHbIE NOCTYNKK, Tak 1 Npobiemel, cTosLue
ceroaHs nepep o6Liectsom B Liesiom. C KaxabplM rogom
nporpamma «Moit BbIGOp» paclUMpPSETCs 1 OXBaTbiBaeT
BCe 6onbLuee ynaio yyactHuKkos: B 2001 rogy nporpamma
nposoaunack B 13 poccninckmnx permonax, 8 2003—-2004
rogax — B 38 pervioHax. KomnaHus cunTaeT, 4To COOTBETC-
TBylOLMe peaepasibHble U permoHasbHble OpraHbl BacTu
[O/MKHbI ObITb B OO/bLUEN CTeNeHN BOB/IeYeHbl B pacLLm-
peHwve reorpaduv pacnpoCcTpaHeHns JaHHON NPorpammbl
1 ee coaepskaTesibHOe pasBuTme. _|

@ OGsaszaTenbcrBo 12: B 3-m kBapTane 2005 ropa
«BAT Poccusa» HanpasuT 3anpoc B LieHTp o6pasosatesib-
HbIX 1 COLMaIbHbIX Mporpamm «Moli BbIGop» 0 BO3MOX-
HOCTM JasibHelLLero pacnpoCcTpaHeHns NPorpaMmmsl
«Mow BbIGOpP» 1 06 y4acTum B Helt psAaa wkon CeBepHOro
okpyra Mocksbl. _|

CopeBHoBaHue «Knacc, cBoGoAHBIN OT KypeHUs»

@ OpHol 13 nporpamm, KoTopble NOAAEPXKMNBAET

«BAT Poccusi», sBnsieTca KOHKypc «Knacc, cBo6oaHbIN

OT KypeHus». OCHOBHOW LieNbio JaHHOW MPOorpaMMbl,
npeHasHa4eHHOW A1 WKONbHUKOB 12—13 neT, sBnsercs
npeAoTBpaLLeHre NoAPOCTKOBOro KypeHus. [1ns yqactus
B KOHKYpPCe yYeHMKM Kacca BMeCTe MPUHMMaIOT peLleHne
He KypuTb B TedeHne 3 nan 6 mecaues. B koHkypce moryT
y4acTBOBaTb TO/IbKO Te K/1aCChbl, B KOTOPbIX He KyPSAT He Me-
Hee 90% yyalumxcs. Knaccbl, BbINONHUBLUWE TpeGoBaHMSA
KOHKypCa, NoslyyatoT Harpaapsl 1 npussl. CopeBHOBaHMe
«Knacc, cBo60oaHbIN OT KypeHus» Haqanock B CaHkT-le-
TepGypre B 2001 roay, Toraa B HEM NPUHAAN ydYacTue
yyeHnkn 90 wkon. B HacTosLee Bpems B COPEBHOBAHNN
yyacTytoT 6on1ee 800 K1accoB Mo Bcel CTpaHe, BKIOYas
Mocksy, CaHkT-TleTepOypr, Capatos u Jiuneuk. _|

OGpa3oBaTe/ibHasi NporpamMma Ass poauTesei

@ OpHa u3 nporpamm, kotopyto nposoant U «3p0-
poBbe» Npu noaaepxke «bAT Poccnsa» 1 Apyrnx TabadHbix
KOMMaHwui, — 3To obpa3oBaTenbHas MporpaMma Asis po-
AvTenen. B pamkax gaHHON nporpammbl HaunHas ¢ 2000
roAa U34aHo HeCcko/bKO CreLnann3npoBaHHbIX GpoLLIop-
NPWIOXeHWI K NONYISPHOMY XypHany «340poBbe». B
Gpoluiopax coaepkaTcs afpecoBaHHble MOAPOCTKaM U 1X
poauTensam pekoMeHAaLMKM N COBETBI, kak NPeaoTBpaTUTb
KypeHue cpein HeCOBEPLUEHHONETHUX N B CeMbsIX. _|

teachers as well as government officials. In December
2000, the incorporation of the programme into the Civic
Knowledge course for pupils in the 8th and the 9th grades
was approved. Educational institutions are free to decide
whether the programme should be included in their
school curriculum. The purpose of the programme is to
help teenagers to develop their capacity for independent
reasoning, to take full responsibility for their own decisions,
to withstand peer pressure and to defend their own
viewpoints. The participants in the programme learn to
analyze their own behaviour as well as issues facing society
as a whole. Each year, the programme “My Choice”
expands its geographic coverage and involves more
participants: in 2001, it was conducted in 13 regions across
Russia, and in 2003 and 2004, it reached 38 regions. The
company believes that the relevant federal and regional
authorities should become more involved in expanding the
geographic coverage of the programme and enriching its
content. _|

@ Commitment 12: In Q3 2005, BAT Russia will

ask the Centre for Educational and Social Programmes
“My Choice” about the feasibility of expanding the
educational programme “My Choice” and including a
number of schools in the Moscow Northern District in the
programme. _]

The “Non-Smoking Class” Contest

@ One of the programmes supported by BAT Russia is
the “Non-Smoking Class” contest. The main objective of
this programme for schoolchildren of 12 to13 years is to
prevent underage smoking. To enter the contest, the pupils
of a class make a joint decision not to smoke for three or
six months. The class can participate in the contest as long
as 90% of its pupils do not smoke, and classes that meet
the contest requirements win awards and prizes. The first
“Non-Smoking Class” contest was held in St. Petersburg
in 2001 with participation of pupils from 90 schools.
Today, over 800 classes participate in the programme all
over Russia including Moscow, St. Petersburg, Saratov and
Lipetsk. _]

Educational Programme for Parents

@ This educational programme for parents is one of
the underage smoking prevention initiatives carried out by
the “Zdorovye” Publishing House with the support of BAT
Russia and other tobacco companies. Beginning in 2000
this programme has published several special brochures
as supplements to the popular magazine “Zdorovye”
(Health). The brochures contain recommendations and
practical advice for minors and parents about how to
prevent underage smoking and smoking in the family. _]



a «BAT Poccms» ncnonb3yeT Bce BO3MOXHOCTU AN
MHGOPMIUPOBaHUA 0BLLECTBEHHOCTU O CBOEW NO3ULMK
Mo BOMNpPOCY MNOJPOCTKOBOIO KypeHUs 1 O CBOeW Ae-
ATeNLHOCTY B 3TON cdepe. KopnopaTusHbIn Be6-canT
www.batrussia.ru conepxut noapobHyto pyépuky, noc-
BALLLEHHYIO Npob/ieMe KypeHWs HeCcoBepLUEHHONETHMX.
[lns 3Ton TeMbl OTBEAEH TaKXe 1 CreLnanbHbii pasaen
B COLMabHbIX OTHETAX KOMMaHUMN. _|

HecomHeHHO, KOMNaHUK BaXHO MMETb TOYHYIO MHPOPMa-
LMo 0 TOM, 3pPEeKTUBHbBI /1N Te MPOrpamMmmbl, KOTOPbIe OHa
noanepXuBaer.

a B pamkax BTOpOro Lukia coumasibHON OTHETHOCTU
(2002-2003 rr.) «BAT Poccms» npuHsana 06s3aTesibCTso,
KacatoLLleecsi CO34aHNA KpUTepUEB, KOTOPble AOXKHbI
NMOMOYb OLIEHNTb, HACKO/IbKO 3PPEKTUBHbI Peasinso-
BaHHble Npu noaaepxke «bAT Poccusi» nporpammel no
NpeAoTBPALLEHNIO KyPEHUS CPEAN HeCOBEPLIEHHOET-
Hux. Mo 3aka3y KoMnaHnn MHCTUTYT SKOHOMUKIM ropoaa
pa3paboTan u cornacosan C ApyrumMu npeacraBuTensaMmm
Taba4yHOM NHAYCTPUN KPUTEPUM 1 NPEIOKEHNS MO
METOZ0/10rMM OLLEHKN 3PPEKTUBHOCTU AENCTBYIOLLMX
nporpamm B 06/1acTv NpeAoTBpaLLeHNs KypeHns cpeam
HecoBepLUeHHONETHUX. K noaroTtoske kpuTepues Gbis
MpVBJIeYeH CneLmaibHO CO3AaHHbIV HE3aBUCUMBIN SKC-
MepTHbIV COBET, B COCTaB KOTOPOro BOLLWIM CNeLNanmncTbl B
061aCTV OLIeHKM CoLMasibHbIX MPOrpamm, NpeacraBuTenm
Hay4HbIX 1 aHaIUTUYECKUX KPYroB, paboTatoLuve B chepe
34paBooOXpaHeHns 1 06pa3oBaHNA, a Takxe NpeAcTaBUTe-
1 opraHoB BaacTu. _| B panbHenwem paspaboTtaHHble
KpuTepum GyayT NPUMEHeHb! K oLieHKke 3pdeKTUBHOCTH
nporpamMm, NPoBOAUMBIX KoMMaHwuel. K sTomy npoteccy
«bAT Poccnsa» HamepeHa nNpriB/iedb COOTBETCTBYIOLLIME He-
KOMMepueckre opraHmsaumm. B 3asucumoctu ot pesynb-
TaToB OL|eHKN KOMMaHWUs NPUMET pellieHne OTHOCUTE/IbHO
JanbHelilen paboTbl MO NPeAOTBPALLEHNIO KypPeHUS
Cpeaun HecoBepLUEHHONETHUX — By1eT 1 OHa NOAAePXU-
BaTb NMPOrPaMMbl, KOTOPbIe yxe OCyLLLeCTBAATCA, MO0
paspabaTbiBaTb HOBble. C MO/IHbIM TEKCTOM KpUTEpUeB

OuepeaHoe NpUNokeHKe K XypHany «3[0poBbe»,

6poLuiopa «[pilun cBO6OAHO», BbiLLa B anpese 2005 roaa no utoram
PaboTbl «ropsYe IMHUU» O NPeAOTBPALLEHUN KYPEHNS CPen HeCoBep-
LeHHONeTHUX. bpolutopa o6beAnHMAA BONPOCHI, 3ajaHHbIe POAUTENAMMU
N0 «ropsYen IMHUN», N OTBETbI CNELNanNCTOB-NCUXO/IONOB »

“Breathe Freely”, a “Zdorovye” magazine supplement on underage smoking
prevention was published in April 2005. It was based

on the Hotline programme that dealt with USP issues and contained
questions frequently asked by parents and answers by psychologists »

0 The company uses all possible channels of
communication to inform the public of its position on
underage smoking and about the USP activities that BAT
Russia and other tobacco companies support. BAT Russia’s
corporate website has a special section which contains
detailed information on underage smoking. Information on
the company’s USP activities is also available in BAT Russia’s
Social Reports. _|

There is no doubt that it is important for the company to
have reliable information on the effectiveness of the USP
programmes that it supports.

O In Cycle 2 of its social reporting (2002—2003), BAT
Russia assumed a commitment to establish criteria for
measuring the effectiveness of its underage smoking
prevention programmes. At the request of the company,
the Institute for Urban Economics has designed criteria and
proposed methods for measuring the effectiveness of the
current underage smoking prevention programmes. The
Institute has also secured acceptance of these standards
from other tobacco companies. These criteria have been
prepared with a newly-established independent board
of experts including specialists in measuring social
programmes, scientists and analysts from the health and
education fields as well as representatives of government
bodies. _| In future, these criteria will be used as a basis
for measuring the effectiveness of the programmes
implemented by the company. BAT Russia intends to
involve suitable NGOs in the process of measuring the
effectiveness of these programmes. Based on the results
of the assessment, the company will make a decision

RESPONSIBLE PRODUCT STEWARDSHIP
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MOXHO 03HaKOMUTbCS Ha CcaTe KOMNaHUK www.batrussia.
ru. Kpatkuin 0630p kpuTepmes npeactassieH B Mpunoxe-
Hun 1 Hactosiwero CoLmanbHOro oTyeTa.

«BAT Poccms» akTMBHO COTPYAHMYAET CO BCEMUW CTOPOHAaMM,
KOTOpble MOTYT MOBLICUTb Ka4eCTBO NPOrpamMm Mo npeao-
TBPALLIEHMIO KypeHWs Cpen HeCOBEPLLEHHONETHMX, a Tak-
Xe CrocobCTBOBaTb POCTY A0BEPUA K STUM NporpaMmMam

B obLLiecTBe. Bce npea/ioxeHNs OTHOCUTEIbHO MPOEKTOB,
HaLle/leHHbIX Ha NPeAoTBpaLLeHVe KypeHWs cpemn Heco-
BePLUEHHOJIETHUX 1, B YaCTHOCTW, Ha NponaraHzy 340P0Bo-
ro obpasa >XM3HM, MOXHO HamnpasATb AJ19 PacCCMOTPEHNS
B OOLLIeCTBEHHbIN COBET N0 Npob/iieMe NOAPOCTKOBOrO
KypeHus (www.youth-non-smoking.ru), 6o B Otaen
KopropaTnBHbIx OTHoLLeHMI «BAT Poccus» (cM. pasgen
«KoHTakTHast uHpopmaums» HactosiLero CoLmanbHOro
oTyeTa).

«BAT Poccnsa» He 3aHMMaeTCa opraHmnsaumen Aocyra aeten
1 MOJIOJEXKM, MOCKO/bKY CHUTAET, 4TO 3TUMM BOMPOCamMu B
nepByto ovepeb AO0/KHbI 3aHUMaTbCA OPraHbl 3paBOOXPa-
HeHus 1 obpasoBaHus. «bAT Poccus» Takxke He okasbiBaeT
CMOHCOPCKYIO MOAAEPXKKY CMOPTUBHBLIM 1 AETCKMUM Opra-
HM3aLMAM, NMOCKOJIbKY 3TO MPOTUBOPEYNT POCCUINCKOMY
3aKoHopaTeNbCTBY 1 «KoprnopaTuBHOM NoAnTUKe B 061aCTU
CMOHCOPCTBa M 6/1aroTBOPUTENIbHOCTU», OAHAKO FOTOBA
paccmaTtpurBaTh Npe/IoKeHNs, KacaloLmecs okasaHus
61aroTBOPUTE/IbHON MOMOLLM CMIOPTUBHBLIM U AETCKUM
opraHv3saumam.

PASBUTUE NMPOU3BO/ICTBA,
3ALLUMTA OT NOAAENOK
U LEHOOBPA30OBAHMUE

PasBurtue npomuvssoacTBa

0G30p okMaaHUi, BbiCkasaHHbIX NpeACTaBUTeNSA-
MM O6GLLECTBEHHOCTM MO fJaHHOW Teme

@ MpencraBrTeNN OOLLECTBEHHOCTM Bbipa3nsImn
3aMHTepecoBaHHOCTb B 06CYXXAeHNM NpobnemM pasBuUTUS
NPOV3BOACTBA, OHU PEKOMEH0Ba/IN COBEPLLEHCTBOBaTb
NPOW3BOACTBEHHbIE TEXHOIOMMMN 1 MHPOPMMPOBaTh 0bLLe-
CTBEHHOCTb O Mepax Mo PaLMoHaIbHOMY MCMO/b30BaHMIO
SHepruu.

Y4acTHUKM BCTPeY npeanaraiv Wmpe NCrnosib3oBarb BO3-
MOXHOCTV CapaTOBCKOro NPOM3BOACTBA, PEKOMEHA0BANN
pacLmpsTh reorpaduio skcrnopTa TabavyHoM NpoayKLmK,
npowvssefeHHoN B Poccuu. _|

regarding its further USP activities, either to continue the
current programmes or to develop new ones. The full text
of the criteria is published in the USP section

of www.batrussia.ru. The Overview of Criteria for
Measuring the Effectiveness of Underage Smoking
Prevention Programmes is included in Appendix 1 of this
Social Report.

BAT Russia actively works with anyone that can

improve the quality of underage smoking prevention
programmes or increase the degree of trust that society
puts in them. Any proposals for projects that discourage
underage tobacco consumption and in particular that
promote a healthy lifestyle can be submitted to the
Public Council on the Problem of Underage Smoking
(www.youth-non-smoking.ru) or the BAT Russia
Corporate and Regulatory Affairs Department (see the
Contact Information chapter of this Social Report).

BAT Russia does not arrange recreation events for

children and youth as it believes that these are primarily
responsibilities of health and educational authorities, nor
does the company provide sponsorship support for sport
and children’s organisations as this is contrary both to
Russian law and to the Corporate Sponsorship and Charity
Policy. However, the company is prepared to consider
proposals to provide charitable donations for sports and
children’s organisations.

PRODUCTION DEVELOPMENT,
PREVENTION OF COUNTERFEIT
PRODUCTS, AND PRICING

Prevention of Counterfeit Products

Overview of Expectations Expressed
by Stakeholders

@ Stakeholders expressed interest in discussing
production development issues. They recommended
improving production technologies and informing the
public about measures the company takes to ensure
efficient use of energy.

Dialogue participants also proposed that the company
make wider use of the facilities at the BAT-STF factory and
recommended expanding the territories for export of
tobacco products manufactured in Russia. _|



U3 noxeHne no3mummn no faHHOM Teme,
OTBETbl KOMNaHUU

a «BAT Poccus» nocTosiHHO pa3pabatbiBaeT 1 BHeaps:-
€T HOBblE NPOW3BO/CTBEHHbIE TEXHO/IOMMI. 3a Noc1ejHNe
HeCKONbKO N1eT Ha pabprikax KOMNaHWM Bbl/I0 yCTaHOB/e-
HO HoBellLLIee NPON3BOACTBEHHOE 060opyAoBaHMe. Tonbko
B TeyeHne 2004 roaa oObem MHBECTULIMIA «bpuTULL
AmepukaH Tobakko» B Poccun coctasmn okono 70 munnm-
oHoB gonnapos CLUA, 60 13 KOTOPbIX — 3TO MHBECTULIN

B Npoun3BoacTBo. B 2004 rogy Hayanocb CTponTeIbCTBO
JNorncrnyeckoro ueHTtpa B CaHkT-leTepOypre, KOTOPLIN
CTaHeT OCHOBHbIM TPaAHCMOPTHbIM Y3/10M «bAT Poccusa» B
CeBepo-3anagHom pernoHe Poccumn. MNpu BoiGope o6opy-
[0BaHMA 418 cBOMX pabpuk KOMMaHWsA BCeraa NpuHUMaeT
BO BHVMMaHWMe ero 3Hepro3pPpeKTMBHOCTb N CTPEMUTCH UC-
nonb3oBaTh S3HeprocbeperatoLme TexHonornmu. Mockonbky
3TOT KPUTEPUIN ABNAETCA BaXKHbLIM NOKasaTesieM B pamkax
«[nobasnbHOM MHNLMATNBBI MO OTYETHOCTM», KOMMaHWA
nHdopmumpyeT 1 ByaeT npoaokaTb MHGOPMMpPOBaTbL
06LL,ecTBO 06 NCMO/b30BAHMMN OCHOBHbIX SHEpreTnyec-
KMX pecypcoB. B TeyeHme nocieHMX HECKONbKMNX JIeT
WNHTEHCMBHO Pa3BMBa/INCh NPOU3BOACTBEHHbIE MOLLHOC-
™ $pabpurkmn «bAT-CTd». B curapeTHoM Liexe 3anyLieHo
HeCKOJ/1IbKO HOBbIX MPOM3BOACTBEHHbIX TMHNA. KoMnaHus
NPOAOIXUT pa3BUBaTb MPON3BOACTBEHHbIE MOLLHOCTU B
CapatoBe B COOTBETCTBMM C CUTyaLMeln Ha PbIHKe. _|

@ «BAT Poccms» akTMBHO 3KCMOPTUPYET CBOIO MPo-
Aykumio. KntoueBbIMU SKCMOPTHBIMY PbIHKaMU SIBASIIOTCS
AsepbarigxaH, benapycs, [py3us, KasaxcraH, YkpanHa n
MonpoBa, a 0CHOBHbLIMU 3KCMOPTUPYEMbIMU MapKamm

— Kent, Pall Mall, Lucky Strike n Vogue. _|

Cpean 0CHOBHBbIX 3KCMOPTMPYeMbIx Mapok «bAT Poccus»
Kent, Pall Mall, Lucky Strike n Vogue »

Among BAT Russia’s key exported brands
are Kent, Pall Mall, Lucky Strike and Vogue »

< «bAT Poccrsi» NOCTOAHHO COBEPLLIEHCTBYET NPOM3BOACTBEHHbIE MPOLeC-
Cbl VI MIHBECTVPYET KpyMnHble CPeACTBa B Pa3BMTVe NPON3BOACTBA.
CurapetHblii Liex pabpukm «BAT-iBa»

< BAT Russia constantly modernises business processes and makes major
investments in operations development.
BAT-Yava’s cigarette-manufacturing department

Company Position and Response
to the Issue

RESPONSIBLE PRODUCT STEWARDSHIP

O BAT Russia constantly develops and applies new
technologies. In the last several years, state-of-the-art
machinery has been installed at all BAT Russia sites. In 2004,
the company’s investment amounted to approximately
US$ 70 million, of which US$ 60 million were invested in
production. The projects implemented in 2004 include
large-scale construction of the Logistics Centre in St.
Petersburg that will become the hub for all production
streams in the company’s North-West region. When
selecting equipment for its factories, the company always
takes into account its energy efficiency and seeks to use
energy-saving technologies. The company informs and

will continue to inform society about its use of basic energy
resources through its Social Report, which conforms to the
Global Reporting Initiative (GRI) where energy conservation
is an important indicator. Over the last several years,
manufacturing capacities in Saratov have been developing
at a rapid pace. Several new production lines were launched
in the cigarette-manufacturing department. The company
will continue to increase its manufacturing capacity in
Saratov as the market allows. _|
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@ BAT Russia exports its products abroad. The
company’s major export markets are in Azerbaijan, Belarus,
Georgia, Kazakhstan, Ukraine and Moldova, and the key
brands include Kent, Pall Mall, Lucky Strike and Vogue. _]
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KauecTBo npoaykuumn

0G30p okMAaHUIA, BbiCKa3aHHbIX NMpeAcTaBUTeNA-
MM 06LLeCTBEHHOCTU NO flaHHOW Teme

@ Y4yacTHUKM ananoros o6paTniv BHUMaHMe Ha
HeobX0ANMOCTb MOCTOAHHOIO MOBbILLEHWS KayecTBa
npoaykumm. OHN pekoMeHA0BaN KOMMNaHUM KOHTPOIU-
poBaTb KayeCTBO CblPbA U NPOAYKLNN HEMOCPEACTBEHHO
Ha MecTe npou3BoAcTBa. MNocTynuan npeanoxeHns
NPOBOANTL UCCIEA0BAHMA MO KavyecTBy NPoAyKLMu, 0606-
LMTb CyLLECTBYIOLLMIA B KOMMNAHUM OMbIT MPOV3BOACTBA
KayeCTBEHHOW NPOAYKLIMK, a Takxke MPUMEHSTb JTy4Lnii
MMWPOBOV ONbIT. _|

U3noxkeHne No3mLuM Mo JaHHOM Teme,
OTBeTbl KOMMaHUU

a «BAT Poccus» yaensier 60nbLUOe BHYMaHWE KaiecTBy
CBOEN NPoayKLUKN 1 NPUMEHSIET B CBOEN [eATe/IbHOCTU
Kak CTaHAapTbl, yCTaHOBJ/IEHHbIE POCCUCKUM 3aKOHO-
[aTe/IbCTBOM, Tak N BHYTPEHHUE CTaHAapTbl «<bputuLl
AmepukaH TobGakko», a Takxke MeXAyHapoAHble CTaH-
napTbl. [Nogpo6Hee 0 COOTBETCTBMU CUCTEM YMPaBIEHUSA
KayectBOM «bAT Poccunsa» mexayHapoaHbIM CTaHAapTam
cM. B pasgene «OxpaHa okpy>KatoLLen cpefibl».

Bce pabpukn komnaHMM UMeT COBCTBEHHbIE labopaTo-
pun kadyectBa. CTPOrnin KOHTPOJIb KadecTBa MPOXOAAT Kak
BCE MCMOJIb3yemble MaTepuabl, Tak 1 roToBas MPoAykK-
LMA, CXOAALLAA C CUTAPETHLIX IMHNUIA. DHPeKTUBHOCTb
pabotbl OTAen0B KOHTPOS KadecTBa «bAT Poccms» Heoa-
HOKpaTHO OTMeYaiacb BHELLIHNUMU 3KCMEPTHLIMM OpraHu-
3aunsamu. Tak, B oktsadpe 2003 roga OAO «BAT-flBa» Obin0
yaoctoeHo paH-npu TpeTbero MexayHapoaHoro popyma
TabakExpo-2003 3a «CTabu1bHO OT/IMHHOE KaYecTBO U
MOCTOSIHHOE y4acTue B AeryCTaLMOHHbIX KOHKYpCax». _|

KoHTponb ka4ecTBa NpoayKLum
B XMMuyeckoin nabopatopuu dpabpukm «bAT-fsa» »

Quality control in the BAT-Yava chemical laboratory »

Product Quality

Overview of Expectations Expressed
by Stakeholders

@ Dialogue participants pointed out the need to
improve product quality on a continual basis. They
recommended conducting raw material and product
quality control on-site. Other proposals included product
quality research, reviewing the company’s international
experience in quality assurance and also taking advantage
of the best practices worldwide. _]|

Company Position and Response
to the Issue

a BAT Russia attaches great importance to the quality of
its products and operates in compliance both with Russian
law and with its own internal standards, as well as with
international standards (see the Environmental Protection
chapter of this Social Report for further details). In many
respects, the internal standards of BAT Russia are stricter
than the requirements of Russian law.

Quality assurance laboratories operate at all BAT Russia
factories. BAT Russia’s stringent quality standards extend

to all materials used, including examination of samples
collected during and after production. The effectiveness of
BAT Russia quality control has many times been recognised
by qualified outside organisations. Thus, in October

2003, BAT-Yava was awarded the Grand Prix of the Third
International Forum TabakExpo-2003 for “consistently high
quality of products and regular participation in tasting
contests”. _|




CoBpemeHHas «KypuTe/ibHas MalliHa» B XMMUYeckoi nabopatopum
$abpukm «bAT-flBa» no3BonsAeT ¢ 60MbLION TOYHOCTbIO MPOU3BOAUTDL 3aMep
coaepxaHunsa B TaBayHOM JbiMe Pas/IMyHbIX KOMMOHeHTOB. C ee MOMOLLbIO
CneLuanmncTbl KOMNaHUM onpeaensioT CoAepkaHne CMOJIbl U HUKOTUHA B
curapetax, npousseieHHbIx Ha pabpukax «bAT Poccus» »

The state-of-the-art “smoking machine” in BAT-Yava’s chemical laboratory
permits extremely precise measurements of tobacco smoke components. It
helps BAT Russia experts determine precisely the tar and nicotine content in

the cigarettes produced by BAT Russia factories »

«BAT Poccus» ctpemunTcs yAOBNETBOPATbL BKYCaM CaMbix
pa3HooOpasHbIx noTpedutenen.

@ KomnaHusa NocTosHHO pacluMpseT acCopTUMEHT
NpPOoAyKLMM, BbIBOASA Ha PbIHOK HOBble MapKu 1 pa3BuBas
cywecrsyoLme. MpakTnyeckn Kaxaas n3 Mapok, npouns-
BoAMMBIX «BAT Poccusi», npeacTaBieHa B HECKOIbKMNX BEpP-
CUSIX, OT/IMHAIOLLIMMUCS APYT OT Apyra CBOMMW BKYCOBBIMU
XapakTepuctnkamu. _|

BAT Russia aims to meet different taste preferences of
consumers.

@ The company is continually expanding its brand
portfolio and is modifying the existing brands. Virtually
every brand produced by BAT Russia is available in several
versions, which vary in terms of taste. _]

—

~

A Bbl 3HaeTe, UTO...

B 2001 rony komnaHus «bAT Poccusi» obopynoBana
COOCTBEHHYIO XMMMYecKyto labopaTopuio, B KOTOPOW
NpoayKLNA BCeX Tpex ee NpeAnpuUATUIA NPOXOANT
TeCTMpOBaHWe Ha coaepXaHne CMOJ, HUKOTUHA U Ha
COOTBETCTBME PA3/IMYHBIM HOPMaM U CTaHAapTam. B
TOM e roay slabopaTtopmsa Noy4mia rocyAapCTBEHHYIO
akkpeavTauumio. B 2002 rogy xmmuyeckas naboparopusi
KomnaHuu «bpuTtn Amepukan Tobakko Poccus» nosny-
Yynna akkpeamTaLmio MexayHapoaHOM opraHusaLmm no
craHaapTumsauum (MCO).

Did you know...

In 2001, BAT Russia set up its own in-house chemical
laboratory which conducts regular tests of the tobacco
products manufactured at all three of BAT Russia’s
factories. The laboratory tests for tar and nicotine
content and checks compliance with other norms and
standards. In the same year, the laboratory received state
accreditation. In 2002, the chemical laboratory of BAT
Russia was accredited by the International Organisation
for Standardisation (ISO).

J

_/

RESPONSIBLE PRODUCT STEWARDSHIP
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3awmTa oT NOAAENIOK

0630p oxkMAaHUMA, BbiICKa3aHHbIX Npe/icTaBUTesIfA-
MM OGLLLECTBEHHOCTU MO flaHHON TeMe

@ OT npencrasuTenel 06LLLeCTBEHHOCTY NOCTYNWI0
npeanoxeHne paspaboTaTb cMCTeMy NAeHTUPUKALIMN
npoayKLumm, NPon3BOANMON Ha TeppuTopun Poccuy,

1 HanaauTb B3aMMOAENCTBME 1 onepaTuBHbLIN 0OMeH
nHdopMaLmen € rocyaapCTBEHHbIMI KOHTPOMNPYOLWLUMU
opraHamu C Liefbio BbISIBIEHUS HesleranbHOM NpoayKL MK,

Y4acTHVKM Ananoros pekoMeHA0BaaN UCMO/b30BaTh No-
TeHLMas TOProBbIx Manat AJ1s NpoBeAeHNs He3aBUCUMON
3KCMNepTM3bl U MHGOPMUPOBaAHKSA NOTPedUTENeN o C1y-
yasix NPOM3BO/ACTBA U NPOAAXKM KOHTPapaKTHOW NPoaykK-
LK. bblso Takxe NpeasoXeHo ocBeLaTb TeMy KOHTPOSIS
KayecTBa 1 60pbObI C panbcULMPOBAHHOW NPOAYKLIMEN
B COLIMaNIbHOM OTYeTe KOMMaHWK. _|

UsnoxeHne NO3ULLUN MO [aHHON Teme,
OTBETbl KOMNaHUU

«bputnw Amepukar Tob6akko» cumTaet, 4To 6opbba C
TOproB/iel HeneraabHol (NoAAeNbHOM, KOHTPabaHAHOW)
Taba4yHOM NpoAyKLMen JONKHa OCYLLLeCTBAATLCA COB-
MECTHbIMW YCUINAMUN NPaBUTENbCTBA, PETYINPYIOLLNX,
TaMOXEHHbIX 1 NPaBOOXPaHUTE/IbHbIX OPraHOB, a Takxe
KOMMEepPYEeCKUX OpraHmn3aLuunii.

@ B HacTosiee BpemMs B Poccun aktnBHO MCnob3yloTCca
pasnnyHbIe q)OprI B3aMMOAENCTBUA mexay TabGauyHbIMU

Prevention of Counterfeit Products

Overview of Expectations Expressed
by Stakeholders

@ Stakeholders recommended that the company
design a system for identifying products made in Russia
and cooperate and actively exchange information with
government control agencies in order to identify illegal
products.

Dialogue participants recommended using the resources

of chambers of commerce for independent inspections

and for informing consumers about production and sales
of counterfeit products. They also proposed including
information on product quality assurance and prevention of
counterfeit products in the company’s Social Report. _|

Company Position and Response
to the Issue

The company believes that the war on trade of illicit tobacco
products (counterfeit and contraband) should be carried
out through a joint effort of governments, regulators,
customs and law enforcement authorities, and commercial
enterprises.

@ The tobacco industry and law enforcement authorities
of the Russian Federation currently conduct an active
cooperative programme in order to identify illegal tobacco

L~

~

A Bbl 3HaeTe, uTo...

B 2002-2004 ropax B pe3y/israte COBMECTHbIX yCU-

i (MaeHbIM o6pa3oMm, 6narogaps c6opy 1 06MeHy
nHpopmaLimein) TabayHON OTPaCIM, C OAHON CTOPOHDI,

1 MuHUCTepcTBa BHYTPEHHMX Aen 1 focyaapcTBeHHOro
TamoxeHHoro komuTeTa (c 2004 rona — ®epepanbHas Ta-
MOXeHHas cyx0a), C Apyroi CTOPOHbI, ObIsI0 BbisSIB/IEHO
HeCKO/bKO C/ly4aeB MPOW3BO/ACTBA NOAAE/bHbIX CUTAPET,
60/1bLLan YacTb U3 KOTOPLIX NpeHa3Havanacb A1 He-
JleranbHOro BblBo3a B cTpaHbl EC. MNpoTue HeneranbHbIx
npowssoaunTenen Bo3byxaeHO yronosHoe Aeso. Kpome
TOro, 3a 3TOT Nepunoz BblI0 YHNUTOXEHO HECKO/BbKO KaHa-
JIOB HeJleraibHoro BbiBO3a TabauyHOM NpoayKLuUn Yepes
benapycb 1 ctpanbl bantum B 3anaaHyto Espony.

Did you know...

From 2002 through 2004, several cases of counterfeit
production were uncovered through joint operations
(primarily collecting and exchanging intelligence) of
the tobacco industry and two government agencies,
the Ministry of Internal Affairs and the State Customs
Committee (after 2004, the Federal Customs Service).
Most of the confiscated cigarettes were to be smuggled
into EU countries. Criminal charges were filed against
those responsible for the illegal products. In addition,
several channels of contraband supply of tobacco
products via Belarus and the Baltic States to Western
Europe were eliminated over this period.

\_




B cootBeTcTBMM € TpeboBaHuamm FTOCT
Ha Kax/ow nayke, peanunsyemoi «bAT Poccus»,
coaepxmTcs HopmaLMs o CTpaHe-NpoussoauTesne »

In accordance with GOST requirements
every pack sold by BAT Russia has a printed inscription
that identifies the country where the pack was produced »

KOMMaHVAMU Y roCyAapCTBEHHbIMU KOHTPOMMPYIOLLM-
mu opraHamu Poccuinckori ®eaepaninim No BbiSBAEHNIO
HeneranbHOW (NoanenbHoM, KOHTpabaHAHOM) TabauHOM
npoayKkumn. Mepbl, NpeAnpuHATbIE COBMECTHO TabayHbI-
M1 KOMMNaHMAMU Y POCCUNCKMMMW FOCYAAPCTBEHHBIMU Be-
[OMCTBaMM, TakKUMM Kak MMHUCTEPCTBO BHYTPEHHUX Aen
n ®epepanbHas TaMoxeHHas cyx06a, MTOMOraloT npeceyb
LleATeNbHOCTb HesleranbHbIX NPou3BoAnTeNeN TabaduHbix
nsgennin n GyHKLMOHNPOBAHME KaHa/IOB HeslerasbHOro
BblBO3a TabauyHoM npoaykumun. Ha Tepputopumn Poccmumn
yXe npumeHsieTca apPekTMBHas cucteMa naeHTudurKa-
LUK CTpaHbl-n3rotoButens npoaykumnn. PepepanbHoe
3aKoHOAaTe/IbCTBO TPebyeT, UToOb! Kax/Jas nayka npouns-
BeAieHHbIX CMrapeT cogepxana Haanucb «CaenaHo B Poc-
cnm». MiHpopmaums o cTpaHe NporcxoxaeHns TabadHom
NPOAYKLIMM COAEPXUTCA Takxe B LTpUx-kode. _| Bce
$aKTbl HapyLLeHMA 3aKOHOAaTe/IbCTBa B 06/1aCTV TOProB/In
HenerasbHOM Taba4yHOWM NPOAYKLIMEN, KOTOPble CTaHOBST-
€Al U3BECTHbI KOMMaHWK, aHaNN3NPYIOTCH, U MHGOPMa-
LS 0 HUX NepeaeTcs B COOTBETCTBYIOLLME MHCTAHLMN.
KomnaHns NoCcToAHHO BHeApseT HOBble TEXHUYECKMne
peLleHns, KOTOpble MOMOralT OT/INYNTD €€ MPOAYKLMIO
OT BO3MOXHbIX MOAAEOK.

LleHooGpa3oBaHue

06G30p oXkMAaHUIA, BbiCKa3aHHbIX NMpeAcTaBUTENA-
MM O6GLLECTBEHHOCTM MO flaHHOW Teme

@ MpeacraBUTENU OGLLECTBEHHOCTU NPEASIOXMN
paccMOTPeTb BO3MOXHOCTb MOCTENEHHOro yBeIMYeH s
obbemMa NPON3BOACTBA JOPOrMX CUrapPeT C LieNblo cienatb
TabayHble U3aennsa MeHee JOCTYMHbIMU NS HECOBEPLLEH-
HOMETHUX. _|

WN3noxeHue no3vuumv no AaHHOM Teme,
OTBE€Tbl KOMMaHMM

[elicTBUTENBbHO, B HACTOSALLEE BPEMSA HA POCCUICKOM
TabayHOM pbiHKe HabOAAETCA yCTONYMBas TeHAEHLMA
yBeNnyeHns Npon3BoACTBa 6o/ee AOPOrvx CUrapeT, CBs-
3aHHas C pOCTOM [JOX0A0B noTpebuTeneit. OgHako 3ToT
$akTop He MOXeT ObITb PeLLaloLLM CPeAN APYTUX, B TON

B
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products (counterfeit and contraband). The joint efforts

of the tobacco companies and Russian government
agencies, such as the Ministry of Internal Affairs and the
Federal Customs Service, help both to curtail illegal tobacco
production and to disrupt illegal channels of tobacco
distribution. There is already an effective system in Russia
for identifying the country where the tobacco product was
produced. Federal law requires that every produced pack
of cigarettes bear the inscription “Made in Russia”. This
information is also part of the identifying barcode. _| All
cases of illegal tobacco product selling that become known
to the company are analyzed, and this information is
handed over to the appropriate bodies. BAT Russia applies
innovative technical solutions that help to distinguish its
own products from counterfeit cigarettes.

Pricing Issues

Overview of Expectations Expressed
by Stakeholders

@ Stakeholders proposed that the company consider
gradually increasing production volumes of higher-end
brands in order to make tobacco products less affordable to
minors. _|

Company Position and Response
to the Issue

Indeed, the production volumes of higher-end cigarettes

on the Russian market are constantly increasing due to the
growing income of the consumers. However, among other
factors that in a certain degree influence underage smoking,
itis hardly a decisive one. If the Russian tobacco industry

RESPONSIBLE PRODUCT STEWARDSHIP
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WAV UHOW CTeMneH BAMSIOWMX Ha peLleHre npobiembl
KypeHus cpeaun HecoBeplueHHoneTHMX. Ecin poccuinckas
TabauHas MHAYCTPUSA OAHOBPEMEHHO MpeKpaTuT Npouns-
BO/ACTBO AelleBblx CUrapeT, 3Ta Hu1LLa, Ckopee Bcero, OyaeT
HemMe/1IeHHO 3anoJIHeHa NoAAe/IbHOM U KOHTpabaHAHOM
TabayHol NpoayKLumen. B pesynsrate HensbexHO cokpa-
TATCA Ha/IOroBble NMOCTYMNJ/IeHNSA B Bl0AXeT.

Mo mHeHuto «bAT Poccusi», kypeHue cpeamn HecoBepLUeH-
HOJIETHNX AIBISIETCA Cepbe3HOoI Npobiemon, koTopas
TpebyeT kommnnekcHoro noaxona. «bAT Poccuns» peanunsyer
1 noanepxunBaeT paj nporpamm B 061acTu npefoTspa-
LLieHNA KypeHWs cpein HecoBepLUeHHOoNeTHMX. bonee
noApo6HY0 MHPOPMALIMIO O AeATeNIbHOCTU KOMMaHU B
3TOV 0671aCTU MOXHO Y3HaTb B COOTBETCTBYIOLLEN [T1aBe
HacToswero CoLnanbHOro oT4eTa.

stopped producing low-priced cigarettes, that market niche
would, probably, immediately go to cheap counterfeit and
contraband tobacco products. This will inevitably lead to
lower tax receipts for the budget.

BAT Russia believes that underage smoking is a serious
problem that requires a comprehensive approach.

The company implements and supports a number of
programmes aimed at underage smoking prevention.
More information on the company’s activities in this area is
available in the USP chapter of the Social Report.



[pnHUMN fOBpOoNOPAAOUYHOIO
KOPMNOpaTMBHOIO NOBeAEHUS

Monynapusaumus KOHLeNLUM
COLMaZIbHOM OTBETCTBEHHOCTM
U coLLMaJZIbHOM OTUETHOCTM

0G30p oXkMAaHUIA, BbiCKa3aHHbIX NMpeAcTaBUTEA-
MM O6GLLEeCTBEHHOCTM MO flaHHOW Teme

@ MpeacraBuTenn o6LLECTBEHHOCTY PEKOMEHA0BaNN
pa3paboTaTb KOMMNIEKC Mep Mo NHPOPMUPOBaHMIO ObLLie-
CTBEHHOCTM O MPUHLMMNAx COLMasbHON OTBETCTBEHHOCTU
«BAT Poccuns» 1 wmpe nHpopmmposatb 00OLLECTBEHHOCTb
0 NONIOXUTENbHbIX pe3y/bTaTax, AOCTUIHYTbIX Gnarofaps
NpoLieccy CoLMabHOM OTYETHOCTU.

YyacTHUKN AManoros BbiCKasanu rnoxesnaHue, 4tobbl
CoLManbHbIA OTHET KOMMAHUW PacNpPOCTPaHsACA cpeamn
6orbLuero Ynaia npeacraBmTenen ooLWeCTBEHHOCTU 1
4yTOObI OblNa M3/laHa ero CoKpalleHHas BEPCUS.

Bb1/10 NpeanoxeHo paclMpUTL KPYT yHaCTHUKOB AVasno-
OB 3a CHET MPUBCUEHNA K YHaCTUIO B HX NpeacTaBuTe-
nen NpodCoio30B.

[ina nonynspusaumm AesTeNbHOCTU KOMMaHUN B 00-
J1acTV COLMasIbHOWN OTBETCTBEHHOCTM YHaCTHUKM AVano-
roOB PEKOMEH/I0BA/IN COTPYAHMYATD C XXYPHA/IUCTCKUM
coobLLecTBOM, crnelmanusnposaHHsiMn CMU, npodec-
CUNOHa/IbHBIMU 1 A/TI0BbIMM accoLMaLIMaMm, OOLLeCTBeH-
HbIMW 1 NOTPEOUTENbCKMMUN OPraHM3aLMAMn. YYaCTHUKN
Avanoros npeasioxunn «bAT Poccusa» paspaboTatb
[O/ITOCPOYHYIO MPOrpamMMy Mo BHEAPEHWMIO COLMaIbHOM
OTBETCTBEHHOCTU B Ka4eCTBe OPraHNYHOro 3/1eMeHTa Ca-
MoperynMpoBaHuns TabayHon nHAycTpun. MNeperosopHo
Mn/I0LLaA KoM MO BONPOCaM COLMA/IbHOM OTBETCTBEHHOCTH,
MO MHEHMIO Y4aCTHWKOB ANAJIOrOB, MOTYT MOCTYXWUTb
pecypcbl CoapyxecTBa Mpon3BoanTenen GUpMeHHbIX Top-
roBbix Mapok «PycbpeHnp». Takxe NocTynuio npeasioxe-
Hue paspaboTaTb 1 peann3oBaTh 0OyHaroLLyi0 MporpaMmmy
Mo NOAroToBKe MeHeAXepOoB B 06/1aCTU COLMa/ibHOM
OTYETHOCTW. _]

Good Corporate
Conduct

Building Awareness of the Concepts of
Social Responsibility and Social
Reporting

Overview of Expectations Expressed
by Stakeholders

@ The stakeholders recommended that the company
should develop better means of informing society of BAT
Russia’s principles of corporate social responsibility and take
a more proactive stand in informing the public about the
positive impact of the social reporting process.

Dialogue participants recommended that the company’s
Social Report be distributed among a wider audience of
stakeholders and that the company issue a concise version.

Participants suggested broadening the dialogues by inviting
trade union representatives.

To build awareness of the company’s social responsibility
activities dialogue participants advised the company

to cooperate with journalists, specialized mass media,
professional and business associations, and public and
consumer organisations. Dialogue participants suggested
that BAT Russia develop a long-term programme to
establish social responsibility as an integral part of self-
regulation in the tobacco industry. The resources of the
Association of Branded Goods Manufacturers “RusBrand”
may be used to facilitate discussions of social responsibility
issues. Another recommendation was to develop and
implement a training programme for potential social
reporting managers. _|

GOOD CORPORATE CONDUCT
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U3nomxeHue No3mLMm no AaHHOW Teme,
OTBEeTbl KOMMaHUU

«bAT Poccua» He paccMaTprBaeT CBOIO AeATE/IbHOCTb B
0061acTV COLMaNbHOM OTHETHOCTU Kak MHGOPMALIMOHHBIN
MoBOA, ANA peklaMHOM kamnaHun. MNostomy neyarHas
BepCMA OTYETa PacrpPOCTPAHAETCA B NEPBYIO o4epeb
Cpean y4aCcTHMKOB MpoLiecca CoLnasibHOM OTYETHOCTU.
KomnaHusa Takxe He cunTaeT, 4To pa3paboTka U NPoaBU-
XeHwue nporpamm obyveHus B 3Tol cpepe BXoAUT B chepy
OTBETCTBEHHOCTU «BAT Poccums».

TeM He MeHee, yunTbIBasi OOLLLECTBEHHbIN HTEPEC K fAe-
ATenbHocTu «bAT Poccus» B aTon 061acTu 1 NpuHMMas BO
BHUMaHVe OTKPbITbIV XxapakTep npotecca, «<bAT Poccus»
OXOTHO [A€/INTCA CBOMM OMbITOM C APYTVMU 3anuHTepe-
COBaHHbLIMMW OpPraHM3aLMAaAMKU U INLAMUN U UCMONb3YeT
Kaxayto BO3MOXHOCTb [/151 MOMy/IApM3aL/Mm CBOEro onbiTa
B cpepe CoLMabHON OTYETHOCTH.

a «bAT Poccuax» Hanaanna napTHePCKme OTHOLIEHNS C
HeKOMMepPYeCKMMM OpraHM3aLmMaMm 1 NpopeccroHasb-
HbIMK 00befMHeHNAMM, paboTaoLwmmMm B cdhepe Kopropa-
TUBHOW COLMA/IbHOM OTBETCTBEHHOCTU. B nx uncno Bxoaar
AreHTCTBO coumanbHOM nHpopmaummn, oHa «<MHcTuTyT
3KOHOMWKWM ropoAax», POCCUMIACKNIA COO3 MPOMBILL/IEHHW-
koB v npeanpunumarenen (PCIM), O6wepoccuiickas
obLecTBeHHas opraHusaumns «[Jenosas Poccus», bputan-
ckunin GnaroteopuTenbHbIf poHp Charities Aid Foundation,
¢doHp «Hosas EBpasus», ®opym [JoHopoB 1 Accoumaums
MeHezxepos Poccun.

«BAT Poccusa» perynsapHo aenuTcsa ¢ Apyrummn KOMnaHus-
MU 1 NPOPeCccMOHaNbHbIM COOOLLECTBOM CBOVMM OMbITOM
B 006/1aCTV coLManbHOM oT4eTHOCTU. «BAT Poccnsa» aBns-
€TCA aKTUBHbBIM YleHOM [lenosoro kiyba no Bonpocam
PasBUTMA COLMaNbHOM OTYETHOCTM. KOMNaHMsa akTBHO
nHPOPMUpPyeT 0BLLECTBEHHOCTL O CBOEN AeATeNIbHOCTU B
3TON chepe, ee NpeacTaBUTeNN BbICTYNAIOT HA Pas/INYHbIX
KOH(epeHLUMAX, KPyMblx CTONAX U APYTrMX NyOANYHbIX
MepPONpPUATUSAX, aKTMBHO JOHOCAT CBOIO MO3ULINIO 10
CMMW. B yactHocTtu, B 2004 rogy «BAT Poccusa» noaaepxa-
Na gieayoLme MeponpusaTUs:

* «®opym 6umsHeca Cnbrpm» No BOMPOCY KOPrOpaTUBHOWN
COLMaIbHON OTBETCTBEHHOCTM, OPraHN30BaHHbIN AreHT-
CTBOM coLmanbHON nHpopmauunn B Hossdpe 2004 roga B
Hosocnbupcke;

* MexxayHapoaHas KoHpepeHLus «KopropaTvBHas couu-
a/lbHas OTBETCTBEHHOCTb B Poccm», opraHn3oBaHHas
NHctutyTom Agama Cmuta B anpene 2004 roaa
B Mockae;

* MexpayHapoaHas koHdpepeHuums «KopnopaTneHas coum-
a/lbHas OTBETCTBEHHOCTb: COLiMaNbHasA OTYETHOCTb — HO-
BbIli GaKTOP B3aMOAeNCTBMA B13Heca 1 obLLecTBax,

Company Position and Response
to the Issue

BAT Russia does not regard its social reporting work as

an informational platform for an advertising campaign.
Therefore, the printed edition of the report is distributed
principally to parties involved in the social reporting
process. The company also believes that the development
and promotion of training programmes in this sphere is not
part of BAT Russia’s responsibility.

Nevertheless, in order to make the process of social
reporting at BAT Russia transparent and because of the
public interest in it, BAT Russia readily shares its experience
with other interested parties and uses every opportunity to
promote its experience in social reporting.

a BAT Russia has established partnerships with NGOs
and professional associations working in corporate social
responsibility. Among them are the Agency for Social
Information, the Urban Economics Institute Foundation,
the Russian Union of Industrialists and Entrepreneurs, the
All-Russian Public Organisation Delovaya Rossiya, the British
Charities Aid Foundation, the New Eurasia Foundation, the
Donors’ Forum and the Russian Managers’ Association.

BAT Russia regularly shares its experience in social reporting
with other companies and the professional community. BAT
Russia is an active member of the Business Club for Social
Reporting Development Issues. The company actively
informs the public about its social reporting activities.
Company representatives attend various conferences,
participate in roundtables and other public events and
vigorously communicate the company’s position to the
mass media. For example, in 2004, BAT Russia supported
the following events where company representatives made
presentations:

* “The Siberia Business Forum” on corporate social
responsibility organised by the Agency for Social
Information in Novosibirsk, November 2004;

* “Corporate Social Responsibility in Russia”, an
international conference organised by the Adam Smith
Institute in Moscow, April 2004;

* “Corporate Social Responsibility: Social Reporting as a
New Factor in the Interaction of Business and Society”,
an international conference organised by the PRofessional
Club in Moscow, February 2004;



opraHusoBaHHas Knybom PRofessional B peBpane
2004 roga B MockBe;

* Kpyrbiii cTon no MexayHapoaHbIM CTaHAapTaM CoLm-
a/IbHOWN OTYETHOCTW, OPraHN30BaHHbI AFeHTCTBOM CO-
LumanbHom nHpopmauum B aHeape 2004 roaa B Mockse;

Kpowme Toro, 8 2004—2005 rogax npeactaButenn komna-
HUW NPUHSAAN y4acTUe 1 BbICTYNWAM C Npe3eHTaLmMaMm
Ha c1efyloLLmMx MeponpUATHSAX:

* CemuHap «KopriopaTuBHble CoLnanbHble MHBECTULIMN,
opraHn3oBaHHbI GoHaoM «Hosas EBpasus» B nione
2004 roga B MockBe;

* 3acefaHna KomuTeTa no KOpnopaTMBHON CoLMaibHOMN
OTBETCTBEHHOCTU AccoumaLunm meHeaxkepos Poccmm
B MockBe;

* KonpepeHuma «KopnopatusHbii PR», coctossLiasca
B Mae 2004 rona B Mockse;

* MexayHapoaHas koHpepeHLMa «DPPeKTUBHbIE Tex-
HOJIOTUK yNpaB/ieHUs CoLManbHbIMU MHBECTULIUAMM,
opraHusoBaHHas Accoumanmern meHeaxxepos Poccunn
B mapTte 2004 roaa B Mockase;

* KoHpepeHuus «KopnopatreHasa oT4eTHOCTb: Kak pasro-
BapuBaTh C PbIHKOM KanuTasia Ha ero si3blke», OpraHu3o-
BaHHas raseton «Begomoctn» B ceHTA06pe 2004 roaa
B MockBe;

* Kpyrbiti cton Ha Temy «CoLmanbHas OTBETCTBEHHOCTb
6u3Heca», opraHunsosaHHbI PCIIMM B pamkax popyma
«Poccuna eanHas» B ceHTsibpe 2004 rona B Mockse;

* MexzayHapoaHbI koHrpecc «focyaapcTBo 1 6GusHec:
COLMaNbHO-OTBETCTBEHHOE MaPTHEPCTBO», OPraHN30BaH-
HbIli «[JenoBoi Poccueli» B HosGpe 2004 rofa B MockBe;

* MexayHapoaHas koHpepeHumsa «CoumanbHas oT-
BETCTBEHHOCTb KOMMaHW: 3PPEeKTUBHBIE TEXHONOTNN
yrpaBfieHnsa coLManbHbIMU MHBECTULIUAMU» B MapTe
2004 roga B MockBe;

* MexayHapoaHas koHpepeHuusa «KopriopatueHas oT-
BETCTBEHHOCTb KOMMAaHWUI: TEXHONIOTUS J0BEPUA»
B okTAOpe 2004 rona B Mockse;

* ®opym «OOBLLEeCTBO U BAACTb: HOBbIN 3Tan B3aMMoAenc-
TBWS1», OPraHN30BaHHbIN KOMUTETOM 06LLeCTBEHHbIX
cBsA3en ropoga Mocksbl B pespase 2005 roga;

* KoHpepeHumsa «[010BOI OTYET: OMbIT IMAEPOB N HOBbIE
CTaHAAPTbI», OpraHM30oBaHHasa «kcnepT PA» B mapTe
2005 roaga B MockBe;

* The Roundtable on International Social Reporting
Standards organised by the Agency for Social Information
in Moscow, January 2004;

In addition, during 2004 and 2005, company
representatives took part in and made presentations at the
following events:

* “Corporate Social Investments”, a seminar organised by
the New Eurasia Foundation, in Moscow, July 2004;

* Meetings of the Committee for Corporate Social
Responsibility of the Russian Managers’ Association held
in Moscow;

* “Corporate PR”, a conference held in Moscow,
May 2004;

* “Effective Technologies for Managing Social Investments”,
an international conference organised by the Russian
Managers’ Association, in Moscow, March 2004;

* “Corporate Reporting: Finding a Common Language
with the Capital Market”, a conference organised by the
“Vedomosti” newspaper in Moscow, September 2004;

* “Social Responsibility of Business”, a roundtable organised

by the Russian Union of Industrialists and Entrepreneurs
under the auspices of the “Russia United” Forum in
Moscow, September 2004;

* “State and Business: Socially Responsible Partnership”, an
international congress organised by “Delovaya Rossiya” in
Moscow, November 2004;

* “Corporate Responsibility of Companies: Effective
Technologies in Social Investment Management”, an
international conference held in Moscow, March 2004;

* “Corporate Responsibility of Companies: Building Trust”
an international conference, in Moscow, October 2004;

* “Society and Power: A New Stage of Cooperation”,
a forum organised by the Moscow Pubic Relations
Committee, February 2005;

* “Annual Report: Leadership Experience and New
Standards”, a conference organised by the rating agency,
Expert RA in Moscow, March 2005;

GOOD CORPORATE CONDUCT

%)
7]
i
(9]
@]
-4
o
]
Z
=
o
©)
o
]
3
-
=<
(9]
O
)
&
=<
N
(%)
2
o
<
oD
.
@)
)
i
0
=
O
<
-
d
=
[
<
I
v

77



<
=
]
O
o
[
=
e
=
'—
(@]
o
I
=
[
T
=
(@]
AN
o
ac
a
S
<
s
=0
(@}
O
=
4
=
0
AN
=
'—
[
o
'—
<
<
-]
<
s

=<
=
T
wl
=i
wl
o
(@)
=
o
—_
o
I
[aa]
s
b
o
=
o
o
<
o
—_
o
I
T
o
o
=<
o
o
=
o
oo
(¥a)
(@)
=
=
=
=
I
=
oo
[

COLMAJIbHBINA OTUYET 2004—-2005 | SOCIAL REPORT 2004-2005

¢ Jlekmm B HECKONbKMNX YHUBepcuTeTax Mocksbl, HuxHero
Hoeropopa v ExatepuHbypra. _|

MonHas anekTpoHHas Bepcna «CoumanbHOro oTyeTa
2002-2003» npeacraB/ieHa Ha canTe KOMMaHUN
www.batrussia.ru. Takxe opraHv3aumm 1 Mua, MHTepecy-
IoLLMecs coLmanbHOM OTYETHOCTBIO «BAT Poccns», moryT
3aKasaTb rnevaTHyto Bepcmio «CoLpanbHoro otyeta 2004—
2005», obpatnsLmck B OTAEN KOPNOPATUBHbIX OTHOLLIEHWIA
«BAT Poccus» (cM. pasfen «KoHTakTHasi MHpopmaLms»).

Heob6xoAMMO OTMETUTb, YTO Lie/Ib U3AaHNA OT4eTa
3aK/1104aeTCA B TOM, YTOObI 4OCTaTO4HO MOJTHO OTpa-
3UTb NPOLLECC COLMaNbHON OTYETHOCTU, pacckasbiBas

06 oxmnpaHunsax npeacrasmTesnien o6LLecTBEHHOCTH,
npefoCTaBsAsA aKTya/ibHYl0 MHPOPMaLMIO O AesTesb-
HOCTU KOMMNaHUU B cpepe KOPrnopaTUBHON COLIMANbHOM
OTBETCTBEHHOCTU 1 coobLas 06 oba3aTenbCcTBax, Npu-
HATBIX B TEKYLLIEM LIMK/Ie COLMaNbHOM oT4eTHOCTW. Mpun
3TOM B OTHeTe OTPaxeHbl TpeGoBaHMA MeX/AYHaPOAHbIX
CTaHAAPTOB, MPeAbsBASeMble K COLMaNbHON OTYETHOCTH
B LLe/IOM, YTO B 60/bLIOV Mepe 0BycaBnnBaeT CTPyKTy-
py 1 06bem coLmanbHOro otyerta. B cootseTcTBMM C 065~
3aTeNIbCTBOM, B3:TbIM «BAT Poccusa» B pamkax TpeTbero
LMK/1a CoLManbHOM OTYETHOCTM A1 COTPYAHUKOB, KOM-
naHunA BbINYCTUT CXaTyto Bepcuio «ColmanbHOro otyeTa
2004-2005» 1 pacnpocTpaHuUT ero cpeamn CoTpyaHNKOB
KoMnaHmu B 3-m kBapTasne 2005 roga.

* Lectures in a number of universities in Moscow, Nizhny
Novgorod and Yekaterinburg. _]|

A complete electronic version of the Social Report 2002-
2003 is available on the company’s website
(www.batrussia.ru). Organisations and persons that have
an interest in BAT Russia’s social reporting may send a
request to BAT Russia’s Corporate and Regulatory Affairs
Department (CORA) for a printed copy of the Social Report
2004-2005 (see the Contact Information section).

The fundamental purpose of publishing the Social Report
is to provide full information about the social reporting
process, the expectations of stakeholders, the latest
developments in the company’s social responsibility
activities and about the commitments made in the
current social reporting cycle. However, the report reflects
international standards for social reporting in general, and
these in large part govern the format and length of the
document. In accordance with the commitment assumed
by BAT Russia in Cycle 3 as a result of the dialogues with
the employees, the company will publish a booklet with
an overview of the present Report for external stakeholders
in a concise format and distribute it among employees in
Q3 2005.

L

~

A Bbl 3HaeTe, uTo...

O MpectnkHble Harpaabl, nosyveHHble «bAT Poccus»,
CBWAETE/IbCTBYIOT 06 06OLLLECTBEHHOM NPU3HaHUK ee
nporpamMmmbl couuanbHom otyetHoctn. B 2004 rogy ®o-
pyM [JoHOpOB, aBTOPUTETHAA accoLmaLus, 00beanHAIO-
LL|as U3BECTHbIE MeX/lyHapOAHbIe U POCCUIACKME YaCTHble
1 00LLeCTBEHHbIe 6/1aroTBOPUTE/IbHbIE OpraHu3aLum,
otMmeTtun «bAT Poccna» CnevlmanbHbiM ANMNIOMOM «3a
pacnpocTpaHeHne TpaanLMmn U KyasTypbl OTHETHOC-
Tn». Kpome Toro, «bAT Poccus» Gbina HarpaxaeHa Ha
eXerogHOM KOHKYpCe rof0BblX OTHETOB, yYpexXAeH-

Hom B 1999 roay xypHanom «3KcnepT» COBMECTHO C
PricewaterhouseCoopers 1 MockoBCKOW Mex6aHKOBCKOW
Ba/IlOTHOM Bupskel. [1ns yyactus B KOHKypce CBOM OT-
YyeTbl NpefocTaBuan 52 komnaHun. CoLmanbHbI OTHET
«BAT Poccms» 3a 2002-2003 roapl, coveTatowuii nHop-
MaTMBHYIO HaCbILLLEHHOCTb 1 COBPEMEHHbIVI AW3aliH,
npoLueawmnin BepuPrKaL Mo BHELUHUM ayAUTOPOM, a
Takxe COOTBETCTBYIOLLMI MEX/AyHapOAHLIM CTaHAapTam
COLMaNbHOM OTYETHOCTM, Obla1 MPU3HAH NyYLLIVUM B CBOEM

HOMUHaUuNn. _|

Did you know...

a Prestigious awards received by BAT Russia show
the public recognition of its social reporting programme
since its inception in 2001. In 2004, BAT Russia received a
special award “For Expanding the Culture and Traditions
of Reporting” from the Donors’ Forum, a highly regarded
association that combines Russian private and public
charity organisations with international ones. BAT Russia
also won an award in the Annual Reports Competition
launched in 1999 by “Expert” magazine together with
PricewaterhouseCoopers and the Moscow Interbank
Currency Exchange. Fifty-two companies submitted

their reports to the contest. BAT Russia’s contemporary
and informative Social Report that had passed external
verification and complied with international reporting
standards was recognnized as the best in its category. _]

\_




Yro KacaeTcA paclumpeHns Kpyra y4aCTHMKOB npoLiecca
CoLManbHOM OTYETHOCTHN, TO ONbIT «BAT Poccrs» nokasbl-
BAeT, YTO B KaxJOM NnodiefyloLlem LuK/e K y4acTuio B
Avanorax npurnatlaercs sce 6o/bluee YNCI0 NpeacTaBu-
Tenen obLLeCcTBEHHOCTU.

@ Tak, No cpaBHeHuIo ¢ unkiamn 1 1 2 inanorn
uukia 3 6b111 Gosee penpeseHTaTMBHLIMU C TOUKM 3pe-
HWMA pa3HOOOPa3NA yHaCTHUKOB U LLUIMPOTbI 3aTPOHYTbIX
BOMPOCOB. _|

OxpaHa okpyalowien cpeabl

0G30p okMAAHUIA, BbiCKa3aHHbIX MpeAcTaBUTEsIA-
MU 06LLEeCTBEHHOCTU MO flJaHHOW Teme

@ MNpeacraBuTenn obLeCTBEHHOCTU BbiCKa3av
npenoxeHne paspaboTaTb MeTOAbl MHPOPMUPOBAHUSA
3aMHTepecoBaHHbIX CTOPOH 00 3KOI0OrMYeCKMX acrnekTax
[eATeNbHOCTM KOMMNaHUK, Ny61MKoBaTe MHGOPMALLMIO O
TeXHO/IOrMYeCcKMx OTXoAax NPOn3BOACTBa, 0OHapoaoBaThb
KOHKpPETHbIE Nokasarenv BANAHUA AesTeNIbHOCTU «BAT
Poccus» Ha okpysKatoLLyto cpefly, B HaCTHOCTW, AeTanunsu-
poBaTb nokasaTtesiv Mo BbIbpocam.

KomnaHwuu 6b1s10 pekoMeH10BaHO NPOBOANT TLiATE b-
HbI1 aHa/IM3 KayecTBa Cbipbsi U NMPEATIOKEHO BHEAPUTb
CTaHAapTbl PaboTbl C 3KONMOMMYECKM OTBETCTBEHHBIMY
napTHepamu/nocTaBLLMKamMK, NponaraHAMpPoBaTh NPaKTW-
KY MCrMosIb30BaHMs BTOPUYHbIX MaTeprasios AJist yNakoBKM
npoAyKuuu.

B npouecce o6cyxaeHnsa npobiem 3K010rMm yHacTHUKM
[NanoroB pekoMeH0Ba v BHeAPUTb HOBble CUCTEMDI
OUMCTKM BO3AyXxa U pa3paboTaTb JO/IFOCPOYHYIO Nporpam-
My MO OXpaHe OKpyxaloLLel Cpeabl AN BCeX PErvioHOB,
roe pabotaeT «bAT Poccusn». MNpeacrasutenu obLyecTseH-
HocTun B CapaToBe BbICTYNW/AN C NPea/IokKeHNeM OpraHu-
30BaTb HE3aBMCKMbIN KOHTPOJIb Ha/l YPOBHEM 3araxa B
OKpecTHOCTSIX pabpUKM N JOCPOYHO YCTaHOBUTL 06OPY-
[l0BaHWe, ynaBnuBaloLLee ierkoneTyyme apomatnyeckme
yrneBogopoabl (TabayHble 3anaxu) Ha OAO «BAT-CTD».

MpencraBuTeny obLLECTBEHHOCTV Npeaiarany yaensTb
60os1blUe BHUMAHWSA akTyasibHbIM NpobiieMam 3Konornm
ropoACKoi cpeabl, TakuM kKak npobiema Mycopa, B ToM
yncIe Mycopa OT CUTapeT, 1, B YHaCTHOCTM OKa3blBaTb Gpu-
HaHCOBYIO MOMOLLb B CO3/JaHVWN U Pa3MeLLeHNM coLmasib-
HOW pek/laMbl, KOTopast akLieHTUPoBasa 6bl BHUMaHVe Ha
aTOM Npobneme. _|

In addressing broadening participation in the social
reporting process, BAT Russia’s experience indicates that
the number of stakeholders increases in each successive
reporting cycle.

@ In comparison with Cycles 1 and 2, the dialogues of
the third cycle of social reporting were more representative
according to both the background of the participants and
the breadth of topics. _|

Environmental Protection

Overview of Expectations Expressed by
Stakeholders

@ External stakeholders proposed exploring ways to
increase public awareness of the company’s ecological
projects. They also recommended that the company
publish information about wastes released during the
production process and specific data on the company’s
impact on the environment with particular attention to
indicators of hazardous emissions.

Dialogue participants also proposed to conduct rigorous
raw materials control and to establish company standards
that give preference to ecologically responsible partners
and suppliers and to promote use of recycled packaging
materials wherever possible.

During the discussion of ecological issues, dialogue
participants recommended that the company install new
air purification systems and draft a long-term programme
on environmental protection to be implemented in

all regions where BAT Russia sites are located. External
stakeholders in Saratov proposed independent inspections
to control the odour level near the factory and the prompt
installation of filtering equipment that eliminates volatile
aromatic hydrocarbons (tobacco odours) at BAT-STF.

Stakeholders suggested focusing more efforts on urgent
urban ecology issues such as littering, including cigarette-
littering, and providing financial support for the production
and placement of public interest advertising that would
increase awareness of this problem. _|

%)
7]
i
(9]
@]
4
o
]
Z
=
o
©)
o
]
3
-
=<
(9]
O
)
&
=<
N
(%)
2
o
<
oD
.
@)
)
i
0
=
O
<
-
d
=
[
<
I
v

GOOD CORPORATE CONDUCT

79



=
=
]
O
o
o
<
e
N
'—
(@]
o
I
=
(i
I
=
(@]
=
o
ac
0
=
<
N
=0
(@}
O
=
4
by
i
=
N
'—
L
o
'—
<
<
(-]
<
s

=
=
T
w
=3
w
[a'a]
o)
-
o
—_
o
I
[aa]
S
=
o
|y
o
o
~
o
—_
o
I
J
o)
=}
=<
o
o
-
o
o
¥a)
o
=}
|
by
-
I
X
o
|y

COLMAJIbHBINA OTUYET 2004—-2005 | SOCIAL REPORT 2004-2005

U3nomxeHue No3mLMm No AlaHHOW Teme,
OTBEeTbl KOMMaHUU

O «BAT Poccns» nprsepxeHa NPUHLMIY YCTONYNBOIO
pasBuTMA 1 cOONI0AAET BbICOKME CTaHAAPThl B 00/1aCTL
oxpaHbl TpyAa n akonoruun. B Hoabpe 2004 roaa nHter-
pupoBaHHas cuctema ynpasaerus (IMS) «bAT Poccus»
6blna cepTUdULIMPOBaHa Ha COOTBETCTBME TPEM MexX/yHa-
poaHbiM ctaHaapTam ISO 9001 (cuctembl MeHeaXMeHTa
kadectBa), ISO 14001 (cMCTeMbl 3KOMIOrMUYECKOro MeHeax-
meHTa) 1 OHSAS 18001 (crcTembl MeHeaxMeHTa npodec-
CUOHasIbHOM 6e30MacHOCTM Y 340POBbS).

B mae 2005 ropna B «bAT Poccus» cocToanicsa nepsbii
BHELUHWI HaA30PHbI ayAuUT MHTErpUpPOBaHHOW CUCTEMBI
ynpasneHus IMS. Ero pe3synbsraTbl nokasanm COOTBETC-
TBME OBU3HEC-NPOLIECCOB KOMMAHMMN MeXAYyHapPOAHbLIM
craHaaptam 1SO 9001, ISO 14001 n OHSAS 18001. _|]

B panbHeliwem nogobHoro poga nposepku GyayT npoBo-
[NTbCA eXEerofHo.

KomnaHus ctpeMntca 3pPpekTUBHO YNpaBasaTb CBOU-

MU MPOMBILLIEHHBIMUW OTXOAAMW C LIeJbIO YBe/TNYeHNS
YPOBHS X BTOPUYHOM nepepaboTkn. KomnaHus npe-
[OCTaBNSET MHPOPMALINIO O MPOMBbILLIEHHbIX OTXO4aX
COOTBETCTBYIOLLMM KOHTPO/IMPYIOLLMM OpraHam 1 opra-
Hu3aumam. Kpome Toro, koMnaHus BKIOYAET AaHHbIE O
MPOMBILLZIEHHbIX OTXOAAX, @ Takxe APYryto MHGOpMaLMIO
0 CBOEW AeATeNbHOCTY B 06/1aCTV OXPaHbl NPUPOAbLI B
coumanbHbI OTYET U MOJaraeT, YTo 3Ta MHdopmauuns
ABnseTcs noiHon. «bAT Poccns» npofomxmT Ha perynsp-
HOI 0CHOBE MHGOPMUPOBaTb OOLLECTBEHHOCTb U 3anHTe-
pecoBaHHbIe CTOPOHbI O CBOEN AeATe/IbHOCTY B 06/1acTh
OXpaHbl OKPY>kaloLLen cpeabl, UCMOoMb3ys PasHble KaHa bl
KOMMYyHMKaLun:

B HosGpe 2004 rofa nHTErpupoBaHHas cucteMa yrnpassieHus
(IMS) «bAT Poccus» Gbina cepTUdULIMPOBaHa Ha COOTBETCTBME TPEM
MexayHapoHbIM cTaHgapTam I1SO 9001, 1ISO 14001 1 OHSAS 18001 »

In November 2004, BAT Russia received certificates verifying the
compliance of its Integrated Management System (IMS) with three
international standards: ISO 9001, ISO 14001 and OHSAS 18001 »

Company Position and Response
to the Issue

a BAT Russia adheres to principles of sustainable
development and complies with stringent standards
regarding environment, health and safety. In November
2004, BAT Russia received certificates verifying the
compliance of its Integrated Management System (IMS)
with three international standards: 1ISO 9001 (Quality
Management System Standard), ISO 14001 (Environmental
Management System Standard) and OHSAS 18001
(Occupational Health and Safety Management System
Standard).

In May 2005, the first external supervision audit of the BAT
Russia Integrated Management System (IMS) took place.
The results of the audit confirmed the compliance of our
business processes with the international standards 1ISO
9001, ISO 14001 and OHSAS 18001. _| Similar audits will
be carried out on an annual basis.

BAT Russia adheres to the principle of sustainable
development and works in compliance with the highest
international standards of environment, health and safety.
The company provides information on industrial wastes

to appropriate regulatory bodies and organisations.
Furthermore, the company includes indicators of industrial
wastes and other information on its environmental
performance in the Social Report and believes that this
information is complete. BAT Russia will continue to inform
the public and its stakeholders on a regular basis about

its environmental protection activities through various
communication channels including:




* KOpropaT1BHbIN BeO-canT www.batrussia.ru,
° COLManbHbI OTYET,
* OTBETbI Ha 3anpPochl.

B HacTosawwmn CoumanbHbin oTYET BKIOYEH «OTYeT
0 fesTenbHOCTU «bAT Poccus» B cdhepe skonornm
3a 2003-2004 roabi».

a Ha pabpukax «bAT Poccusi» BCe BXoAsILLEE Cbipbe
NpPOXOAUT NPOBEPKY Ha COOTBETCTBME ONpe/e/ieHHbIM
napameTpam 1 CBOEBPEMEHHO MO/y4aeT HeobxoanMble
cepTudukatsl. COOTBETCTBYIOLLME CAHUTAPHO-3MMAEMM-
0N10rnYeCcKme opraHbl NPOBOASAT PerynapHbIe 3amepbi
NPOU3BOACTBEHHbIX BbIOPOCOB pabpuk. Ha cerogHsALIHNI
JleHb KOMMaHMA BHeC1a B TEXHOMOMMYECKMI MpoLiecc
M3MeHeHMS, HanpasJ/IeHHbIE Ha CHUXEHWE U KOHTPO/Tb Haj,
BblOpocamu B aTMocepy. [JaHHble 3aMepoB noaTBepXAa-
IOT, 4TO MX YPOBEHb HE NPEBbILLIAET AOMYCTUMYIO KOHLIEHT-
pauuio.

«BAT Poccus» OTBETCTBEHHO OTHOCUTCS K BbIOOPY MOCTaB-
LLMKOB M MApTHEPOB No GusHecy, Tpebys OT HMX cobnto-
JeHuns Bcex TpebOBaHMI MECTHOO 3aKOHOaTeIbCTBa U
BHYTPEHHWX CTaHAapToB «bputniw AmepurkaH To6akko»
B cpepe oxpaHbl Tpyaa v akonornn. MNpun otbope nocras-
LLMKOB NPUMEHSAETCA TeHAepHasn npoueaypa. edresnb-
HOCTb NOCTaBLMKOB «bpnTnw AmepurkaH Tob6akko
Poccnsa» oueHMBaeTCA B COOTBETCTBUM C BHYTPEHHEN
cuctemon B.E.S.T. (Business Enabler Survey Tool), koTopas
rapaHTVpyeT, 4TO NOCTaBLUNKN AeMOHCTPUPYIOT OTBETC-
TBEHHYIO AesiTe/IbHOCTb B 00/1aCTV OXpaHbl OKpyKatoLLel
cpeapl.

PykoBOACTBY KOMMaHWMM U3BECTHO, YTO XUTENN NPU-
nerawowmx k pabpukam AOMOB 06€CrOKOeHbI 3anaxom
Tabaka. B cooTBETCTBUM C paHee NPUHATLIMUK 0693a-
TeNbCTBAaMM NPOAO/IKAETCA BHeAPEHNE HOBbIX TEXHO-
JIOrNI NO o4nCTke Bo3Ayxa. B nioxe 2003 roga Ha OAO
«bAT-flBa» 6bIIM YCTAaHOBJ/IEHbI COBPEMEHHbIE OYMCTHbIE
COOpY>XeHUS.

Kaxxpas napTvisi TabauHOro Cbipbsi Nepes OTNPaBKoii B MPOM3BOACTBO
NPOXOAUT TLLaTe/IbHYl0 MPOBEPKY B SlabopaTopusx Gpabpuk »

Every batch of tobacco leaves undergoes
a thorough test in the factories’ laboratories »

* the corporate website www.batrussia.ru,
* the Social Report,
* information provided upon request.

The Report on Environmental Performance of BAT Russia in
2003-2004 is included in this Social Report.

0 All in-coming raw materials undergo a compliance
check and have all necessary conformity certificates.
Sanitary and epidemiological bodies carry out
measurements of the factories” emissions on a regular
basis. At this point the company has made improvements
to its processes in order to minimize and control its
atmospheric emissions. Inspections by regulatory agencies
demonstrated that the level of emissions does not exceed
maximum permissible levels.

BAT Russia takes a responsible approach towards selecting
its suppliers and business partners by requesting that they
follow the requirements of Russian legislation and apply to
themselves BAT Russia’s internal EHS standards. Suppliers
are selected on a tender basis. The activities of BAT Russia
suppliers are assessed against the internal B.E.S.T. standards
(the Business Enabler Survey Tool) to ensure that suppliers
demonstrate a commitment to environmentally responsible
operations.

The company’s management is aware that those who

live near its factories are concerned about tobacco odour.
In accordance with the commitments earlier assumed by
the company, BAT Russia continues to install new air-
purification systems. In June 2003, modern odour-abating
units were installed at the BAT-Yava factory.

CHAPTER 4. CYCLE 3 OF BAT RUSSIA’S SOCIAL REPORTING PROCESS
GOOD CORPORATE CONDUCT
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B sHBape 2004 rona Ha MOCKOBCKOW pabpuke Gblnia 3aBep-
LeHa moandMKaLma IMHUM NO NPOM3BOACTBY Tabaka, YTo
MO3BOJ/IN/IO COKPATUTb UCMO/Ib30BaHME MHEBMATUYECKOM
TPaHCMOPTUPOBKM CbiPbsl U, TakM 06pa3oMm, CHU3UTb Bbl-
6pocbl B atTMochepy Ha 25%. B cooTBeTCTBUM C yTBEPXAEH-
HbIM M/1aHOM B MpoLiecce YCTaHOBKW HaxXOAMUTCSA eLle OANH
COBPEMEHHBIN GUIBTP MO OYNCTKE OT 3aMaxos, KOTOPbIV
OyneT 3anyLueH B 2005 roay.

Ha ¢pabpukax «bAT Poccms» naet noCTOSHHbIV MpoLiecc
Mo/iepH13aLmn 060pyaoBaHUSA b

The BAT Russia factories are in the constant process of upgrading »

Mpu3HaBas, 4To 3anax Tabaka B okpecTHOCTAX «BAT-CTM»
BblI3bIBAeT 03a004YEHHOCTb MECTHBIX XuTenen, «bAT Poccus»
B3f/1a Ha ce6s 0053aTe/IbCTBO YCTAHOBUTL JOMOHUTE b~
Hoe obopyAoBaHWe 415 CHUKEHWSA YPOBHS 3anaxa B6/11M3u
$abpuikn. 10 0693aTeNLCTBO ObINO 3aPUKCMPOBAHO B
«CoumanbHom otyeTe 2002—-2003». B HacTosiLLee BpeMs
naoLwaan Ass ycraHoBKM Takoro o60pyaoBaHms yxe
BbIGpaHbl 1 MoAroTosaeHbl. OfHaKo B paMKax MHBECTULM-
OHHO NporpaMmmbl Ha pabpuke «BAT-CTd» napannenbHo
MAET NPOLLecC MoAepPHM3aLIMM NPOM3BOACTBA, NMO3TO-

My MOLLHOCTN 000PyA0BaHNA A5 CHUXEHWS YPOBHSA
3anaxa Heo6xoANMO NPUBECTU B COOTBETCTBME C HOBbIMU
MoLLHoCTIMU pabpukun. YcTtaHoBKa o6opyaoBaHus OyaeT
NpOoXOAUTL MO3TarnHo, B TeyeHue AByx neT. [losTomy cpok
BbINO/IHeHNS 0bs3aTenbCTBa caBMraeTcs Ha 2007 ropa.
YunTbiBas yHVKaNbHbIN U CI0XHbIV XapakTep NpoekTa rno
ycTaHOBKe 060pYyAOBaHNS, yN1aB/MBaIOLLEro erkoneTyymne
apomaruyeckue yrneBoaopo/ibl (TabayuHble 3anaxu), cylec-
TBYeT Manasi BepOSTHOCTb TOrO, YTO 3amnyck 3Toro o6opyao-
BaHWA OyeT OCyLUeCTB/IeH JOCPOUHO. _|

@ OGnaszaTenbcrBo 13: [Nocne 3aBepLueHMA NpoekTa
MoAepHM3aLmMM NPon3BOACTBa Ha Ppabpuke «BAT-CTO» B
4-m kBaptane 2007 roga OyneT yCTaHOB/IEHO AOMNOMHN-
TeNlbHoe 060pyAoOBaHVe /151 CHUXKEHMSA YPOBHS 3anaxa
3a npenenamu ¢pabpuikn. KomnaHus OyneT perynspHo
NHPOPMMPOBATL BCEX 3aMHTEPECOBAHHbIX /INL, O X0[e
peanu3auumn JaHHOro npoekTa. _|

In January 2004, the Moscow production line was modified
to use less pneumatic transfer of raw materials, and

this in turn decreased atmospheric emissions by 25%.

In accordance with the previously approved schedule,
installation of a state-of-the-art odour-abating filter is in
progress and will be put into operation in 2005.

BAT Russia recognizes that tobacco odour surrounding the
BAT-STF factory is a concern for nearby residents and has
resolved to install additional odour-abating equipment.
These commitments were outlined in the Social Report
2002-2003. The area for installing this equipment

has already been chosen and prepared. However, the
modernization of the BAT-STF plant is now in progress

as part of the company’s investment programme and
should be completed within the next two years. Since

the capacity of the odour-abating equipment must be
adjusted to handle the factory’s new production capacity,
the timeframe which had been assumed by the company
for fulfilling this commitment has been postponed to 2007.
Because of the unique and complex nature of the odour-
abating equipment, it is very unlikely that its installation
and start-up would be completed ahead of schedule. _]

@ Commitment 13: In Q4 2007, after completion
of the modernization project at BAT-STF, additional
equipment will be installed to reduce the odour released
from the factory. The company will regularly update all
interested parties on the progress of the project. _|



«BAT Poccus» cumntaer, 4to npobiema Mycopa ABNSETCS Ce-
PbE3HON 3KOIOrM4eckon NPobaeMon. YCunuii KoMmnaHum
HeJ0CTaTO4HO A/19 ee PeLleHs, U KyPUbLLVKN JO/KHbI
camu NPoAB/IATb OTBETCTBEHHOCTb, Gepeyb OKPYXXatoLLytO
cpeay W He BblIOpacbiBaTb NA4YKM CUTraPET U OKYPKM Ha yn-
ue. NogpobHee 00 ycnansax KOMNaHMM, HaNpPaBAsSeEMbIX Ha
BHePeHNE HOPM BEX/TIMBOCTU KyPW/IbLLMKA, CM. B pa3fe-
ne «MHpopmmnpoBaHue notpedbuTene».

@ OGsasaTenbcrBo 14: B 4-m kBapTane 2005 roga
«BAT Poccus» nposefeT psa BCTPeY C HEKOMMEPUYECKMM
W ApYrMy opraHm3aumamm, YToObl BbISCHUTb, IBNAKOTCS
NV MaTepuanbHble OTXoAbl OT MOTpebieHns TabauHbIx K3-
ZeNniA, Mo X MHEHWIO, Cepbe3HOM NPOBAEMON, 1 cHMTaloT
JIM OHU CoLMasbHYIO pekiamy npremsieMbiM Cnocobom ee
peLueHus. _|

a KoMnaHus He TO/IbKO KOHTPONPYET BCe MPOU3-
BO/ZCTBEHHbIE MPOLLeCChl, YTOObI CHUXKATb BO3AENCTBUE
cBoux GpabpuK Ha 3KOIOMMI0, HO U NMOAAEPXKUBAET MPO-
rpPamMMbl MO OXpaHe OKpPyKatoLLen cpeabl B ropofax, rae
pacnonoxeHbl npeanpuatus «bAT Poccus». MNogpobHee
00 3ToM cMm. B pa3aene «B3anmopgelictBue ¢ MeCcTHbIM
COO0LEeCTBOM». _|

Mporpamma «JkoJlornuHbie TEXHOJIOrUN»

0 Yxe 2 roga no nHuumaTmee 1 nNpu GrHaHCOBOM
nopaepxke «bAT Poccus» npoxoanT KOHKYpPC «3koJlorny-
Hble TexHonornm». Ero opraHnsatopom siBAseTCA NapTHep
KOMMaHWM — POCCMINCKOe NPeACcTaBUTeIbCTBO BPUTAHCKO-
ro 6naroteBopuTenbHoro ¢poHaa Charities Aid Foundation.
B 2004 roay koHKypc Obln1 NpoBefeH B ABYX ropoaax —
Mockse n Capatose; B 2005 rogy KoHKypc cTan o0Lie-
POCCUMICKMM: BblIM NofdaHbl 64 3asBKM OT CTyAE€HTOB-3KO-
noros 34 By308B 13 23 pernoHos Poccun. OpraHunsaTopsl
nporpamMmsl «3koJ1ornyHbie TEXHONOMM» BUAAT CBOIO
3ajauy B NoAAepxkKe HOBbIX MAew, CTOCOBHbBIX YTyy-

LUNTb 3KOMIOMNYECKYIO CUTYaLMIO B KPYMHbIX POCCUMCKNX
ropogax. [lpoekTbl, MpeAcTaBAeHHbIE Ha PAaCCMOTPEHNE
DKCMepTHOro coBeTa Nporpammsl, Gbl11 Harpas/ieHbl Ha
peLLeHue cieayloLLMX NPaKTUYeCcKnX 3aaaq:

* 3¢ PpeKTUBHOE NCMO/b30BaHNE SHEProPeCcyPCoB Ha Nnpes-
NpUsTURX;

* CHUXEHWe BIMSHNA NPON3BOACTBA Ha cpefly 0bUTaHUS;
* 3pdeKTVBHAsA YTUAM3ALMS NMPOMBILLIEHHbIX OTXOA0B.

B 2005 roagy nobeautenamu Ctanm aBTopbl ABaaLaTvt
Hay4HO-1CCIej0BaTe/IbCKUX NPOEKTOB, NPeACTaBAAoLLe
LeCTHaALaTb BY30B 13 YeTblpHaALLAaTU PErMOHOB CTPaHbI.
MpakTryeckn Bce NpeAcTaB/IeHHbIE Ha KOHKYPC paboThbl
6blN1M BbINOHEHbI Ha BLICOKOM MPOodeccnoHaibHOM
ypoBHe. ABTOpbl N06eAMBLUNX 3aS9BOK MONYYU/IN FPAHTbI B
pasmepe 1500 gonn. CLUA Ha nccneposaHus no 3ass-

BAT Russia believes that the issue of litter is a serious
ecological problem. The company alone is not capable

of solving it because smokers themselves must take the
responsibility for their environment by properly disposing
of their cigarette butts and empty packs. (The “Consumer
Information” section of this Social Report contains more
information setting out principles of “Tobacco Etiquette”.)

@ Commitment 14: In Q4 2005, BAT Russia will
conduct consultations with NGOs and other organisations
to find out whether cigarette litter is an issue and whether
public interest advertising is an appropriate instrument to
address it. _|

a The company not only controls its manufacturing
processes in order to minimize any negative impact of BAT
Russia on the environment but also supports ecological
programmes in cities where its factories are located (see the
Relations with the Local Community chapter of this Social
Report for more information). _|

GOOD CORPORATE CONDUCT
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The Ecological Technologies Contest

a BAT Russia has provided financial support for the
EcolLogical Technologies contest since its initiation two years
ago. The contest was organised by one of the company’s
partners, the Russian Branch of the British Charities Aid
Foundation. In 2004, the contest was conducted in just
two cities, Moscow and Saratov. The contest became
nationwide in 2005: 64 applications have been submitted
by young ecologists representing 34 universities from 23
regions of Russia. The EcoLogical Technologies programme
supports new ideas for improving the ecological situation
in big cities across Russia. Projects submitted for review of
the Expert Council of the programme are aimed at finding
practical solutions for:

« efficient use of energy resources by industrial enterprises;
* reduction of industrial environmental impact;
» effective disposal of industrial waste.

In 2005 the winning entries included twenty scientific
research projects drawn from 16 universities in 14 of
Russia’s regions. Virtually all the projects submitted

met the highest professional standards. Creators of

the winning projects received grants in the amount

of US$1,500 to pursue research on their projects. The
results of their research will be published in professional
journals and distributed to commercial companies and
ecological organisations and to representatives of federal
and municipal bodies dealing with environmental issues.

83



),

<
=
]
O
o
[
=
e
=
'—
(@]
o
I
=
[
T
=
(@]
AN
o
ac
a
S
<
s
=0
(@}
O
=
4
=
0
AN
=
'—
[
o
'—
<
<
-]
<
s

=<
=
T
wl
=i
wl
o
(@)
=
o
—_
o
I
[aa]
s
b
o
=
o
o
<
o
—_
o
I
T
o
o
=<
o
o
=
o
oo
(¥a)
(@)
=
=
=
=
I
=
oo
[

COLMAJIbHBINA OTUYET 2004—-2005 | SOCIAL REPORT 2004-2005

B anpene 2005 roga craxunpoBky Ha pabpuke «bAT-flBa» npoluna
no6eanTesbHNLLA KOHKYPCa «KoJIorMyHble TEXHONOr N>

n3 flpocnasns Onbra Crapkosa. bnarogaps nporpamme Onbra
03HaKOMWACh C TeM, KaK Ha NPeanpUATAN BeAETCS IeATE/IbHOCTb
no oxpaHe TPpy/a, 3KO/I0rnK U NPOVU3BOACTBEHHOMN Ge30NacHOCTY »

In April 2005, Olga Starkova from Yaroslavl, a winner of the EcoLogical
Technologies Contest, completed her internship at the BAT-Yava factory
where she familiarized herself with the factory’s EHS practices »

NIeHHbIM TeMaM. Pe3ynsraThbl MCCNeoBaHNIN NaHNpyeTca
ony6/nKoBaTh B CreLVann3MpoBaHHbIX U3AaHNAX U pac-
NPOCTPaHUTbL Cpean NpeacTaBUTeNIen rocyAapCTBEHHbIX
N MYHMLMNA/IbHbIX OPraHOB, KOMMEPHECKMX KOMMaHWI
1 3KOJIOrNYeCcKnX opraHmsauuii. Pabotsl nobeanTeneii
MPOLLOro rofa ye NoABUANCL Ha CTPaHULLAX XypHana
«3IKOXpOHMKax». Kpome Toro, «bAT Poccus» npenoctas-
nsaet nobeanTenam KOHKYpca BO3SMOXHOCTb NPONTH
HeAeNbHYI0 CTaXXKMPOBKY Ha OAHOW 13 GpabpurK KOMMaHnK
1 NO3HaKOMUTLCA C paboToV NpeAnpUATUS, COOTBETC-
TBYIOLLIErO BbICOYANLLUM CTaHAPTaM B cpepe 3KOMormnn.
YueHble-3ko10ru 1 NpeAcTaBUTeN NPUPOACOXPAHHbIX
BEIOMCTB, KOTOpble y4aCTBOBa/IN B NMPOEKTe B KauecTse
KOHCY/ITaHTOB 1 3KCMEePTOB, NOAYEPKHYIN BaXHOCTb 1
aKTya/IbHOCTb NPOrPaMMbl U NoAAePXKa/IN A0 Aa/lbHeN-
LIero reorpaduyeckoro 1 TeMaTu4eckoro pacluMpeHns
KOHKypca. _| KoMnaHuns HamepeHa npogo/ikarh Noj-
JepxunBaTb NporpaMmmy «koJlIormyHble TeXHOMOMnK» B
2005—-2006 yyebHOM rogy.

@ O6GasarenbcrBo 15: HaunHas co 2-ro kBapTana
2005 ropa KOHKypC «KoJIorMyHble TexHoMorMm» Gyaet
NPOBOANTLCA B KPyMHENLWMX pernoHax Poccun. _|

Research summaries of last year’s winners have already
appeared in the “Ecochronicle” magazine. In addition, BAT
Russia offers the contest winners an opportunity to take

a weekly internship at one of BAT Russia’s sites and see

for themselves how the company’s operations meet the
highest international environmental standards. Ecological
scientists and representatives of environmental bodies
who participated in the programme as advisors and
experts regarded it as timely and effective and welcomed
broadening both the themes and the regional reach of the
project. _| BAT Russia intends to continue supporting the
EcoLogical Technologies programme in the academic year
2005-2006.

@ Commitment 15: Beginning with Q2 2005, the
Ecological Technologies contest will be conducted in
Russia’s largest regions. _|

L~

-

A Bbl 3HaeTe, UTo...

B 2004 rogy «BAT Poccus» Obina oTMedeHa Harpaaom 3a
«HauBbICLLIMEe JOCTUXEHUSA B 00/1aCTU SKO/IOMMYECKOM
NOJINTUKM N Ka4yecTBa» Ha KoHkypce PCIIMM «/lyyiime
poccuiickmne NpeanpuaTs».

Did you know...
In 2004, BAT Russia received an award “For Highest

Russian Enterprises contest conducted by the Russian
KUnion of Industrialists and Entrepreneurs.

Achievements in Ecological Policy and Quality” at the Best

J
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OTHOWweHue K PAaMOUHOM KOHBEHLUN
BO3 no 6opnb6e npoTuB TabGaka

0630p okMAaHUMN, BbiCKa3aHHbIX NpeAcCTaBUTEIA-
MM O6LLECTBEHHOCTHU MO [LlaHHON Teme

@ YuntbiBas BaXHOCTb NpuHATUA Poccrert PamouHom
KOHBeHLN BcemmpHoIi opraHmsaLmm 34paBooxpaHeHns
no 6opbbe NpoTnB Tabaka, NpeacTaBUTENN 00OLLLECTBEH-
HOCTV pekOMeH/10Bann KomnaHuy 6osee akTUBHO B3au-
MOAeliCTBOBaTb MO 3TOMY BOMPOCY C OpraHamu BlacTu 1,
B YacTHocTy, ¢ focyaapcreeHHo [lymori ®epepanbHoro
Cobparus Poccuiickon Pefeparm, a Takke C MEAULIMHC-
KUMU yupexaeHnsmu. _|

N3noxeHMne Nno3mumm no faHHOM Teme,
OTBETbI KOMMaHUM

«bAT Poccusa» noaaepxuBaeT B3BeleHHbIE 3aKOHOa-
Te/IbHble peLLeHns, HarnpasJ/ieHHble Ha peryiMpoBaHme
TabauHol oTpauin. PamoyHas koHseHUus BO3 no 6opbbe
npoTtus Tabaka, BCTynusLuas B cuny B pespane 2005
ropa, oXxBaTblBaeT LUIMPOKMIA CMIEKTP BOMPOCOB, CBA3aH-
HbIX C NPOW3BOACTBOM, NpoAaxein n notpebaeHnem
TabauHbIX M3aenni. KoHBeHLMSA ABNAETCH PaMOYHbIM
VNHCTPYMEHTOM, KOTOPbIV MOXET ObITb MCMO/b30BaH npa-
BUTE/IbCTBAMM OTAE/IbHbIX CTPaH, PaTMPULIMPOBABLLNX
KoHBeHLMI0, AN Toro 4Tobbl BbIpaboTaTh HaLMOHa/IbHbIE
3aKoHojaTe/IbHble Mepbl, KOTOPble, B YaCTHOCTW, MO3BOAT
60poTbCa C TakuMK NpobaeMamu, Kak KypeHue cpeam
HecoBepLUEHHONIETHNX N He3aKOHHasA TOProe/is TabayuHbl-
MU nsaennamu. «bAT Poccusax» noaaepxmBaeT ctpemsieHme
®epepanbHoro cobpaHua u MNpasuTenbcrea Poccuiickoin
®epepaumm yckopuTb patndukaumio Poccueli PamouHom
KoHBeHUun BO3 no 6opbbe npoTue Tabaka. Cneumanncrbl
KOMMaHWM FOTOBbI OKa3aTb KOHCY/IETAaLMOHHYIO MOMOLLb
nenytatam, MNpasutenbcrey Poccuiickorn Pepepaumm,
3aMHTepecoBaHHbIM MUHUCTEPCTBaM U BEAOMCTBaM B
BOMpOCax aHa/iM3a 3apybexHOro onbiTa N BO3MOXHOCTEN
BKJ1IOYEHWS MOIoXeHNI KOHBEHLMM B POCCUIACKOE 3aKOo-
HoJaTeNbCTBO, PerynpyloLLee BONpPOCkl NPOU3BOACTBA U
o6opoTa TabauHbIX N3NNI,

Company Position on the WHO Framework
Convention on Tobacco Control

Overview of Expectations Expressed
by Stakeholders

@ Because it is important that Russia adopt the WHO
Framework Convention on Tobacco Control, stakeholders
recommended that the company work more actively with
government authorities on this issue, specifically with

the State Duma of the Federal Assembly of the Russian
Federation as well as with medical institutions. _]|

Company Position and Response
to the Issue

BAT Russia supports balanced legislative decisions aimed
at regulating tobacco products. The WHO Framework
Convention on Tobacco Control, which came into force in
February 2005, embraces a wide range of issues related

to the manufacture, sale and consumption of tobacco
products. The Convention is a general guideline for tobacco
control, which allows national governments that have
ratified the Convention to determine their actual policies
for solving such issues as underage smoking prevention
and curbing illicit trade in tobacco products. BAT Russia
supports the intention of the Federal Assembly and

the Government of the Russian Federation to expedite
ratification by Russia of the WHO Framework Convention
on Tobacco Control. For both deputies of the Federal
Assembly and the Government of the Russian Federation
and its respective ministries and bodies, the company’s
specialists stand ready to provide professional advice about
international experience and about how to incorporate

the provisions of the Convention into Russian legislation
regulating tobacco production and sales.

GOOD CORPORATE CONDUCT
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COLMAJIbHBIN OTYET 20042005 | SOCIAL REPORT 2004—2005

CBoaHan TaGamua o6a3aTenbeTB, NPUHATHLIX «<BAT Poccnsa»
Mo pesyJsibTaTam BCTpeuY C NpeACTaBUTE/IAMM O0LLLeCTBEHHOCTU B paMKax
TpPeTbero LMKJa coumnanbHo oTueTHOoCcTH (2004—200S5 rr.)

06GaA3aTeNnbCTBa,

npuHUMaemblie KOMNaHuen

«BAT Poccusa» okaxeT noaaepxKy Hekommep-
Yeckol OpraHm13aLMmn B NPOBeAEHMMN KOHKYpCa
coumanbHbIx MPOeKTOB. TeMbl KOHKypca OyayT
onpeesieHbl C yY4eTOM MHEHMI 3aMHTEPECOBaHHbIX
CTOPOH, a TaK>Xe PeKOMeHJaLnin COTPYAHNKOB
KOMMaHuW.

UHAuKaTOpbI BbINOJIHEHNA
06n3aTeNbCTB

KoHKypC coLmasnbHbIX MPOEKTOB aHOH-
CMpoBaH. MIHpopmaLms 0 KOHKypce
coLmasibHbIX MPOEKTOB 1 NPOPUILHON
opraHusaumu, npvraiieHHon «bAT
Poccusa» pns ero peanmsauum, onyo-
JIMKOBaHa Ha KOpropaT1BHOM caliTe
KOMMaHUW.

Cpokun
BbINOJIHEHUS

4-11 kBapTan
2005

Pykosoactso OAO «bAT-flBa» paccMOTPUT BO3-
MOXHOCTb OCYLLIeCTB/IeHNSA, NP GUHAHCOBOM
noaaepkke KOMMaHUM, X03ANCTBEHHbIX PaboT Ha
npuaeraowmx Kk Gabpuke TEppPUTOPUAX.

XuTenm mukpopanoHa nponHpop-
MMPOBaHbl O MPUHATOM PeLLEHNN 1
CPOKax ero BbINO/IHEHWA Yepes Teppu-
TOPWAsIbHYIO OOLLMHY.

3-11 kBapTan
2005

OAO «bAT-CT®» oCyLLeCTBUT NOUCK NapTHepa cpe-
[V HEKOMMeEPYeCKNX OpraHn3aumii A nposese-
HWS KOHKypCa coLmanbHbix NpoekTos B CapaToBe B
2006 roay (Ha ocHoBaHuM orbiTa OAO «BAT-fBa» 1
B COTPYAHMYECTBE C MECTHBIMM BNACTAMM).

Mupopmaums o kputepmsx otbopa
napTHepa, a Takxe pesyssraTbl poBe-
AerHHoro B 2005 rogy novcka napTHe-
pa ony6/1MKOBaHbl Ha KOPNOPATUBHOM
caviTe KOMMaHUW.

4-11 kBapTan
2005

«bAT Poccus» onpeaenvT NpuopuTeTHbIE Hamnpas-
NleHns B 06/1aCTV coLmalibHbIX NHBECTULINA.

an/IOpVITeTH bl€ Harnpas/1€HUA 0I'Iy6-
JINKOBaHbl Ha KOPMNOPaTUBHOM cante
KOMMNaHUn.

2-n kBapTan
2005

«BAT Poccusi» onybnukyet 6polutopy «KypeHue un
3[10pPOBbE» 1 pPacnpocTpaHUT 60 ThbiC. KONUI cpean
LUINPOKOW OBLLECTBEHHOCTW B MeCTax Npojax
TabauHbIx n3aenmi B Mockse, CaHkT-leTepbypre un
Capartose.

60 TbIC. KOMWI PacNPOCTPaHEHO
cpeav WNpPOKo 06LLeCTBEHHOCTU B
MecTax Npofax TabayHbIx N3AeNni
B Mockse, CaHkT-leTepbypre n Ca-
patoBe. 3aVHTepecoBaHHble CTOPO-
Hbl MPOVHPOPMMPOBaAHbI O MeCTax
pacnpocTpaHeHus 6poLutopbl Yepes
KOPMNOPaTUBHbIN CaNT KOMMAHUW.

3-1 kBapTan
2005

«BAT Poccuns» okaxeT MOMOLLb NPO(UILHON
opraHv3aLum B paspaboTke Nporpammsl Mo
NpefoTBPALLEHMIO KypeHUs cpean GepeMeHHbIX
XeHLKH. KoMnaHusa nogaepxuT 3anyck 3Ton npo-
rpammbl B CaHkT-[NeTepOypre B KayecTBe NUIOTHO-
ro npoekTa.

Havata peanunsauma nuaoTHoro
npoekTa B CaHkT-lNeTepbypre. OTueT
0 3arlycke MUJOTHOM NPOrpaMmbl
pa3sMmeLLeH Ha KOpropaTUBHOM caiiTe
KOMMaHUW.

4-11 kBapTan
2005

«BAT Poccus» okaxeT noaaepxKy npoduabHon
opraHv3aLum B NpoBeAeHNN onpoca obLecTBeH-
HOIo MHeHWSsI, YTOObI BbISCHUTb OTHOLLEHWE NPej-
CTaBuTesIel LUMPOKOM 0BLLECTBEHHOCTU K BOMPOCY
KypeHus B 0OLLeCTBEHHbIX MeCTax 1 onpeaennTb
npriemsiemMble CNocobbl ero peLeHns.

Pe3ynbraTbl onpoca AoBesieHbl 40 CBe-
[leHVs 3anHTePeCcoBaHHbIX CTOPOH.

4-11 kBapTan
2005



Consolidated Table of Commitments Assumed by BAT Russia
in Response to External Stakeholders’ Expectations
in Cycle 3 of Social Reporting (2004—2005)

Commitments Assumed Performance
by BAT Russia Indicators
BAT Russia will provide support to an NGO in A contest among social projects is Q4 2005
conducting a contest for social projects. Topics announced. Information on social
for the contests will be determined in accordance project contest and suitable partner
with stakeholders’ expectations and employees’ invited by BAT Russia to implement it is
recommendations. placed on the corporate website.
BAT-Yava management will consider the possibility Local residents are informed about Q3 2005
of financial support for upgrading the territory the decision and the schedule for
adjacent to the factory. its implementation via the district
community.
BAT-STF will look for a partner among NGOs to Information on selection criteria for Q4 2005
conduct a contest for social projects in Saratov in partner and the results of the search
2006 (in cooperation with local authorities and conducted in 2005 are placed on the
based on BAT-Yava’s experience). corporate website.
BAT Russia will define key imperatives in the area of | Key imperatives are published on the Q2 2005
social investments. corporate website.
BAT Russia will publish the “Smoking and Health” 60,000 copies of the booklet are Q3 2005
booklet and disseminate 60,000 copies of the disseminated to the general public
booklet to the general public at points-of-sale in at points-of-sale in Moscow, St.
Moscow, St. Petersburg and Saratov. Petersburg and Saratov. Stakeholders
are told where the booklets are
available via the corporate website.
BAT Russia will support a suitable public Pilot project in St. Petersburg Q4 2005
organisation in developing a programme to is launched. The report on the
discourage smoking by expectant women. programme launch is placed on the
The company will support the launch of the corporate website.
programme as a pilot project in St. Petersburg.
BAT Russia will support a suitable organisation Results of the survey are communicated Q4 2005

in conducting a survey of the general public to
ascertain the attitude toward smoking in public
places and to decide on acceptable solutions.

to stakeholders.

CONSOLIDATED TABLE OF COMMITMENTS ASSUMED BY BAT RUSSIA
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COLMAJIbHBIN OTYET 20042005 | SOCIAL REPORT 2004—2005

CBoaHan TaGamua o6a3aTenbeTB, NPUHATHLIX «<BAT Poccnsa»
Mo pesyJsibTaTam BCTpeuY C NpeACTaBUTE/IAMM O0LLLeCTBEHHOCTU B paMKax
TpPeTbero LMKJa coumnanbHo oTueTHOoCcTH (2004—200S5 rr.)

OGnA3aTenbCcTBa, WHankaTopbl BbINOIHEHUA Cpokun
npuHMMaembie KOMMNnaHuen 06n3aTeNbCTB BbIMNOJIHEHUA
8 | «bAT Poccusi» paclumput NpoekT «TabayHbil 50 TbIC. 3K3EMMNAPOB OTKPLITOK 3-1 kBapTan
STUKET» N OKaXET MOMOLLb MPOGUIbHBIM OpraHu- | «TabauHblii STUKET» pacnpoCTpPaHeHo 2005
3aLMAaM B pacnpocTpaHeHmm 50 ThiC. 3K3eMMIAPOB | Cpeaun WMPOKOoN OOLLECTBEHHOCTU B
OTKPbITOK CPeAN LUIMPOKOW OBLLIECTBEHHOCTM B MecTax noTpebneHuns TabaduHbIx n3ae-
MecTax notpebneHus TabauHblx 3genuii B Mockse | anin B Mockse 1 CaHkT-lletepOypre.
n CaHkt-leTepbypre. 3anHTepecoBaHHbIE CTOPOHbI MPOWH-
dopmmpoBaHbl 0 MecTax pacnpocTpa-
HeHWA OTKPbITOK Yepe3 KopropaTmB-
HbI CAaT KOMMaHUN.
9 | «bAT Poccmsa» npeanoxut npeacrasutensm tabad- | lMpuHaToe pelleHne KOMNaHnm, OCHO- 4-n kBapTan
HOW OTpadiv 06CyANTb BOMPOC O CO3AaHNM BUAe- BaHHOe Ha 06Cy>x/AeHNAX Bonpoca ¢ 2005
0pO/IvKa, HarpaBJ/IEHHOrO Ha 60pb0y C KypeHnem npeacTaBUTeNIMUN TabauHOM NHAOYCT-
HeCOBEePLIEHHOETHUX, 1 ero JEMOHCTPaLIMM B pun, [OBEAEHO A0 CBEAEHUS 3anHTe-
KMHoTeaTpax. pecoBaHHbIX INLL Yepe3 KoprnopaTuBe-
HbI CAaAT KOMMaHUW.
10 | «BAT Poccus» obpatutca B O6LecTBeHHbIN COBET OTueT 0 pesysbTaTax KaMnaHUm 2- kBapTan
no npo6aeme NOAPOCTKOBOrO KypeHus ¢ npeano- npeaocrasneH ObuiectBeHHbIM Co- 2005
XeHVeM NpefoCTaBUTb OTYET O pe3ysibTaTax pek- BETOM Mo npobsieMe NoAPOCTKOBOrO
JIAMHO-MHPOPMALMOHHOW KaMMaHWK, HanpaB/eH- | KypeHus no npocbbe «bAT Poccus» n
HOW Ha MPOAABLIOB PO3HWNYHON TOProOB/IM, KOTOPAs | pasmelleH Ha KOpropaTUBHOM cainTe
nposoannack B 2004 rogy (Kon1M4ecTBo ropoaos, KOMMaHUW.
KO/IMYECTBO LUTOB U ApYyroe).
g 11 | «bAT Poccusa» npoao/ikmT noaaepkmnearh Npo- [porpammsl, Hanpae/ieHHbIe Ha 4-n kBapTan
o rpammbl, Hanpae/ieHHbIE Ha NPeAOoTBPaLLeHue npeaoTBpalLeHme NPoaaxmn TabadHbIx 2005
2 npofaxu TabayHbIx U3Aenii HeCOBEepPLLEHHONET- N3AeNNii HeCOBEPLLIEHHONETHNM,
> HMM, a TaKke y4aCTBOBaTb B OpraHu3aLunm ceMuHa- | ocyuiecrsastorcsa. MiHgopmauuma
[¥a] ~
v pOB 15 PabOTHMKOB PO3HNYHbIX CETEN M KPYITbIX | O BbIMO/IHAEMbIX MPOrpamMmmax fno
E CTO/I0B A1 NpeaCcTaBuTes1ell OpraHoB UCMONHW- npeaoTBPALLEHNIO NPOAAXN CUrapeT
o) Te/IbHOM 1 3aKoHOAaTe/IbHOW BflacTu. B pamkax HeCoBepPLUIEHHONETHUM U UX OpraHu3a-
E CEMUHAPOB 1 KPYbIX CTONIOB OyAyT 06CykaaThCs Topax ony6/MkoBaHa Ha KOpropaTWB-
=3 Takuve BOMpOChl, Kak NpefoTBpaLLleHne npoaa- HOM caWiTe KOMMaHWK.
) XM TaBayHbIX N3A€/NIN HECOBEPLUEHHONETHUM,
’CS> OTHoLUeHMe obLLecTBa k Npobieme NOAPOCTKOBOrO
= KYPEHWA 1 BO3MOXHOCTb pacLUMpeHuns reorpadum
2 pacnpocTpaHeHnsa JaHHOW NPOrpaMMbl 1 ee fasib-
= HelLero passuTus.
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Consolidated Table of Commitments Assumed by BAT Russia
in Response to External Stakeholders’ Expectations
in Cycle 3 of Social Reporting (2004—2005)

Commitments Assumed Performance Timing
by BAT Russia Indicators
8 | In Q3 2005 BAT Russia will expand the “Tobacco 50,000 copies of the fly-cards are Q3 2005
Etiquette” project and support appropriate distributed to the general public in
organisations in distributing 50,000 copies of places of consumption of tobacco
the fly-cards to the general public in places of products in Moscow and
consumption of tobacco products in Moscow and St. Petersburg. Stakeholders are told
St. Petersburg. where fly-cards are available via the
corporate website.
9 | BAT Russia will propose that industry The company’s decision on the issue Q4 2005
representatives consider producing and exhibiting based on the results of industry
in cinemas a video clip to counteract underage discussions is communicated to
smoking. stakeholders via the corporate website.
10 | BAT Russia will request that the Public Council on The report on the results of the Q2 2005
the Problem of Underage Smoking present a report | campaign is presented by the Public
on the results of the advertising campaign targeted | Council on the Problem of Underage
at retailers in 2004 (indicating the number of cities, | Smoking at the request of BAT Russia
number of billboards, etc.). and is made available on the corporate
website.
11 | BAT Russia will continue to support the Retail Retail Access Prevention Programmes Q4 2005

Access Prevention programmes and to participate
in arranging seminars for retailers and roundtables
for representatives of both the executive and
legislative bodies. The agenda of such seminars and
roundtables will include such issues as retail access
prevention, society’s attitude toward underage
smoking and opportunities for expanding the
geographic scope and content of the programme.

are implemented. Information about
USP Programmes and their organisers
is made available on the corporate
website.

CONSOLIDATED TABLE OF COMMITMENTS ASSUMED BY BAT RUSSIA
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COLMAJIbHBIN OTYET 20042005 | SOCIAL REPORT 2004—2005

CeoaHan TaGsvua 06a3aTenbCcTB, NpuHATLIX «BAT Poccna»
no pesysibTaTam BCTpeY C NpeACTaBUTENIAMMU O0OLLLECTBEHHOCTU B paMKax
TpPeTbero LMKJa coumnanbHo oTueTHOoCcTH (2004—200S5 rr.)

OGnAsaTenbCcTBa, WHankaTopbl BbINOJIHEHUA Cpokn
npuHMMaembie KOMMNnaHuen 06f3aTeNbCTB BbIMNOJIHEHUA

12 | «BAT Poccus» HanpasuT 3anpoc B LieHTp o6pasoBa- | 3anpoc 0 BO3MOXHOCTU Aa/IbHENLLEro 3-1 kBapTan
TesIbHbIX 1 COLManbHbIX NporpaMmm «Mow BbiIGop» pacnpocTpaHeHns nporpammbl «Mor 2005
0 BO3MOXHOCTV Aa/ibHeNLIero pacnpocTpaHeHuns BbIGOP» 1 06 yyacTnn B Hewt paja
nporpaMmmsl «Mow BbIGOp» 1 06 y4acTum B Hen wkon CesepHoro okpyra Mocksbl
psaaa wkon CeBepHoro okpyra MockBsbi. HanpasneH B LleHTp o6pasoBaTenb-

HbIX 1 COLManbHbIX Nporpamm «Mon
BbIOOpP». KopnopaTuBHbIN CanT KOM-
NaHUW COAPXKMUT CCbIIKY Ha MHGOPMa-
LiMIo O AasibHelLIeM pacnpocTpaHe-
HUK NporpaMmbl «MoWi BbIGOp».

13 | lNocie 3aBepLueHNA NpoekTa MOAEPHM3aLMN MHpopmaumsa o xoae npoekta Moaep- 4-n kBapTan
npounssoacTea Ha pabpuke «bAT-CTd» bynet HU3aLMmM NPOV3BOACTBA N YCTaHOBKM 2007
YCTaHOBJIEHO AOMO/IHUTE/IbHOE 060PYAOBaHNEe AN | O4MCTHOrO 0OOPYAOBaHNA JOBOAUT-

CHWXXEHWSA YPOBHSA 3amnaxa 3a npegenamu pabpu- €A [0 cBefeHna AIMUHUCTpaLmmn

k. KomnaHus 6yaet perynsapHo nHGopmMmnpoBatb ®pyH3eHckoro parioHa CapaToBa Ha

BCEX 3aMHTEPeCOBaHHbIX JIML, O XOf€e peasim3aumm cosellaHnsax CoBeTa AUPEKTOPOB

JaHHOrO NpoekTa. npeanpuaTuii ®pyH3eHcKoro parvioHa
CapartoBa ABaxAbl B rof.

14 | «bAT Poccunsi» npoBeaet psj, BCTPeY ¢ HEKOM- MHpopmaumsa o6 ntorax Bcrpey onyo- 4-11 kBapTan
MepYECKMU 1 APYTMMW OpraHM3aLuamMu, 4ToObl JIMKOBaHa Ha KOPropaT1BHOM caiTe 2005
BbIICHUTb, ABJIAIOTCA JIN MaTepPUasibHble OTXOAbl OT | KOMMaHWUW.
noTpe6seHns TabayuHbIX U3AENNIA, MO NX MHe-

HMIO, Cepbe3HOI NPOBIEMON, 1 CHUTAIOT /1N OHU
coLManbHyto pekiamy npremeMbiM Cnocobom ee
peLueHus.

15 | KoHkypc «9KoJlormyHble TexHonorum» dyaet npo- KoHkypc «3koJlornyHble TeEXHONMOrnmn» HaumnHas co
BOAMTbLCA B KPYMHENLWNX pernoHax Poccum. NPOBOAUTCA B KPYMHENLLNX PErMOHax | 2-ro KkBapTtana

Poccnmn. Mndopmaums o KoHkypce 2005 _]
perynspHO NpeaoCTaBIseTCsA 3auHTe-
pecoBaHHbLIM CTOPOHaM Yepes3 KOpro-
PaTUBHLIN CalT KOMMNAHUW.
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Consolidated Table of Commitments Assumed by BAT Russia

a<
in Response to External Stakeholders’ Expectations “g a
in Cycle 3 of Social Reporting (2004—2005) & E
2¢
|: oo
o=
Commitments Assumed Performance =S
by BAT Russia Indicators = 2
<<
12 | BAT Russia will ask the Centre for Educational The inquiry about the feasibility of Q3 2005 é §
and Social Programmes “My Choice” about the expanding the programme “My s
feasibility of expanding the educational programme | Choice” and including a number of =E
“My Choice” and including a number of schoolsin | schools located in Moscow's Northern § %
the Moscow Northern District in the programme. Administrative District is made to the = S
Centre for Educational and Social <
Programmes “My Choice”. The (@) 8
company's corporate website contains i 5_9:'
a link with information on expansion of Q E
the “My Choice” programme. o E
A
13 | After completion of the modernization project at Reports on the progress of plant Q4 2007 ﬁ °
BAT-STF, additional equipment will be installed to modernization and installation of & 2
reduce the odour released from the factory. The odour-abating equipment are delivered =
company will regularly update all interested parties | to the Administration of Saratov’s =
on the progress of the project. Frunzensky District at meetings of
the Council of Directors of enterprises
located in Saratov’s Frunzensky District
that are held twice each year.
14 | BAT Russia will conduct consultations with NGOs Information on the results of the Q4 2005
and other organisations to find out whether consultations is made available on the
cigarette litter is an issue and whether public corporate website.
interest advertising is an appropriate instrument to
address it.
15 | The Ecological Technologies contest will be The Ecological Technologies contest is Starting Q2
conducted in Russia’s largest regions. conducted in Russia’s largest regions. 2005 _|
Regularly updated information on the
contest is provided to stakeholders via
the corporate website.
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OduumanbHbIn oTyeT «blopo Beputac Pycb»
No UToram ayauTta npouecca coLmanbHOU
otyeTHOCTU «bAT Poccrsa»
Official Report of Bureau Veritas Rus
on the Verification of BAT Russia’s
Social Reporting Process

[aHHoe 3akno4eHne NoAroTOB/1EHO HE3aBUCMBIM CO-
umnanbHbiM ayamTopom 3A0 «biopo Beputac Pycb» (nanee
«blopo BepuTac»). B Hem aaetcs oueHka, Hackonbko «Co-
unanbHbiv otyeT 2004—2005» komnaHuu «bAT Poccusa» n
NeXalunii B ero OCHOBe NPOoLLecC CoLMasibHON OTYETHOCTU
COOTBETCTBYIOT NpuHLUMnam CtaHaapTa Bepupukaumnm

AA1000 AS n TpebosaHnsam CtaHgapTta npouiecca AA1000.

He3saBucumoe ayautopckoe
3aK/loueHue

Ansa: «<bputnin Amepukan To6akko Poccun»
(«BAT Poccusna»)

BBepgeHue

«btopo Beputac» npepocrasnset komnaHum «bAT Poccuns»
YU1yri 1o He3aBMCUMOMY ayauTy COLMa/IbHON OTHETHOC-
1. [laHHOe ayanTopckoe 3aktoveHme oTHocuTesA kK Coum-
anbHoMy oTueTy «bAT Poccus» 3a 2004—2005 roabl (aanee
Oryer). Moarotoska OTueTa 1 €ro coaepkaHme OTHOCATCA
K chepe OTBETCTBEHHOCTM KOMMNaHUM «bAT Poccus».

B cdpepy oTBeTcTBEHHOCTU «blopo BepuTtac» BxoauT ayamT
npoLiecca OTHETHOCTY, BK/toYas Bepuukaumio OTueTa.
AyaouT ocyLuecTBas/ca B nepuog, ¢ noHa 2004 no nioHb
2005 ropa.

OGnrem ayauTa

Pamkn 1 metop Halen paboTbl Oblv onpeaeseHbl nocaie
o6cyxaeHna nx ¢ «<bAT Poccnsa» 1 3akntovanmce B aienyto-
LLLEeM:

* Bepnuumposarb OTHeT Ha OCHOBE MPUHLMMOB CTaH-
napta AA1000 AS: 3HaummocTb, MonHoTa nHdopmavmm
n PearnpoBsaHue;

* [lpepocTaBnTb TPY YPOBHS BepudUKaLmm — «yryoneH-
Hasi», «<MO3NTMBHas» N «Oa3oBas»;

This Assurance Statement is by CJSC Bureau Veritas Rus
(hereinafter “Bureau Veritas”). It provides an assessment of
compliance of the British American Tobacco Russia 2004—
2005 Social Report and of the underlying social reporting
process with the requirements of the AA1000 AS Standard
and of the AAT000 Assurance Standard.

Independent Assurance
Statement

To: British American Tobacco Russia
(BAT Russia)

Introduction

Bureau Veritas provides independent assurance services

to BAT Russia. This Assurance Statement applies to the
British American Tobacco Russia 2004—-2005 Social Report
(hereinafter “Social Report”). The preparation of the Social
Report and its content is the responsibility of BAT Russia.
The responsibility of Bureau Veritas is to provide assurance
of the reporting process, including verification of the Social
Report. The assurance was performed from June 2004
through June 2005.

Scope of the Assurance

The scope and method of our work were determined
through discussion of them with BAT Russia and are as
follows:

* To provide assurance of the Social Report based on the
AA1000 AS principles: materiality, completeness, and
responsiveness;

* To provide three levels of assurance—advanced, positive,
and basic;



* [IpoBeCTM OLIeHKY COOTBETCTBMSA NpoLLecca CoLManbHOM
oTyeTHOCTV TpebosaHuam CtaHaapTta AAT000;

e latb KOMMEHTapumn No oCyLLeCcTB/IEHUIO NMpoLiecca coun-
aNnbHOM OTYETHOCTWY,

* [laTb pekomMeHAaunm no JasnbHenLemMy yy4LueHmIo
npotiecca.

MeToab! ayauTta

MposeaeHne cobeceaoBaHMI C PyKOBOACTBOM, MeHe[-
Xepamu 1 CoTpyAHMKaMmn komnaHunm «bAT Poccus».
MpucyTcTBre Ha ceccnax Juanoros 1 n 2 komnaHum

C 3aMHTepPeCcoBaHHbIMU CTOPOHaMM, COCTOSIBLUMXCS B
2004—2005 rr. B Mockse, CaHkT-lNeTepbypre n Capatose.
M3yyeHure cnctem MeHeaXMeHTa KauecTBa, OXpaHbl TPyAa
1 OKpYy>atoLLLen cpeabl B paMKkax cepTUdUKaLIMOHHOro
ayavTa MHTErpupoOBaHHOW CUCTEMbl MeHeaXMeHTa «bAT
Poccns» Ha cooTBetcTBMe CtaHpapTam 1SO 9001, ISO
14001, OHSAS 18001. AHanM3 JOKYMEHTOB KOMMaHN

Mo COLMaNbHOM OTYETHOCTU. VI3yyeHune pestome ceccui
[IMasoroB, NOArOTOB/IEHHbIX HE3aBUCUMbIM pacnanTarto-
POM «AreHTCTBO coLmanbHol MHPopmaumm» («ACK»).
M3yyeHre MHeHVA 3anHTEePeCOBaHHbIX CTOPOH O MpoLiecce
COLMaNnbHOM OTYETHOCTM KoMNaHun. O6CyxaeHne NH-
dopmaLmm no coumanbHOM OTHETHOCTU € 3aNHTEPEeCOBaH-
HbIMW CTOPOHaMK /19 MPOBEPKM ee AOCTOBEPHOCTH, rae
3TO Heo6x0AMMO. V3yueHune nHpopmaLmm, UMeroLLencs
Ha canTtax «bAT Poccunsi» 1 TpeTbux nL, KacaroLLencs
[eATeNIbHOCTM KOMMaHUK B 06/1aCTU COLMA/IbHOW OTHET-
HocTu. MNpoBepka BbIOOPOK AaHHBIX. AHa/IM3 COOTBETCTBUSA
npoviecca oT4eTHOCTM TpeboBaHMAM cTaHaapTa AAT1000 un
€ro Ko/IM4eCTBEHHas OLieHKa NP1 NOMOLLM ayAUTOPCKOWN
mMeToaunku «biopo Beputac» VeriSEAARO. AHanu3 nHdop-
mauum B OTyeTe Ha cooTBeTCTBUE NpuHUMnam CtaHaapTta
AAT000 AS.

OrpaHnueHuns

Cnepyiolas MHGopMaLMa HAX0AUTCS 3a paMKaMiy Hallew
paboTbl, 1 MO Hel BepupunKaumna He NPOBOAMIACH:

* Inpopmauma o AeaTeNbHOCTH, KOTopas BbIXOAUT 3a Bpe-
MeHHbIe PaMKM TeKyLLero Lmk/ia CoLMaibHON OTHETHOC-
TW, oxBaTblBatoLLEero nepuop ¢ noHs 2004 roga no MoHb
2005 ropa, 3a nckoyeHnem «O6Lero o63opa NepBoro
1 BTOPOTO LMKJIOB COLMAIbHOM OT4eTHOCTU» ([NaBa 3)

n «CBoAHbIX TabnuL, 0653aTe/IbCTB, B3ATbIX MO UTOram
umkna 1 n umkna 2» (cm. Mpun. 5);

* 3asB/1eHNA, BblpaXartoLme MHeHUs, yoexaeHnsa nim
HamepeHus «bAT Poccusi» npeanpuHATL Kakne-nnbo
fencrens B Byayliem;

* To assess compliance of the social reporting process with
the AA1000 Standard;

* To provide commentaries on the implementation of the
social reporting process;

* To provide recommendations for further improvements.

Methods of Assurance

Interviews with the Top Team, management and
employees of BAT Russia. Attendance at sessions

of Dialogue 1 and Dialogue 2 between BAT Russia and
stakeholders held in Moscow, St. Petersburg and Saratov.
Review of systems for quality and EHS management as
part of the certification audit of BAT Russia’s integrated
management system to verify compliance with the
standards 1SO 9001, I1SO 14001, and OHSAS 18001.
Analysis of social reporting documents. Review of
transcripts of the Dialogues prepared by an independent
facilitator, the Agency for Social Information (ASI). Study of
stakeholder opinions about the BAT Russia social reporting
process. Discussion of information on social reporting with
stakeholders to verify its validity where necessary. Study

of information on BAT Russia’s activities related to social
reporting on the websites of BAT Russia and of third parties.
Verification of data samples. Analysis of compliance of the
reporting process with the AA1000 Standard together
with its quantitative evaluation through the Bureau Veritas
assessment tool VeriSEAAR®. Analysis of compliance of
information in the Social Report with the AA1000 Assurance
Standard.

Exclusions from the Scope of Our Work

Excluded from the scope of our work is information
relating to:

* Activities outside of the current social reporting period of
June 2004-June 2005 with the exception of the “Overview
of Previous Cycles of BAT Russia’s Social Reporting
Process” (Chapter 3) and the table “Consolidated Tables
of Commitments Assumed by BAT Russia as a Result of
Cycle 1 and 2 of Social Reporting” (see Attachment 5);

» Statements expressing opinions, beliefs or intentions of
BAT Russia to perform certain activities in the future;
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* [Mpnnoxenns k Otuety «O630p KpPUTEPUEB OLLEHKM
3$PeKTUBHOCTM NPOrpamMm no NpeaoTBPaLLeHNIo
KypeHUs cpefu HeCOBEPLUEHHONETHUX», «[1pnopuTeT-
Hble HanpasieHna «bAT Poccnsa» B obnactu coumasnbHbix
UHBECTULNN».

OcHOBa Hallero MHeHUs

Havwueri Lienbio 6bi710 NpeocTaBieHne 000CHOBaHHOW, HO
He abconoTHOM BepudmKkaLmn. Mbl nonaraem, 4To gaH-
Hble, coBpaHHbIe B npoLiecce paboTbl, BbINOIHEHHOM yKa-
3aHHbIMU BbllLe METOJaMM B 0003HaYEHHbIX BblLLIE PaMKaXx,
ABAIOTCA JOCTATOYHOM OCHOBOW AJ151 HALLMX BbIBOAOB.
Mel nonaranncb Ha MHoOpPMaLMIO, NPeAOCTaB/IEHHYIO HaM
B npoLiecce BepupukaLmnm meHeaxmeHTom «bAT Poccmsa»
N He3aBNCMMBbIM GacMIMTAaTOPOM MpoLiecca CoLmanbHOM
oTtyeTHoCTU «ACW». B OTHOLLEHUM YnCIoBON MHPOpMaLMK
Mbl HE CHUTaeM MpPoBeeHHYI0 paboTy AOCTaTO4HOW AJ1A
TOro, 4TOObI BbIABUTb HETOYHbIE CBEAEHUS.

Hawe mHeHme
Mbl cumTaem, 4to

¢ «CoumanbHbiv ot4yeT 2004—2005» B Lie/IoM afieKBaTHO
oTpaxaeT OCHOBHYIO AesATe/IbHOCTb «BbAT Poccns» B
cdepe KoprnopaT1BHOM COLMaNbHON OTBETCTBEHHOCTH 3a
nepuog, ¢ nioHa 2004 roaga no mioHb 2005 roaa;

* OTYeT N3N0XEH B ACHON M NMOHATHOW popme 1 NHPopMma-
TUBeH;

* ndpopmaumsa B OTyeTe B 3HA4MTE/IbHOMN CTEMNEHU OTBe-
YaeT npuHumMnam ctaHgapta AAT000 AS;

* [lestenbHoCTb «BAT Poccusi» no yuety, ayanTy v otyeT-
HOCTW B cdepe KOPrnopaTUBHOWM COLMaNbHOM OTHETHOC-
TN B LLe/IOM COOTBETCTBYET OCHOBHbIM TPeOOBaHNAM
craHpapta AAT000;

* «bAT Poccusi» pacrionaraet BO3MOXHOCTSIMU A1 TOTO,
YTO6bI MAEHTUOULMPOBATL COLIMAIbHbIE acMeKThl,
MOHMMaTb VX U YNPaBAATb OTHOCALLMMMUCS K HAM MNPO-
LLleccamu, a Takxe [/11 Toro, YToGbl MOHUMATb OXMAaHMA
3aMHTepeCcoBaHHbIX CTOPOH B OTHOLLEHWM 3TUX acrekToB
1 pearmpoBaTtb Ha 3TV OXUAaHWS.

CorsiacopaHHOCTb OTHETa C NIPUHLUNaMy
AA1000 AS

3HauMMoCTb NpeAcTaBJ/ieHHOW uHGopmaLmn
OTueT 3Ha4YMM [/1 3aMHTEPECOBaHHbIX CTOPOH, MOCKO/bKY
* COflePkUT pa3BepHyTble OTBETbI U 00s3aTeNIbCTBa

KOMMNaHWn No npeasioxeHnsam, BbiCkasaHHbIM 1 JOKY-
MEHTUPOBAHHbIM B XOA€ AEBATU ceccunm ,El,l/lanora 1,

* Attachments to the Social Report: “Criteria for Measuring
the Effectiveness of Underage Smoking Prevention
Programmes” and “BAT Russia’s Key Imperatives in the
Area of Social Investments”.

Basis of our opinion

Our purpose was to provide substantiated, rather than
absolute, assurance. We believe that data collected in

the course of this assurance process using the methods
described above provides a sufficient foundation for our
conclusions. We have relied on information provided to us
during the assurance process by BAT Russia’s management
and by the independent social reporting facilitator, the
Agency for Social Information. We do not consider the work
performed sufficient to identify inaccuracies in statistical
information.

Our opinion
We believe that:

* The Social Report 2004-2005 as a whole provides an
adequate representation of BAT Russia’s key activities
concerning corporate social responsibility during the
period of June 2004 through June 2005;

* The Social Report is presented in a clear and
comprehensible form and is informative;

* Information in the Social Report complies with AAT000 AS
to a significant degree;

* BAT Russia’s processes of accountability, assurance and
reporting concerning corporate social responsibility on
the whole comply with AA1000;

* BAT Russia has the capability to identify social issues,
to understand them and to manage related processes,
as well as the capability to understand stakeholder
expectations related to those issues and respond to them.

Compliance of the Social Report with the
AA1000 AS Principles

Materiality
The Social Report is material for stakeholders because:
* It contains detailed responses and commitments made

by the company concerning expectations articulated and
recorded during nine sessions of Dialogue 1 conducted



nposepeHHbIx B Mockse, CaHkT-lNeTepOypre 1 CapaTose.
MpennoxeHnsa oxBaTbiBAOT 9 MAEHTUPULINPOBAHHbIX
HanpaseHNIN COLNaNbHOM OTYETHOCTU, BKIOHAIOLLMX
18 Tem. Bcero nogaHo cabiwe 230 npeanoxeHnin;

* packpbIBaeT TOT BKNA/, KOTOPbIA KOMMNaHWA BHOCUT B
peLLeHre CoLabHbIX 1 3KOJIOrMHYeCKmNX 3aaa4, CBA3aH-
HbIX CO CneLndrKon Taba4yHON NPOMBILLIEHHOCTN U ee
NPoAYKLMM, a TaKKe HYXAamMu rpaxaaHCKkoro obLecTsa,
B 4aCTHOCTK, B ropojax, rae Haxoaatcsa Gpabpuku n opu-
Cbl KOMMaHWY;

* NpefocTaBnseT MHGopmMaLmMio 0 COOMIOAEHNN KOMMAHN-
€l POCCUNCKOro 3aKOHOAaTe/IbCTBA, HOPMATUBHbIX aKTOB
1 OTpacieBbix CTaHAAPTOB /19 TabauyHON NHAYCTPUY,
MexXAyHapOHbIX CTaHAAPTOB M COBCTBEHHOMO KOAEKCa
MO OTBETCTBEHHOMY MapKETUHTY TaBayHbIX N3AENNIA.

MonHoTa npeacrasneHHon nHpopmauumn

* OT4eT NpenoCcTaB/feT NO/HbIV 0630p NPeAsIOXeHNI
3aMHTepecoBaHHbIX CTOPOH M OTBETOB Ha HNUX KOMMAHWMK,
BbICKa3aHHbIX U JOKYMEHTMPOBAHHbIX B X0Ofe CeMHaj-
uatu ceccnn nanoros 1 mn 2, npoeeaeHHbIx B MOCKBe,
CaHkT-lNeTepbypre n Capatose.

* OTyet cogepxnT nHdpopmavmio 3a 2004 rop, no sKkoso-
rMYeCKUM MHAMKATOPaM, PEKOMEHA0BAHHbLIM B paMKax
[no6anbHo MHULMATMBbI MO OTYETHOCTU.

* OTYeT BK/TIOYAET OL|eHKY COOTBETCTBMSA 3aKoHOAATe 1b-
HbIM 1 ApyrM TpeboBaHMAM, OTHOCALLMMCS K NPOJYyK-
LMW, MapKETUHIY 1 OXpaHe OKPYXKaloLLein cpefbl.

* OTYeT HEMoJIOH B OTHOLLEHNN I/IHq)OpMaLI,I/IVI 006 OCHOB-
HbIX MOKa3aTensx B 06/1aCTU colurasbHOM OTYETHOCTYU U
X AMHaAMUKN.

* OTYeT He faeT oLieHKY 3PPEeKTUBHOCTN COLMANbHBIX
nporpamMmm, noaaepxuBaeMblx KOMMNaHWew.

PearnpoBaHue Ha NpeAsIOKEHUA
3aMHTEpPeCcOBaHHbIX CTOPOH

* [I[poAeMOHCTPUPOBaHO NPOBEAEHNEM BOCbMI CECCUI
Iwnanora 2 (2005 r.) ¢ 3anHTepecoBaHHbIMUN CTOPOHAMM
B Mockse, CaHkT-lleTepOypre n CapaTtoBe C Liefiblo npes-
CTaBUTb OTBET KOMMaHWUW Ha NPeL/IoXeHWS, BbICKa3aH-
Hble B xoae Aunanora 1 (2004 r.).

* OTpaxeHo B 15 coLmanbHbix 06513aTe/1bCTBax KOMMaHUM
Ha 2005—2007 rr., NPUHATbLIX N0 NPeAIOKEHNAM 3anHTe-
pecoBaHHbIX CTOPOH.

* OTpaxeHO B apryMeHTUPOBAHHbIX Pa3bACHEHNSAX
KOMMaHWM B OTHOLLEHUW NPeAJIOKEHUN 3anHTepe-
COBaHHbIX CTOPOH, MO KOTOPbIM KOMMAHWNS He MOXeT

in Moscow, St. Petersburg and Saratov. The expectations
pertain to 9 identified areas of social reporting that include
18 topics. A total of 230 expectations were articulated;

* It describes the company’s contribution to the resolution
of social, ethical and ecological issues specific to the
tobacco industry and its products, and its response to the
needs of civil society, particularly in locations where the
company operates;

* It provides information on the company’s compliance
with Russian laws, regulations and the industrial standards
of the tobacco industry, as well as with international
standards and with the company’s own Code of
Responsible Marketing of Tobacco Products.

Completeness

* The Social Report provides a complete overview of
stakeholder expectations and of the company’s responses
articulated and recorded during 17 sessions of Dialogues
1 and 2 conducted in Moscow, St. Petersburg and Saratov.

* The Social Report contains information on ecological
indicators for 2004 as recommended by the Global
Reporting Initiative.

* The Social Report includes an assessment of compliance
with legal and other requirements for production,
marketing and environmental protection.

* The Social Report is incomplete as regards information on
key social reporting indicators and their dynamics.

* The Social Report does not evaluate the effectiveness of
social programmes supported by the company.

Responsiveness

* Responsiveness has been demonstrated by conducting
eight sessions of Dialogue 2 (2005) with stakeholders in
Moscow, St. Petersburg, and Saratov in order to present
the company’s response to expectations articulated
during Dialogue 1 (2004).

* Responsiveness has been reflected in 15 social
commitments accepted by the company for the years
2005-2007 following expectations voiced by stakeholders.

* Responsiveness has been shown through substantiated
explanations made by the company concerning those
stakeholder expectations toward which the company is
unable to make a commitment. It has been noted that
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MPUHSTbL COLMasIbHBIX 06513aTeNIbcTB. OTMEUYeHO, YTO Mo
pany NPeaoXeHNA MeponpUSTUS yxe NpoBeAeHbl Un
NPOBOAATCH.

® OTpa)KEHO B CBeAEHNAX O BbINOJIHEHUN COLlNATbHbIX
o0n3aTenbCTB KOMMaHUW, NPUHATbIX B N€PBOM U BTOPOM
LMKax OTYHETHOCTW.

* OT4eT He NpefoCTaB/IsfeT CBeAeHWI 00 OT3blBax 3auHTe-
pecoBaHHbIX CTOPOH Ha OTyeTbl NpeAblAyLLMX LIUK/IOB.

* OTyeT He BK/tOYAET GpopMy 0OpaTHON CBA3M C 3auHTepe-
COBaHHbIMU CTOPOHAMMU.

OLeHKa COOTBETCTBUSA NpoLiecca TpeGoBaHNAM
cranpapra AA1000

MpviBeneHHble HUXe Anarpammbl (cTp. 100-101) nanioc-
TPUPYIOT OLIEHKY COOTBETCTBMSA NPOLeCcca CoLMasbHOM
otyeTHocTM CtaHaapTty AAT1000 ans kaxaoro us Tpex
3TaroB MOJIHOrO Likna otyeTHocTy ([0 Auanora, [inanor,
nocne [lnanora) n ans kaxaoro u3 12 waros npotiecca
cornacHo Cranaapty AA1000. OueHka nposoansiach no
metoauke VeriSEAARO. B Lienom, creneHb COOTBETCTBUSA
TpeboBaHmam CTaHAapTa Oblna BbICOKOM Ha Kax oM 3Tarne
M KaX oM Luare.

Kommeu‘rapuu MO OTUETHOCTM U ayaAuTy

OCHOBHble MOMEHTBI, BbISIB/IEHHbIE B XOA€e Haluel paboThl
Mo ayauTy npoLiecca coLmaibHOM OTYETHOCTU
«BAT Poccusa» 2004—2005 rr.:

* HenpepbiBHOE ynyulieHue: Mo cpaBHeHMIO ¢ npeabl-
Aywmmn umknamm otyetHoctr 2001-2002 n 2002—
2003 rr. B TpeTbeM umkne 2004-2005 rr. nporsoLuno
pacLuMpeHne pamok CoLnanbHOM OTYETHOCTU: COCTOS-
NMCb lnanoru ¢ coTpyaHMKaMu KoMnaHmm, 1 bl Bbiny-
LeH otaenbHbii «CouuanbHbii otdeT 2004—2005 ana
COTPYLHUKOB», KOTOPbIV SIBASIETCA COCTaBHOW YaCTblo
Otyeta 2004—-2005 rr.

* [MPUHLMN «MCHeprbIBaIOLLErO OTPaXKeHs CyLLEeCTBYIO-
WX MHEHWIA»: BbiGop rpynn 3anHTepecoBaHHbIX CTOPOH,
1x BOBJlIeUeHWe B NpoLiecc Yepes [lnanorun, oTkpbiTas
OTYETHOCTb KOMMaHUK O CBOUX PELLEHUSX B 3HAYNTE b-
HOIA CTeneHn OTBEeYaloT K/II04EBOMY MPUHLIMIY KOpropa-
TUBHOW COLIMaNbHON OTHETHOCTM <yYUTbIBaTb MHTEPECHI
BCEX CTOPOH».

* MHeHue I'IpeD,CTaBMTeneVI 3aNHTEPECOBAHHbIX CTOPOH:
«[Ananorun aensioTca 3¢¢8KTVIBHbIM MeXaHM3MOM UpaeH-
TVI(I)VIKaLI,VIVI 1 peannsaumnin Hamx I'Ipe,EU'IO)KeHI/II7I>>.

* YTouHeHue LeHHocTel: OcHOBHble yoexaeHns (LeHHOC-
TW) KOMMNaHUK Ha [lnanorax He yTOYHAINCh, NMOCKOSbKY

certain expectations are already being answered through
events already conducted or being conducted.

* Responsiveness has been demonstrated through
presentation of data on the implementation of social
commitments accepted during the 1st and 2nd reporting
cycles.

* The Social Report does not include information about
stakeholder responses to Social Reports from previous
cycles.

* The Social Report does not include a form for stakeholder
feedback.

Assessment of Compliance with AA1000

The diagrams below (pp. 100-101) illustrate the assessment
for the social reporting processes of their compliance with
AAT000 for each of the three stages of a full reporting cycle
(Before Dialogue, During Dialogue and After Dialogue)

and for each of the twelve AAT1000 process steps. The
assessment was made using the VeriSEAARO tool. In
general, the compliance level at each stage and step was
high.

Commentary on Reporting and Assurance

In the course of our assurance work for the BAT Russia
2004-2005 Social Report, we have identified the following
key points:

* Continual improvement: Compared to the previous
reporting cycles from 2001-2002 and 2002—-2003, BAT
Russia has expanded the scope of its social reporting
during the third cycle in 2004-2005 by conducting
dialogues with the staff of the company and publishing
a separate Social Report for Employees, which is a part of
the BAT Russia 2004—2005 Social Report.

* Inclusivity: Selection of stakeholder groups, their inclusion
in the process through dialogues, and the company’s
transparent reporting of its decisions comply to a
significant extent with the key principle of corporate social
responsibility—“including interests of all parties”.

* Stakeholder opinion: “Dialogues are an effective
mechanism for identifying and implementing our
expectations.”

* Adjustment of values: The Core Beliefs (values) of the
company were not adjusted as stakeholder expectations
did not go beyond those Beliefs.



Mpe/IoXeHNs 3aMHTEPECOBAHHbIX CTOPOH HE BbIXOAMIIVN
3a paMKm 3TUx YoexaeHun.

* laeHTUMKaLmMa NHANKATOPOB COLNasIbHOM OTYETHOC-
Tw: Ha [lnanorax paccMaTpuBanunch rMasHbIM 06pasom
WNHAMKATOPbI BbINOMIHEHNSA COLIMAJIbHbIX 00A3aTe/bCTB.

* OTYETHOCTb: YTy4LUIMINCL CUCTEMbI U NPOLIECCHI, J1e-
Xallye B OCHOBE COLMaIbHOM OTHETHOCTU, UX B3aUMO-
AENCTBME C NPOoLLeCCammn UHTErPUPOBAHHON CUCTEMBI
MeHeXKMEeHTa KauecTBa, OXpaHbl TPyAa U OKpyXatoLLen
cpeapl.

e loctynHocTb: Sk3emMnnapbl «CoLnanbHOro otyeTa
2002-2003» n «CoupmanbHoro otyeta 2004—-2005 ans
COTPYAHMKOB» OblIM NPefoCTaB/IeHbl BCEM YHYaCTHUKaM
LOwnanoros.

* Gacunutaumsa: CepbesHas MOAroTOBUTENIbHas paboTa n
dacmnunTaLma mManoros Ha BbICOKOM NPOQpeccroHalb-
HOM YPOBHe, NpoBeeHHas «AreHTCTBOM CoLMalibHON
NHPOPMALMUN», 3HAUNUTEIbHO YCUSTUAN MPAKTUYECKYIO
3HaYMMOCTb NasoroB.

OGnacTu Ana AanbHeNLIEro yayylueHus
CoLMaJIbHOM OTUETHOCTU

e Cucrematmsaums VIHq)OpMaLI,l/Il/I O coumalibHbIX, SKOHO-
MUNYECKUX N 3KO/IOTMYECKUX MNMOoKasaTe1ax KOMMNaHNM 1 nx
ANHAMUKE;

* OnpepgeneHve cTpaterum 1 oueHka 3GpPeKTMBHOCTU
CoLUManbHbIX NPOrpamMm 1 NPOEKTOB KOMMaHWY;

* Y4eT MHeHUI Apyrux 3avHTepecoBaHHbIX CTOPOH, Hanpu-
Mep, PO3HUYHBIX MPOAABLIOB 1 NOoTpebuTener TabayHom
npoayKumu;

* PaclumpeHue reorpapuyeckmx rpaHuL, npoLiecca oT4eT-
HoCTW;

* OTpakeHue B OTyeTe TekyLLero LiMkia KOMMeHTapreB
3aMHTepecoBaHHbIX CTOPOH Mo OTueTy(am) NpeablayLie-
ro uukna.

3anBnenue «Blopo Bepurac» 0 He3aBUCUMOCTH,
HENpPeAB3ATOCTU U KOMIMETEHTHOCTH

«Bbtopo Beputac» — 370 He3aBMcMMan npodeccnoHanbHas
KOMMaHuA, CNeLMannsnpytowascs Ha NnpeaocTaBieHnn
ycnyr B 06nactv MeHeAxXMeHTa KadecTsa, 6e30nacHoCTL,
3KOIOMMN U COoLMabHOM OTBETCTBEHHOCTU. bonee 180 net
KOMMaHWsa npeasiaraeT ycuyru no He3aBUCMMOMY ayAnUTY
(Bepudukaumm), a ee rogosoii o6opoT B 2004 roay npeBbi-
cun 1,4 munnvapaa espo.

* Identification of social responsibility indicators: During the
dialogues, attention was directed principally to indicators
for the implementation of social commitments.

* Reporting: Underlying systems and processes of social
reporting have improved, as has their interaction with
processes of integrated quality management systems,
health and safety, and environmental protection.

* Accessibility: Copies of the 2002—2003 Social Report
and the 2004-2005 Social Report for Employees were
provided to all participants in the dialogues.

* Facilitation: During the dialogue sessions, the Agency
for Social Information provided significant preparatory
work and facilitation at a high professional level which
contributed greatly to the practical value of the dialogues.

Areas for Ongoing Improvement of Social
Reporting

* Systematization of information on social, economic
and ecological indicators of the company and on their
dynamics;

* Identification of a strategy for and evaluation of the
effectiveness of the company’s social programmes and
projects;

* Inclusion of opinions from other stakeholders, for instance,
retailers and consumers of tobacco products;

* Expansion of the geographic scope of the reporting
process;

* Publication of stakeholder commentaries on previous
Social Report(s) in the current Social Report.

Bureau Veritas Statement of Independence,
Impartiality and Competence

Bureau Veritas is an independent professional service
company that specializes in Quality, Health, Safety, Social
and Environmental management with over 180 years of
experience in independent assurance services and annual
revenues of over 1.4 billion Euros in 2004.
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«blopo BepuTac» BefieT CBOIO [1eAiTe/IbHOCTb BO BCEX CBOMX
noapas/feneHnsx B COOTBETCTBUM C DTUYECKMM KOAEKCOM.
Bce coTpyaHVKM KOMMaHUM NPUAEPKMBAIOTCS BbICOKMX
3TUYECKNX CTaHAAPTOB B CBOEN NOBCeAHEBHON paboTe.
«blopo BepuTac» npunaraet Bce ycunus, 4tobbl He AoMyc-
TUTb KOHP/IVIKTa MHTEPECOB.

«blopo BepuTac» nmeeT koMaHAy ayAUTOPOB, BbIMOHS-
IOLLMX YTy MO BepudrKaLmm coLmanbHbIX OTHETOB U
obnagarLLmnx o6LLNPHBLIM OMbITOM B 061aCTN OLLEHKM Co-
OTBETCTBMA MHGOPMALLMK, CUCTEM 1 MPOLLECCOB B 06/1aCTH
KayecTBa, NPOMBbILLIEHHOW 6€30MacHOCTU, IKO0TUU 1
couuanbHOM oTBETCTBEHHOCTU. COBMECTHbIV OMbIT Y/1e-
HOB KOMaH/bl B 3To 06n1acTn HacuuTbiBaeT 6onee 10 neT.
Bce OHM XOpPOLLO 3HAKOMBI C Ty4LLIMM MUPOBbLIM OMbITOM B
o6nacTu ayamTa n oLeHKM COOTBETCTBMS KOPMOPaTUBHOM
CcoLManbHOM OTYETHOCTU.

«bropo Beputac» oprumanbHO 3asBASET, YTO HacTosALLee
3aK/loueHmne CoaepXnT HE3aBUCUMYIO OLIeHKY COLMabHO-
ro ayautopa (ayAuT «TPeTbei» CTOPOHbI).

«blopo Beputac» He MMeeT HMKaKNX 3HaYMMbIX U KOMMep-
YecKkMx MHTepecoB B AeATenibHOCTU «BAT Poccus»
33 UCKJ/II0YEHMEM NPefoCTaBAeHHbIX YTy Mo ayauTy.

3A0 «Bbropo Beputac Pycb»
15 monna 2005 ropa

CreneHb cooTBeTCcTBUA cTaHAaapTty AA1000.

Bureau Veritas has implemented a Code of Ethics
throughout the organisation which is intended to ensure
that all its staff maintain high ethical standards in their day-
to-day business activities; we are particularly vigilant in the
prevention of conflict of interest.

Bureau Veritas assurance team members have extensive
experience in conducting assurance with respect to
environmental, social, ethical, health and safety, quality
control information, and systems and processes; they
have over 10 years combined experience in this field and
excellent understanding of best practices in Corporate
Responsibility reporting and assurance.

Bureau Veritas testifies that this Assurance Statement
contains an independent evaluation by a social assuror
(third party assurance).

Bureau Veritas has no commercial or other significant
interest in the operation of BAT Russia aside from assurance
services.

CJSC Bureau Veritas Rus
June 15, 2005

Moka3saTesin Tpex 3TanoB npoLecca (cpeAHUA Noka3aTenb 92%) *
Degree of Compliance with AA1000. Indicators of Three Process Stages (92% average) *

| Omamuno
C= ¢ 50 = ]
Advanced 85 88 92
L 91 93
Xopouo 68
Good 56
50
YnoBneTsoputenibHO
Average
28
23
HeynoenersoputenbHo
Poor
Stan 1: Jtan 2: Jtan 3:
[o ananora LOwnanor [Mocne auanora
Stage 1: Stage 2: Stage 3:
Before Dialogue Stakeholder Dialogue After Dialogue

* KoMmMeHTapuit k AvarpamMmam cm. Ha cTp. 98 (OueHka coOTBETCTBMA npoLiecca TpeGoBaHuAM ctaHfapTa AA 1000)

* For comments on the diagrammes, please refer to p. 98 (Assessment of Compliance with AA 1000)
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Process Indicators by Step
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CreneHb cooTBeTCTBMA cTaHaapTy AA1000
Degree of compliance with AA1000

Mnanuposanune

1 — Onpepnenervie 0653aTeNIbCTB U yNpPaBIeHYeCcKnX
npouenyp

2 —NpeHtTndurkaumns npeacraBmTenein ooLLecTBEHHOCTH

3 — OnpeaeneHve/nepecmMoTp LieHHOCTel

OTUETHOCTb

4 — N\peHTnduKaLma akTyasbHbIX BONPOCOB

5 — OnpepaeneHve pamok npotecca

6 — YCTaHOB/IEHVE MHAMKATOPOB

7 — C6op nHpopmaumm

8 — AHanu3 nHpopmau M, NOCTaHOBKA Lies1en 1 paspa-
60Tka NnyiaHa yCoBepLIEHCTBOBAHUSA AeATe/IbHOCTH

Moparoroska oTueTa M NpoBeAeHue ayaAuTa
9 —MNoaroToska oTyeTa
10 — AyanTopckmi otyeT

11 — PacnpocTpaHeHue oTyeTa n c6op KOMMeHTapueB

Buenpeuue COI.lVIaJ'IbHOﬁ OTUETHOCTM
B MOBCe/HEBHYIO MPAaKTUKy opraHusauum

12 — Pa3paboTka n BHeApeHWe npoLeayp

T T T T 1
60% 70% 80% 90% 100%

Planning

1 — Establish commitments and governance
procedures

2 —Identify stakeholders

3 — Define/review values

Accounting

4 — Identify issues

5 — Determine process scope

6 — Identify indicators

7 — Collect information

8 — Analyse information, set targets and develop
improvement plan

Auditing and Reporting

9 — Prepare report

10 — Audit report

11 — Communicate report and obtain feedback

Embedding

12 — Establish and embed systems

BAT RUSSIA’S SOCIAL REPORTING PROCESS
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K COLUWMAJIbHOMY
OTYHETY

Fnasa VI. Chapter VI.
Mpunoxenuns Appendices
o O630p kpuTepures oLeHKN 3GPEKTUBHOCTU o Criteria for Measuring
nporpamm no npeAoTBpaLLeHnIo the Effectiveness of Underage
KYpPeHUNs Cpeamn HECOBEPLIEHHOIETHUX Smoking Prevention Programmes
¢ MNpuoputeTHble HanpasneHns «bAT Poccusa» © BAT Russia’s Key Imperatives in the Area
B 00/1aCTU COLMa/IbHbIX MHBECTULUIA of Social Investments
o [JeatenbHocTb «bAT Poccma» no yctaHoBieHUIO © BAT Russia’s Programmes for Building Partnership
napTHEPCKMX B3aMMOOTHOLLIEHWI Relations with Retailers
C K/IMEHTaMU B PO3HUYHOM CeKTope ¢ Report on the EHS
» OTyeT 0 AeATENIbHOCTN KOMMaHUN Performance of BAT Russia (GRI)
B 0671acTN oxpaHbl Tpyaa v okpykatoleii cpeabl (GRI) ¢ Consolidated Tables of Commitments
o CBofHble TabnuLbl 06A3aTeNbCTB, Assumed by BAT Russia
B3ATbIX MO UTOoram umkna 1 in Cycle 1 and 2 of Social

M uMKNa 2 coumanbHOM OTYETHOCTU Reporting Process
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[TpnnoxeHwue 1

0630p KpUTEpPUEB OLLEHKU
3¢pPeKTUBHOCTU Nporpamm

Mo NpeAoTBpPaLLEHUNIO KyPpeHM s
cpeAv HeCcoBepPLIEHHOJIETHUX

B nexabpe 2004 roga no 3anpocy koMnaHumn «bputui
AmepukaH Tobakko Poccusi» MIHCTUTYT 3KOHOMMKM ropoja
pa3paboTan v cornacosan C Apyrumu TabauHbIMu KOMNa-
HUAMMN KPUTEPUM 1 NPEL/IOKEHNSA MO METOAO/IOMMI OLIeH-
K1 3$pPeKTMBHOCTM AENCTBYIOLLMX MPOrpamMmm B 0651actu
npefoTBPALLEHNA KYPEHNA Cpean HECOBEPLUEHHONETHUX.
K nogroTtoske kpuTepues Gbi1 MPUBAEYEH CreLmanbHO
CO3[jaHHbI HE3aBNUCUMbIV DKCNEPTHbIV COBET, B COCTaB
KOTOPOro BOLL/M CREeLManmnCTbl B 06/1aCTV OLL@HKM COLM-
abHbIX NPOrpamMM, NPeACcTaBUTeNN HayYHbIX M aHaINTL-
YeCKMX Kpyros, paboTaroLmx B chpepe 34paBOOXPAHEHNSA U
ob6pasoBaHus, a Takxe NpPeaCTaBUTe/IN OPraHOB B/IacTU.

KpuTepun 6binn paspaboTaHbl AN18 KaX A0 U3 cieayio-
LMX NPOrpamMm Mo NpeAoTBPALLEHUIO KyPEeHUA Cpean
HecoBepLUEHHONETHUX:

¢ [[porpamma no NpeaoTBpaLLeHNIO NPoAaxXmM TabauHbIX
N30e/I1IN HECOBEPLUEHHONETHUM;

» O6pasosatesibHasA nporpamma «Motii BeiGop» Ans yya-
lwmxcst 8-9 knaccos;

» O6yyatoLan nporpamma Ans poavTtenen;

* [Nporpamma «Knacc, cB060AHbIN OT KypeHUs» A1 yya-
Lmxcsa 6—7 Knaccos.

[ins onpepenexHns crenenn 3¢pGeKTMBHOCTN TOW UN
WHOW NPOrpamMMbl, MOMHOTbI BbIMO/THEHWA 3a/I0KEHHbIX B
Hel 3afa4 1 uenein VIHCTUTYT 3KOHOMUKKM ropoja npeano-
XMW/ B XOAe OLieHKM NoABepraTb CPaBHEHWIO:

* U3HaYaJIbHO 3arlaHNPOBaHHbIE MO3UTUBHbIE U3MEHEHUS
Cpeavi NpeacTaBuTEsNEeN LieNIeBON ayAUTOPUN B XOA€
peannsauum nporpaMmbl;

¢ peasibHO AOCTUTHYTbIE (M}'IM He ,CI,OCTI/IFH)/TbIe) n3MeHe-
HUA noadie peannsaumnm nporpaMmmel.

PakTunyeckyio 3pPeKTMBHOCTL NPOrpamMm npeasaraercs
OLIeHMBATb B X0/l CPaBHUTE/IbHOMO aHasIM3a U3MeHeH,
KOTOpble MPOU30LLIN, C OAHON CTOPOHbI, B rpynmnax npep-
CTaBUTeneli LieNeBoi ayMTOpuK, Ha KOTOPbIX BO3AelC-

Appendix T

Overview of Criteria for Measuring
the Effectiveness of Underage
Smoking Prevention Programmes

In December 2004, at the request of BAT Russia, the
Institute of Urban Economics designed criteria and
proposed methods, both of which were also accepted by
other tobacco companies, for measuring the effectiveness
of the current underage smoking prevention programmes.
These criteria have been prepared with the participation
of a newly-established independent board of experts
comprising specialists in measuring social programmes,
scientists and analysts in the health and education fields
along with representatives of government bodies.

Criteria have been developed for each of the following
underage smoking prevention programmes:

* the Retail Access Prevention Programme;

* the educational programme “My Choice” for pupils of the
8th and the 9th grades;

* the educational programme for parents;

* the “Non-smoking Class” contest for pupils of the 6th and
the 7th grades.

To measure the effectiveness of a specific programme and
to judge how well it performs with respect to its targets and
overall goals, the Institute of Urban Economics proposed
comparing:

* the positive changes in the target audience which
were expected as the outcome of the programme’s
implementation when it was created with

« the actual changes that have (or have not) taken place
following the programme’s implementation.

The net effectiveness of the programmes should be
measured through an analysis of changes that have taken
place in the target audience compared to any changes in
groups that have not been exposed to the programme.
When measuring the effectiveness of the programmes, it is
important to take into account the cost of human, financial
and other resources required for their implementation.



TBOBas1a MPOrpamMma, u, C APyrov CTOpOHbI, B rpynnax, Ha
KOTOpble NporpaMmma He Bo3fercreosana. [pu oueHke

3¢ PeKTMBHOCTM NPOrpaMM HeEOOXOAMMO yUNTbIBaTb
3aTparbl, MOHEeCEHHbIE B XOA€ BbIMO/IHEHMSA MPOrPaMMHbIX
MeponpuATUiA B N1aHe I0ACKNX, PUHAHCOBBIX U APYTUX
pecypcos.

Mpw BbIpaboTKe KpUTEPUEB CneumanmcTsl MHctutyTa
3KOHOMMKI ropoja paspaboTanyt MeTOANKM, UCMONb3Y-
foLMe HayYHble MeTOAbl OLleHKN. COrMacHo 3TUM MeTo-
AMKaM NpoLLecC oLeHKN 3GPeKTUBHOCTU A0/IKEH ObITh
MHTErpMpoBaH B 00LLMI NPOLLeCC ynpas/ieHnsa NporpaMm
1 AOJI)XKEH NPUHMMATBLCSA BO BHUMaHMWE Ha KaX/10M 3Tane:
$opMynrpoBaHve NOIUTUKK, COCTaB/IEHUE NPOrpamm,
GloKeTMPOBaHMNe, peann3saLms, OLeHKa, KOPPEKTUPOBKA
1 nHpopmaLMoHHoe obecriedeHme.

VMIHCTUTYT TaKke OTMETWI, YTO [1esTe/IbHOCTb B PamMKax
coLMaibHbIX MPOrpamMm 3aTparvsaeT coLasibHble, NoBe-
JeHYecKkue, MOMUTUYECKME 1 SKOHOMUYECKMe acneKTbl.
MosToMy nNpoLecc oLeHKY NPOrpaMM CBA3aH C PAAOM
TPyAHOCTEN, KOTOPbIE, OAHAKO, ABAAOTCA TUMMYHLIMU AN
npoLiecca NpoBepKu 3GpPeKTUBHOCTM NIIOObIX COLMabHbIX
nporpamm. B yactHocTu, n3-3a MHOXeCTBEHHOCTM dakTo-
POB, BAIAIOLMX Ha LIe/IEeBYIO ayANTOPUIO OAHOBPEMEHHO
C nporpammoli, 6bIBaeT CI0XKHO ONpeaenunTb, 0bycoBaeH
NN pe3ynsTaT MPorpaMMbl UCK/TIOUUTENIBHO KOHKPETHBIMM
MeponpuATUAMU, KOTOPbIe BblIM NPOBeAeHbI, UV BANUS-
HMEM pa3HbIX MO3UTUBHbIX MM HEeraTUBHbIX GaKTOPOB, He
3aBUCSLLYMX OT NPOrpaMmbl.

Y1066 NpeofoneTb 3TN TPyAHOCTU, MIHCTUTYT SKOHOMMKM
ropopa paspaboTtan 4OCTaTO4HO CIOXKHYIO CUCTEMY UHAN-
KaToOpOB U METOAMK UX U3MEPEHUS.

B nokymeHTe cneumanuctsl IHCTUTYTa noayepkmBatoT,
4TO OTpumLaTe/IbHbIE Pe3yNbTaThbl OLleHKU 3PeKTUBHOCTH
Tak >e BaXHbl, KaK 1 NosoxuTenbHble. Ecv no kakom-
B0 NpUYMHe NOoCTaB/IeHHas Lieslb He Oblna AOCTUTHYTa,
BaXXHO NPU3HATb 3TOT PAKT U BbIACHUTb NPUYNHY HeyAa-
4u, 415 TOro YToObl CKOPPEKTUPOBATL AEACTBUA U Xe
nepeHanpaBuTb CPEeLCTBA Ha LPYroli BU AeATE/IbHOCTY.

M03HaKOMUTLCSA C MOHBIM TEKCTOM KPUTEPUEB MOXKHO
Ha caiite www.batrussia.ru B pasaene «lpeaoTtspatleHvie
KypeHWs cpefin HeCOBEPLUEHHOMETHUX».

The criteria for measuring efficiency of the current
underage smoking prevention programmes developed

by the Institute of Urban Economics were matched by

its specialists with methods for their scientific evaluation.
These methods require that the process of measuring
effectiveness be incorporated in the overall programme
management process and applied at each stage, i.e. as
part of policy statements, programme design, budgeting,
implementation, evaluation, fine-tuning and informational
support.

The Institute also pointed out that the activities carried out
within the social programmes deal with social, behavioural,
political and economic factors. Therefore the process of
measuring the effectiveness of the programmes entails
certain difficulties that are quite common in evaluating
any social programme. In particular, because there are a
multitude of influences on the target audience along with
the programme, it may be difficult to determine whether
the outcome of the programme has come about only
through exposure to its activities or as a result of other
positive and negative factors which are not related to the
programme in any way.

To overcome these difficulties, the Institute of Urban
Economics has developed a relatively complex system of
indicators and methods for their measurement.

As pointed out in a paper prepared by the experts from the
Institute, any negative results of programme evaluation are
no less important than positive ones. If, for some reason,

a planned objective has not been achieved, it is important
to recognise this fact and to understand the reasons for
failure in order to make appropriate improvements to the
programme or re-direct resources to other types of activities.

Full information on the criteria is available in the Underage
Smoking Prevention section on BAT Russia’s corporate
website (www.batrussia.ru).
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[TpnnoxeHue 2

MpuopuTteTHble HanpaBJ/ieHUA
«BAT Poccma» B o6s1acTm
coLMa/ibHbIX UHBECTULLUN

Ha ocHoBaHWM aHanu3a cBoel aeATeIbHOCTM B 001acTy
KOPMOPaTMBHOIO CMOHCOPCTBA, 6/1aroTBOPUTENIbHOCT
N COLMANIbHBIX NHBECTULIMI, @ Takxke C yHETOM MHEHWI
N OXMAAHWNI 3aNHTEPECOBAHHbIX CTOPOH «bAT Poccus»
chopmynmnpoBana NPUOPUTETHbIE HarpaB/IeHNs B 3TON
obnactu.

Mel y6exaeHbl B HeOOXOAMMOCTM CNOCOOCTBOBATL Pa3Bu-
TUIO CTPaHbl 1 06LLLeCTBa, B KOTOPbIX Mbl paboTaem, Yepes:

* MNoanepyxky KyNsTypbl U UCKYCCTBA, a Takke pasBUTUS
PR, peknamHoro, Mema-coobLLeCcTB U BHECEHUS BKIaJa
B Pa3BUTUE TEMbI KOPTIOPATVBHOW COLIMaIbHON OTBETC-
TBEHHOCTY;

* [MopepxKy 3KONOrMYeckMx NPorpaMm 1 NporpaMm
Pa3BUTUA MECTHbIX COODLLLECTB;

* Mopaepxky coLmasbHbIX MPOEKTOB, NyTeM BOBJIEUEHNS
COTPYAHMKOB KOMMaHMKN B 6/1aroTBOPUTE/IbHYIO AeATe b
HOCTb, MPUHOCS MNO/b3Y Kak 0BLLEeCTBY, Tak U KOMMaHUW.

KomnaHus NpoBOAMT YeTKyto rpaHuLLy MexX/y CrOHCop-
CKoWi, 6n1aroTBOpPUTEIbHON AeATE/IbHOCTBIO U CoLarb-
HBIMW UHBECTULMAMM. XOTS1 3TV HanpaB/ieHWs SIBNISIOTCS
BK/1alOM KOMMaHMK B COLMasibHOe pa3BuTue obLLecTsa,
OHV Npec/ieayloT pasHble Liesin U He SBASAIOTCS B3aMMo-
3amMeHsieMblMW. b1laroTBOpUTENIbHOCTb, B OT/IMYME OT
CMOHCOPCTBA, He NpeAnosiaraeT oT Nnosyyaresnst NOMOLLM
BCTPEYHOro NpefoCTaB/ieHns yaTyr — pacnpocTpaHeH s
peKJlambl O CMTOHCOPE WJIN ero TOBapax.

KomMnaHusa noowpsaeT COTPYAHNKOB B UX CTPEMJIEHUN UT-
paTb 6o/ee aKTUBHYIO PO/ib B KM3HM MECTHOIo coobLLec-
TBa M y4acTBOBaTb B GN1aroTBOPUTESIbHBIX MPOrpaMmmax.

B pamkax nporpamm coumanbHbix MHBeCTULMIN «BAT Poc-
CNA» COTPYAHNYAET C HEKOMMEPHECKMMM OPraHm3aLmamm
M areHTCTBamMu B 061aCTV pa3paboTkn U BHEAPEHWNSA COLW-
aNbHbIX, MPUPOAOOXPAHHBIX U KYNBTYPHBIX MPOrpamm;
y4acTBYyeT B OCYLL,eCTB/IEHUWN MPOEKTOB, HarpasB/1€HHbIX

Ha y[0BJIETBOPEHME 3aMnpoCoB 1 NoXeaHUn MeCTHOIO
coobulecTsa.

Appendix 2

BAT Russia’s Key Imperatives in the
Area of Social Investments

Following an analysis of its corporate sponsorship,
charitable donations and social investments and taking into
account stakeholder opinions and expectations, BAT Russia
set the following Key Imperatives in this area.

BAT Russia believes in adding value to the communities in
which it operates via:

* providing support for the preservation of Russia’s cultural
heritage, the development of the advertising, media
and PR communities and promoting corporate social
responsibility;

* providing support for ecological programmes and the
development of local communities;

» contributing to social projects through the participation
of the company’s employees in charitable endeavours that
serve the interests of both society and the company.

The company distinguishes between sponsorship,
charitable donations and social investment. Although

all these activities contribute to the development of
society, they nevertheless have different goals and are not
interchangeable. In contrast to sponsorship, charitable
donation does not imply that the beneficiary provides
services to the benefactor in return (such as advertising of
the sponsor and its products).

The company encourages its employees to play a more
active role in the life of their local communities and to
participate in charitable programmes. As part of its

social investment, BAT Russia cooperates with non-
commercial organisations and agencies in developing
and implementing social, environmental and cultural
programmes and participates in carrying out projects that
meet the expectations of local communities.



KomMnaHusa ctpeMmnTcs oKasbiBaTb GUHAHCOBYIO MOAAEPXKKY
Hanbonee 3pGeKTUBHLIM COLMaIbHBIM NPOrPaMmam,
Hanpas/eHHbIM Ha yCTPaHeHWe NPUYKH, a He C1eACTBUIA
coumanbHbix npodnem. VIMeHHO No3ToMy koMMaHusA
CTPEMUTCA CTPOUTb AO/ITOCPOYHbIE NAPTHEPCKIME OTHOLLIE-
HVA C 0OLLIECTBEHHBIMI OPraHM3aLMsaMMU, a He OKasblBaTb
6n1aroTBOPUTE/IbHYIO MOMOLLb KOHKPETHBIM GU3MHECKIM
nuam.

B cooTBeTcTBUM € «KOprniopaTneHoM nonnTukor B obnac-
TW CMOHCOPCTBa 1 61aroTBOPUTENIbLHOCTW», KOMMaHWS,
NPUHMMas peLleHre o NoAAepPXKe COLMabHO 3HaYMMBbIX
MPOEKTOB, OTAAET NPeANoYTeHN e NPOeKTaM, KOTopble
OCYLLeCTBAAIOTCA B ropojax, rae Haxoaatca Gpabpukun nnm
pervoHasnbHble odpuchl «bAT Poccus», To ecTb B Mockase,
CaHkT-TNetepbypre, CapaTtose 1 psge Apyrux ropoios.

[TpnnoxeHwve 3

The company aims to finance the most effective social
programmes that are designed to address the causes of
social problems and not their consequences. Therefore,
BAT Russia is committed to building long-term partnerships
with NGOs as opposed to providing financial support to
specific individuals.

According to the Corporate Sponsorship and Charity
Policy, whenever taking a decision about financing
socially significant projects, the company gives preference
to projects operating in the cities where BAT Russia

has factories or regional offices including Moscow, St.
Petersburg, Saratov and several other cities.

DearenbHocTb «BAT Poccmnna»

Mo yCTaHOBJIEHUIO NapTHEPCKUX
B3aMMOOTHOLUEHUMN C KJINEHTaAMM
B PO3HUUYHOM CEKTOpe

a «bAT Poccus» CTPOUT JONTOCPOYHbIE B3aMMOBbI-
roAiHble OTHOLLEHNA CO CBOVMU K/TMEHTamU B cpepe
PO3HUYHOW 1 ONTOBOW TOProBaW. B yactHoCT, KOMMaHmA
OCYLLIeCTB/SIET MPOrpamMmy Mo 06ecrneveHmnto I0AIbHOCTM
K/INEHTOB B PO3HMYHOM cekTope HadymHas ¢ 2000 roga.
Mporpamma «lMapTHepbl Mo NpUbLIAN», HayaTtas B 2002
rogy, NpegHasHayeHa A/19 Pas/iniHbIX TOProBbIX TOUEK 1
ToproB.bix ceTel. Ee Lienbio aBnseTca obecnedeHme noc-
TOAAHHOIO HanWuMs npoaykuun «bAT Poccns» B posHuLe,
MOCTPOEHME JONTOCPOUHbIX M CTabW/IbHbIX B3aMMOBbITO/-
HbIX OTHOLLEHWIA C TOPrOBbIMW MAPTHEPaMM KOMMAHUN.
Hapsay c obecneveHnem KoMMepyeckmnx nHTepecos «bAT
Poccus» nporpamma «MapTHepbl Mo NPUbLINU» Npeayc-
MaTpuBaeT NHULMATYBbI, HaNpPaB/IEHHbIE Ha pa3BUTUe
Masioro 1 cpegHero 6usHeca.

B wactHocTtn, ¢ 2003 ropa OTAen TOProBoro MapkeTuHra
KOMMaHWM NPOBOAUT CepUM KoHCyNbTaumii «bAT Akage-
MUs» A9 BNafe/bLEB CNeLmann3npoBaHHbIX TOProBbIX
TO4eK BbICOKOrO KayecTBa U TOProBbix ceTei. B pamkax
3aHATUIA BNaAeNbLbl 1 COTPYAHUKM MarasuHoB 1 ceTen
MMEIOT BO3MOXHOCTb MOBbLICUTbL CBOU NMPOPECCUOHATIbHBIE
3HAHVA B Pa3/IMYHbIX 06n1acTax. KoHCynsraumm He HoCAT
Y3KOCMELMaIM3MPOBAHHbIN XapakTep ¥ 3aTparmsaioT LWn-
POKWUIA CNEKTP BOMPOCOB, akTya/bHbIX AN AeATe/IbHOCTU

Appendix 3

BAT Russia’s Programmes for Building
Partnership Relations with Retailers

a BAT Russia aims to build long-lasting, sustainable and
mutually beneficial relations with retailers. BAT Russia has
since 2000 had in place a programme for building loyalty
in its relationships with retailers. The Partners for Profit
programme began in 2002 was designed for different sales
outlets and retail chains. The objective of the programme

is to ensure constant availability of BAT Russia products

at retail outlets and to build long-lasting, sustainable and
mutually beneficial relations with retailers of the company’s
products. Along with safeguarding BAT Russia’s commercial
interests, the Partners for Profit programme provides

ways to assist in the development the small and medium
businesses.

Since 2003, the company’s Trade Marketing Department
has conducted a series of BAT Academy workshops for the
owners of specialised outlets and retail chains. During the
workshops, owners and employees of retail outlets have
an opportunity to add to their professional knowledge

of various aspects of trade. The workshop topics are

not restricted to the tobacco business and cover a wide
range of issues relevant to small and medium businesses.
They include such areas as “Personnel Coaching and
Motivation”, “Category Management”, “Negotiating
Skills”, “Stress Management” and others. Every training
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npeAnpuaTUA Manoro 1 cpeaHero 6msHeca, B YaCTHOCTW,
Takunx Kak «MoTrBauma u passuTUe NepcoHanar, «yrnpas-
NleHue KaTeropuen», «HaBblkv BeJeHMA NeperosBopoBs»,
«YnpasiieHne CTPeCCOBLIMM CUTYaLMAMU» U ApyTue.
Kaxxaoe 3aHATUe BKIOYAET B ce0sl MHTEPAKTUBHbIE Npe-
3eHTaLun matepuana, GU3HeC-Urpbl, aHasin3 pesyssraToB
1 noaBe/ieHne NTOroB TPeHUHra. [11s opraHmsaumm v
npoBeieHNA KOHCYLTaL M NPUBIEKAIOTCSA He3aBUCMble
TPEHVHIrOBbIE areHTCTBa.

B 2004 roay npoekT «bAT Akagemusi» Noay4m NPOAOIIKe-
HWe B HOBOW aKLMu «[inctaHuMoHHoe obyyeHwe». Llenb
3a04HOrO Hanpas/IeHNs MPOrPaMMmbl — 3aKPENUTb 3HAHWS,
HaBbIKM 1 YMEHMS, KOTOPble y4aCTHUKN Npuobpenu B
X0Ae ayANTOPHbIX 3aHATUI. B pamkax AaHHOWM nporpam-
Mbl MPeACTaBMUTENIN PO3HUYHOM TOProB/v, NPOLLeALLne
00y4yeHue Ha 3aHaTUAX «bAT Akagemusi», OTBEYaloT Ha BOM-
POCbI aHKETbI 1, B 3aBUCMMOCTW OT pe3y/ibTaTa aHKeTUPO-
BaHMA, MO/Ty4aloT NOOLLPUTE/IbHbBIE MPU3bI.

Takoxe cpean BnafenbLes cneLmain3npoBaHHbIX TOPro-
BbIX TOYEK BbICOKOIO KayeCTBa 1 TOProBbIx CeTen C Hayana
2005 ropa pacnpocrpaHsieTtcs nsgasaemblii «<bAT Poccus»
NHGOPMALIMOHHbIV ByKkneT «[luanor», Lienbio KOTOPOro
ABNSeTCA MHGOPMMPOBaHMEe NAPTHEPOB KOMMaHWM Mo
pasHoobpasHbiM Bonpocam, Hanbonee akTyasibHbIM A5
paboOTHMKOB PO3HUYHOWM TOProOB/N.

«BAT Poccusi» nprnobpeTaeT 1 pacnpocTpaHseT cpeam
CBOMX MapTHEPOB XypHan «Moe Ae1o» — BCepoCCUmCKmii
NpogpeccroHanbHbIN XypHan A5 pabOTHUKOB PO3HUYHOW
TOProBau.

B Hauane 2005 roga «bAT Poccusi» pacnpoctpaHmia cpeam
CBOMIX PO3HUYHBIX KTMEHTOB — MHPOPMALIMOHHBIV BykieT
06 0cob6eHHOCTAX 060pOTa 1 NPOABUXKEHNS Taba4yHOM
npoaykunmn. B HoBoM 13gaHMn npecTaBieHbl MaTeprabi
NpaBoOBOro 1 aAMUHUCTPATVMBHOIO XapakTepa, sAB/Iso-
LMecs akTyaslbHbIMM JJ19 TOProBbIX TOYeK, paboTatoLLmx

c Taba4yHoOM KaTeropuei. B nx uncno BxoauT nepeyeHs
[IOKYMEHTOB 1 MHpopMaLMm o TabauHOWM NpoayKLUY,
KOTOpPbIMYM 06513aTe/IbHO AO/IKHBI pacnosaraTb Toprosas
Touka, koTopas npoaaeT TabayHble Usgenus, TpebosaHNA
K ynakoBke TabauHbIx U3eni, a Takxe TpeboBaHMA K 1X
pekiame B MecCTax peasm3saumn. B Gyknete Takxe pas-
MelLLleHa MHPOPMaLMA O TOM, Kakne opraHbl obajatoT
NpaBOM OCYLLECTB/IATL MPOBEPKUN TOProBbiX OpraHm3aLnii,
peanusytoLnx TabayHble U3fenns, u kakum obpasom
JO/KHBI MPOBOANTLCS 3TN NPOBEPKMU.

course includes interactive presentations, business games,
assessment of results and a summing-up session. Seminars
are organised and conducted by independent training
agencies.

In 2004, the BAT Academy was upgraded with the
“Distance Learning” module. Its objective is to refresh the
knowledge and skills acquired by the participants during
the workshops. Within this programme, retailers who
attended the BAT Academy seminars fill out questionnaires
and may receive prizes depending on the results.

Since 2005, BAT Russia has also published and distributed
the special information publication “Dialogue” to
specialised retail outlets and retail chains in order to provide
the company’s retailing partners with the most useful and
relevant information.

BAT Russia purchases and distributes to its retailers issues of
“Moyo Delo”, a national professional magazine for retailers.

In early 2005, BAT Russia presented a new informational
booklet for all its retailers which includes material on the
marketing and sales of tobacco products. The new edition
discusses legal and administrative issues that pertain to
retail outlets trading in tobacco products. These include
documents and information on tobacco products that are
always to be made available at retail outlets for tobacco
products, packaging requirements and the rules for
tobacco advertising at points-of-sale. The booklet includes
information on the government bodies that are authorized
to carry out an audit of trading companies which sell
tobacco products along with auditing administrative
procedures.



B pamkax nporpammbl «[lapTHepbl N0 NprObLINN» Takxke
BeAETCA AeATeIbHOCTb MO MHPOPMUPOBAHMIO PO3HMNY-
HbIX MPOAABLIOB O HEAOMYCTUMOCTU NPOAAXM TabauHbIX
M34ennin HecoBepLUeHHONETHMM. B yacTHocTn, Toprosble
npeAcTaBUTENMN KOMMAaHUW BeflyT PasbsACHUTENbHY0 pabo-
Ty C PO3HMYHbBIMY MPOAABLIAMUN: MHPOPMUPYIOT

nx o TpeboBaHusax OenepanbHOro 3akoHa «O6 orpaHmye-
HUK KypeHns Tabaka» 1 yoexaaloT He NpojasaThb Tabay-
Hble nsgenua nuuam monoxe 18 ner. MNpogasLam Takxe
okasblBaeTcs HeobxoanMas metoguyeckas u nHpopmawm-
OHHas noaJepxka: B MeCTax MpoAax pasmeLlatoTcs mare-
pwasnbl, ornoBeLlaoLime notpebrTeneli o Tom, YTo 34ech
He MpopaloT TabauHble U3geNns AnLam, He AOCTUMLIMM

18 neT, a Takxe GpoLLIOPbI C BblAEPKKaMU U3 COOTBETCTBY-
towjero PegepanbHOro 3akoHa. _|

Under the Partners for Profit programme, BAT Russia’s trade
representatives remind retailers of the need to prevent
children from obtaining tobacco products. They inform
retailers about the provisions of the Federal Law “On
Restricting Tobacco Smoking” and encourage them not

to sell tobacco products to minors. Retailers also receive
essential informational support; the company’s trade
representatives distribute to retailers point-of-sale materials
saying that the outlet does not sell tobacco products

to persons under 18 years of age along with brochures
quoting the relevant Federal Law. _|
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EN1

EN2

EN3

EN4

Marepuansbi

OO0Lee KONNMYECTBO NCMO/b30BaHHbIX
Matepunasios

Tabak

TexHonorunyeckune n YynakoBOYHbI€
marepuasbl

BcnomoratenbHble marepuainbl

I'IpoueHT NCMOJ/1b30BaHHbIX MaTe-
pranos, ABNALWNXCA OTX0AaMU U3
BHELHNX NCTOYHNKOB MO OTHOLLUEHUIO
K OTYETHOM opraHusauuu

dHeprusa

I'Ipﬂmoe MCno/1b30BaHWe sHeprnun

ObLuee KO/IMYECTBO NOTPebASEMON
3Heprum

ObLee KO/IM4ECTBO NOTPebAseMon
3Heprnn Ha M/IH curapet

[oTpebneHne sHeprum B opurcax 1 Ha
dabpukax

DneKTpo3Heprua
MpvipoaHbIn ras
lMap oT BHeLIHero nocrasLymka

TpaHcnopTHble CpefCcTBa TOProBOro
MapKeTuHra

MNoTpebneHne sHepruv Apyrumum
TPaHCMOPTHLIMM CpeACTBaMM

KocBeHHOe ncnonb3oBaHue SHeprum

TOHHa, T

T/MIH
curapet

T

Fox

[dx

[/MnH
curapet

[ox

[ox

[x

[ox

Fox

Fox

[ax

[x/MnH
curapet

Appendix 4
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361 405
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1,63

56 557

50928

1118

He u3me-
psietcs

403 161

6,05

324 092

137 576
173 435
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OTueT 0 AeaTenbHOCTU KoMmnaHun «BAT Poccua» B 06/1acTi oXpaHbl
TPyAa v okpykatowien cpeabl B 2003—-2004 ropax: cpaBHeHUe
no nokasaresiam NNoGasbHOM MHULLMATUBDLI MO OTUETHOCTU

YBenunyeHve 06beMOB NPOU3BOACTBA
B 2004 roay NnpuBesio K yBeNMYeHnIo
KO/INYeCTBa NCMOJIb3yeMbIX MaTepu-
asos.

B HacToslLLiee Bpems He U3mMepsieTcs B
CBA3U C OTCYTCTBMEM CUCTEM [laHHbIX
AJ151 NOJTyY€eHNs COOTBETCTBYIOLLIEN WH-
¢dopmaumm. CospaHune CUCTEM aHHBbIX
GyAeT KOHTPO/IMPOBATBCH.

O6Luee koIM4ecTBO NoTpedasemon
3Heprumn Bo3pocsIo B CBA3N C POCTOM
06bemMoB Npoun3BoacTea. Poct 06b-
€MOB MPOM3BOACTBA ONepexaeT PocT
Ko/IMyecTBa NoTpebnsemMor SHepruu.
MoTpeGneHune sHeprum TpaHCMNOPT-
HbIMUW CPeACTBaMM TOProBOro Mapke-
TUHra BO3POCJIO B CBA3M C YBE/INYEHW-
eM 06beMOB NPOV3BOACTBA

1 paclwvpeHunem reorpapun aeatesib-
HOCTM KOMMaHuW B Poccun. YaenbHoe
npsimoe notpebaeHne sHeprum
CHU3MNOCH Ha 4,7%.

YaenbHoe KoCBEHHOE UCMOo/b30BaHVe
SHEeprumn CHM3WUIOCh Ha 4,8%.



Report on the EHS Performance of BAT Russia in 2003—2004:
Comparison over Time against the Global Reporting
Initiative Indicators

Materials
EN1  Total materials used tonnes 92,573 108,603 Increase in production volume
in 2004 resulted in higher total
Tones/million 1.60 1.63 material usage.
cigarettes
Tobacco leaf tonnes 54,410 56,557
Wrapping/packaging materials tonnes 37,902 50,928
Additional direct materials tonnes 261 1,118
EN2  Percentage of materials used that are % Not Not Currently not measured due to
wastes from sources external to the measured measured | lack of data systems to generate
reporting organisation the required information.
Development of required data
systems will be evaluated.
Energy
EN3  Direct energy use: GJ Total energy consumption has
increased due to the increased
Total energy consumption qJ 366,866 403,161 volume of production. Increase
of the total energy consumption
Total energy usage per million GJ/million 6.35 6.05 has been less than growth of
cigarettes cigarettes production volume. Energy
consumption from trade marketing
Energy use from offices and sites (@ 295,596 324,092 has increased due to increase of
production and geographical
Electricity qJ 124,781 137,576 expansion across Russia. Total
direct energy usage went down
Natural gas Gl 158,014 173,435 | by4.7%.
Steam by external provider G 12,711 13,082
Energy usage for trade marketing G 52,818 62,872
transport
Energy usage for other transport G 18,542 16,197
EN4  Indirect energy usage G 361,405 397,334 Total indirect energy usage went
down by 4.8%.
GJ/million 6.26 5.96
cigarettes
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EN19

ENS

EN20

EN21

EN22

Jpyrvie kocBeHHble (BocxoasLve 1
HUCXOAALLME) NOTOKM NOTPeBNeHNs 1
1CMo/Ib30BaHUs SHePrum

SHepruis oT rpy30nepeBo3ok

SHepruis oT [e/0BbIX Noe3a0k (noes-
[, CaMOJeTbl)

Bona

O6wwnin 06bem NoTpedbaeHNs BOAbI

06wt 06bem noTpebneHns Boabl Ha
MJTH curapet

VICTOMHUKW BOAbI M COOTHOCSLLMECS C
HVIMM 3KOCUCTEMBbI/apeosibl 0GMTaHUs,
KOTOpbIE MOABEPraloTCs 3HAUUTENIbHO-
My BO3[IE/ICTBUIO B CBSI3U C MOTpeb/e-
HWeM BOAbI

ExxeroiHbI OTTOK MOA3EMHbIX U
NMOBEPXHOCTHbIX BOA, B MPOLIeHTax

K @XerogHoMy BO306HOB/IseMOMY
KO/IMYeCTBY BOAbI, NOTpebaseMomy 13
VCTOYHUNKOB

06w 06bem ncnosb3yemon 06o-
POTHOI BOABI

[ox

[[x/MnH
curapert

[ox

Fax

M3/MH
curapet

He nsmepsa-
€eTcA

wm3

23030

43790

127 041

2,20

ropogckas
cucrema
BOAOCHab-
XeHusa

He 13me-
pseTcs

86 136

1,29

26 259

59878

139 051

2,09

ropogckas
cucTema
BOAOCHab-
XeHusn

He n3me-
psieTcs

O6bem nepeBo30K BO3POC B CBSA3M C
yBennyeHeM o6beMOB NMPOV3BOACTBA
N paclipeHvem reorpadpum festenb-
HOCTM KoMMaHuu B Poccum.

Poct notpebneHus Boapl 00ycioBneH
paclumpeHnem o6beMOB NPON3BOAC-
T8a. O6bEM BOAbI yKa3aH Ha OCHOBa-
HUW eXeMeCAYHbIX CHETOB 3a BOZY,
BbICTaB/1IEMbIX COOTBETCTBYIOLLUMU
KOMMYHaJ/IbHbIMW CTy>K6amu.

Mpow3oLno cokpalleHne yaeabHOro
notpe6sieHns BoAbl Ha TOHHY NPOun3-
BeAeHHON npoaykunn (4,2%).

MCTO4HMKM BOAbI U COOTHOCALLMECS C
HMMM 3KOCMCTEMbI/apeonbl 0bUTaHUS,
no/iBepraroLLnecs 3Ha4nTesIbHOMy
BO3/€CTBUIO B CBA3M C NOTPeb/eHn-
€M BOAbl, OTCYTCTBYIOT. HM oaHa 13
$abpuk «bAT Poccus» He HaxoaUTCA B
palioHax, BXOAALLMX B MeXAyHapo.-
HbI cnncok Pamcap.

«BAT Poccusi» BKIIOUUT JaHHbIN
rokasaTte/ib B CBOKO OTYETHOCTb, KO/
B pamkax [nobanbHOM MHULMATMBbI
no oT4eTHOCTM ByaeT chopmynnpo-
BaHO ornpe/esieHne BO306HOB/IAEMbIX
BO/HbIX PECYPCOB.

HekoTopbii 06bemM MPOMBbILLIIEHHbIX
BOJ1 UCMO/b3yeTCs NOBTOPHO, HO
TOYHbIE JaHHbIE OTCYTCTBYIOT.



Report on the EHS Performance of BAT Russia in 2003—2004:
Comparison over Time against the Global Reporting
Initiative Indicators

EN19  Otherindirect (upstream and qJ 66,820 86,136
downstream) energy use and
implications
P G)/million 1.16 1.29
cigarettes
Energy from freight G 23,030 26,259 The volume of transportation
has increased due to increase of
Energy from business travel (trains, G 43,790 59,878 producpon 2l gﬁogrfalphlcal
airplanes) expansion across Russia.
Water
EN5  Total water use Cubic metres 127,041 139,051 Water consumption has increased
(cum) due to higher production volume.
Water usage derived from monthly
billing.
Total water use per million cigarettes Cu m/million 2.20 2.09 Water consumption per million
cigarettes cigarettes was reduced by 4.2%.
EN20 = Water sources and related ecosystems/ Muni- Muni- There are no water sources and
habitats significantly affected by use of cipality cipality related ecosystems/habitats
water significantly affected by use of
water. None of BAT Russia’s sites is
located in the areas mentioned in
Ramsar list.
EN21  Annual withdrawals of ground and Not measured Not Not BAT Russia will include this
surface water as a percentage of annual measured measured indicator in its reporting after a
renewable quantity of water available definition of renewable water
from the sources is established by the Global
Reporting Initiative.
EN22 Total recycling and reuse of water Cum _ _ Some industrial water is re-used

but there are no exact figures.
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EN6

EN23

EN24

EN27

EN8

PasHooGpa3ue 6MosIoOrMuUeckux BUAOB

MecToHaxoxaeHuve 1 niowaib
3emMe/lb, HaxoAALMNXCS B COOCTBEH-
HOCTW, apeHae UK NoJ, ynpasieHnem
KOMMaHUW 1 PacrnosioxeHHbIX B paiio-
Hax, XapaKTepu3yIoLLMXCA 0COObIM
6uonornyeckmm pasHoobpasvnem

O6uas naowaab 3eMesb, HaXOASLLNX-
€Sl B COGCTBEHHOCTY W/IV MOZ YNpaB-
JIEHVEM KOMMaHWK, UV apeHAYEMbIX
€10 B LiefIAX MPOU3BOACTBEHHOW MU
no6blBaloLLEN AeaTeNIbHOCTU

Konunuectso 3aacdanstvpoBaHHbIX
3emMesib, % oT 00LLen nioLaan

Llenn, nporpammel 1 3aaa4m no 3a-
LMTE M BOCCTAHOB/IEHUNIO MPUPOAHBIX
3KOCUCTEM U BMOOrNYeCKMX BUIOB B
Heb1aronosy4HbIx parioHax

BbiGpochbl B aTMocdepy, CTOUHbIE BOAbl U OTXO/bI

OGLuee KONNYECTBO BLIGPOCOB,
CBA3aHHbIX C 06pa3oBaHMEM NapHUKO-
BOro apdekTa

ObLLee KO/IMYECTBO BbIOPOCOB, CBS-
3aHHbIX C 06pa3oBaHMeM NapPHUKOBOrO
3¢ dekTa, Ha MJTH curapet

BbIGPOCHI OT rpy30MnepeBo3ok

BbiGpochbl OT Ae10BbIX MOE3A0K

rektap,
ra

ra

%

COo, (1)

CO, (1)/ mnH

cnraper

CO, (M

COo, (M

25

65

32424

0,56

3028

1581

25

65

35418

0,53

4130

1803

Pabpukn «bAT Poccus» He pacnonara-
I0TCS B paioHax, XapaKTepu3yloLLmnXcs
0cobbIM Bronornyecknm pasHoobpa-
3veM.

Tonbko 3emisi oz, NPOU3BOACTBEHHbI-
MU MoLHocTaMM (dabpukamum).

«BAT-CT®» — BOCCTaHOB/IEHME NPUPO/-
HbIXx poaHWKoB. «bAT-Cl16» — BoccTa-
HOBJIEHME MPUPOAHOrO 3anoBeHNKa
«lOHTONOBCKUIN». «BAT-flBa» — Opra-
HM3aL1S NCTOPUKO-3KOIOrNYECKOM
TPONMbl B KOMMJIEKCHOM 3aKasHuKe
«[lNeTpoBcko-PasymoBCkuin» Ha
TeppuTopun JlecHon OnbiTHOM [laun
MockoBcko CenlbCKOX03ACTBEHHOM
akagemun nm. K.A. Tummnpsisesa.

PocT npsMbIx BbIGPOCOB 06YC/I0B/1EH
pocTom 06beMOB NPOV3BOACTBA 1
pacluvpeHvieM reorpadum AesTenb-
HOCTW KomMaHuu B Poccum.

CHuKeHVe obLero KonMYecTea Bbl-
6GPOCOB B yAe/bHbIX BEIMYNHAX

(B eA. Ha M/TH curaper), CBSi3aHHbIX
c o6pa3oBaHVieM NapHUKOBOTO
a¢pdekTa, coctaBuno 5,3%.



Report on the EHS Performance of BAT Russia in 2003—2004:

Comparison over Time against the Global Reporting

Initiative Indicators

Biodiversity

EN6  Location and size of land owned, hectares
leased, or managed in biodiversity
habitats

EN23  Total amount of land owned, leased, hectares
or managed for production activities or
extraction

EN24 Amount of asphalted surface as a %
percentage of land owned or leased

EN27 Objectives, programmes and targets
for protecting and restoring native
ecosystems and species in degraded
areas

Emissions, effluent and waste

EN8  Total greenhouse gas emissions CO, (tonnes)
Total greenhouse gas emissions per CO, (tonnes)/
million cigarettes million

cigarettes
Emissions from freight CO, (tonnes)
Emissions from business travel CO, (tonnes)

25

65

32,424

0.56

3,028

1,581

25

65

35,418

0.53

4,130

1,803

The sites of BAT Russia do not fall
within biodiversity-rich habitats.

All land use is for production sites
(factories).

BAT-STF — restoration of water
springs. BAT-SPb — restoration of
the Yountolovsky Natural Reserve.
BAT-Yava — creation of a historical
and ecological trail in the Forestry
of the Timiryazev Moscow State
Agricultural Academy in the
Petrovsko-Razumovsky Reserve.

Direct emissions increased due to
the growth of production volume
and geographical expansion

of BAT Russia.

Total greenhouse gas emissions (in
unit of measurement per million
cigarettes) were reduced by 5.3%.

||

115



COLMAJIbHBIN OTUYET 2004—2005 | SOCIAL REPORT 2004-2005

OTueT 0 AeaTenbHOCTU KoMmnaHun «BAT Poccuna» B 06/1acTK oXpaHbl
TPyAa v okpykatowien cpeanbl B 2003—-2004 ropax: cpaBHeHMe
Nno nokasaTteJifam r7106a7ibHOM UHULLMATUBDbI MO OTUETHOCTU

EN11

EN12

EN13

EN33

O6wWwuii 06beM OTXOA0B MO BUAAM U
[aNbHENLIEMY Ha3HaYEHMIO:

O6LNIA 06bEM OTXO0B HA M/TH
curapet

BropunuHas nepepaboTka 0TX080B

OnacHble oTXoAbl Ha CBaJiky

OnacHble oTxofbl Ha NepepaboTky

HeonacHble oTxoabl Ha cBasKy
HeonacHble oTxobl Ha nepepaboTky
HeonacHble oTxoAbl Ha CkuraHue
[pyrue HeonacHble OTXo/bl

3HauuTesIbHbIE CTOKM MO BUAAM:
O6WMin 06bEM CTOYHBIX BOZ,

O6LLNI 06bEM CTOUYHbIX BOA, HA M/TH
curaper

[anbHelillee Ha3HaYeHME CTOYHBIX
BOZ

O6paboTka CTOYHbIX BOA Ha Mpeanpu-
ATUN

3HaunTeNbHbIE Pa3/IMBbl XUMUYECKUX
BELL,ECTB, Maces 1 TornmBa, ux obee
KOJINYECTBO U 00U 06beM

MocTraBuinKmn

[lesTenbHOCTb NOCTaBLUMKOB, OTHOCS-
Lasics K KOMMOHEHTaM NporpaMmbl
OXpaHbl OKpYy>atoLLieli cpe/ibl 1 NpoLie-
Jypam, paspaboTaHHbIM Ha OCHOBe
paspaena CTpykTypa pyKOBOACTBa 1
CUCTEMbI yNpaBneHns

T/MIH
curapet

% oT obLero
obbema
OTXO[10B

T

- 4 A -

M3
M3/MJH cur.

MecCTo

Aa Uin HeT

NUTPBbI

% nocCTaBLN-
KOB, KOTOPbI€e
npoxoaaT
OLIEHKY B CO-
OTBETCTBUN C
nporpaMmmon
BEST

6921

0,12

56

14

2836
3885
186

102312
1,77

rop. KaHa-
nnsauma
HET

oLieHKa
70% noc-
TaBLUNKOB

7422

0,11

70

1949
5189

279

83717
1,26

rop. KaHa-
nnsauma
HET

oLleHKa
77% noc-
TaBLUNKOB

O6LmMin 06bemM OTXO0B BO3POC B
CBS131 C POCTOM 06beMOB NMPOU3BOAC-
TBa 1 peKOHCTpyKLUuen pabpuk. Ha
«BAT-Cl16» npoBeaeHa paboTa Mo cHu-
XEHWIO OTXO[,0B TEXHOIOTMYECKNX Ma-
Tepunanos. [JoCTUrHYTO COKpaLlieHve
0TX0/10B TabaYHOWM MbIN, YrONbHbIX
dunsTpoB 1 ponbrun. Ha «bAT-CTD»

n «bAT-flBa» BHeapeHa cucrema pas-
JenbHoro cbopa OTX00B MO BMAAM.
O6beM 0TX00B, 0OPasytOLLNIACS

Ha eVHVLLY FOTOBOW NPOAyKLIY,
cokpatunca Ha 8,3% 3a cyeT onTumu-
3aLMm UCNoNb30BaHUSA MaTepranos

B NpoLiecce NPOV3BOACTBa CUrapeT.
[lons nepepabatbiBaeMbIx OTXOA0B
yBenunumnnacb Ha 25% no cpaBHeHUIO
€ 2003 roaom B CBA3M C BHeIpEHVEM
CUCTEMBI yPaB/IeHNsA OTXoAamMu.

O6bem coOpacbiBaeMblx CTOYHBIX BOA,
cokpatucs Ha 18% no cpaBHeHWIO
¢ 2003 roaom B pesysnrate BHeape-
HVA BogocOeperatoLnx TeXHONONIA.

3HaunTeNbHble Pa3/INBbI OTCYTCTBYIOT.

KomnaHnusa «bputunin AmepukaH
Tobakko» pa3paboTana 1 BHeApuaa
NpPorpaMMmy 15 OLeHKN [Je/10BbIX
napTHepos (B.E.S.T.). 3Ta nporpamma
MO3BO/IAET BCECTOPOHHE aHa/IN3MPO-
BaTb B3aMO/ENCTBME KOMMAHUN C
nocTaBLLMKaMM B acrekTax, kacato-
LLIMXCA OXpaHbl TPyAa U OKPYXatoLLen
cpeppl. [porpamma B.E.S.T. rapaHTu-
PYET, 4TO MNOCTaBLUVKMN JEMOHCTPUPY-
IOT OTBETCTBEHHYIO AeATENIbHOCTb B
006/1aCTN OXpaHbl OKPYXatoLLein cpefbl.
77% NOCTaBLUMKOB NMPOXOAAT OLLEHKY
B COOTBETCTBUM C Mporpammon BEST.



Report on the EHS Performance of BAT Russia in 2003—2004:
Comparison over Time against the Global Reporting
Initiative Indicators

EN11  Total amount of waste by type and tonnes 6,921 7,422 Total amount of waste has
immediate destination: increased due to the growth of
production and refurbishment
on the sites. BAT-SPb carried out
work for reducing waste from
the manufacturing process.
Reduction in waste from tobacco
dust, charcoal filters and foil was
Waste recycling % of total 56 70 achieved. BAT-STF and BAT-SPb
introduced a waste segregation

Total amount of waste per million tonnes/million 0.12 0.11
cigarettes cigarettes

amount of
WERE system based on the type of
waste. Amount of waste per
Hazardous waste to landfill tonnes 0 0 unit of finished goods went
down by 8,3% due to improved
Hazardous waste recycled tonnes 14 5 use of materials in the cigarette
manufacturing process. Share of
Non-hazardous waste to landfill tonnes 2,836 1,949 recycled waste increased by 25%
Non-hazardous waste recycled tonnes 3,885 5,189 over 2003 as a result of the waste
Non-hazardous waste incinerated tonnes 186 _ management system introduced in
Other non-hazardous waste tonnes _ 279 the company.
EN12 Significant discharges of water by type: Total waste water discharged was
Total waste water discharged Cum 102,312 83,717 reduced by 18% over 2003 as a
Total waste water discharged per Cu m/mil. cig. 1.77 1.26 result of water-saving technologies.
million cigarettes
Destination of waste water location Muni- Muni- —
cipality cipality _
Treatment of waste water on site Yes or No No No _
EN13  Significant spills of chemicals, oils, and ' litres 0 0 No significant spills.
fuels in terms of total number and total
volume
Suppliers
EN33  Performance of suppliers relative Percentage 70% of 77% of British American Tobacco has
to environmental components of of suppliers suppliers suppliers developed and implemented
programmes and procedures described = assessed using assessed assessed a B.E.S.T. (Business Enabler
in response to Governance Structure the Business Survey Tool) programme that
and Management Systems section Enabler Survey comprehensively reviews global
Tool (BEST) supplier programmes and

practices. The B.E.S.T. programme
includes a review of EH&S
programmes and practices to
ensure that suppliers demonstrate
a commitment to environmentally
responsible operations. 77% of
suppliers are assessed with B.E.S.T.
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EN14

EN15

EN16

EN34

MpoaykTbl n ycnyrmn

3HauuTeNbHbIe BO3AENCTBUA Ha OKPY-
XaloLLylo cpefly, KOTOpble OKa3biBaeT
OCHOBHas NPOAyKLMA N ycnyru

[Jons matepuanos, noasiexatinx
BO3BpaTy M0 OKOHYaHMV CPOKa
MOJIE3HOrO UCMO/b30BaHUSA MPOAYKTa,
OT Beca Npo/JaBaeMoii NPoayKLMY;
[107151 AeNCTBUTESIbHO BO3BPALLaeMoro
matepviana

He n3meps-
etcs

He nsmepsa-
eTcA

CooTBeTCTBUE TpeSOBaHMﬂM n ctTaHpapTam

Cnyyan HECOOTBETCTBYMS BCEM NpUMe-
HAIEMbIM MeX/lyHapOAHbIM Jek/a-
pauusaM/KoOHBEHLMAM/A0rOBOpaM

N HaLMOHa/IbHbIM, PErMoHasIbHbIM

N MeCTHbIM TpebGoBaHVAM B chepe
oXpaHbl OKpY>KaloLLieli CPeAbl, a Takke
wTpadbl 3a HUX

TpaHcnopT

3HaumnTe/bHbIe BbIGPOCHI B OKPYXalo-
LLyto CpeAly NPy TPaHCMOPTUPOBKe

dyHT cTep-
JINHIOB

He u3me-
psietcs

He 13me-
pseTcs

HET

He n3me-
psietcs

He 13me-
pseTcs

HEeT

IKOJIornyeckoe BO3AenNcTBne NpoaykK-
LM KOMIMaHUU I'IpOﬂBﬂﬂeTCﬂ B 3arpﬂ3-
HEeHWW OKpY>KaloLLien cpefibl, CBSi3aH-
HOM C HernpaBW/bHbIM o6paLleHneM C
oTxofiamu notpebneHns NpoayKLmn.
[aHHble, HeobxoaMMble 419 OLLEHKN
3TOro BO3AENCTBUSA, OTCYTCTBYIOT.

B HacTosiee BpemMA He N3MepAeTcs
B CBA3W C OTCYTCTBMEM [AAHHbIX O [ie-
ATE/IbHOCTU YaCTHbIX U rOCYAapCTBEH-
HbIX I'lpeﬂ,l'lpVIFlTI/lVl no ytunnusauumn
0TX040B.

Cny4aeB HeCOOTBETCTBUSA NpUMeHsie-
MbIM TpebOoBaHUAM MeXAyHapOAHOro
N POCCUINCKOrO 3aKOHOAATEebCTBA, a
Takxe LTPapoB 3a HNX 3apPerncTpPUpPo-
BaHO He 6bl10.

Bo3perictBme npu notpebneHnmn
3HEepPrumn paccMaTpuBaeTCs B pasaesiax
EN3 1 EN8. [1pyrux 3HaunTe/IbHbIX
BbIOPOCOB NPU NepeBOo3Kax 3aperncT-
pPUPOBaHO He Bbl10.



Report on the EHS Performance of BAT Russia in 2003—2004:
Comparison over Time against the Global Reporting
Initiative Indicators

Products and services

EN14  Significant environmental impacts of Not measured Not Not Our products have environmental
principal products and services measured = measured impacts through littering
associated with improper disposal
after their consumption. Data
is not available to quantify the

impact.

EN15 Percentage of the weight of products Not measured Not Not Currently not measured due to
sold that is reclaimable at the end of measured = measured lack of required data systems in
the product’s useful life and percentage private and public waste handling
that is actually reclaimed services.

Compliance

EN16 Incidents of, and fines for, non- GBP None None There were no incidents and fines
compliance with all applicable for non-compliance with any
international declarations/conventions/ applicable international or local
treaties, and national, sub-national, legislative requirements.
regional, and local regulations
associated with environmental issues
Transport

EN34  Significant environmental impacts Energy impacts are included in
of transportation used for logistical sections EN3 and EN8 respectively.
purposes BAT Russia has not identified any

other significant environmental
impact associated with
transportation.
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LA7

E35

OxpaHa TpyAa u TeXHUKa 6e30nacHoCcTu

CraHaapTHble TPaBMbl, CJlydan C noTe-
pevi pabounx iHer, YNTI0 UTyHaeB

CO CMepTe/IbHbIM MCXOA0M

(B T. 4. c moapsAAYMKamMU)

OObLLee YNCI0 CyHaeB Co CMep-
Te/IbHbIM UCXOA0M C COTPYAHMKaMMU
KOMMaHWM 1 C MoAPAAYVKaMU

O6bLLee YNTIO Cepbe3HbIX HECHACTHBIX
Cy4vaeB C COTPYAHUKaMM KOMMAHWM
1 ¢ paboTHMKamu, paboTaroLwumm no
KOHTPaKTy

CTaHaapTHble TPaBMbl, CJlydau C noTe-
pevi paboumnx fHewn

KoadppuumeHT cnyyaes c notepeit
pabounx AHel MO OTHOLLUEHMIO K KO-
4ecTBYy OTpabOTaHHbIX HacoB

CyMmmapHble 3aTpaThbl

CyMMapHble 3aTpaThbl Ha OXpaHy OKpy-
XaloLLen cpefbl U TexHUKy 6e3onac-
HOCTM No BUam:

KanutanbHble 3aTparbl

TekyLLyie pacxoabl

Bbinnatbl no wrpadam n topuanyec-
Kue Bbinnarbl

uncio 0
4o 1
4ynaio 4

koappuumeHt 0,18

PyHT cTep- 2115535
JIMHroB
dyHT cTep- 1258134
JIMHroB

0

0,26

1852361

781517

OTueT 0 AeaTenbHOCTU KoMmnaHun «BAT Poccuna» B 06/1acTK oXpaHbl
TPyAa v okpykatowien cpeanbl B 2003—-2004 ropax: cpaBHeHMe
Nno nokasaTteJifam r7106a7ibHOM UHULLMATUBDbI MO OTUETHOCTU

Bce oTueThl COCTABNAIOTCA 1 eXeme-
CAYHO HaNpPaBAAOTCA B LeHTPasbHbIN
oduc «bpuTni AmeprikaH Tobakko» B
BenukobputaHuu.

KosdpdpuupmeHT ciyqaes ¢ notepen
pabounx AHel NO OTHOLLUEHMIO K
KOINYeCTBY OTPabOTaHHbIX HacoB B
komnaHun «bAT Poccus» aBnsetcs
O[IHVM 13 caMbix HU3KMX B EBpone no
CpaBHEeHWIO C ApyrmMu Gpabprikamm 1
MapKeTUHIOBbIMW KOMMaHUAMM «bpu-
TnL AMepurKaH ToGakko».

Lindpa BrtoUaeT cymmapHble JeHex-
Hbl€ 3aTpaTbl Ha OXpaHy OKPy>KaloLLen
cpeabl, TpyAa 1 TexHUKy 6e30MacHOCTU.
B cBA3M C orpaHnyeHnamMm ncnosib-
3yemoli CUCTeMbI He NpeACTaBAseTCs
BO3MOXHbIM BECTU pa3fe/ibHbIN yyeT
3aTpaT Ha OXpaHy OKpyXaloLLen cpeabl
1 TexHnKy 6e3onacHocTn. CyMmapHbIn
00beM 3aTpaT Ha BOMPOCh! OXPaHbI
TPyaa v OKpy>katoLLein cpefbl BKIoYaeT
60/bLLIOE KONYECTBO GpaKTOPOB, AeTa-
JIM3UPOBATH KOTOPbIE B JAHHOM OTHeTe
He NpeACTaB/AETCA BO3SMOXHbBIM. _|



E35

Health and safety

Standard injury, lost workdays,
absentee rates and number of work-
related fatalities (including sub-
contracted workers)

Total number of fatalities of both
company and contract employees

Total number of serious accidents
involving both company and contract
employees

Serious injury, lost workdays

Lost workday case incidence rate in
proportion to the amount of work
hours

Total expenditures

Total EH&S expenditures by type:

Capital expenditure

Revenue expenditure

Liabilities and legal costs

number

number

number

rate

GBP

GBP

0.18

2,115,535

1,258,134

0.26

1,852,361

781,517

Report on the EHS Performance of BAT Russia in 2003—2004:
Comparison over Time against the Global Reporting
Initiative Indicators

All reports are completed and sent
monthly to the British American
Tobacco headquarters in the UK.

Lost workday case incidence rate in
proportion to the amount of work
hours in BAT Russia is one of the
lowest in Europe compared to other
factories and sales offices of British
American Tobacco.

The monetary figure includes total
Environmental, Health and Safety
expenditure. Due to limitations

in our system we are not able to
segregate environmental and
safety related expenditures. Total
EH&S expenditure incorporates

a wide range of factors, which it
would be impossible to detail in
this report. _|
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[TpunoxeHue 5

Appendix 5

OTueT 0 BbINOJIHEHUM 06A3aTeJ/IbCTB, MPUHATLIX KOMMaHUeN
«BAT Poccus» no pesysibTaTam NepBoro LukJsja coLmajibHOW
oTueTHOCTM B 2001-2002 ropax

KomnaHwusa 6yaet crpemnTbea y6eanTb Apyrnx
Y4aCTHUKOB TabayHOro pbiHka NOC1e40BaTh ee
npumepy 1 HayaTb MPUBOANTDL JaHHbIe 06 ypOBHe
coAepXXaHWs CMOJIbI M HAKOTVIHA B AbiMe curapeT
Ha CMrapeTHbIX Maykax 1 B pekname, rae UCMob3y-
I0TCS MX U30OpaxKeHUs.

«BAT Poccusi» GyaeT npoaonxarb paboTy no

obecneyeHuto noTpedurTeneli 1 obLLeCTBa B LIe/IOM
NHpopMaLimeli 0 puckax A8 3A0POBbS, CBA3aHHbIX
C KypeH1eM, 1 0 TOM, Kak MOXHO 6pOCUTb KypUTb.

«BAT Poccusi» onybnunkyeT 1 pacnpoCcTpaHuT
cpeau npeacTaBUTesnien o6LLeCTBEHHOCTM By KIeT,
MOCBSALLEHHbIV BOMPOCaM KyPEHWUA U 300POBbA.

«BAT Poccusa» 06a3yeTcs perynsapHo MHGopmMmnpo-
BaTb OOLLECTBEHHOCTb O XO/€e OCYLLECTBIAEMbIX
«bputnw AmepukaH Tobakko» NCCIeA0BaHUIA B
06/1aCTN CHUXEHWUSA PUCKOB /151 3A0POBbSA KYPU/ib-
LLIVKOB.

1-1 kBapTan
2003

2-n kBapTan
2003

3-11 kBapTan
2003

Co 2-ro kBapTa-
na 2003

O693aTeN1bCTBO BbINOHEHO. HaunHas ¢ 4-ro
kBaptana 2002 ropa «bAT Poccusi» pasmellaeT Ha
CUrapeTHbIX Naykax MHGOPMaLMIO O CoaepXaHNN
CMOJIbl Y HUKOTUHA B [ibIME CUrapeT B COOTBETC-
TBUYM € TpeboBaHuamn PeaepasnbHOro 3akoHa «O6
orpaHuyeHnn KkypeHus Tabaka». HaumHas co 2-ro
kBapTana 2002 roga koMnaHus Ny6nKyeT AaHHYO
NHPOPMaALLMIO B PeKlaMHbIX MaTepuasiax, coaep-
Xallux n3obpaxeHune navek cMrapet, NpounsseeH-
HbIX KOMnMaHweli. B 1-m kBapTane 2003 roga komna-
HMA Hanpasuia B ACCoLmaLmIo pekiamoaartesien
NMCbMO /19 NOCIEAYIOLLErO PACNPOCTPaHEHNA
Cpeav NpounssoauTesein TabauHoN NPoAyKLMK,
peKI1aMu1pyIoLLMX CBOIKO NPOAYKLINIO Ha PblIHKE. 3TO
NMCbMO NPU3bIBaJIO pPekiamoaareneli — NPoun3Bo-
AnTenen curapeT pasmellath B Kax o pekiame,
A€ UCNOoJb3yeTCs 300paxeHne navku, HGopma-
LIMIO O COAEPKAHUM CMOJIbI U HUKOTMHA

B AibiIM€ CUTapeThl.

O6s3aTe1bCTBO BbINOIHEHO. B nioHe 2003 roaa
KOMMaHMA 3anycTnia 0OHOBIEHHBIV KOPMOpaTUB-
HbI BeDO-canT. Ha carite nosaBu/ca cnewmasbHbli
pasfien no Bonpocam KypeHus v 340poBbs. Bo 2-m
kBapTane 2003 roaa Ha cariTe OblIv pasmeLLeHbl
CCbIJIKN Ha PeCypCbl HE3aBUCUMbIX MEANLIMHCKUX
OopraHv3aLmi, rae MoXHO HauTy MHGOPMaLMIO MO
YMOMSIHYTbIM BOMPOCaMm, a Takxe COBETbI O TOM,
KaK 6poCuTb KypUTb.

O693aTeN1bCTBO BbINONHEHO. B 3-M kBapTane 2003
ropa koMmnaHus «bAT Poccus» nspana Gyknet «Ky-
peHu1e 1 300pOBbe», NPeACTaBAOLLMIA NO3ULUIO
KOMMaHW1M Mo AaHHbIM Bornpocam. B 4-m kBapTane
2003 ropa aaHHasA nybaunkaumsa 6bina pacrnpo-
CTpaHeHa cpeay y4acTHUKOB ANaoroB 1 Apyrux
npeAcTaBuUTeNe 06LLLECTBEHHOCTU.

O06s3aTeNIbCTBO BbINO/IHEHO. ONy6/1MKOBaHHbIE Ha
LieHTpanbHOM Beb-caiTe «bputnit Amepukan To-
6akko» www.bat.com maTtepuasbl 0 IPOAyKLIMK,
NpeACTaBNAIoLLEN NOTEHLMAIbHO MEHbLLNA PUCK
[N 3[0poBbs NoTpebuTenen, Gbin NepeseeHbl
Ha pycckui a3bik 1 Bo 2-M kBapTane 2003 roga
pasmelLeHbl Ha Be6-canTe «bAT Poccusi». Sta
nHpopmaLmsa Takke BoLuia B GpoLutopy «KypeHue
1 300pOBbe», N3aHHyto B 2003 roay n nepensaiaH-
Hyio B 2004 ropy.



@ Report on Fulfilment of the Commitments Assumed
by BAT Russia as a Result of Cycle 1 of the Social Reporting
Process in 2001-2002

The company will aim to persuade other tobacco Q1 2003 Completed. The company began printing tar and
market participants to follow its example and to nicotine content in cigarette smoke on its packs
print tar and nicotine content in cigarette smoke with Q4 2002. This was done in accordance with
on packs as well as on advertising visuals where a the provisions of the Federal Law “On Restricting
cigarette pack is depicted. Tobacco Smoking,” which prescribes the placing
of such information on cigarette packs. Starting
with Q2 2002, BAT Russia placed information
on tar and nicotine content in cigarette smoke
in advertisements depicting packs of cigarettes
manufactured by the company. In Q1 2003
the company sent an information letter to the
Association of Advertisers for distribution among
manufacturers of tobacco products which advertise
in the market. This letter attempts to persuade
advertisers — manufacturers of cigarettes — to place
information on the tar and nicotine contentin
cigarette smoke on advertisements where packs are
depicted.
British American Tobacco Russia intends to Q2 2003 Completed. In June 2003, the updated version of
continue providing consumers and the public with the corporate site was launched. A special section
information on health risks associated with smoking for consumers containing information about health
and on how to quit smoking. risks related to smoking was created. In Q2 2003,
the company also placed on its website electronic
links to independent medical sources (websites)
containing relevant materials and advice on how to
quit smoking.
BAT Russia will release and distribute among its Q3 2003 Completed. BAT Russia published a booklet
stakeholders a booklet dedicated to smoking and representing the company’s position on smoking
health issues. and health in Q3 2003. The booklet was distributed
among stakeholders during Q4 2003.
The company will regularly provide stakeholders Starting from Completed. The texts on this topic published on the
with information about the progress of research Q2 2003 BAT central website (www.bat.com) were translated

on Potentially Reduced Exposure Products (PREPs)
conducted by British American Tobacco.

into Russian and made available on the corporate
website (www.batrussia.ru) starting with Q2 2003.
This information is also provided in the Smoking
and Health booklet which was published in Q3
2003 and re-published in 2004.

123



COLMAJIbHBINA OTUYET 2004—2005 | SOCIAL REPORT 2004-2005

@ OTueT 0 BbINOJIHEHUM 06A3aTeJ/IbCTB, MPUHATLIX KOMMaHUeN
«BAT Poccus» no pesysibTaTam NepBoro LukJsja coLmajibHOW

oTueTHocTu B 2001-2002 rogax

5 «BAT Poccusi» 06s13yeTca perynspHo npefocras- C 1-ro kBapTa-
NATb NpeAcTaBUTENSIM 06LLLeCTBEHHOCTU NHPOP- na 2003
MaLMIo O Haslorax 1 Apyrux coopax, yrnaadmsae-

MbIX KOMMaHWeN B OIO[XeTbl Pa3HbIX YPOBHEN.

6 «BAT Poccusi» HamepeHa cneinTb 3a cobnogeHnem  1-i kBaptan
OyKBbl 1 lyxa nosioxeHu OeaepasibHOro 3akoHa 2003
«O pekname» 1 «MexayHapoHbIXx CTaHJapTOB
MapKeTVHra TabayHou NpoayKLMn».

7 «BAT Poccus» 06s3yeTcs paspaboTaTb U NPUHATb 1-n kBapTan
BHyTpeHHUN «Kopekc oTBeTcTBEHHOro MapkeTuH- 2003
ra».

8 «BAT Poccus» nnaHupyeTt peryisipHO 3HaKOMUTb 1-v kBapTan
npeacrasuTenel 06LeCTBEHHOCTU C MPUHATHIMA 2003
B KOMMaHMW NPaBUIamMun 1 NPAKTUKON BeAEHUS
OTBETCTBEHHOIO MapKeTUHra.

O6s3aTenbCTBO BbiNoAHeHO. B 2002 roay Hanoru
1 cOopbl, yniadeHHble KOMNaHWewn B 61oXeTbl
pasHbIx ypoBHel, coctaBunu 7156 mnH pyonen,
sratoyvas HAC B pasmepe 1535 maH pybnen n
aKuu3Hble nniatexu B pasmepe 1706 MnH pyonei.
TV JaHHble BKIIOYeHbl B npecc-penus 3a 2002
roa, ony6/nkoBaHHbIN Ha BeG-canTe. B 2003 roay
oTuncneHns «bAT Poccusi» B G10[KeTbI PasHbIX
YPOBHeM coctaBuiv 7,5 Mnpa. pyonen.

O63aTeNIbCTBO BbINOMHEHO. «bAT Poccusa»
cobnopaet TpebosaHuns PeepanbHOro 3akoHa
«O pekname» 1 «MexayHapoHbIX CTaHAAPTOB
MapkeTuHra TabayHon npoayKkuun». B pekname
MCnosb3ytoTcs 06pasbl pU3NHECKNX UL, CTapLue
35 net, BO3pacT KOTOPbIX NOATBEPXK/AAETCA X Nac-
MOPTHLIMM JaHHbIMMU, a MOBEAEHNE COOTBETCTBYET
CTUIIIO >KM3HW tofiel AaHHOTo BO3pacTa.

O693aTenbCTBO BbINONHeHO. B mapTe 2003 roaa
KoMnaHus «bAT Poccusi» NpUHsAIa BHyTPEHHW
«Kopekc oTBeTCTBEHHOro MapkeTHra TabayHom
npoayKummn». [laHHbI JOKYMEHT BK/IIOHaeT
TpebOoBaHUS POCCUINCKOrO 3aKOHOAATE/IbCTBA,
«MexayHapoaHbIX CTaHJapTOB MapKeTWHra Tabau-
HOW MPoAyKLMW» N BHYTPEHHUX npoLieayp. Tekct
[IOKyMeHTa pa3MelLieH Ha Beb-caiiTe 1 pacrnpo-
CTpaHeH Ccpeau 3anHTePEeCOBaHHbIX CTOPOH.

O06s3aTeNbCTBO BbINO/IHEHO. B 4-m kBapTane 2002
roga koMnaHus onyo1KoBasia Ha Beb-caniTe TeKCT
«MexayHapoaHbIx CTaHAAPTOB MapkeTWHra Tabau-
HOV MpoAyKLMn». TekCT BHyTpeHHero «Koaekca
OTBETCTBEHHOr0 MapKeTVHra TabayuHbIx U3AeNNA»
6b111 ony6/MKOBaH Ha Beb-caiiTe B 1-M KBapTane
2003 ropa. B ayvae ecim poccuiickoe 3akoHofa-
TENbCTBO UM LOOPOBO/bHBIE COMNaLLeHns ByayT
MEeHATbCS, B AOKYMEHT ByAyT BHECEHbl COOTBETC-
TBYyIOLLME MOMpaBky. B jononHeHne K Ha3BaH-
HbIM BblLL€ UCTOYHWUKAM, A1 MIHGOPMUPOBaAHUSA
06LLECTBEHHOCTY NO3MLIUSE KOMIMAHUWN B OTHOLLIE-
HWUW MapKeTUHra TabayHbIX U3Le/ni pasbsCHAETCS
B Takux Mybankaumsax, kak CoupnanbHbIn OTHeT U
KopropaTvBHas 6poLutopa.



@ Report on Fulfilment of the Commitments Assumed
by BAT Russia as a Result of Cycle 1 of the Social Reporting
Process in 2001-2002

BAT Russia assumes an obligation to regularly
provide stakeholders with information on taxes and
duties paid by the company to state budgets at
different levels.

BAT Russia is committed to observing the Federal
Law “On Advertising” and the International
Tobacco Products Marketing Standards with both
their letter and spirit.

The company assumes an obligation to work
out and adopt an internal Code of Responsible
Marketing of Tobacco Products.

BAT Russia is committed to informing stakeholders
on a regular basis about the rules and practices of
responsible marketing followed by the company.

Starting from
Q1 2003

Q1 2003

Q1 2003

Q1 2003

Completed. In 2002 the company paid 7,156
million rubles in taxes and duties to budgets at
different levels; in particular this sum includes 1,535
million rubles of VAT and 1,706 million rubles of
excise taxes. Figures on taxes and other payments
made by the company to state budgets at different
levels are included in the 2002 press release which
was published on the corporate website. In 2003,
BAT Russia payments to budgets at different levels
amounted to 7.5 billion rubles.

Completed. BAT Russia complies with the
requirements of the Federal Law “On Advertising”
and the International Marketing Standards of
Tobacco Products. Persons whose images are used
in advertising are over 35 years old as verified by
their passports, and the other features of these
advertisements are consistent with the usual public
impression of the lifestyle and behaviour of people
of this age.

Completed. In March 2003, the company adopted
the internal Code of Responsible Marketing of
Tobacco Products. This document incorporates
the requirements of national legislation, the
International Tobacco Products Marketing
Standards and internal practices of BAT Russia.

It was published on the corporate website and
distributed to appropriate parties.

Completed. In Q4 2002 the company published
on its website the text of the International Tobacco
Products Marketing Standards. The text of the
internal Code of Responsible Marketing of Tobacco
Products was published on the corporate website
in Q1 2003. The Code will be updated to reflect
any future amendments to Russian legislation and
voluntary agreements.

In addition to the sources of information stated
above, the company position on marketing of
tobacco products is communicated through such
publications as the Social Report and the corporate
booklet.
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@ OTueT 0 BbINOJIHEHUM 06A3aTE/NIbCTB, MPUHATBIX KOMNaHuen

10

1

«BAT Poccuns» HamepeHa Hanpsamyto 1 Yepes ObLe-
CTBEHHbI COBET No npobseMe NoPOCTKOBOro
KypeHus (OCIIMK) npurnatiatb K COTPyAHUYECTBY
pyKoBoguTeneii MeANLIMHCKNX 1 0BpasoBaTesib-
HbIX Y4peXAeHN 1 OPraHOB roCyAapCTBEHHOM
BJ1aCTU C Lie/Iblo pa3paboTky IGPEKTVBHbBIX MepP Mo
60pbbe C KypeHVemM Cpean HeCoBepPLIEHHONETHUX.

«BAT Poccus» ByaeT akTMBHO 1 Ha N1aHOBOW
OCHOBE Npoao/IkaTb paboTy Mo NpeAoTBPaLLEHIO
npoAaaxu TabayHbIX U3Ae/INIA HeCOBEPLLEHHOIET-
HUM.

Ha neyarHbIx peknamHbIx MaTepuanax, HapyXHbix
PeKITaMHbIX HOCUTENAX U CUTrapeTHbIX nadykax «bAT
Poccus» ByneT pasmeluartbcs npeaynpexaeHve
«[lpopaxa HecoBepLUEHHOETHMM 3arnpeLleHa».
NepcoHan, y4acTeytoLMin B NPOBEAEHNM PEKIaMHBIX
aKuuii, GyaeT HoCUTb 3Ha4OK «Hallia akLms — TONbKO
ansa COBepLIJeHHOJ'IeTHVIX KypVI)'IbLLl,VIKOB».

4- kBapTan
2003

1-n kBapTan
2003

1-n kBapTan
2003

«BAT Poccus» no pesysibTaTam NepBoOro LukKJsia coLmajibHOWN
oTueTHoCcTM B 2001-2002 ropax

Ob693aTenbCTBO BbINONHeHO. B 2002—2003 roaax
npu noaaepxke OBLLECTBEHHOrO COBETa Mo Npo-
6n1eme NoiPOCTKOBOrO KyPeHWUs 1 MpW y4acTum
npefcTaBUTe/1eN COOTBETCTBYIOLLNX MUHNCTEPCTB
1 BEJOMCTB NPOBOAW/ICA PAA LieNIEBbIX NPOrpamm,
Hanpae/ieHHbIX Ha MPeJoTBPaLLeHNe KypeHus
Cpeav HecoBepLUEeHHONETHMX. 3TO obpasoBaTeslb-
Has nporpamma «Moli Bbibop», OCyLLecTBaAsieMas
npv noaaepxke MuHucrepcrea o6pasoBaHus PO,
nporpamma «CopeBHOBaHVe K/1accoB, CBOOOAHbIX
OT KypeHUs», KOTOPYIO MOAAEPKMBAIOT aAMUHUC-
TPaLMmn 1 KOMUTETbI MO 06Pa3oBaHIO B paae
ropoaos Poccuiickon ®efepaluu, u nporpamMmma
coLmanbHOM HapyXXHOM pekiambl, 0O406peHHas
pernoHasibHbIMN KOMUTETaMu Mo pekname. B

4-m keapTtane 2002 n 1-m kapTane 2003 roga
COOTBETCTBYIOLIMM MUHUCTEPCTBAM M OpraHaMm ro-
CyAAPCTBEHHO BNACTW GblIN HanpaB/ieHbl KONUK
CoumanbHoro otyeta 2001-2002 1 HPoOpMaLIMOH-
Has 6polutopa o AestesibHocTy OBLLEeCTBEHHOIO
coBeTa no npob6/ieMe NoAPOCTKOBOrO KypPeHUs.

O693aTeN1bCTBO BbINONHEHO. «bAT Poccus» akTms-
HO y4acTByeT B MporpaMme Mo npefoTBpaLleHunto
npoaaxu TabayHbIx 3AeNin HeCOBEPLUEHHO/ET-
HMM. Pa3mellieHne maTeprasios Mo 3ToM Teme 1
pasbsAcHUTe/IbHasA paboTa C NPOAaBLIAMMN BXOAUT

B KPYT eXeHeBHbIX 00513aHHOCTEeN TOProBbIX
npeacrasutenien «bAT Poccus». Mx cunamm nposo-
LATCA eKeroiHble MHTEHCUBHbIE KaMMaHWM B 3TOM
HanpasneHun. iHpopmaLIMoHHble MaTepurabl,
npefHa3Ha4yeHHble /15 TOProBbIX MPeANPUATUN,
[l0CTaB/IeHbl B permoHanbHble opuckl «bAT Poccns»
B 4-m kBapTane 2002 roaa n 2-m kapTane 2003
roga.

O6s3aTe1bCTBO BbINO/IHEHO. HaunHas ¢ 4-ro
kBapTana 2002 rofa Ha nNeyaTHbIX PekIamMmHbIX
marepuanax v CUrapeTHbIX Naykax, BbiMyLLEHHbIX
«bAT Poccus», pasmeLlaiotcsa npeaynpexaeHuns
«[lpopaxa HecoBepLIEHHOIETHUM 3anpeLeHa»

1 «Hawwa akuma — ToIbKO A5 COBEPLUEHHO/IET-
HUX KYPWUbLLMKOB>. [epcoHari, yHacTByIoWwni B
NpoBeAeHNN PEKNAaMHbIX aKLIUIA, OPFraHN30BaHHbIX
«bAT Poccus», HOCUT COOTBETCTBYIOLLIME 3HAUKMN.



@ Report on Fulfilment of the Commitments Assumed
by BAT Russia as a Result of Cycle 1 of the Social Reporting
Process in 2001-2002

9 The company intends both directly and through Q4 2003 Completed. In 2002—2003 a number of

the Public Council on the Problem of Underage underage smoking prevention programmes were

Smoking to invite heads of educational and medical implemented.

institutions and governmental bodies to cooperate

in order to seek effective methods of preventing These programmes were carried out through

underage smoking. the Public Council on the Problem of Underage
Smoking with the participation of representatives
of relevant ministries and bodies. Among these
initiatives are: the educational programme “My
Choice” which takes place in cooperation with the
Ministry of Education of the Russian Federation;
the contest “Non-smoking Class” supported by
the administrations and educational committees
of a number of Russian cities; and an outdoor
advertising programme endorsed by regional
advertising committees. Copies of the Social
Report 2001-2002, together with the informational
brochure describing activities of the Public Council
on the Problem of Underage Smoking, were sent to
the appropriate ministries and governmental bodies
in Q1 2003.

10 BAT Russia will continue on a regular basis its active = Q1 2003 Completed. BAT Russia actively participates in the
efforts aimed at preventing tobacco sales to minors. Retail Access Programme aimed at preventing sale of
tobacco to minors. Placing informational materials E———

on this matter at points-of-sale and advising retailers _
is one of the top priorities in the work of BAT Russia _
trade marketing representatives. Intensive annual

campaigns are carried out by the company’s field

force throughout the year. Informational materials

for retail outlets were produced and delivered to the

company's regional offices in Q4 2002 and
Q2 2003.

11 All BAT Russia’s print and outdoor advertisements as = Q1 2003 Completed. Since Q4 2002, printed materials and
well as cigarette packs will bear the warning: “Sales cigarette packs produced by the company bear the
to persons under 18 prohibited.” The staff involved signs the messages, “Sales to persons under 18
in promotional activity will carry the sign: “Our prohibited” and “Our activity is for adult smokers
activity is for adult smokers only.” only.” The personnel involved in promotional
activities organised by BAT Russia also wear
corresponding signs.
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@ OTueT 0 BbINOJIHEHUM 06A3aTeJ/IbCTB, MPUHATLIX KOMMaHUeN
«BAT Poccus» no pesysibTaTam NepBoro LukJsja coLmajibHOW

oTueTHocTu B 2001-2002 rogax

12 «bAT Poccusi» HamepeHa 1 B la/lbHeMLIeM akTMBHO | 4-7 KBapTas
noaAepk1BaTb NPOrpaMmbl, Harpas/ieHHbIE 2002
Ha npefoTBpaLlleHne KypeHns cpean HecoBep-
LIEHHO/IETHMX, B TOM YMT1e OCYLLIECTB/IAEMbIE B
coTpyaHuyecTBe ¢ OBLLECTBEHHBIM COBETOM MO
npo6aeme NoAPOCTKOBOIO KypeHUs.

13 «BAT Poccusa» npoaHanusnpyeT CBOK NPaKTUKY 1-n kBapTan
y4acTus B COLMAIbHO OPUEHTMPOBAHHbIX MPO- 2003
eKTax.

14 «bAT Poccusi» pacCMOTPUT BO3MOXHOCTb OKasaHUs | 4-i KBapTas
NoMoLLM, B TOM Yncie GUHAHCOBON, paay poccuin- 2003
CKMX MEAMULIMHCKUX Y4PEXAEHNIA.

O693aTeN1bCTBO BbINOAHEHO. OTYET O AeATesb-
HOCTM KOMMaHUK B 06/1aCTV NpeAoTBPaLLeHMs
KypeHus cpeaun HecoBeplueHHoneTHux B 2002
roay 6b11 ony6nvkosaH Ha Beb-cavite «bAT Poccns»
(www.batrussia.ru) B 4-m kBapTtane 2002 roaa.
OTYeT NO COCTOSAHNIO Ha cepeanHy 4-ro KBapTana
2003 ropa 6b11 ony6nunkosaH B CoLmanbHOM
otyeTe 2002—2003. KomnaHus 06513yeTcs kaxabl
roa MHGOpPMMpPoBaTb OOLLECTBEHHOCTb O CBOEN Je-
ATe/IbHOCTM B 3TOM cdepe, B HaCTHOCTU, pasmelLas
COOTBETCTBYIOLLYIO MHPOPMALMIO Ha YKa3aHHOM
BeO-cariTe.

O0693aTe/1bCTBO BbINO/HEHO. KOMNaHmaA npoaHa-
NIM3MpOBa/ia CBOM NOAXOA K y4acTuio B COLMaNbHO
OpPVEHTUPOBAHHbIX NPOEKTax, 1 B 1-M KBapTane
2003 roaa npeacTaBmna 3aMHTEPeCcoOBaHHbIM CTO-
poHam «KoprnopaTunsHyio nonntuky «bAT Poccus»
B 06/1aCTV1 CMOHCOPCTBA 1 61aroTBOPUTE/IbHOCTU.
«KopnopatusHyto nonutuky «bAT Poccnsa» B obnac-
TW CNOHCOPCTBA N 6J'IaFOTBOpI/ITel'IbHOCTVI» n oTver
3a 2003 roa 0 AeATeIbHOCTU B 3TON chepe MOXHO
HalTV Ha KOprnopaTUBHOM Beb-caliTe.

O6s3aTe1bCTBO BbINO/IHEHO. HaunHas ¢ 4-ro
kBapTana 2002 ropa «bAT Poccusi» okasbiBaeT pu-
HaHCOBYIO MNOMOLLb [IeTCKOMY 0XOrOBOMY LIEHTPY
npw [letckon ropoackon 6onbHuLEe N2 9 nmeHn
I'H. CnepaHckoro. KomnaHus okasbiBaeT MOMOLLb
B Npu1obpeTeHnI NekapcTs 1 060pyAoBaHMA AN
neveHuns n peabunutauuu aeten. B centadpe 2003
roga KOMnaHus nepeaana KOMMbIOTEPHYIO TEXHUKY
otaeneHuto KpacHoro Kpecra CeBepHoro okpyra
MockBsbl. _|



@ Report on Fulfilment of the Commitments Assumed

12

13

14

BAT Russia intends to actively support programmes = Q4 2003
aimed at underage smoking prevention including

those implemented through the Public Council on

the Problem of Underage Smoking.

The company will reconsider its approach to Q1 2003
participation in social projects.

BAT Russia will consider the option of providing Q4 2003
support, including financial aid, to a number of
Russian medical institutions.

by BAT Russia as a Result of Cycle 1 of the Social Reporting
Process in 2001-2002

Completed. The report for the year 2002 about

the activities of the company in underage smoking
prevention was published on BAT Russia website
(www.batrussia.ru) in Q4 2002. The report up to
the middle of Q4 2003 is included in the Social
Report 2002-2003. The company commits itself to
reporting on its activities in this area to stakeholders
every year, specifically by publishing relevant
information on the corporate website.

Completed. The company has revised its approach
to participation in social projects. In Q1 2003, the
policy on corporate sponsorship and charity was
presented to stakeholders. The policy on corporate
sponsorship and charity and the report on activities
in this area for year 2003 can be found on the
corporate website.

Completed. Since Q4 2002, BAT Russia has
financially supported the Children’s Burn Unit of
the G.N. Speransky Children’s City Hospital # 9.
The company helps specifically with purchasing
medications and equipment for treatment

and rehabilitation of children. In September
2003, the company donated computers to the
Moscow Northern District Unit of the Red Cross
organisation. _|

||
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@ OTueT 0 BbINOJIHEHUM 06A3aTeJ/IbCTB, MPUHATLIX KOMMaHUeN
«BAT Poccusn» no pesysibTaTam BTOPOro LiMKJia COLMasibHOMN
oTueTHOCTM B 2002—-2003 ropax

«BAT Poccus» BktounT B «CoLmanbHbI OTHET 4-n kBapTan
2002-2003» cnncok opraHusaLunii, npeacTasu- 2003

TeNIN KOTOPbIX y4acTBOBa/IM B AMasiorax BTOPOro

umKna.

«BAT Poccus» npurnacut npeacrtasutenen poccuit- | C 1-ro keapTa-
CKUX OpraHu3aLmii 34paBooXpaHeHns K yyactuio B+ s1a 2004
Avanorax, kotopble coctosTtcsa B 2004 roay.

«BAT Poccus» npurnacut npeactasutenen Coseta | 2004 roa
M0 O6LLECTBEHHbBIM OTHOLLEHWUSAM Npu rybepHarto-

pe CapaToBckon 061aCTu K y4acTuio B Avasiorax

CneayioLero LyKka coLnanbHON OTYETHOCT M.

«BAT Poccusa» 06a3yeTcs LOBOAUTD A0 CBEAEHUSA 2-11 KBapTan
COOTBETCTBYIOLLMX FOCYAaPCTBEHHbIX OpraHos no- = 2004
3VLIMIO KOMMAHUK NO NPeAOTBPALLEHWNIO MPOAAXN

Taba4yHOW NPOAYKLIMN HECOBEPLIEHHONIETHUM. B

yactHocTu, «bAT Poccus» 06s3yeTcsi ony6avkoBaTb
COOTBETCTBYIOLLYIO MHPOPMALIMIO Ha KOpropaTuB-

HOM Beb-calite www.batrussia.ru.

«BAT Poccus» caenaet 3anpoc B LleHTp obpa- 1-1 kBapTan
30BaTesIbHbIX 1 COLManbHbIX Nporpamm «Mon 2004
BbIOOP» OTHOCUTENIbHO reorpadpuyeckoro oxeara u

pe3ynbTaToB 3TOM NPOrpaMMbl € NPOCcL6OM 60

ony6arKoBaTb AaHHY0 MHPOPMaLIMIO Ha BeO-

cavite LleHTpa, 1M60 NpeaocTaBnTb OPULIMAIbHBIN

OTBeT Ha 3anpoc. «bAT Poccus» pasmecTut Ha

KopropaTt1BHoM Beb-cainTe www.batrussia.ru nam

CCbINIKy Ha Beb-canT LleHTpa «Moli Bbibop», nnn

oduumanbHoe NcbMo LieHTpa «Moli BbIGop».

O693aTeN1bCTBO BbINONHEHO. VIHGopMmaLms 06 op-
raHM3auuax, npeacTtaBUTeI KOTOPbIX MpUHUManu
ydacTue B ivanorax BTOPOro L1K/a, BK/Io4YeHa B
«CoumanbHbin otyeT 2002—2003».

O693aTeN1bCTBO BbINONHEHO. B x0ae TpeTbero
LK1 COLIManbHOM OTYETHOCTM B YNCIO NPU-
aLleHHbIX K Ananoram B Tpex ropoaax obiau
BK/1I04EHbI MPeACTaBUTENIN Pa3/INYHbIX OpraHu-
3aUuMK, BXOAALWMX B CTPYKTYPY MuHucrepcrea
3paBOOXPaHeHNs 1 CoLManbHOro passutus PO,
a TaKxe NpeCTaBUTENIN OT PANiOHHbIX 061aCTHbIX
MeONLIMHCKMX YUPeXAeHUIA.

O693aTeN1bCTBO BbINONHEHO. [peacTaBuTeNb
CoseTa yyacrsoBan B gnanorax 2003 roaa v 6bi1
npuvrnaLleH Ha avanoru, npoxoansLuve B Caparo-
Be B nioHe 2004 ropa.

O06s3aTeNIbCTBO BbINO/IHEHO. Bo 2-Mm kBapTane 2004
rofia KomraHuen Gblin HanpaeJieHbl NMCbMa B aji-
pec COOTBETCTBYIOLLIMX MOCYAAPCTBEHHbIX OPraHoOB,
B KOMMETEHLIVIO KOTOPbIX BXOAWT, B YNCIE MPOUMNX
BOMPOCOB, BOMPOC NpeAoTBpaLLeHNs NOAPOCTKO-
BOro KypeHus. B nncbMax coiepkanoch pasbac-
HEeHVIe NO3MLMM KOMMNaHUK MO JaHHOMY BOMPOCY,
a Takxe MHGopMaLMa 0 peanmsaummn NnporpaMmm
Mo NpPefoTBPALLEHNIO KyPEHMA Cpefin HecoBep-
LUEHHONIETHUX 1 Mepax, NpeanpuHMMaemMbix «bAT
Poccusi» B 31011 06N1aCTV COBMECTHO C AAPYrMMU
Taba4yHbIMMN KOMMNAHUAMM, FOCYAaPCTBEHHLIMM
opraHamu, opraHv3aLUmamm 31 paBooXPaHeHNs 1
006LLEeCTBEHHbIMY OpraHM3aLMaMN.

O6s3aTeNIbCTBO BbIMOHEHO. «bAT Poccus» Hanpa-
BU/Ia 3anpoc B LleHTp o6pasoBatesibHbIX 1 COLM-
a/bHbIX NPOrpamMm «Moli BbIGOP» OTHOCUTESTbHO
reorpapuyeckoro oxsara u pesyLraToB 3Ton
nporpammsl. OpuumansHoe nucbMo us LieHTpa
ony61koBaHo Ha Be6-carite www.batrussia.ru,
Tam xe MOXHO HalTW CCbINKy Ha BeG-CanT LieHTpa
«Moli BbiGOp».



@ Report on Fulfilment of the Commitments Assumed
by BAT Russia as a Result of Cycle 2 of the Social Reporting
Process in 2002—-2003

BAT Russia will include a list of the organisations Q4 2003 Completed. The relevant information is included in
and communities whose representatives the Social Report 2002—2003.
participated in the dialogues of Cycle 2 in the
Social Report 2002—-2003.
BAT Russia will invite representatives of the Russian = Starting Q1 Completed. In all three cities, invitations to
public health organisations to take part in the 2004 participate in the dialogues have been extended
dialogues that are to be organised by the company to representatives of various organisations
in 2004. affiliated with the Ministry of Health as well as to
representatives of regional health organisations.
BAT Russia will invite representatives of the Council = 2004 Completed. A representative of the Council took
for Social Relations at the Governor's Office, part in dialogues in 2003 and was invited to the
Saratov Region, to participate in the dialogues of dialogues held in Saratov in June 2004.
the next social reporting cycle.
BAT Russia commits itself to promote to regulatory = Q2 2004 Completed. In Q2 2004 letters explaining the
bodies the company's position on illicit trade company’s position on preventing sales of
of tobacco products to minors, particularly by tobacco products to minors were submitted
publishing relevant information on its corporate to the appropriate governmental bodies that,
website (wWww.batrussia.ru). among other issues, are concerned with underage
smoking prevention. The letters explained the
company position on this matter and also provided
information on USP programme implementation
and on measures undertaken by BAT Russia in
cooperation with other tobacco companies, state —
bodies, health and public organisations. _
BAT Russia will put a query to the Centre of Q1 2004 Completed. BAT Russia requested the Centre of _

Educational and Social Programmes “My Choice”
about the geography and results of the educational
programme and request the publication of this
information on the website of the Centre orin an
official letter to BAT Russia.

BAT Russia will either post the link to the Centre's
website or publish the letter on its corporate
website (www.batrussia.ru).

Educational and Social Programmes “My Choice”
about the geographic reach and results of the
programme. The official response of the Centre is
now on the corporate website (www.batrussia.ru).
The link to the website of the “My Choice” centre
can also be found there.
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@ OTueT 0 BbINOJIHEHUM 06A3aTe/IbCTB, MPUHATLIX KOMMaHUeN
«BAT Poccusn» no pesysibTaTam BTOPOro L{MKJia COLMaJ/IbHOM
oTueTHOCTM B 2002—-2003 ropax

«BAT Poccusa» npoao/mkmT noaaepkky nporpamm, 2004 rop, O6s3aTe1bCTBO BbINOHEHO. Ha npoTsxeHnn 2004
HaLleNleHHbIX Ha NpeaoTBPaLleHne KypeHusa cpean roaa «bAT Poccus» akTMBHO noaaepxuBana n B
HeCoBEePLUEHHO/IETHUX, BK/IK0Yas NPOrpammbl, HacTosLlee Bpems NPOAO/IKaeT NoAAepXKMBaTh
KOTOPbIE yXe peasn3ytloTca B COTPY/AHNYECTBE C NporpaMMbl Mo NpeAoTBPaLLEHNIO KypeHUs
OO6LLecTBEHHBIM COBETOM MO Npobieme NoOAPOCT- Cpeayn HecoBepPLUEHHOIETHUX, KOTOPble MOAPOGHO
KOBOIO KypeHMS. OMKCaHbl B COOTBETCTBYIOLLEN [/1aBe HACTOALLEro
CoumanbHoro otyeTa. B yactHocTu, cpeam npo-
rpamm, nposeaeHHbIx B 2004 roay, nporpamma rno
npefoTBPaLLEeHNIO NPOAaXKM TabauHbIX U3Aeni
HecoBepLUeHHONETHNM, 0Bpa3oBaTe/ibHas Npo-
rpamMma Ans noapocTkos «Moii BbIGop», obpa3oBa-
TeNlbHaa nporpaMma ansa poautenen, «CopesHo-
BaHMe K/1accoB, CBOOOAHbIX OT KypPeHWs», Kpyrible
CTO/bl U CeMUHaPbl 419 PaGOTHUKOB PO3HNYHOW
TOProBAW Ha TeMy NpeAoTBpPaLLeHNs NPoAAXN
TabayHbIX N3NNI HECOBEPLLEHHONETHNM.
«bAT Poccusi» NofHUMET BONPOC O NPOBeAeHUN 4- kBapTan O6s3aTenbCTBO BbINO/IHEHO. 1o Npockbbe komna-
OLIEHKM peasin30BaHHbIX NPOrpamMm no npeao- 2004 HUM «bpnTnw Amepukad Tobakko Poccns» NHcTu-
TBPALLEHWNIO KypeHUS CPein HeCOBEPLIEHHOET- TYT 3KOHOMUKM ropo/a paspaboTasn 1 cornacoBan
HUX, MO BO3MOXHOCTW, BMeCTe C ApYrMm Tabay- C ApYruMu NpeacTaBUTensiMm TabaqyHomn HAyCT-
HbIMV KOMMaHWUAMM — YsieHamun OOBLLeCTBEHHOIO puUn KpUTEPUK 1 NPEAJIOKEHNA MO METOA0IOr NN
coBeTa no npobaemMe NOAPOCTKOBOrO KypPeHWs. OLieHKMN 3PPEKTUBHOCTU AENCTBYIOLLMX NPOrPaMmm
KomnaHusa HamepeHa NpuracuTb COOTBETCTBYIO- B 00611aCTV NPeAOTBPaLLEHNS KyPeHUs Cpeamn Heco-
L€ roCyNapCTBEHHbIE OpraHbl M HEKOMMepHec- BeplueHHoNneTHUX. K noarotoske Kputepmes Gbin
Kune opraHusaLmn, a Takxe apyrve TabauHble KOM- MpVBJIeYeH CreLasbHO CO3aHHbIN HE3aBUCHMBbIV
NaHUM K NpoLLeccy BbIpaboTKM KpUTEPUEB OLLEHKMN 3KCMEPTHbIV COBET, B COCTaB KOTOPOIO BOLL/IN
3¢ PeKkTBHOCTN 3TMX Nporpamm. «bAT Poccms» creLmanmncTbl B 0671aCT OLLEHKM COLIMalIbHbIX MPo-
ony6nunKyeT Ha KOPNopaTVBHOM Beb-carite www. rpamm, NpeacTaBUTeNIN HayYHbIX Y aHAIUTUHECKINX
batrussia.ru nHpopmaLmio, KacatoLLyloca naaHa Kpyros, paboTatoLux B chepe 34paBoOXpaHEHNS
[eiCTBUI 1 KpUTEPUEB OLLEHKN 3PPEKTUBHOCTM 1 06pa3oBaHuA, a Takxe NPeACTaBMTeNN Opra-
nporpamm. HOB BnacTu. Kputepuun oLeHkn 3GpPekTBHOCTU
NporpaMm Mo NpeaocTBPALLEHNIO KyPeHNa cpeamv
HEeCOBEePLUEHHO/IETHNX, a TakxXe Mn/1aH No AasibHen-
e paboTe B 3TOM Hanpas/ieHUM pasMeLLieHbl Ha
KopropaTvBHOM Beb-cante www.batrussia.ru.
«BAT Poccusi» onybnmkyeT Ha KoprnopaTuBHOM Be6- | 1-i1 kBapTan O6s3aTe1bCTBO BbINO/IHEHO. OTHET O AeATeIbHOC-
CaiTe OTYET O CMOHCOPCKOW 1 GnaroTeoputenbHom | 2004 TN KOMMaHUW B 06/1aCTN CNOHCOPCTBa 1 G1aro-

fesTenbHocTy komnaHum B 2003 roay.

TBOpPUTENbHOCTU B 2003 roay ony611koBaH B
COOTBETCTBYIOLLEM pa3fene KOPrnopaTUBHOro Be6-
canta. Kpome Toro, B 1-m kBapTtane 2005 roaa 6bi1
ony6nukosaH OTyeT 0 aesTenbHocTM «bAT Poccns»
B 00/1aCTV CNOHCOPCTBa 1 GNaroTBOPUTENIbLHOCTH

B 2004 roay. OTyeT coaepXxnT MHPOpMaLIMIo Mo
npoekTam B 06N1acTn KynbTypbl U NCKYCCTBa, 6na-
rOTBOPUTE/IbHLIM 1 SKOJIOTMYECKUM NpOorpaMmam,
Mo NporpamMmam nojAepxKy Masioro 1 CpefHero
6u3Heca, chepbl CBSA3EN C 0OLLECTBEHHOCTLIO, XYy p-
Ha/INCTCKOro COOBLLIECTBA U PEK/TAMHOIO PbIHKA.



@ Report on Fulfilment of the Commitments Assumed
by BAT Russia as a Result of Cycle 2 of the Social Reporting
Process in 2002—-2003

In 2004, BAT Russia will continue supporting 2004 Throughout 2004 has been providing serious
programmes aimed at underage smoking support to USP programmes. Most of them
prevention including those already launched and are described in full detail in the corresponding
being implemented through the Public Council on section of the present Social Report. Among these
the Problem of Underage Smoking. programmes are the Retail Access Prevention
Programme, the educational programme “My
Choice”, the educational programme for parents,
the “Non-Smoking Class” Contest, and roundtables
and seminars for retailers on the prevention of
underage access.
BAT Russia will raise the issue of evaluating the Q4 2004 Completed. At the request of BAT Russia,
implemented smoking prevention programmes, if the Institute of Urban Economics developed
possible together with other tobacco companies, criteria and proposed methods for evaluating
members of the Public Council on the Problem of the effectiveness of current underage smoking
Underage Smoking. BAT Russia intends to engage prevention programmes. Other representatives of
appropriate governmental bodies and NGOs, as the tobacco industry have also agreed with these
well as other tobacco companies, in working out criteria and methods. The criteria were devised
criteria for evaluating the programmes' efficiency. by a newly-established independent board of
experts comprising specialists in evaluating social
BAT Russia will publish on the corporate website programmes, scientists and analysts in the health
(www.batrussia.ru) information about the action and education fields and also representatives of
plan and criteria for evaluation of the programmes' government bodies. The criteria for evaluating
efficiency. the effectiveness of underage smoking prevention
programmes and plans for future efforts along E———
these lines are available on the corporate website _
(www.batrussia.ru). _
BAT Russia will publish the report on its Q1 2004 Completed. The report on sponsorship and

sponsorship and charitable activities in the year

2003 on the corporate website (www.batrussia.ru).

charity activities in 2003 is available in the relevant
section of the website. In addition, in Q1 2004, the
report was published in printed form. It contains
information on projects in culture and art; charitable
and ecological programmes; and programmes
supporting small and medium business, PR, the
media community and the advertising market.
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oTueTHocTu B 2002—-2003 ropgax

«BAT Poccus» ByaeT MCcnonb3oBaTh BOSMOXHOCTU

N5 UHPOPMMPOBAHMNS OBLLEECTBEHHOCTU O CBOUX

CMOHCOPCKMX NPOEKTaX Ha COOTBETCTBYIOLLNX

KOHQEPEHLMNAX, «KPYIbIX CTO1axX» U B Xo4e APYrnx
'

nyOGNYHBIX MEPONPUATUIA.

B coTpynHuuecTBe C MeCTHBIMM OpraHamu B/1acTu
«BAT Poccnsi» NpoAOXUT BbIABIATL U U3y4aTb
BO3MOXHOCTM 6/1aroyCTporcTBa TepprTopum,
npuneraiolen k pabpuike «bAT-CTD».

«bAT Poccusi» NpoaoIXUT KOHTPO/Ib BO3SMOXHOIO
Bo3AelicTBUA Gpabpurku «bAT-fBa» Ha npunera-
1oLMe TEPPUTOPUN U U3LILLET NMYTU CHUKEHNS
[lAaHHOTO BO3/AENCTBUA.

OAO «bAT-CT®» ycTaHOBUT AOMONHUTENIbHOE

o6opyAoBaHVe A/151 CHUXKEHWSA YPOBHS 3anaxa,
OLLYTUMOTO Ha TEPPUTOPUM, NMPUEraloLLen K
dabpuike.

KomnaHus npefocTaBUT COOTBETCTBYIOLLYIO NH-
(popMaLuIio BCcemM 3aMHTePecoBaHHbLIM CTOPOHaM.

OAO «bAT-CT®» byaeT NnpoBOANTb perynsipHble
NPOBEPKM NapKOBOK A/ COTPYAHMKOB, pacrno-
JIOXEHHbIX pAAoM ¢ GabprKoW, 1 MpeaoCcTaBUT
COOTBETCTBYIOLME OTHETHI.

2004 ropn,

Tekywias ge-
ATENIbHOCTb

4- kBapTan
2004

1-n kBapTan
2005

K Hayany 4-ro
kBaptana 2004

4-11 kBapTan
2004

O693aTeN1bCTBO BbINONHEHO. «bAT Poccusi» npuHu-
Mana yqactue B psae Kpyrmibix CTO/IOB: C yHacTviem
r-Ha [oHTMaxepa, Buiie-npesnaeHTa no sonpocam
KOPMOpaT1BHOW COLMa/IbHON OTBETCTBEHHOCT
PCI, B MpedekTtype CBAO r. MockBbl Mo BONpo-
cam 3pPeKTBHbIX GOPM B3aUMOAENCTBUS MeXAY
6u3Hecom, opraHamu BNacTy 1 06LLLeCTBEHHLIMU
opraHu3aLMaMmM B pamkax CeM1MHapa no Kopro-
paTUBHbIM COLNaNbHLIM MHBECTULIMAM, Opra-
HU30BaHHbIM poHAOM «EBpasns». MoapobHee o
nesAtenbHocTu «BAT Poccus» B obnactv nonynspu-
3aL1N KOHLIENLMM COLMaNbHON OTBETCTBEHHOCTY
MOXHO Y3HaTb 13 COOTBETCTBYIOLLErO pasaena
HacTtosuiero CoLunanbHOro otyeTa.

O6s3aTe1bCTBO BbINOIHEHO. B mae 2004 roaa «bAT
Poccusi» nepepana AoMuHucTpaummn OpyHseHcko-
ro parioHa CapatoBa norpysink Bobcat ans y6op-
KV TeppyUTOPUM paioHa, BKIlo4as TeppUTopuio,
npwuneratwoLuyio k pabpuke «bAT-CTd».

O0693aTeN1bCTBO BbINOAHEHO. B 1-m kBapTane 2004
rofa nniaH Aencrsun b1 MPeaoCTaB/eH 3auH-
TepecoBaHHbIM CTOpoHaM. B TeueHne 2004 ropa
Ob1/10 YCTaHOB/1EHO 060PYA0BaHMNE MO OYNCTKE
BO3/yXa, NOCTYMalOLLEro M3 NPOU3BOACTBEHHbIX
nometleHunn. [1sop Xknnoro goma no agpecy
MockBa, JleHnHrpaackuii np-T, A.14, kop.1 6na-
royctpoeH npu noaaepxke «bAT-fisa». B fome no
aapecy MockBa, JleHnHrpaackumi np-T, A4.14, kop.4
Obl/IN YCTaHOB/IEHbI M1AaCTMKOBbIE OKHA MO pacany
3/laHuA, BbixoAsLLero Ha ¢pabpuky. [NpoekT peanu-
30BaH B pe3y/ibTaTe YeTbiPEXCTOPOHHEro 4orosopa
mexay ¢pabpukon «bAT-fiBa», [133, ynpason «bero-
BOVI» N TeppuUTOpranbHoN obLwmHom «Haw [Jom».

O0693aTe1bCTBO HAXOAMTCA B NPOLIECCe BbIMOJIHE-
HWA. B cBA3M € HauaBLUelics MoAepPHU3aLIMEN NPo-
n3BoACTBa Ha «bAT-CT®», pykoBoACTBO pabpurku
MPVIHAO pelleHne yCTaHOBUTb 060pyAoBaHNe
[UNSl CHUXKEHWSA YPOBHS 3amnaxa noaTanHo B TeyeHue
Gnumxanmx Ayx neT. [laHHoe 0653aTeNbCTBO, C
M3MEHeHHbIMU CPOKamU, NepeHeceHo Ha cieay-
IOLLMIA LMK NpoLiecca CoLManbHOM OTYETHOCTU
(2004—-2005 rr.)

O06s3aTeNIbCTBO BbINO/IHEHO. OTYETHI MO NPOBeeH-
HbIM eXeKBapTa/lbHbIM NPOBEPKaM MpefoCTaB/Is-
JINCb PyKOBOACTBY $pabpukm.



@ Report on Fulfilment of the Commitments Assumed
by BAT Russia as a Result of Cycle 2 of the Social Reporting
Process in 2002—-2003
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BAT Russia will take opportunities to communicate
its sponsorship projects at relevant conferences,
roundtables and other public events.

BAT Russia will continue to identify and investigate
possibilities to improve the neighbourhood of BAT-
STF, in cooperation with local authorities.

BAT Russia will continue monitoring the potential
effects of the BAT-Yava factory on the neighbouring
areas and define the further measures aimed at
decreasing the effects.

OJSC BAT-STF will install additional odour-abating
equipment.

The company will make the relevant information
available to all interested parties.

OJSC BAT-STF will conduct regular inspections
of the parking areas adjacent to the factory and
produce relevant reports.

2004

Ongoing
activity

Q4 2004

Q1 2005

By Q4 2004

Q4 2004

Completed. BAT Russia took part in a series of
roundtables, including that with Mr. Gontmakher,
Vice-President in charge of corporate social
responsibility issues for the Russian Union of
Industrialists and Entrepreneurs, in the Prefect's
Office of the Northeast Administrative District on
finding effective means of cooperation between
business, government bodies and NGOs.

These roundtables were part of the seminar on
corporate social investments organised by the
Eurasia Foundation. For more information on BAT
Russia's activities on building awareness of the
concepts of Social Responsibility, please refer to the
corresponding chapter of this Social Report.

In May 2004, a Bobcat loader was given to the
administration of the Frunzensky District to assist in
cleaning up the district including areas adjacent to
the factory.

Completed. In Q1 2004, plan of action was
submitted to stakeholders. During 2004, air-
purifying equipment was installed to clean the
exhaust from the production area. The courtyard

of the building located in Moscow at Leningradsky
Prospect 14, Bldg. 1, was improved with the
support of BAT-Yava. Windows were replaced in

the building located in Moscow at Leningradsky
Prospect 14, Bldg. 4. Plastic windows were installed
on the facade facing the factory. The project was
implemented as a result of a four-way agreement
between BAT-Yava, local community authorities, the
Begovaya District Council and the local organisation
“Nash Dom”.

In progress. Due to the modernization of
production that started at BAT-STF, factory
management decided to install the odour-abating
equipment in stages over the next two years. This
commitment with a revised schedule has been
brought forward to the next cycle of the SR process
(2004-2005).

Completed. The reports on the inspections
conducted have been submitted to the factory
management.
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«BAT Poccrsa» npoao/mknT noaaepkKy NporpaMmbl
«CapatoBcKme POAHUKMN».

«BAT Poccns» BknounT B «CoLiMaibHbIN OTYET
2002-2003» nHpopmaLmio o AeaTeNbHOCTA
KOMMNaH1K B 0611aCTV MHGOPMUPOBAHUSA LIMPOKOW
06LLIeCTBEHHOCTY O PUCKax AJ15l 3[l0POBbS, CBA3aH-
HbIX C KypeHuem.

«BAT Poccusi» onybnukyet pasaen «Kypexue n 300-
poBbe» Ha Www.batrussia.ru n 6yaeT perynspHo
0GHOBNATL NPEeAOCTaB/IAEMYIO MHGOPMALIMIO.

«BAT Poccus» pacnpocrpanuT 6poLutopy «KypeHuve
1 310pOBbLE» CPEAM LIMPOKOWN OOLLIECTBEHHOCTU.

«BAT Poccusa» npeaocTaBuT 3aMHTEPECOBAHHOM
006LL,eCTBEHHOW OpraHu3auuy NoaaepxKy, Heoo-
XOAUMYIO AN1A1 CO3AaHMA 1 Ny6ankaumm «Kopekca
NoBeAeHWNSA KypUbLLMKa».

2003-2004
roga

4-i kBapTan
2003

2-1n kBapTan

2003

2-1n kBapTan
2004

2-1 kBapTan
2004

«BAT Poccusn» no pesysibTaTam BTOPOro LiMKJia COLMasibHOMN
oTueTHOCTM B 2002—-2003 ropax

O693aTeNbCTBO BbINONHEHO. B 2004 roay ¢uHaH-
cnpoBaHuve nporpammbl «CapaToBckne poAHUKM»
6b1/10 yBennueHo B 2,5 pasa. B 2003 roay Gbi1o
BOCCTaHOBJIEHO 2 POAHMKA.

O6s3aTe1bCTBO BbINO/IHEHO. MHPOpMaLms O
AeATeNbHOCTU KOMMNaHUK B 06/1aCT UHGOPMUPO-
BaHWS LLIMPOKOVi OBLLLECTBEHHOCTU O pUCKaXx 1S
3[10POBbS, CBA3AHHbIX C KypeHNeM, BK/llo4eHa B
«CouuanbHbin otyet 2002—-2003».

O06s3aTeNIbCTBO BbINO/HEHO. VIHpopmaLms pasme-
LeHa Ha Beb-camTe koMmnaHum www.batrussia.ru B
pasaene «KypeHue 1 300poBbe».

O06s3aTeNIbCTBO BbINO/IHEHO. Bo 2-Mm kBapTane 2004
ropa «bAT Poccusi» nepenspana 6poutopy «Kype-
HVe 1 30,0poBbe» TUPaxoM 10 ThiC. 3K3eMMNJIAPOB
1 B paMKax NI0THOrO NPOoeKTa pacnpocTpaHuia
ee B MecTax Npojax CUrapeT, a Takxe B KPYMHbIX
pecTopaHax 1 kape MockBsbl. Ha cante komnaHun
orny6/IMKOBaHO COOTBETCTBYIOLLIEe OObABNEHNE U
ajpec /14 3akasa 6pOLLIOPbI MO MoYTe.

O06sa3aTeNnbCTBO BbINO/IHEHO. B uioHe 2004 ropa
BbIMyLLEHa CEPUSA OTKPBLITOK «TabauHbIN STUKET»
(pabouee HasBaHMe — «Koaekc NoBeeHNS Kypu/ib-
LLNKa»), pa3zpaboTaHHbIX N3BECTHLIM XyAOXHUKOM
Anppeem bunbxo. [115 peannsaumm npoekta
«BAT Poccusi» okasana ¢prHaHCOBYIO NoAAEPXKKY
He3aB1CcMMon opraHusaunmy — LieHTpy passutus
dunanTponum «ConpryacTHOCTb». OTKPbITKK
LIeCTN BMAOB, TUpaxoM 10 ThiC. 3K3eMMNJIApoB
Kaxas, Oblav pacnpoCcTpaHeHbl B MOCKOBCKUX
Kade, pectopaHax n knybax. _|



@ Report on Fulfilment of the Commitments Assumed
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BAT Russia will continue to support the Saratov
Water Springs programme.

BAT Russia Social Report 2002-2003 will

include information regarding its activities in
communicating the health risks of smoking to the
general public.

BAT Russia will publish the "Smoking and Health"
section on the corporate website (www.batrussia.ru)
and will regularly update the information provided.

BAT Russia will distribute the “Smoking and
Health” booklet to the general public.

BAT Russia will support appropriate public
organisations in developing and publishing
“Smoker's Etiquette”.

2003-2004

Q4 2003

Q2 2003

Q2 2004

Q2 2004

by BAT Russia as a Result of Cycle 2 of the Social Reporting
Process in 2002—-2003

Completed. In 2004, the amount of financial
support for the Saratov Water Springs programme
was increased two and a half times. Two springs
were restored in 2003.

Completed. The information about the company’s
activities in communicating health risks of smoking
to the general public was included in the Social
Report 2002—2003.

Completed. The information has been placed on
the corporate website (www.batrussia.ru) in the
Smoking and Health section.

In Q2 2004, BAT Russia published the second
edition of the “Smoking and Health” booklet
(10,000 copies printed) and as part of a pilot
project distributed it at points-of-sale and in

major restaurants and cafes of Moscow. A related
announcement and the address where the booklet
can be ordered were placed at the corporate
website.

In June 2004, a series of fly-cards called “Tobacco
Etiquette” (working title: The Code of the
Responsible Smoker) were designed by Andrey
Bilzho, a famous cartoonist. To implement this
project, BAT Russia provided financial support

to the Centre of Philanthropic Development
“Soprichastnost”. Fly-cards in a print run of
10,000 pieces were distributed via Moscow cafes,
restaurants and clubs. _|

||
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KOHTAKTHASA NHOOPMALINA

Ham nHTepecHo y3HaTb Balle MHeHue

o «CounanbHom oTyeTe 2004-2005».

C nto6bIMM KOMMEHTAPUAMMU 1 MPeanoXKeHNAMMN obpaLlantech
B OTAeN KopnopaTUBHBIX OTHOLLEHUIA

«bpuTnw AMepukaHn Tobakko Poccmar:

Poccunn, 125040, Mocksa,
3-a yn.fmckoro Nong, 4.9.
Ten.: (095) 974-0555.

®akc: (095) 745-8039
On.aapec: info@batrussia.ru
Be6-canT: www.batrussia.ru

CONTACT INFORMATION

British American Tobacco Russia welcomes

your opinion on the Social Report 2004-2005.

If you wish to share your comments and suggestions,
please do not hesitate to contact the Corporate

and Regulatory Affairs Department

of British American Tobacco Russia:

3rd Yamskogo Polya St., 9
Moscow, 125040, Russia
Telephone: +7 (095) 974 0555
Fax: +7 (095) 745 8039

E-mail: info@batrussia.ru
Website: www.batrussia.ru






www.batrussia.ru



